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First Telemeter Tests 


, NESTS of the Telemeter system of subscriber fee 
television began November 28 at Palm Springs, 
California, with the theatre and home prerniere of 

Paramount’s “Forever Female.” The picture was shown 

simultaneously at Earle Strebe’s Plaza theatre and on 

seventy-two home sets equipped with Telemeter. 

Of the three systems of fee TV shown thus far Tele- 
meter has done the most in an attempt to integrate itself 
with the motion picture theatre. Phonevision, sponsored 
by Zenith Radio Corporation, declared itself in direct 
competition with the theatres. Skiatron’s Subscriber 
Vision suggested that the decoding card used could be 
sold by motion picture theatres. Telemeter apparently 
believes that a simultaneous showing of the same picture 
in a theatre and in homes in the same area 1s practical. 
On a basis yet to be determined the exhibitor is sup- 
posed to share in the “take” from the TV coin boxes. 

There continues to be a marked difference of opinion 
about the stand the FCC may take ultimately on fee TV. 
Mitchell Wolfson, co-chairman of TOA’s television com- 
mittee, for example, believes that no authorization for 
commercial use of any fee television system will be given. 
On the other hand, Samuel Goldwyn, representative of 
ene sector of Hollywood viewpoint, is among those who 
claim that some form of home subscriber television is 
inevitable. He has been quoted as saying, “It may affect 
exhibition but we can’t stop advancement.” 

Exhibitors should watch all developments in subscrip- 
tion television closely. So far as theatre owners are 
concerned there are three ways of looking at fee TV: 
1) as a mortal enemy to be fought with every resource; 
2) as a potential friend for the future; or, 3) as a factor 


of indifferent worth in the entertainment field. 
tT] a s 


Asseis of CinemaScope 


HE current success of “The Robe” and “How to 
Marry a Millionaire” and the promise of box office 
values in other CinemaScope pictures already fin- 
ished and awaiting release makes an examination of the 
assets of the process timely. In the public mind through- 
out the world, CinemaScope does not mean an ana- 
morphic lens system—the few who know what that 
means probably are not good theatre patrons. It does 
not mean a special screen—the average movie-goer 
thinks a screen is simply a white sheet. It does not mean 
a stereophonic sound system—hardly anyone buys a 
ticket to a movie to hear something; rather to see. 
CinemaScope, however, is associated with a big screen, 
a “new look,” and most importantly with strong at- 
tractions. Pictures in the process released not only by 
20th-Fox but by other producers in the next few months 
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should make the “brand” name even more importantly 
embedded in the public consciousness. 

This gives CinemaScope a potent psychological asset 
that should not be dissipated. Every theatre presentation 
of a CinemaScope picture should be in “the new look.” 
It is simply throwing away an important asset at this 
time if CinemaScope pictures are presented on screens 
of no greater area than used regularly or, worst of all, 
on screens no wider than those used regularly. (In the 
latter case the screen area of the CinemaScope picture 
would actually be smaller than the regular wide screen 
installed in such a theatre.) 

Eventually CinemaScope pictures will be made avail- 
able on some basis to drive-ins and small theatres. Mean- 
while, debate on the value of stereophonic sound and 
screen proportions used in CinemaScope should not be 
allowed to spread to public attention. If that should 
happen the public might misunderstand and accept some 
exhibitor comments as criticism of CinemaScope prod- 
uct as such, 

That stereophonic sound is essential in connection 
with screens of great width is not to be doubted. The 
controversy then reduces itself to one technical and one 
economic point: 1) Is there a theatre size or shape at 
which stereophonic sound ceases to be a plus entertain- 
ment factor? 2) Is there a theatre grossing point below 
which the investment in a stereophonic sound system 
is uneconomic? The questions are not identical even 
though there are indications that the technical and eco- 
nomic considerations have been confused by some. 

Factual answers on both technical and economic ques- 
tions will be found within a reasonable period of time. 
Tests scheduled for January should help determine the 
effectiveness of stereo sound in small theatres. As 
CinemaScope films continue to play off, more data will 
be available on the financial aspects of the system. 

No matter what the answers may be, CinemaScope’s 
very considerable assets at the box office must not be 
diminished by reckless handling. 

* & e 
@ Now is the time to remember the Christmas Salute 
to the Will Rogers Memorial Hospital. This wonderful 
institution at Saranac Lake, N. Y., entirely supported by 
the motion picture industry, is available to care for, with- 
out charge, members of the industry, and their immedi- 
ate families, afflicted with tuberculosis. In addition to 
providing excellent treatment, the Will Rogers Memorial 
Hospital has an important research department from 
which it is hoped developments of universal application 
in the cure of TB may spring. The Christmas Salute is 
the principal means of supporting the hospital. An aver- 
age contribution of only a dollar or two from everyone 
who makes his living in the moticn picture industry is 
all that is required. —Martin Quigley, Jr. 











Vandalism Cure 
lo THE Epiror: 
Vandalism came 
combatting it, | found that part of our lost 
due to the fact that noisy chil- 
teen-agers have driven plenty of 
from the theatres. 


to my theatres too. In 
audience 1 
dren and 
adults away 

I’ve had the following rule in effect now 
for two weck 

“Children under 16 years of age are not 
admitted to the Arcadia Theatre unless ac- 
companied by an adult to sit with them and 
be responsible for their behavior,’ 

Vandali topped, adults are return 
ing to the theatre and we have a new slogan 


“Te’s a 


m ha 


pleasure now to go to 
Sure, we lost a few kid 


here 

the Arcadia.’ 
customet uit we are gaining adults and 
not seeing our property cut and slashed as 
we baby-sit the children at less than baby- 
itting rates, 

My baby-sitting days are over and so are 
my vandalism headaches. 

[ recommend any theatre having kid or 
teen-age trouble to try this rule. It'll cure it 
overnight LARRY WOODIN, Manager, 
Arcadia Theatre Company, Wellsboro, Pa 


Uncertainty 
To THE EpiTor 
Let’s get some stabilization on the 
think the trade magazines 
should push that issue constantly. Small 
exhibitors are going broke with the uncet 
I think 3-D is already washed up, 
EDDIE 


Kansas 


new 


processes ] 


tainty. 
but see a future in CinemaScope. 
MANSFIELD, Theatre, 
City, Missouri 


Regent 


Talent 
To THE EprTor: 

Think we should try to develop some true 
dramatic talent, or, find some in stock com- 
panies Let’s forget publicity 
stunts and concentrate on encouraging real 
talent—if and are intelligent 
enough and develop enough aesthetic sense 
to know it when we see it.—E-shibitor, New 
ark, New Jersey 


soniewhere. 


when we 


Planned Programs 
lo THE Epriror: 

Showmen of today are not planning thei 
film programs far enough in advance of the 
playdate to public interest. 
What has happened to the theatrical sections 
Before the war 


maintain the 


daily 
the daily newspapers carried two or 


of our newspapers ? 
years, 


three pages to publish good advance pub- 


This 
and alert to what was going on at the local 
theatres audience waiting for 
each picture due to the good advance stories. 
Let’s get that good old showmanship back 


licity. kept the public on their toes 


The was 


again and the audiences will return to the 
theatres. The local 
arouses the curiosity of the public and makes 
them theatrical-minded—M. J. CARNEY, 
San Francisco, Calif 


advertising punch 


Backwoods Support 
To THE Epitor: 

Now that competition is getting stiffer 
from TV, the theatre industry has got to 
stop just throwing pictures together and 
really clamp down, give the public a good 
story, good cast to go with it, and a good 
advance publicity push. They seem to for- 
get that the people in the backwoods sup- 
industry, too, and would 


~F xhibi- 


port the movie 
like to see what a star looks like. 
tor, Auburn, Maine. 


One Ratio? 
To THE Epitor: 

Same question! When are we going to 
have one ratio in wide screen? Are they 
(Hollywood) going to produce same type 
of 3-D pictures? These are doing poor 
business in smaller towns!—MIKE GUTT- 
VAN, Orpheum Theatre, Aberdeen, South 
Dakota. 


Accurate Reviews 
lo THE EpitTorR: 

I like your reviews. I find that your pre 
dictions line up very well with the results I 
get—EMMETT GOODRICH, Murray & 
Goodrich Co., Theatres, Grand Rapids, 
Mich. 


Entertain 
To THE EpirTor: 

We need more light, gay musicals with 
comedy and color—less heavy drama. Let's 
entertain the people and make them happy, 
not depress them with troubles other than 
their own.—ED J. SCHOENTHAL, Man- 
ager, World Theatre, Kearney, Nebraska. 


Suggested Standard 
To THE Epiror: 
I would like to see a standardization of 


about 1.75 to 1 on wide screen. I believe it 
would be adaptable to more houses than the 
2.66 to 1.—A. SHORTLEY, Manager, Polk 
and Lyric Theatres, Columbia, Ten. 
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HE Treasury, which wants 
money all the time, isn’t long 
‘at catching onto the new tech- 
niques. Its new short, “The Bond 
Between Us”, has been given a spe- 
cial wide screen print. This would 
be the first governmental film in new 
aspect ratio, It was to be shown 
Friday at the Motion Picture Asso- 
ciation of America Academia Thea- 
tre, Washington, D. C. 


» Remember Pat O'Malley? He’ll 
be around again, in a small part in 
Warners’ “A Star is Born”. Look 
for him as a bettor at the $100 win- 
dow at the Santa Anita racetrack. 
Mr. O’Malley was once a leading 
performer in the silent films. He can 
remember playing a small part back 
in 1912 in “Man of the Backwoods”, 
one of the first films from Warners. 


> Radio and television filled the gap 
left in New York by the newspaper 
strike. First run and circuit theatres 
boosted their air time. Loew’s of 
course, had its own radio station, 
WMGM. 


> Hal Wallis moved from Para- 
mount the other day and took over 
the RKO studio. In part, that is, and 
temporarily. He rented the front of 
the main administration building 
and over the door hung the sign, 
“Television Center”. It was a prop 
for his latest, “About Mrs. Leslie”. 
He had the RKO studio workers 
worried a bit, though. 


P Pete Smith is celebrating his 22 
years as MGM producer-commenta- 
tor with “Rough Riding”. It is 
about rodeo riders. His first picture, 
released November 7, 1931, also was 
about rodeo riders. This one, how- 
ever, has wide screen and Techni- 
color. 


> Albert A. List, new chairman of 
the board of RKO Theatres, now is 
really in the show business. The 
textile business factor, whose pur- 
chase of Howard Hughes’ stock 
several weeks ago sent him into a 
business new and, they say, fasci- 
nating, moved last week into RKO 
headquarters in Rockefeller Center, 
New York. This certainly gets him 
close to his $6,000,000 investment. 


> It has come to pass. A television 
program the other day came directly 
from a major studio. It was “Bekin’s 
Hollywood Music Hall”, which on 
Thursday evening was to come from 
the scoring stage at Paramount. The 
30 minute show stars Victor Young 
and his Silver Strings, and Lucille 
Norman, and was to have as guest 
the pianist, Paulena Carter. 


> The progression till now has been, 
films to theatres to vaults to tele- 
vision. However, a reversal may be 
occurring. There are some films 
made directly for television which 
theatre owners have been admiring. 
It is said now that NBC-TV’s “Vic- 
tory At Sea”, in 26 half hour install- 
ments, has been edited to one hour 
and 38 minutes in a version suitable 
for theatres. 


> In San Francisco, George Pal’s 
“The War of the Worlds” used 
newspaper advertising keyed to the 
destruction by invading Martians of 
the Los Angeles City Hall. The ad- 
vertising: showed the destruction, 
and its copy read: “See Los Angeles 
Destroyed—is San Francisco next?” 


> Look for a big fight early next 
year in Congress to cancel the social 
security tax increase that will take 


effect January 1. At that time, em- 
ployers and workers covered by fed- 
eral social security will have to pay 
2% each, instead of 114. Many GOP 
lawmakers think that this, too, is 
bad politics, 


> “Go west, young man” is still the 
watchword for those wanting to 
start business in the country’s fast- 
est growing area. The Census Bu- 
reau reports that the West continues 
to lead among the four major re- 
gions in the country in population 
growth, with population increasing 
7.7% between the April 1950 census 
and July 1 of this year. 


> Not as many television receivers 
were manufactured this September 
as last September. However, ac- 
cording to the Radio-Electronics- 
Television Manufacturers Associa- 
tion, the first 39 weeks of this year 
saw production of 5,524,370 sets, 
against 3,670,590 the same period 
last year. 


> Top Veterans Administration ofh- 
cials have vetoed plans of the VA 
film section to include money in the 
VA budget to convert theatres at 
hospitals and other VA installations 
to 3-D and other new motion picture 
processes, 





In BETTER THEATRES 
When a theatre goes to wide screen presentation, will the existing lamps 
rovide enough light; if not, what type of lamps will be required for standard 
Crightness under field conditions? In the Needle's Eye department of this issue, 
Gio Gagliardi supplies a simple method of answering that question, employing 
a special chart of light values developed for this purpose. 
The seating installation, of course, is also affected “ wide-screen presentation. 
Conditions of sight line clearance become more critical as the performance area 
is extended. How to adjust the seating plant to these requirements is explained by 
Ben Schlanger in the fourth article of his series, "Theatres and the New 
Techniques.” 





MOTION PICTURE HERALD, published every Saturday by Quigley Publishing Company, Inc., Rockefeller Center, New York City 20. Telephone Circle 7-3100; Cable address, 
Jr., Vice-F t; The 


"“Quigpubco, New York'', Martin Quigley, President: Martin Quigley, Jr Presider o. J. Sullivan, Vice-President and Treasurer; Raymond Levy, Vice-President; Leo J. Brady, 
Secretary: Martin Quigley, Jr., Editor; Terry Ramsaye, Consulting Editor; James D. Ivers, News Editor: Charles S. Aaronson, Production Editor; Floyd E. Stone, Photo bditor; 

y; giey 9g ' v — ‘ 
Ray Gallagher, Advertising Manager; Gus H. Fausel, Production Manager. Bureaus: Hollywood, William R. Weaver, editor, Yucca-Vine Building, Telephone HOIlywood 7-2145; 
Chicago, !20 So. LaSalle St., Urben Farley, advertising representative, Telephone, Financial 6-3074; Washington, J. A. Otten, National Press Club; London, Hope Williams 
Burnu manager, Peter Burnup, editor, 4 Golden Square. Correspondents in the principal capitals of the world. Member Audit Bureau of Circulctions. Other vigley 

a g F 9 

Publications: Better Theatres, published thirteen times a year as Section || of Motion Picture Herald; Motion Picture Daily, Motion Picture and Television Almanac and Fame, 


EEL LD ALLEL SEE LE NE DE LIE IAI STE DELI! TENE AGERE NG a 








WORLDWII PRESIDENT, a gold 


United Artist t} nniv ard of membership in Variety 


Clubs International. At the 
White House with President 
Eisenhower are Nathan D. 
Golden, left, international heart 
hairman, who reported on the 


? 
1 


it the right zis clubs’ child welfare expendi- 
nt Arthur B tures: and international chief 
barker Jack Beresin. riaht. 


MERVYN LEROY, pro 
jucer-director, is leav- 
ing MGM after 15 
years. He said three 
ive pictures 
nvinced him 
a rest. He'll 
ill January, 
se Marie. 
U executive 
ased Mr. LeRoy 
y. Amona hj 
s tributi n wa 


\V/ . 
Vaa 





° + + 
PPPPOOESESEOSSS EES OS OOEOSOSSDSOOS 


RALD, DECEMBER 5, 1953 




































BROADWAY PREMIERE, for Hal Wa Paramount picture, Cease | 





by the Herald film in 3-D. Above, left, at the buffet dinnér which 1 wed the Criter f ng 
DESIDERIO STERN, owner of the Golf Dr. Edwin H. Land of Polaroid Corp. is greeted by General Mark Clark, host 
Theatre, in a suburb of Santiago, Chile, Above, right, at the theatre, George Weltner, Paramount International president 
has been seeing New York, on his first with wife and daughter, and Mr. Wallis & 
trip tc the United State : ¥ 





AT THE Columbia sales meeting in New York: 
assistant sales manager Rube Jackter; Cana 
dian sales manager Harvey Harnick; and gen 


eral sales manager A. Montague. 





DARRYL F. ZANUCK, second from 
right, 20th-Fox production chief, 
receive ongratulations from 
fellow que after receiving the 
Screen Producers Guild Milestone 
Award at the Guild banquet. With 
him, Jack L. Warner, Colorado 
Governor Dan Thornton, Los An 
gele Mayor N mri P ul en 


t 
d 





by the Herald 


ALFRED CROWN, RKO Pictures foreign 
sales chief, told the trade upon returning 
from ten weeks in the Far East, that 
economies were achieved without dis 
turbing morale, and product is sufficient. 
See page 34. 


KENNETH CLARK, right, has been 
elected vice-president of the Motion 
Picture Association of America, along 
with G. Griffith Johnson. Mr. Clark 
had been assistant to Eric A. John 
ston, president, and formerly was a 
Washington and foreign correspon- 
dent and then MPAA public relations 
executive. Mr. Johnson is head of the 
MPAA economics department. 
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CA SHOWS 


ITs 


MAGNETIC FILM 


See Development Available 
For TV Use in 2 Years; 
Would Supplant Film 

by GEORGE SCHUTZ 

I:ditor, Better Theatres 


RCA demonstrated it 
recording thi 


ystem ot electrical 
picture week with profound 
effect upon radio-television and motion pic 
several from Hollywood— 


ture engineers 


who, with representatives of the press, were 
transported to the David Sarnoff Research 
Laboratories in Princeton, N. J., for the ex 
hibition, Developed primarily to supplant 
photography on film in the recording of tele 
system, which trans 


vision programs, such a 


poses the television camera signals directly 
into a pattern of the image on magnetic tape, 


appears as certain as such things can be to 
realize that aim in the near future. 

Brig David Sarnoff, 
RCA, said that it would take about two years 
for the to tele 


vision studio 


Gen chairman of 


equipment to be available 


Gives Immediate Playback 


When this application can be made, “ele« 
it was called by 


available to 


tronic photography,” as 
Sarnoff, will 
motion picture studios to make 


General be also 
a record ol 
scenes as well as sound for immediate play 


back 
sound recording technique, and since film 


Magnetic recording is so used now in 


processing is eliminated, it offers the same 


facility in procuring “rushes” of the action. 
It probably would be found useful also in 
editing the finished production. 

the Princeton Jab 
presented pictures recorded both 
before and during the exhibition. In front 
of the audience were two identical television 


receivers of RCA standard home type in the 


The demonstration at 


oratories 


14-inch tube size. 
black and 
Then the color subject was enacted, 


NBC New York 45 


Following a prior record 


ing in white, one in color was 
shown. 
live, at the 


niles away 


studios in 


Images Compared 


At the same time this subject was being 
received on the sets, the tape equipment in 
another room was recording it in both image 
Then midway in the demon- 
tration, of the receivers was fed the 
imultaneous tape signals, while the other 
with New 
one distinction be 


and sound, 


one 
direct from 
There was 


continued 
York 
tween the two 
more vivid, presumably more faithful to the 
But the color from the magnetic 
record was close enough to require direct 


reception 
only 


the “live” color was slightly 
original. 


comparison for any criticism 

Besides the additional amplifiers required 
for the magnetic signals, the equipment pro 
vides for passing the magnetic tape through 
recording heads for both sound and picture, 


12 


"ELECTRONIC PHOTOGRAPHY" was 
unveiled at the David Sarnoff Research 
Center of the Radio Corporation of America, 
at Princeton, N. J., Tuesday. Above, Mr. 
Sarnoff, the chairman of the board, stands 
with his machine and its tape, upon which 
images are recorded, thus dispensing with 
film and its processing. 


with all heads so close to each other that the 
sound-picture signals can be picked up for 
transmission with no noticeable time lag. In 
the equipment demonstrated, the tape moved 
at rate of 30 feet per second; however, Dr. 
E. W. 


explained that equipment now under con- 


Engstrom, head of the laboratories, 


struction will reduce that speed, and even 
further reduction appears to be possible. 
Phe tape employed was standard half-inch 
type used for magnetic sound, For black 
with accompanying 
signals, 


and-white — pictures, 


sound plus synchronizing 


quarter-inch tape would be sufficient, it was 


stripe, 


The half-inch size was used to accom 
modate the three color signais. It thus car- 
ried five channels, which were obtained from 
the output of a color television receiver. 

To make the color picture available to a 
television transmitter with the kind of equip- 
ment employed in the demonstration, it would 
was to combine the 
primary color signals with the syn 


said, 


be necessary, it said, 
three 
chronizing signal to form a composite signal 
for the transmitter. Dr. Engstrom said that 
equipment to accomplish this is now under 
development. 

Development of electronic motion picture 
photography has another point of impact on 
the use of film in the making of home movies. 
It eliminates sending film away for process- 
ing; indeed, it allows immediate exhibition 
on the home television set. 

Among the motion picture engineers pres 
ent at the Princeton demonstration were 
Loren Ryder of Paramount, Frank Cahill 
of Warner Bros., and William Kelly of the 


Research Council. 


Skouras in 


RometoOpen 
**The Kobe” 


Spyros P. Skouras, president of 20th Cen- 
tury-Fox, left New York by plane Monday 
for Europe where he personally launched 
the first Continental openings of ‘The 
Robe,” which reportedly has grossed more 
than $10,000,000 in 10 weeks of domestic 
engagements. 

The first CinemaScope feature made its 
Continental debut Friday in Rome. 
Following a special two-theatre opening in 
Paris Friday, the picture is schedulel to 
bow in Athens December 14, to be followed 
in turn by pre-Christmas openings in Brus- 
sells, Zurich and Cairo. 

The Far Eastern opening of “The Robe” 
will be held Tuesday in Manila; to be fol 
lowed by engagements before the end of the 
year in Sydney, Melbourne, Auckland, Wel- 
lington, Hong Kong, Kwoloon, Singapore, 
SJombay, Bangkok and Djakarta. Scandi- 
navia will get its first look at CinemaScope 
and “The Robe” December 30 in Stockholm. 
Latin American engagements tee off in 
Panama City December 23, followed by 
openings in Rio de Janeiro, Mexico City, 
Bogota, Port of Spain, Sao Paulo, Santiago, 
Lima, Havana and Montevideo. 

Meanwhile, word from London is that 
“The Robe” in its first engagement across 
the Atlantic, at the Odeon, has broken all 
existing records, including those set by “A 
Queen Is Crowned” and “Limelight.” 

In New York, plans were continuing for 
the newly rescheduled premiere of “Beneath 
the 12-Mile Reef” at the Roxy December 
16. The third CinemaScope feature pre- 
viously was set to open there December 14. 


Stanley Kramer Unit 


Ceases Operations 

HOLLYWOOD: Cessation of all activities 
was announced Tuesday by the Stanley Kra- 
mer Company in a statement issued by its 
board members, George Glass, Sam Katz, 


and Mr. Kramer. The delivery to Columbia 
of “The Wild One” and “The Caine 
Mutiny,” Mr. Kramer’s last two pictures, 
marked the end of the company’s oper- 
ations, temporarily at least. Mr. Kramer 
indicated he is considering two distribution 
offers for pictures he intends to produce in 
dependently, at the rate of three pictures in 
two years. 


Paramount News in 
Wide Screen Ratio 


Paramount News, beginning January 2, 
will be photographed so it can be projected 
in the screen ratio 1.66 to 1, Oscar Morgan, 
Paramount short subjects and newsreel sales 
manager, announced this week. All Para- 
mount News cameramen have been advised 
to correct their view finders. ‘We consider 
this ratio to be an added value,” Mr. Morgan 
said. 
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FIRE FIRST BARRAGE IN 


NEW TAX REPEAL WAR 


Mason Urges Ticket Field 
Be Abandoned by U. S.; 
COMPO Dues Drive on 


As a new year was about to get under 
way, echoes for the repeal of the 20 per cent 
Federal admission tax began to grow in 
volume, while on Monday the Council of 
Motion Picture Organizations launched its 
annual canvass for dues at meetings of dis- 
tribution personnel in 32 exchange cities. 


In Washington Rep. Mason (R.,, 
Ill.), who sponsored the admission 
tax repeal bill backed by the indus- 
try, suggested that the Federal Gov- 
ernment turn the admission tax field 
over to states and cities. 


- In a move Tuesday, a committee repre- 
senting COMPO called on Under-Secretary 
of the Treeasury Marion B. Folsom to dis- 
cuss the need for relief of the 20 per cent 
tax. The committee agreed to submit data 
to the Treasury concerning industry condi- 
tions with a view to continuing cooperation 
by the industry with the Treasury and Con- 
gress in the formulation of tax recommenda- 
tions. 

Tax transference was one point Rep. 
Mason, a member of the House Ways and 
Means Committee, presented to the Govern- 
ment commission studying overlapping state 
and Federal taxes. He suggested that the 
Federal Government stop aiding the states 
to build roads and that the states and cities 
give up the right to use the income, liquor 
and tobacco taxes. In return he suggested 
the Federal Government should surrender 
its right to tax estates and gifts, admissions, 
gasoline and any retail sales. 

On the subject of the admission tax, Rep. 
Mason noted that all theatres and places of 
amusement come directly under the police 
power of the states and that about one-third 
of the states issue licenses for the operation 
of these places of amusement and collect 
admission taxes. 

“The Federal Government could very well 
withdraw from the admission tax field and 
turn this field over to the states and local 
governments.” 


Industry’s First Aim Is 
End of Federal Tax 


Industry officials have taken the attitude 
that the first effort must be to end the Fed- 
eral admission tax, and that the industry 
could then mobilize to prevent new state 
and local taxes in place of the Federal tax. 

The dues canvass, which was launched 
Monday by COMPO, is expected to cover 
every exhibitor in the United States, and 
will continue through Monday. The dis- 
tribution chairmen of the exchange area 
were to preside at each meeting. All branch 


managers and salesmen from the 10 major 
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BERGMAN IS CHAIRMAN 
OF COMPO PRESS UNIT 


Maurice Bergman, Universal-Inter- 
national home office executive, was 
elected chairman of the press rela- 
tions committee of the eouncil of 
Motion Picture Organizations at a 
meeting in New York last Friday. 
Harry Mandel of RKO Theatres and 
Art Arthur of the Motion Picture 
Industry Council of Hollywood were 
elected vice-chairmen. Charles Mc- 
Carthy, COMPO's director of infor- 
mation, was elected secretary. The 
group discussed methods of expand- 
ing press relations at the session. 





companies were expected to be present so 
that the theatres to be canvassed by each 
salesman could be allotted. 

The distribution chairmen and the cities 
in which meetings will be held follow: 

Albany, Jack Goldberg, Loew’s; Atlanta, 
W. D. Kelly, Universal; Boston, J. M. Con 
nolly, 20th Century-Fox; Buffalo, Stanley 
Kositski, United Artists; Charlotte, J. W. 
Greenleaf, Universal; Chicago, William J. 
Devaney, Loew’s; Cincinnati, Edwin M. 
Booth, Loew’s; Cleveland, Harry S. Baux- 
baum, Paramount; Dallas, H. C. Vogelpohl, 
Warner Bros.; Denver, Marvin Goldfarb, 
RKO; Des Moines, Donald R. Hicks, Para- 
mount. 

Detroit, Joe Baringhaus, Warner Bros.; 
Indianapolis, Claude W. McKean, Warner 
Bros.; Jacksonville, Paul Hargette, Colum- 
bia; Kansas City, Tom Baldwin, Columbia; 
Angeles, A. Swerdlow, Universal; 
Memphis, Louis C. Ingram, Loew’s; Mil 
waukee, Lou Elman, RKO; Minneapolis, 
J. T. McBride, Paramount; New Haven, 
George Somma, Republic. 

New Orleans, Luke Conner, Warner 
Bros.; New York, David A. Levy, Univer- 
sal; Oklahoma City, R. B. Williams, RKO; 
Omaha, D. V. McLucas, United Artists; 
Philadelphia, Ed Heiber, Universal; Pitts- 
burgh, Al Levy, 20th Century-Fox; Port- 
land, J. R. Beale, Columbia; St. Louis, C. D. 
Hill, Columbia; Salt Lake City, C. R. Wade, 
Universal; San Francisco, Jack M. Erick- 
son, 20th Century-Fox; Seattle, E. A. Lamb, 
RKO; Washington, D. C., Ira Sichelman, 
20th Century-Fox. 


Los 


See Renewed Congress 
Support for Repeal 


A survey of reports from the field this 
week on pledges of support by Congressmen 
and Senators in the industry’s renewed tax 
repeal campaign indicate that COMPO can 
expect the same cooperation in the second 
drive that it received in the first. 

Although not enough reports have been 


received by COMPO to determine an ovet 
all picture, the belief is that if the informa 
tion from the unreported areas are as opti 
mistic as those from the reported districts, 
the same degree of support may pretty well 
be assured. 

The COMPO 
approved a program which is in full accord 


executive committee ha 
with the original concepts embodied in the 
by-laws, it is pointed out in a_ brochure 
issued last weekend. The program, it states, 
calls for a “continuance of effort to improve 
the industry’s public relations, the establish 
ment of an information bureau, amplifica 
tion of COMPO’s press activities, inaugura 
tion of an advertising campaign in ‘Editot 
and Publisher,’ development of the industry’s 
relations with various Government agencies 
and renewal of COMPO'’s campaign for 
elimination of the discriminatory Federal 20 
per cent admission tax.” 


Cole, McGee to Continue as 
Tax Committee Chairmen 


It is pointed out that Col. H. A. Cole 
and Pat McGee will continue as co-chairmen 
of the repeal committee and that the com 
mittee will remain virtually intact for the 
coming year. 

In San Francisco last week some 200 in 
dustry representatives turned out to honor 
Senator William Knowland of California at 
a luncheon given by the tax repeal com 
mittee. Idea behind the luncheon was to 
thank the Senator for his work in the previ- 
ous tax campaign and to encourage his con- 
tinued efforts. 


MGM to Use Ansco Color 
For CinemaScope Films 


The first use of the new Ansco color for 
filming in CinemaScope was announced this 
week by MGM following weeks of extensive 
tests. 

Three 


filmed in 


CinemaScope pictures’ will be 
Ansco. First is “A Bride fo 
Seven Brothers,” produced by Jack Cum 
mings, directed by Stanley Donen, starring 
Jane Powell and Howard Keel, which went 
before the cameras Monday. 

“Brigadoon,” produced by Arthur Freed 
and directed by Vincente Minnelli, starring 
Gene Kelly, Van Johnson and Cyd Charisse, 
will be the second CinemaScope picture in 
Ansco color, starting December 7. Third 
will be “The Student Prince,” produced 
by Joe Pasternak and directed by Richard 
Thorpe, starring Ann Blyth, Edmund Pur 
dom, John Ericson, Louis Calhern and the 
voice of Mario Lanza, which starts Decem 
ber 14. 

The daily rushes of the three pictures will 
be processed in the studio’s newly converted 
color laboratory, which has been stepped up 
to a capacity of 1,000,000 feet of film weekly. 
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As has been pointed out, the advent of 
3-D was marked by experimental product, 
hastily and carelessly and ignorantly made 
and exhibited under makeshift, hurried and 
recklessly inadequate conditions in exhibi- 
tion. That much Mr. Quigley has indicated 
in his expression. The same facts pertain in 
varying degrees to other aspects of the 
‘new techniques’ stampede. They are be- 
ing gently dealt with in the critiques. The 
heer gadget and novelty appeal has not 
been exhausted. 

Precision Vital Factor 

The competence of the show, in what 

ever of the media, on any screen, depend: 


hairbreadth precisions in optics, illumi 
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Fox to Have 


9 Keleases 
In 4 Months 


Nine 
filmed in 


productions, including four 
CinemaScope and Technicolor, 
films Tech 
nicolor, and two standard black and white 
pictures, will be released between December 
and March by 20th One 
CinemaScope picture will be released each 
month during the four month span, and the 
others will include the first leonard 
Goldstein Productions made for 
20th-Fox 

The December 
the 12-Mile 
color, 


Moore 


Miayor 


three conventional in color by 


Century-Fox. 


four 
Panoramic 
release. 

releases will be “Beneath 
Reef,” CinemaScope-Techni- 
Robert Wagner, Terry 
Roland, produced by 
Robert Bassler and directed by Robert 
Webb; “Man Crazy,” starring Neville 
Brand, Christine White, Irene Anders, Co 
leen Miller and John Brown, written and 
Sidney and Philip 
Irving Lerner; 
and Panoramic Productions’ “Man in the 
\ttic,” starring Jack Palance and co-star- 
ring Constance Smith and Byron Palmer, 
executive producer Leonard Goldstein, pro- 


starring 


and Gilbert 


produced by Harmon 


Yordan, and directed by 


duced by Robert L. Jacks and directed by 
Hugo Fregonese. 

January releases are “King of the Rhyber 
Rifles,” CinemaScope-Technicolor, starring 
Tyrone Power, Terry Moore and Michael 
Frank P. Rosenberg 
Henry King; and “Three 
color by Technicolor, star- 
ring Mitzi Gaynor, Jeff Hunter and Keefe 
Brasselle, produced by Goldstein 
and directed by Henry 

February 


Rennie, produced by 
and directed by 
Young Texans,” 


Leonard 
Levin. 
“Hell and High 
Water,’’ CinemaScope-Technicolor, starring 
Richard Widmark and Bella Darvi with 
Victor Francen, Cameron Mitchell, Gene 
Evans and David Wayne, produced by Ray- 
mond A. Klune and directed by Samuel 
Fuller; and “The Red_ River,” 
color by Technicolor, starring Van Johnson, 
Joanne Dru and Richard Boone, produced 
by Leonard and directed by 
Rudolph Mate. 

March releases are “River of No Return,” 
CinemaScope-Technicolor, starring Robert 
Mitchum and Marilyn Monroe with Rory 
Stanley Rubin and 
directed by Otto Preminger; and “Gorilla 
At Li color by Technicolor, to be 
made available in both 2-D and 3-D, star- 
ring Cameron Mitchell and Anne Bancrott 
with Lee J. Cobb, executive producer Leon 
ard Goldstein, produced by Robert i Jacks 
and directed by Harmon Jones 


Variety Club New Year Ball 

The New York Variety Club Foundation 
to Combat Epilepsy women’s committee will 
sponsor a New Year’s Eve Ball at the Sert 
Room of the Hotel Waldorf-Astoria. The 
committee is constituted of wives of promi- 
nent men of the local industry. 
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TELEMETER GETS ITS CHANCE 


AND APPEARS SIGNIFICANT 


by WILLIAM R. WEAVER 
Hollywood Editor 


Saturday night in Palm Springs, Cal., 
the International Telemeter Corporation put 
into operation a pay-television system on 
which, according to executives who officiated 
at the inaugural, some $3,000,000 has been 
spent so far. The news was not exclusively 
motion picture news, for in point of poten- 
tial and portent the inauguration of Tele- 
meter service as a going facility in modern 
life is at least as significant to the tele 
vision industry and the advertising business, 
to mention only the two of them, as it is to 
the motion picture theatre and its product. 


Money Mostly From 
Motion Picture Field 

Nevertheless, the $3,000,000 is) largely 
motion picture money, most of the executives 
are motion picture executives, and the pay- 
televising of motion pictures has been the 
principal talking-point of the Telemeter 
Corporation from its beginnings. Paramount 
is 50 per cent owner of Telemeter and Par- 
mount’s “Forever Female” was televised to 
Palm Springs Telemeter-equipped homes at 
$1.35 each while Exhibitor Earl Strebe, 
enjoying a cut in either kind of money, was 
getting $1.15 per head for it at his Plaza 
theatre. 

The over-all story of Telemeter is rather 
well known, but some of the statistics may 
not be. The Palm Springs installation repre 
sents a cost of $500,000, entailed in setting 
up a mountain-top antenna capable of bring- 
ing in television from a point of origin 125 
miles distant, erecting a substation in Palm 
Springs and wiring the town, literally, with 
a multi-channel cable strung on public 
utility poles throughout the community so 
that residents, hitherto denied television due 
to their pocket-type terrain, can tap the flow 
of the seven commercial channels beamed 
from Los Angeles and, on payment of the 
proper number of coins in a Telemeter re 
ceiver atop the set, the pay-program which 
Telemeter happens to be offering on a given 
day. 


Home-Owner Charge 
Is $150 for Cable 


The home-owner 1s charged $150 for the 
privilege of tapping the cable, if his lead-in 
isn’t longer than 100 feet, plus $5 a month. 
Cost of installing the Telemeter coin-box 
(this is optional; a home owner can buy the 
antenna service alone if he chooses) is 
$21.95. Palm Springs residents had installed 
450 sets by last week, and 72 of those were 
equipped for Telemeter reception, but these 
numbers are not to be read as meaningful 
beyond the fact that neither television nor 
Telemeter has been available until very 


recently. Both numbers are expected to soar. 
The arrangement whereby Mr. Strebe 
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HOLLYWOOD OPENING 
FOR TELEMETER BOW 


The world premiere of Paramount's “For- 
ever Female" in Palm Springs had all the 
trappings of a first rate Hollywood affair. 
Some of the personalities from the film 
capitol were Pat Crowley, Bob Hope, Lily 
Pons, Eddie Cantor, Rhonda Fleming, Scott 
Brady, Rory Calhoun. Some of the in- 
dustry executives were Carl Leserman, Paul 
Raibourn, and Dr. Louis Ridenour, of 
Telemeter; Barney Balaban, Y. Frank Free- 
man, Don Hartman, Russell Holman, Jacob 
H. Karp, Eugene Zukor, and Pat Duggan, 
from Paramount. A notable corps of news 
men and women from newspapers, radio 
and television accompanied the stars at 
dinner in the El Mirador Hotel, and to the 
Plaza Theatre. Miss Crowley rode a horse 
and buggy, illustrating, it was said, Palm 
Springs’ early history. She was attended by 
30 mounted police, and welcomed by a 60- 
piece high school band. The press and the 
stars then saw the film on Telemeter in 
private homes and at the Racquet Club, to 
which all repaired later for a special re- 
ception. 





participates in Telemeter’s revenue trom the 
home-reception of pictures running con 
currently at his theatre is more tacit than 
explicit, although binding enough, and will 
be worked out ultimately on the basis of 
practical experience. Additionally, or per 
haps collaterally, he has an optional stock 
interest in the Palm Springs Community 
Felevision Corporation, a Telemeter sub 
sidiary which owns the antennae, signal 
boosters and all local installation materials 
except Telemeter coin-boxes themselves 


Relation to Telemeter 
Is Extremely Close 


His relationship to Telemeter is extremely 
close, due to his having cooperated inti 
mately in facilitating its installation in his 
town, and may not be duplicated every 


where, although it will furnish prime gui 
ance information 

Both Paramount and ‘Telemeter official 
here said all along that exhibitors will be 
given maximum practical protection in areas 
where Telemeter is introduced but no pre 
cise formula for this, and none for procedure 


in areas where more than one exhibitor 
} 


n 
terest is affected, has been devised These 
are among the large number of questions 
to which answers are expected here 
Telemeter plans tor the immediate future 
contemplate expansion to provide Palm 
Springs-type service to 225 other non-tele 
vision areas throughout the country. Next 
to receive this attention are blanked-out 


areas in Burbank and Glendale, Los Angeles 
suburbs hedged in by foothills How fast 
this expansion will iake place depends in 
some degree on pay-television demands im 
Palm Springs as time goes on, and at mid 
week this was reported outstripping supply 

This closed-circuit type of Operation is th: 
only tvpe Telemeter can conduct until and 
unless the FCC authorizes it to take to ai 
But it is likewise relevant fact, generally 
overlooked, that Telemeter is not stopped 
from running its cabled service into any 
area, blanked out or not, if it should turn out 
that enough persons are disposed to pay 
enough for it. The Palm Springs price for 
a first run feature—$1.35 per home—isn't 
prohibitive by quite some. Maybe it won't 
take as long as the two years most peopl 
predict to get the full, final measure ot Pele 
meter’s unpact on theatrical entertainment 


COMPO Unit 


In Talks at 


Kansas Meet 


KANSAS CITY: A district meeting Mon 
day of the Council of Motion Picture On 
ganizations, with exhibitors attending, pre 
ceded the two-day annual convention Tue 
day and Wednesday of the Kansas- Missouri 
Theatre Association here, at which Glen 
Dickinson, chairman, presided 


The two organizations are cooperating m 


plans for an area organization to work tot 
repeal of the Federal admissions t 

Myron Blank, president of Central Stat 
Pheatre Corp., spoke at Monday's luncheon 
outlining research results m the industry 


and Robert Livingston and Don Hults spoke 


on the tax repeal prospects and procedure 

The atternoon was devoted to presenta 
tion, explanation and demonstrations of 1m 
equipment and processe Phe KMTA meet 


ing got underway Tuesday 
Ixhibitors Tuesday might attended t 

tres im Kansas City showing CinemaScope 
ind 3-D With this preparation, the con 
vention heard Walter Reade, Ji POA 
president, at the noon luncheon Wednesd 
who urged the value of organization ane 
vho advised earnestly that each ex) 
understand the new processe i! rudy 
their value to his own theatre 1 1 ba 


of his economic situation 


Officers elected at the busine ession 
Wednesda are president i bla 
vice-president, H. B. Doering ecretat 
karl EK. Jameson, Ji treasure Frank 


Weary, St New directors are Ed Hi 
(s;eore taker, Al McClure and ¢ | ( 


Mr. Cook is the retiring president 





ee ee 


[have seen 


[wo more 


reat completed 


In “Beneath the 12-Mile Reef,’ Cinema- 
Scope for the first time takes you under the sea, 
twenty fathoms down to the domain of the killer- 
shark and the giant octopus and the manta ray. 
The marvel of CinemaScope’s stereophonic 
sound engulfs you in excitement you've never 
known as the CinemaScope anamorphic lens 
captures a spectacular undersea kingdom in a 


manner unique to the prowess of CinemaScope. 


It is a remarkable human drama, combin- 
ing a love story centering around Robert Wag- 
ner and Terry Moore with a heartwarming 
father-and-son relationship between Wagner 
and Gilbert Roland. They evolve as unforget- 
table themes in a photographic symphony, an 
entertainment honestly and stirringly acted by 
its entire cast, superbly produced by Robert 
Bassler, expertly directed by Robert D. Webb. 


It is, too, a breathless adventure in movie- 
making, filmed entirely on location at Nassau 
and off the West Coast of Florida in the throb- 
bing heart of the sponge-fishing country. 
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TECHNICOLOR | 


“King of the Khyber Rifles,” which stars 
Tyrone Power, Terry Moore and Michael 
Rennie, emerges as the first sweeping adven- 
ture entertainment in CinemaScope. It trans- 
ports you to the deserts of India, to the strong- 
holds of the untamed Afridi horsemen, the 
colorful bazaars of Peshawar, and the terror- 
filled “Night of the Long Knives” as the hill 
tribes and Afridi lancers join forces in startling 
battle scenes. 

It is a picture that stuns with its tumultu- 
ous action, its fabulous fight sequences and 
panoramic range. Brilliantly painted on the 
mighty canvas only CinemaScope can provide, 
“King of the Khyber Rifles” catapults you into 
the midst of the pomp and glory and the stir- 
ring adventures that nourished the perilous 
course of empire. 

There are truly great performances by all 
the principals and a tender romance between 
Tyrone Pewer and Terry Moore. Frank P. 
Rosenberg has produced “King of the Khyber 
Rifles” on a grand scale and Hlenry King has 
done a masterful job of direction. 








“ce 

Beneath the 12-Mile Reef” and “King of the Khyber Rifles” 
are fresh and exciting new experiences in the ever-increasing 
wonders of the CinemaScope process. Having seen these pictures, 
far different from each other in story and locale and far different, 
too, from the themes of the first two CinemaScope presentations, 
I am convinced that there is absolutely no limit to the versatility 
and range of this gifted new medium, no end to its qualities 
of enhancement. 


_ 

They are in every way outstanding attractions in the glorious 
tradition of their CinemaScope predecessors,’ The Robe” and “How 
to Marry a Millionaire,” which have swept the imaginations of the 
ticket-buying public and are bringing back in historic fashion large 
numbers of the audiences which made our industry great. I firmly 
believe that “Beneath the 12-Mile Reef” and “King of the Khyber 
Rifles” are destined to bring business in every way comparable to 
their predecessors. 


In the next few weeks, these two productions will have their 
world premiere engagements at the Roxy and Rivoli theatres, 
respectively, in New York. I predict that these engagements, and 
engagements everywhere of “Beneath the 12-Mile Reef” and “King 
of the Khyber Rifles,” will serve to reaffirm the position of Cinema- 
Scope as the hallmark of quality that will identify all future pro- 
ductions made in this process. 





Al Lichtman, 20th Century-Fox 








CANADA 


HONORS 


FITZGIBBONS 


Screen Lea 
Show, 


Dominion 
Lauded; Trade 


Exhibitor Session Held 


time for the 
here last 
Picture 
York 


president 


bu y 


TORONTO: It was a 


Canadian motion picture industry 


week, highlighted by the Canadian 


dinner at the Royal 


Ae 


Canadian orporation. 


Pioneer award 


Hotel honoring Fitzgibbon . 
of Famous Playet 


The week 


the meeting 


activities began Monday with 
of the Motion Picture Industry 
Canada and the National Com 
mittee of Motion Exhibitors Asso 
ciation of Canada, both at the King Edward 
Hotel, and both of which ran through Wed 
nesday \ film 
held at the King Edward Wedne day and 
Thursday: and Thursday, also at the King 
edward, the Motion Picture Theatres Asso 
Ontario held it meeting 


Council of 
Victure 


industry trade show wa 


ciation of innual 


Many Officials Attend 


Presiding at the Pioneers’ dinner, which 
was attended by many city and provincial 
dignitaries in addition to representatives of 
all facets of the 
N. A 
president 
Said Mr 
portrait pla 
“Tt 


evaluate the guilt 


Canadian industry, wa 


laylor, Canadian Pictures Pioneers’ 


Taylor enting the bronze 
iward to M1 
ot any ot us to 


Wi pre 
Fitzgibbon: 
beyond the power 
have to our 
from the heart and 


Fitzgibbon ; Hi 


which come 


industry mind 
ol John Joseph 


goodne of heart and his qualities have 


reached into the live ot so many Cana 
dian 

In accepting the award, Mr. Fitzgibbon 
nostalgically recalled a man named McQues 
tin, who, he said, had taught him how to 
“T don’t 
Famous 


operate a know where 


} proyecto 


said the 
in heaven, I hope (god has made 


now,” Players chief, 
“but of he’ 


i good spot for him tor he gave 


me the key 
that opened the door that has meant so much 
family.’ 


to me and my 


Tribute by Balaban 


Mr. Fitzgibbons was not unmindtul of 


those who might follow him, tor he 
‘that the 
night 

Via 
Mr. I 


tive 


hope d 


honor that have come to me to 


will inspire someone else 


tape recording, tribute was paid to 


itzgibbons by many Paramount execu 


including Barney Balaban, president 
honored as a 
New York 

Paramount 
| New 


ind publicity, attended 
Three also honored at the 


who himself was pioneer ol 
Jerry Pick 
advertising 
York. 
dinner 
for Mr. Fitzgibbons were Bernard E. Not 
h, of Montreal, retired president of Asso 
ciated Screen News; Miss Ray Lewis, trade 


vape editor, and Lt. Col John \ 


the vear earlier in 


man, im charge ot 
trom 


others 


Cooper, 


24 


J. J. FITZGIBBONS 


for many chairman of the Canadian 
Motion Picture Distributors’ Association. 
Highlight of one of the final sessions of 


the Motion Picture Industry Council meet- 


yeal s 


ings was the adoption of a recommendation 
for a national technical advisory committee 
for the purpose of advising exhibitors on the 
new techniques in film presentation, 

The 


Morris Stein of Famous Players. 


proposal had been made earlier by 
The com 
consist of authorities from 


mittee would 


equipment companies as well as representa 
tives of the council 

Mayor A J. Mason, of Springhill, Nova 
elected to continue 
council David was re 
chairman; R. W Bolstad, 


and A. C 


Scotia, wa as chairman 
tthe 


el cte d 


(jriesdort 
Vict 
loronto, secretary-treasurer, 
Jolley, executive 
Mr Stein, 
national chairman of the National Commit 
tee of Motion \ssocia 


Canada 


secretary 
incidentally, wis reelected 
Picture Exhibitors 

Named as 
Gordon Spencer, of St. John, and 
of Winnipeg. H.C. D. Main 
and Mr. Jolley is 


tion ol vice-chairmen 
were I. 
S.R Miles, 

ecretary-treasurer, 


executive secretary. 


Ontario Unit Elects 
Motion 


which has a 
Jack 


is 3. 


elected by the Picture 
Vheatre Association of Ontario 
membership of 360 theatres, 
Clarke, E. ( Forsythe, Lionel Leste 
Mandell, Morris Stein and W. A 
ville, all of Toronto, and Morris Berlin, Lou 
Sonsky, Angus Jewell, H. ¢ 1D). Main, 
J. D. McCullough and Floyd Rumford. 

The 


ction 


Directors 


were 


Summe! 


exhibitors led 
films, 


meeting of Canadian 


SO called 


resolution calling 


“roadshow” 
the 


against 
endorsing a practice 


“detrimental not only to exhibitors but to 
the whole motion picture industry, including 


producers and distributors.” 


British Seek 
More Time. 
Says Davis 


The 


oust 


sritish film industry 1s 
from the 
certainly is seeking a 
market, particu- 
than it is 


TORONTO 
not seeking to 
market, but 
proportion of the 


Hollywood 
world 
greater 
larly in the United States, 
receiving, John Davis, managing director of 
the J. Arthur Rank told a 
luncheon meeting here. 

He said: “Even now in this 
(Canada), a problem still exists which may 
have to be.tackled—the free interchange of 
films betweer, the theatre interests to allow 
of fair competition.” 


now 
Organization, 


country 


Discusses Operations 


Two facets of the Rank organization oper- 
ation in Canada were dealt with by Davis, 
the operation of the Rank film distribution 
and the 121 Odeon theatres. In his talk, 
which traced the history of the British in- 
dustry, Mr. Davis made it clear: “My talk is 
not an attack on Hollywood. [ am not com- 
plaining, [ am dealing with facts at the mo- 
ment... ." 

Setting the Mr. 
Rank organization was not trying to 
Hollywood in the markets, 
striving to secure our fair share of the world 


the 
oust 
“only 


scene, Davis said 


world 


market including aa income which should be 
available to us from the United States of 
America.” 

He pointed out that in looking over the 
the United States 
sritain, but 15 per cent, and 
Canada, five per cent. To what 
Hollywood can in the domestic market, Mr. 
Davis said British producers “have to use 


ingenuity 


world market was worth 
6U per cent, 


achieve 


to a greater extent creative ideas, 
and not only money.’ 

In tackling the world market, the Rank 
organization was with the fact that 
Hollywood dominated the picture quite con- 
siderably. “They controlled the 
most important theatres either directly such 
as in Canada, or had long term franchises, 


faced 


many Ol 


etc., to secure playing time for their films.” 
Mr. Davis then went on to explain why the 
Rank organization built up a series of cir- 
cuits in different countries, “for the lack of 
public opportunity to see our films on local 


screens.” 


Nationals Have Say 
Mr. “the 


nationals of the countries concerned have the 


Davis made it clear, he wever, 
ultimate say as to what films will be played 
But he 
United 
the large majority of cinema-goers 


best 


in the theatres which they operate.” 
complained of the fact that in the 
States, 
do not have the opportunity “to see thi 
films of any country outside their own.’ 

The Rank intend 
to be destroyed, he that in 
mind makes pictures which do not play down 
to public taste. 


Organization does not 


said, and with 
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MGM Plans 
Anniversary 
Sales Drive 


Marking the company’s 30th year, the 
MGM sales organization is preparing for 
a 30th Anniversary Jubilee celebration dur- 
ing the 17 weeks 
from January 1 
through April 29, it 
announced — by 
Tues- 


was 
the 
day. 
Charles 
gen¢ral 


company 


Reagan, 
man- 
ager, outlined the 
general plan of the 
Anniversary Jubilee 
at a recent meeting 
with regional 
inanagers in 


sales 


sales 


Chi- 





Charles Reagan cago, and last week 
the six field sales 
managers held regional meetings with 


branch managers and their staffs in their 
respective territories to outline details of 
the campaign. John P.“Byrne, Eastern sales 
manager, named Jubilee’ Captain by Mr. 
Reagan, will soon make a tour of all branch 
offices to obtain first-hand reports on the 
projected sales program. 

There will be ten Jubilee Pictures for 
the 30th Anniversary event, headed by 
MGM/’s first two CinemaScope productions, 
“Knights of the Round Table,” starring 
Robert Taylor, Ava Gardner and Mel 
Ferrer, and “Rose Marie,” starring Ann 
Blyth, Howard Keel and Fernando Lamas. 

Others are “The Long, Long Trailer,” 
with Lucille Ball and Desi Arnaz as stars; 
“Saadia,” starring Cornel Wilde, Mel Fer- 
rer and Rita Gam; “Give A Girl A Break,” 
starring Marge and Gower Champion and 
Debbie “Rhapsody,’* starring 
Elizabeth Vittorio Gassman and 
John Ericson; “Flame and the Flesh,” star- 
ring Lana Turner, Pier Angeli and Carlos 
Thompson; “Tennessee Champ,” starring 
Shelley Winters, Keenan Wynn and Dewey 
Martin; “Gypsy Colt,” starring Ward Bond 
and Donna Corcoran; and “The Great Dia- 
mond Robbery,” starring Red Skelton and 
Cara Williams. All except the last are in 


ct lc 1. 


Rey nolds : 
Tavlor, 


Stanley Warner Plans to 
Use Moropticon 3-D 


The Stanley Warner Circuit intends to 
use the Moropticon process for the single- 
strip projection of 3-D films in some 50 
theatres, Matthew Fox, chairman of the 
Pola-Lite Company, announced this week 
in’ New York. This is the third major 
theatre circuit to signify its intentions of 
utilizing the projection attachment. The 


other two are Interstate Theatres, of Texas, 
Al O'Keefe, Pola-Lite 
distribution vice-president, announced Wed- 
Harry Thomas, veteran dis- 

been appointed director of 


Malco, in Tennessee. 


that 
had 


nesday 
tributor, 
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Box Oftice 


For November. 


Champions 
1933 


The Box Office Champions are selected on the basis of the gross revenue at key city 


theatres throughout the country. 


FROM HERE TO ETERNITY ; 
(Columbia ) 

Produced by Buddy Adler. Directed by 
Fred Zinnemann. Written by Daniel Tara- 


dash from a novel by James Jones. Cast: 


Burt Lancaster, Montgomery Clift, Deborah 
Kerr, Frank Sinatra, Donna Reed, Philip 
Ober, Mickey Shaughnessy, Harry Bellaver, 
Ernest Borgnine. (Champion for the 
third month.) 


LITTLE BOY LOST 
(Paramount ) 

Produced by William Perlberg. Directed 
and written by George Seaton. Cast: Bing 
Crosby, Claude Dauphin, Christian Four- 
cade, Gabrielle Dorziat, Nicole Maurey, 
Collette Dereal, Georgette Anys, Henri 
Letondal, Michael Moore, Peter Baldwin, 
Gladys de Segonzac, Yola d'Avril, Bruce 
Payne, Jean Del Val, Adele St. Maur, 
Ninon Straty, Paul Magranville, Christiane 
Fourcade, Jacques Gallo, Karin Vengay, 
Roger Etienne Everaert, Allan Douglas. 
(Champion for the second month.) 


MOGAMBO 
(Metro-Goldwyn-Mayer ) 

Produced by Sam Zimbalist. Directed by 
John Ford. Written by John Lee Mahin. 
Technicolor. Cast: Clark Gable, Ava Gard- 
ner, Grace Kelly, Donald Sinden, Philip 
Stainton, Eric Pohimann, Laurence Nai- 
smith, Denis O'Dea. (Champion for the 
second month.) 


THE ROBE 
(20th Century-Fox) (CinemaScope ) 
Produced by Frank Ross. Directed by 
Henry Koster. Written by Philip Dunne. 
Adapted by Gina Kaus from the novel by 
Lloyd C. Douglas. Technicolor. Cast: 
Richard Burton, Jean Simmons, Victor Ma- 
ture, Michael Rennie, Jay Robinson, Dean 
Jagger, Torin Thatcher, Richard Boone, 
Betta St. John, Jeff Morrow, Ernest The- 
siger, Dawn Addams, Leon Askin, Helen 
Beverley, Frank Pulaski, David Leonard. 
(Champion for the second month.) 


SO BIG 
(Warner Bros.) 

Produced by Henry Blanke. Directed by 
Robert Wise. Written by John Twist from 
the novel by Edna Ferber. Cast: Jane Wy- 
man, Sterling Hayden, Nancy Olson, Steve 
Forrest, Elisabeth Fraser, Martha Hyer, 
Walter Coy, Richard Beymer, Tommy Ret- 
tig, Roland Winters. 


TORCH SONG 
(Metro-Goldwyn-Mayer ) 

Produced by Henry Hermand and Sid- 
ney Franklin, Jr. Directed by Charles Wai- 
ters. Written by John Michael Hayes and 
Jan Lustig from a story by |. A. R. Wylie. 
Technicolor. Cast: Joan Crawford, Michael 
Wilding, Gig Young, Marjorie Rambeau, 
Henry Morgan, Dorothy Patrick, James 
Todd, Eugene Loring, Paul Guilfoyle, 
Benny Rubin, Peter Chong. 





west coast sales for Moropticon, with head- 
quarters in Hollywood. ‘The process was 
demonstrated in Chicago Wednesday be- 
fore some 350 theatre men at the Century 
theatre. 


Skouras and Employees 
Welcome Greek Rulers 


King Paul and Queen Frederika of Greece 
received a royal welcome at the 20th-Fox 
home office in New York last week, when 
they returned from a tour of this country. 
They were cheered by the 20th-Fox men and 
women as they entered the building’s lobby, 
red-carpeted for They were 
photographed by Fox Movietone News 
cameramen. They then saw “The Robe,” 
first film in the CinemaScope process. 


the occasion. 


Bonoffs Selling Interests 

Leo and Sallie Bonoff are selling their 
interests in theatres at Old Saybrook and 
Madison, Conn., to Israel Gordon’s Sons, 
Inc., of New Haven. 


RKO Pictures 3-Month 
Loss Put at $248,377 


The operations of RKO Picture Corpo 


ration and subsidiary companies for the 
three months ended October 3, 1953, resulted 
in a net loss of $248,377, subject to audit 
year-end adjustment, which compare 


$1,064,932 for the third 


and 
with a loss of 
quarter ol 1952 

For the 
1953, operations resulted in a net loss of 
$3,739,113, 
adjustment, which compares 
$4,777,766 for the same period of 1952 


Beverly Gets McCarthy Film 


Severly Pictures, of which Herbert Breg 
stein is president, has taken distribution of 
oilman (Glenn 
RKO re 


Brennan ane 


nine month ended October 3 


subject to audit and year-end 


with a lo 


“Green Promise,” which 
McCarthy produced in 1950 for 
lease. The film stars Walter 
Marguerite Chapman. Mr. 
said his company is taking ‘Mr. Peek-A 
300” and Vicious Years” from U.A. 


Bregstein also 





aol 


starring 


GINGER. ROGER 


WITTTAM HOLDEN 
PAUL DOUGLAS 


with JAMES GLEASON and introducing 


PAT CROWLEY 


William Holden ©“, 
vat ‘/pleys the woman- 
i 3 wise ex-husband, 


. ‘ ashy . a te . ean : 


\ Pow! Douglas is his dramatic best )},-’' 


as the mon. 


i (es Ginger Rogers 

p Tip bids for.another | 
mak Acadamy Award. \'5 
Ae is j iy 


Pat Crowley 

is the young 

girl, hungry 
for love. 


Produced by 


PAT DUGGAN 


Directed by 


IRVING RAPPER 


Written by 


JULIUS J. EPSTEIN 


and 


PHILIP G. EPSTEIN 


Suggested by 
J. M. Barrie's play “ROSALIND’ 








IS BOXOFFICE PROOF THAT 


‘YOU CAN DEPEND ON PARAMOUNT 
IN 1994 AS YOU DID IN 1953°.. 


Just a year ago this month Paramount opened 





“Come Back, Little Sheba” at the Victoria Theatre, 





New York City, to qualify it for 1953 “Oscar” 





recognition which it received when Shirley Booth 





won the Academy Award. 


Soon we will open “FOREVER FEMALE” at the 








Victoria. The picture and the cast are all red-hot 





contenders for 1954 “Oscars.” It is one of the frankest, 





fiercest love dramas ever filmed. The background 





is Broadway where two women fight, fang and claw, 





for one man, pitting experience against instinct. 





“FOREVER FEMALE” is a tremendous boxoffice 





property and will be backed by tremendous selling 





support by Paramount. We urge you to watch all 








the first engagements. 





PAYMENTS DROP 
ON EADY LEVY 


Lower Exhibitor Total Is 
Blamed on Attendance, 
Theatre Refusals 


by PETER BURNUP 
LONDO I hie British Film 
Production Fund shows that in the year to 
\ugust 1, 1953 paid into. the 
bund £2.731,460, com 
£2.971,910 in the previous year 
£240,450, says th 

fall-off in 


rep. rt of the 


exhibitors 


under the Kady levy 


pared wit! 
drop oO report, 1 
attendance and 


ibitor 


irtly to a 
to “nor 


cooperator cn e exh 


who reluser to pay the levy 


Payments Decrease 


Phe und paid out £2,211,956 on 588 fea 
iinist £2,472 185 lon 
1952 


tures, ag 507 teatures in 
the year to August Payments in re 
rard to filn of 3,500 feet or under totalled 
£257,403. £120,000 went to the Children’s 
Film Foundation and £10,500 to the British 
balm 

Principal payments were made as follows 
Film Distributors, £750,622 (167 
British Lion, £361,652 (63 fea 
ociated British-Pathe, £321,722 


Institute for experimental production 
(seneral 
features): 
tures); A 
(43 features ) 

The six American Columbia, 
MGM, Paramount, 20th-Fox, United Artists 
and Warners took a total of £238,167 out of 
| with MGM at the top 


compan 


the bund with 


£125,581 in’ respect to eight features Pay 
ments in regard to individual features, it is 
tated, ranged up to £112,737, compared with 
£91,485 in the pro 
first three years of the Fund's 
£6,051,820 ha paid out to the 
ducers, the 
leading distributors: 
General Film Distributors, 
£748,122 to As 


vious veal During the 

operation 
been pro 
part three 
namely, £1,741,683 to 
£933,622 to Brit 


British 


mayor going to the 


ish Lion, ociated 


Pathe 
Resumes Filibuster 


The filibustering M.P., N. H. Lever, who 
talked out the National Film 


poration Bill, resumed his speech when the 


Finance Cor 


reintroduced the bill in the 
But this 
two hours, 


Government 


Commons time for 38 minutes 


only, making 55 minutes in all 


\ ck 
testant 


ultory debate followed and—pro 


Lever finding no supporters—the bill 


was read a second time without a division 


Before that point was reached, however, an 
Laborite, 


othe Stephen Swingler, made a 


which many producers and ex 


attention Mi 


point to 
hibitors 
Swingler, 
film industry 
‘something ought to be done to try to make 


here vive earnest 


a frequent Commons critic of the 
at large, told the House that 


British production pay.” (There are many 


iround who wish that elusive “something” 


nught be found.) 
Mr. Swingler suggested that a lower rate 


of entertainment tax should be introduced 
for programs exhibiting British pictures and 
the extra box office receipts divided between 


producers and exhibitors 
TV Debate Rages 


matter—the Govern 
commercial television 
ra in the House of Lords 


z 
‘“Raged” is the fitting word, for not in many 


Debate of anothet 


ment’s plan for 


red tor two davs 


uch an 


extent in that august and customarily sedate 


years have passions been roused to 

assembly. 
Attendance 

since the days 


mounted to proportions un 


of crisis in the war 


paralleled 


Moreover, there was an added piquaney in 
the proceedings arising in the circumstance 
that the attack on the 

as led by highly respected Tory Peers 
It was doubtles that that the 


(sovernment took the unusual course of put 


plan 


Government’s 
because Ol 
ting on its whips for the occasion and bring 


hundred or so 
bothe1 


ing up from the shires a 


hereditary noblemen who never 
usually to attend 
The debate 


On the one side, opponents of the Govern 


followed now familiar lines 
ment crying of the dangers of abuse in that 
sponsorship; the others ce 


faith in the 


bogey 
thei 
right to go it his 


ancient 


claring common man’s 


own way. In_ other 
words, the aforesaid common man’s privilege 
to pick his own program whether on TV 
Every argument on 


or anywhere else 


side was exhausted in what one con 
film 
iteration.” 


( ithe I 


cerned man deseribed as “damnable 


Government Wins 


With the benefit of whips, the Government 


won by a majority of 157 votes to 87; the 


minority being composed, apart from thy 


and a posy of Bishops, 0 
Many had hoped that TV’ 
matter of 


Tory critics 

Laborite peers 
future would not become a party 
Phe course of action in the Lords 
manifestly « 


When the 


the Commons, the 


politic S 
lestrovs that hope 
debate in 


matter comes up tor 


Government must now 
put on its whips again The decision will 


become a matter of the counting of party 


heads rather than of unfettered debate 


Phe annual conference of the Union Fed- 
eration de l’Exploitation Cinematographique 
has been he Id here under the auspices ot 
CEA with delegates from Holland, 
Italy 


Selgium, 


Sweden antl France. Subjects dis 
include television and film hire. 
No statement conclu 


sion of the conference, but it 


cussed 
was issued at the 
was learned 
that some difference of opinion emerged on 
regard to T\ British exhibitors continue 
to stand firmly by their declaration that they 
will have no dealing with distributors who 


service T\ 


U.S. Library 
Reprinting 
Early Films 


WASHINGTON rhe 
gress has adopted a 

convert the paper prints of early motion 
pictures to durable, modern film. The Li- 
brary said this will insure the preservation 
of the historic films 1894 
and 1°12. Otherwise, it declared, most of 
these films would soon be lost. The new 
process wa’; introduced Tuesday at the 
the Academy of Mo- 
Holly- 


Librarv ot Con 


process which can 


made between 


Library here and at 


Picture Arts and Sciences im 


vood 
Library officials explained that when films 
1894, there pro 


copyright law to them 


tion 


were invented in was no 


vision in the give 
copyright protection, but there was a pro- 
registration of copyright 
\ number of mo 
tion picture producers therefore sought to 
protect their works by making paper con 
tact prints from 35mm film and depositing 


vision tor the 


claims for photographs. 


these paper prints with the Copyright Of 
fice in the Library. This practice was fol 
lowed until 1912, when the law was amended 
so as to permit registration of motion pic- 
tures. 

Gradually the original nitrate films of 
the early 1894 to 1912 pictures either dis 
integrated or were lost, burned or destroyed, 
and the the only 
copies. For the past six years, the Library, 
with the Academy, has 
been trying to determine a practical means 


paper prints remained 


assistance of the 


of reconverting the paper prints to 16-mm 
Just recently, Primrose Produc 
tions in Los Angeles came through with a 
product that the Library feels is good, offi 
cials said, and “the Library thus is ready 


celluloid. 


program of recon 
paper prints to 
soon as funds for the put 
be found.” The Library said it 
\cademy would seek the assistance 


of organizations 


extensive 
films on its 


to launch an 
verting the 
l6mm film as 
pose can 
ind the 
who want 


and individuals 


film copies made for stock-shot, advertising 
or other purposes. 

\ representative 
early filn 
the Library’s paper prints was shown at 
the Library and at the Academy at a special 


screening Tuesday. 


selection of 12 of the 


s that have been reconverted from 


New Orleans Industry 
Women in Organization 


Women 
New Orleans organized under that title last 
week, at a luncheon at the Metarie Country 


of the motion picture industry of 


Club. Officers installed are Lorraine Cass, 
Paramount, president; Connie Aufdemorte 
Hodges, first vice-president; Ida Klos, 
Paramount Gulf, second vice-president; Lee 
Nickolaus Lippert. secretary; Agnes Garcia, 
treasurer. are Leona Schmitt. 
Gladvs Montreuil, Cornelia Schmitt, Augie 
Woolverton, Gene Barnett, Georgia Bruno 
ind Rosalie Lutenbacher. 


Directors 
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Conspiracy 
Charged in 


Crest Case 


WASHINGTON: Attorneys for the eight 
major distributors told the Supreme Court 
Tuesday that in licensing first-run motion 
downtown theatres instead of 
neighborhood theatres the distributors were 
following good business policy and were not 


pictures to 


acting in a conspiracy. 

“The theatres that give the best film rental 
are generally downtown,” distributor attor- 
ney Bruce “and it is not 
strange that each distributor aimed at down- 
town distribution wherever he did business. 


Sromley said, 


He wanted to get the most money jor his 
pictures.” 


Arguments Concluded 


Mr. Bromley and former New York Stat 
Appellate Judge Ferdinand Pecora argued 
this point and others for an hour and a halt 
Tuesday as the Court concluded argument on 
the Crest case. The case was brought by 
lheatre Enterprises, Inc., owners of the 
Crest theatres in Baltimore, to force the 
eight distributors to license first-run films to 
the Crest. Philip Perlman, former solicitor 
general, argued for Crest for an hour Mon- 
day, and Tuesday another former Justice 
Department official, Holmes Baldridge, con- 
cluded the case for Crest. 

At the conclusion of argument, the Jus- 
tices, all of whom were present, took the 
case under advisement. A decision is ex- 
pected early next year. Both the District 
and Circuit Courts acquitted the distributors 
in earlier hearings. 

“All of the defendants in this case based 
their they called their 
Perlman said in his 
“They admit they had 
uniform runs and 
and this court said in the Para- 
mount case that they couldn’t do that. The 
very same system condemned by this court 


what 
national policy,” Mr. 

argument Monday. 
a fixed and 
clearances, 


action on 


system of 


in the Paramount case was used against the 
petitioner (Crest) in this case. The same 
conspiracy condemned by this court in the 
Paramount still 
in this case. 


Cites Distributor Goal 


Picking up Mr. Bromley’s remark Tues- 
that the distributors chose downtown 
theatres for first-run exhibition as a good 
business measure, Justice Frankfurter de- 
clared that it seemed to him there was a 
good deal of evidence that each distributor 


case and used 


” 


Was active 


day 


“chose to be separately tied” to national 
policy. “They’re hanging separately but not 
together,” he said. ‘What evidence is there 
in the record to show that this is not so?” 
Mr. Bromley replied that each distributor 
had the District 
Court trial in Baltimore and that each had 
The 
distributors told the District Court that ex- 
hibiting first run 


been cross-examined at 
said his goal “was to make money.” 


downtown 


pictures in 
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Prople in w ews 


Epp1iE CANTOR was honored as one of Amer- 
ica’s favorite entertainers at a luncheon 
meeting November 24 of the Southern 
California Motion Picture Council in 

Hollywood. 


American 
Theatres Corp., was reelected president 
of the Hebrew Free Loan Society, at its 


SAMUEL PINANSKI, president of 


annual meeting Sunday in’ Brunswick 


Hall, Roxbury, Mass. 


SoL A. SCHWARTZ, president of RKO The- 
atres, and Mrs. Schwartz will leave New 
York on a business and vacation trip to 
South America December 12, during 
which they will celebrate their 25th wed- 
ding anniversary. 


CHARLES REED JONES, formerly director 
of advertising and publicity for Republic 
Pictures and more recently research di 
rector for Sun Dial joined 
National Campaign head 


of the company’s reorganized public rela 


Films, has 


Associates as 


tions department 


3EN Rose, formerly European representa 
tive for Eagle Lion, has been appointed 
European representative of Pathe Labora 
tories, Inc. He will have his headquarters 
in London. 


theatres was the best way to make join 
Mr. Bromley said. 

Judge Pecora concentrated his arguinen 
on the admissibility of the Paramount case 
decrees into the District Court trial, arguing 
that the Paramount “could had 
no impact” on the Crest case since “Crest 
was not on the face of the earth” until 1949 
and the Supreme Court decision in the Para 


case have 


mount case was handed down in 1948. 


All Officers Reelected by 
Quebec Organization 


MONTREAL: All officers and directors of 
the Allied Theatrical Industries, 
Inc., were returned to office at 


Quebec 
the annual 
meeting here. Continuing as president is 
William Lester, general manager of United 
Amusements. Some 200 exhibitors from all 
over the province attended the sessions. 


At the dinner which followed the day 


long sessions was Leon Bamberger, sales 
promotion manager of RKO Radio, New 
York, introduced by Charles Bourassa, ex 
ecutive secretary and toastmaster. Mr. 


3Jamberger’s theme was that theatres should 
become the center of all community life. 

J. Arthur Hirsch is honorary president 
of the group, Leo Choquette vice-president, 
John G. Ganetakos treasurer, and Mr. 
rassa With them on the execu 

Robert, C. A. Magnan, 


sou 
secretary. 
tive board are D. 


Ronert Eves has been appointed supervisor 
of the western division of Famous Players 


Canadian Corp He succeeds the late 
LARRY BEARG 

Jesse Cuinicn, formerly associated with 
Rugoff and Becker, has joined Buena 
Vista Distribution Co,., Inc., as a. sales 


representative 
(). ¢ TERRELL, manager of Sunset Drive-in 
theatre, Clarksville, Tenn., has been electea 
president of the Clarksville Scottish Rite 
Club for 1954. 
International di 


Orton H. Hicks, Loew’s 


rector in charge of the 16mm department, 


left New York last Friday tor Rome, the 
first leg of a round-the-world inspection 
tout 


Josepn B. Rosen, formerly 20th Century 
Fox branch manager in Washington, has 
been named Universal branch manager in 
Detroit, BEN J. ROBINS, re 


signed 


replacing 


LAWRENCE LEHMAN, alter nearly half a cen 
tury in theatre ownership and manage 
ment, has resigned as manager of the 
RKO Misscurt theatre in Kansas City 
He will be succeeded by LARRY CAPLANE, 
with RKO Theatres 20 years. 


Ed Gauthier, Arthur Bahen 
The directors tor the 
Adilman, Oliva Cote 


Ganetakos, 


B. C. Salamis, 
ind William Elman. 
term are Alex 


(,eor ve 


new 
B. 
Messrs. 
thier, 13 (5. 
Lester, Magnan and Elman, 


Elect Karl raoudeneid 
Head of Warner Club 


Karl G. Macdonald, 
Warner International, was 
president of the Warner Club, Ine., it wa 
week, Othe 
for the ensuing year were 


Salamis, and 
Bourassa, Choqueete, Bahen, Gau 


Ganetakos, Robert Hirsch 


vice-president of 
elected national 


officers elected 
Tom O'Sullivan, 
vice-president; Larry Leshansky, vice-presi 
dent in charge of membership; Ruth Wei 


announced last 


berg, vice-president in charge of welfare; 
Donald Cherry, vice-president in charge of 
Harry Mayer, 

charge of social activities; 


Elsie Torbach, assistant treasurer 


claims ; vice-president in 


jarry O'Connor, 
treasurer ; 
and Max Greenberg, 


New Slate Named fer 
Buffalo Variety Club 


silly Keaton last week was 
barker of the Buffalo Variety 


ecretary 


elected chiet 


lent, No 7 


Other new officers are Marvin Jacobs, first 
assistant chief barker; Arthur Krolick, se 
ond assistant chief barker; Robert Hayman, 
dough guy; and W. FE. J. Martin, secretary 





29 


Hollywood Bureau 


during the 
and five othe 
hooting le vel 


tarted 


20th Century-Fox, is a 
Techni 
Pechnicolor 

Susan Hay 
Mitchell 
( harle 


Hathaway 


| Vi 


project in 


(garden ol 


{ MeMASCOpeE color by 


color (or maybe itll be in 
Deluxe) with 
Richard Widmark, Cameron 
Marlowe a 


the producer 


Gaary Cooper 


ward 


and principal 


Hlenry 


Hugh 
Brackett 3 
sirecting 


Producer 


Hitchcock 


Pechnicolor, lao 


director \lired 
Window,’ 
Paramount, with Jame Stewart 
Kelly, Wendell Corey, Thelma Ritter 
iva Berner in principal role 

RKO Radio hooting The Big 
Kainbow,” ‘Technicolor, with John Sturges 
Russell, Richard keyyvan, Gil 
bert Roland and other 

\iGgM’ Valley of the 
color, has Robert ‘Taylor, 
Carol Kurt Kaznar in the 
Robert Pirosh. 
Child,” 


tello, wa 


tarted Rear 
(srace 


and 
In vali 
Janne 


hrectimy 


leastman 
Parker 


King 
eleanor 
Phomp on ind 
cast under direction ot 
Fireman Save My 
Abbott & Co 
Universal by floward 
O'Brien 


originally 
tarted 
with 


damned tor 
Christi 
Buddy tackett replac 

\bbott-Costello 
band 


] 
fo 
1] 
Wage thie 
ind with Spike Jone 
cast. Lesh 

> |’ Kagl "s Horizon 
launched “Waterfront” with Marlon Brando 
Malden and Lee |. Cobb 


kha Kazan 


1 
ugh and 
team 


n the 


irre place ible 
and hi 
directing. 

Production 


Goodwins 1 


keva Sait, Karl 


directed by 


Form Magnum Pictures 


To Film Robbins Novels 

John Bash, Elizabeth Dickinson 
Hirsch 
produce films from the past and forthcoming 
of Harold Robbins Phe first will be 
Me,’ will he 

Work will begin in May 
“Never Love a 
Dream Merchants,” 
fisher,” all of 
It also has an option on 
which Mr 


nove l 


and Kurt 
have formed Magnum Pictures. to 
novel 
Neve 
lished 
The firm ha 
Stranger,” ‘The 
\ Stone tor 
best elling novel 
69 Park 
writing 
$700,000 


Leave which pub 
January | 
rights to 
and 
Danny them 
Avenue,” Robbins ts 
Purchase of the involved 
Jack Hanley will write the screen 


D tor “Never Leave Me.’ 


Eagle's ''Waterfront" Begins 

». P. Eagle’ 
tion’s “Waterfront” has begun production at 
Hoboken N J It 


watertront 


Horizon-American Corpora 


follows newspaper 
Sudd 


Columbia 


tories on racketeering 
Schulberg did the 


will 


creenplay 


lectures rele isc 


30 


Ne 


tiles 


SIMPP 
As an Export 
Association 


WASHINGTON 
Pieture Export A 
I] the 
to export films under the export Trade Act, 
Federal Trade Com 


The Independent Motion 
filed 


sociation 


ociation, Inc., has 


papers needed to act as an as 
it is learned from the 
iil lon 

hie a 
recently by 


ociation ts the export group formed 
the Society of Independent Mo 
tion Picture Producers. Under the Export 
Trade Act, cooperative associations engaged 
olely in export trade are granted conditional 


\mong 


with the 


exemption trom the anti-trust laws 
that they tile 
Cop of thei 


annual reports and other mformation 


the conditions are 
( omimiission organization 
paper 
oncerning their operation, 

RTC official 
nouncement does not mean that the Commis 
ion staff has passed on all the qualifications 
of the new yroup, but merely that the neces 
have been filed tor the group to 


Whether there wall be 


structure an 


emphasized that the an 


ary papel 
tart operating Mors 
detailed study of the group's 


operations depends on later Commission pol 
1 on whether any complaints ever 
IMPEA’s operations, IT 
poke Shien declared, 

Phe FTC said that officers of the associa 
tion are Ellis G. 


LL. Bengall 


: Gsunther 


wy alle 


about the 


Arise 


\rnall, president; Georg 
Marvin L. Faris, see 


board chairman 


treasurer ; 
retary R. Lessing 


Stockholders and members are the officers 


ind George Glass, Richard Hungate and 


Slatt 


(seorg 


Library of Congress 
Issues 3 Catalogues 


thousand — filmis 
1949 are listed 
from. the 
“Motion Picture 
1912-1939,” 

The pic 


mac 


Seventy-six copyrighte 


between 1894 and in three 


catalogues now available Library 


of Congre These are 
1894-1912." “Motion Pictures, 

“Motion Pictures, 1940-49.” 
range from “Fred Ott’s Sneeze,” 
in 1894, to “She Wore a Yellow Ribbon 

made in 1949, The first film is also known 
as the “Edison K inetoscope Record of the 
Howard Walls, 
Motion Picture Collection o 
Motion \rts 
Scrences, compiled the information for the 
1894-1912 volume. 
sells for $2 : the second, of 
$18; and the third, of 


and 
tures 


Sneeze.” Lamarr formes 


curator of the 
the Academy of Picture and 
Phe 92-page first men 
tioned volume 

1,250 pages, for 5908 


‘ss, is $10 


puige 


THIS WEEK IN 
PRODUCTION: 


STARTED (6) 


INDEPENDENT 





RADIO 
Big Raint 


RKO 
Horizor The 


20TH CENTURY-FOX 
Coden of ty Cis 


UNIVERSAL-INT'L 


C nA 


PARAMOUNT 
Rear Window 


COMPLETED (5) 
ALLIED ARTISTS 


} ( 


T 


INDEPENDENT 


SHOOTING 


COLUMBIA 
The W Nawk 


REPUBLIC 


A 
Wid 


UNIVERSAL 


Black Ff 


5) 


WARNER BROS. 


To Make Series for TV 
HOLLYWOOD 
vice-president 
Motion 


dication 


Edward 1), \iadden, 
] 


and or 


general inagel 
Film Svn 
that 117 


half-hour dramatic programs will be filmed 


Pictures tor Television 


Division has announced 


in color in Paris for release during the next 
: 


three vears under the title “Paris Precinct.” 
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WA Abroad 
Marks Ddth 


Anniversary 


United Artists’ 35th anniversary  inter- 
national drive honoring Arthur B. 
Krim, president, was launched Tuesday in 
Europe, Asia, Africa, South America and 
Australia. The five-continent drive, 
which will last a year, follows the Novem- 
ber 16 kick-off of a six-month drive in the 
U. S. and Canada similarly marking the 
founding of U.A, 35 years ago and hon- 
oring the company’s president. 

In a message to U.A.’s overseas head- 
quarters throughout the world, Arnold 
Picker, foreign distribution vice-president, 
and captain of the international drive, cited 
the resurgence of U.A. under the leader- 
ship of Mr. Krim and expressed confidence 
that the foreign force would set new. sales 
marks. 

Also this week Robert S. Benjamin, chair- 
man of the board of directors, called upon 
the company’s entire sales force to do their 
utmost in the drive. He said in part: “Dur- 
ing the chaotic period through which we 
have just passed and whose reverberations 
we still feel, Mr. Krim had the faith, the 
courage and daring to take hold of a com- 
pany which had suffered severely from the 
doubts and fears which prevailed during the 
unlamented period and strike out anew in 
the direction pointed by the 
founders. And time has vindicated his faith, 
his courage and his daring. U.A. is today, 


sales 


sales 


company’s 


because of him and the group of similarly- 
minded men his daring has attracted, not 
only in sound and vigorous health, but it 
stands in the leadership of the industry.” 

Mr. Picker said that the company’s “re- 
emergence as the leading distributive me- 
dium for independent films is reflected in 
the largest and finest product roster in the 
company’s history, with more than 50 films 
slated for release during our 35th anniver 
sary year.” 


Thomas Again Named 
Cinerama President 


Lowell Thomas, Tuesday, was reelected 
president of Cinerama Productions, Inc., fol- 
lowing the annual stockholders meeting in 
New York. The only change in the execu- 
tive line up was the resignation of Merian 
C. Cooper as vice-president in charge of 
production, a post considered superfluous. 
Mr. Cooper remains on the board, Other 
officers elected were: Theodore R. Kupfer- 
man, vice-president and secretary; Ira 5S. 
Stevens, treasurer and assistant secretary ; 
Irving N. Margolin, assistant treasurer. 
Reelected to the board in addition to Mr. 
Cooper, were Louis B. Mayer, chairman; 
Alger B. Chapman, Paul W. Kesten, Thomas 
L. Perkins, Dudley Roberts, Jr., Milo J. 
Sutliff, and Mr. Thomas. The board also 
elected an executive committee consisting of 
Mr. Perkins, chairman, Mr. Chapman, Mr. 
Kesten and Mr. Thomas. 
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BOOK REVIEW 


CANADIAN FILM WEEKLY 1953-54 
YEARBOOK—Reference annual of 212 
pages, edited by Hye Bossin. Illustrated, 
indexed. Cloth. $2.25. Film Publications 
of Canada, Ltd., Toronto, Ontario. 


This now established annual is predomi 





nantly a directory in this issue, exhaustively 
listing the array of motion picture enter 
prises, amusement, industrial, educational 
and social, now functioning in Canada, with 
the dominant personnel of each. It tells who 
does what and where. 

The introductory pages, as usual, are de 
voted to historical 
ration of the film 
Canadian pioneers, 

The pages devoted to the 
operations both within the amusement sec 
tor and in many extra-mural 
of special interest and laden with significant 
detail, the remote itinerant 
shows. The student of the industry can find, 
in the Canadian pattern controlled by it, 
widely diverse social groups and publics and 
its far flung geography, indications for the 
years ahead in other areas. 

The job is neat and crisp. —T. R. 


considerations and nar- 


careers of an array of 


many lomm 


sectors, are 


down to even 


Ku rope Film 
Pool Likely 


by ARGEO SANTUCCI 

ROME: Formation of a “European. film 
pool” within the next year to produce films 
for a “free”? European market and for ex 
port elsewhere is considered likely, accord 
ing to a report of the board of directors 
of Lux Film. 

Aim of the pool would be to break down 
the nationalistic barriers which circumscribe 
production and distribution here and thereby 
put the European film on a 
petitive footing with Hollywood production. 


sounder com 


Films successful in a wide European market, 
it is believed, also would be 
America and elsewhere. 


successful in 


Protective legislation, the report asserts, 
while intended to benefit 
tually has the opposite result by setting up 
and 


native films, ac 


retaliatory barriers restrictions  else- 
where against the home product. The re 
sultant restricted distribution and exhibition 
imposes upon production economic limita 
tions which make it difficult to compete with 
Hollywood. 

The Lux directors’ report points out that 
success in establishing a European 
film industry would render unnecessary all 
restrictions on the importation of American 
films. The report also discloses that Lux 1 


considering making films in America. 


strong 


Set ''Everest'’ Opening 

“The Conquest of Everest,” film of the 
1953. Hunt-Hillary-Tensing expedition to 
the top of the mountain peak, will have its 
New York premiere at the Fine Arts theatre 
Produced by 


December 8&8 Countryman 


Films, it is in color by Technicolor, 


Paramount 
Schedules 6 
In 3 Months 


Six pictures for release during Decet 


January and February have been scheduled 


by Paramount, A. W. Schwalberg, president 
of Paramount Film Distributing Corpora 
tion, announced this week. He satd othe: 
pictures may be wvdded to the three-month 
list as pl uluctions are completed 

Three of the pictures announced are in 


color by Technicolor and two are 3-D pro 
ductions 

The schedule is as follows: Christmas re 
lease, “Here Come the Girls,” Technicolor, 
starring Bob Hope, Arlene Dahl, Rosemary 
Martin. 


Technicolor, starring 


Clooney and Tony January li 
Fernand La 


Hal 


and “bkorever 


varo,” 
mas, Rhonda Fleming and Brian Keith 
Wallis’ 3-D, 
Female,” starring Ginger William 
Holden and Paul Douglas. Februas Hal 
Wallis’ “Money from Home,” Teehnicolor, 
3-D, starring Dean Martin, Jerry Lewis, and 
* Alaska Robert) Ryas lan 
Sterling. 
“Money trom 
said, will be 
limited 
release basis 


Schedule 18 Trailers 
For Knights’ Campaign 
MGM 


trailers for 


“Cease Fire,” 


Rover 


Seas,” starring 
Mi T 
Year’ bye itioa 


theatres on pre 


Home,” hwalbery 


New 


number of kev 


shown 


dual 
| ible 


numbes 


plans to produce IR indi 
“Knights ol the 
Believed to be the 
utilized in a single campaign, the “Knight 


cheduled by Howard 


prey ew 


Round 


largest evel 


trailers have been 


Dietz following creening ol 


MGM's first CinemaScope production, One 
of the trailers will detail MGM's parad 
of big hits, beginning with “Ben Hu 

Others will feature CinemaScope propor 


tions and a group of half-minute teasers are 
designed as interchangeable for TV pro 


motion. Three special trailers are being 


made for the international market. The eom 


pany's previous record number of trailer 
was four each for “Quo Vad ind 
“Tvanhoe.”’ 
Television Helps Opening 
Of George Pal's "War" 

Blanket television campaigns ac 
ing the opening of George Val Vara 
mount release, “The War of the Worlds” 
in 76 first run situations in the Li \n 
geles and San Francisco. territori ure 
believed to have contributed much to. the 
record attendance Radio spot announes 
ments supplemented the television campaigs 
In Los Angeles, the television station use 
was KNXT, which had 95 spot announes 
ments. Four radio stations there also 
used. Local newspaper advertising str 
the picture’s sequence showing the destru 


Angeles City H 


tion of the Los 
ing Martians. 
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oy) 
THE FIRST ~*~ 
SERVICE-ACTION 
ROMANCE ~~ 
AIMED AT 
‘WOMEN 
AUDIENCES! 


ae 


SS 


a 

’ 
N. 
"* f 
y 


won SOAN LESLIE; 


wth ARTHUR FRANZ - JEFF 
Written by ALAN LeMAY- Directed by ALLAN 





betas oe, Reon a ded, SPS 
eat ise a te gts bas ahr ge ae 
ents eel pa “ 


HERBERT J. YATES 


presents 


FORREST TUCKER 


DONNELL- BEN COOPER 
pwAN-A REPUBLIC PICTURE 





Product of 
Merit Is Aim: 
Johnston 


il] producing COMmpantes itl 
to turn out the maximum 
of merit, Erie A. Johns 

Motion Picture Asso 


an interview in 


picture 


enting ot! <hibition’s protest of a 
ortaye \Iy said he 


why any company would 


John ton 
no reason 
ut back on production in order 

elles market, a 


ome qcaartel Hi 


charged in 
entiments, Mr. Johns 
ton pomted out forcefully expre ed 
bys Barnes Balaban 


ent annual 


were 


Paramount president 


dinner of the Motion 


Pioneer 


lohnston emphasized that a picture 


market must be very vood in 


up its cost and show a profit 


etance oOo} producing COMpPAnies to 
quality is the 


cutbacks th 


pictures of lesser 
the production 

resident said 
MPAA’ 
distribution, Maz 

that 


long-range project to 


Johnston ex 


One deci on 


hope 


woul forthcoming m6 6two. lor three 


mont He said the imtial goal would be 


to select an area in which the physical di 


tribution operation of many companie 


mto one over-all opera 
yardstick a to the 


under the 


would bn mbined 


tio thu offerimeg i 


AVINE and efficiencie 


plan 
remittance situa 
that the 


from the foreign field in 1954 prob 


Concerning the foreign 


tion \r Johnston aid revenue 
re alize dl 


ably would be somewhat less 


to the 


In comparison 
He explained that 1953 
timated at $170,000,0000 by 

had swollen by the 
heretofore blocked currencies 


current year, 
remittances, ¢ 


othe 


unireezing ot 


quartet! been 


in such countries as Japan and Brazil 


UA's "Song of Land" 


In National Release 

“Song of the 
has beet put into national release by United 
\rtist 


a study of the 


Henry S. Kesler’ Land” 
Photographed by naturalists, it is 
earth's 
Foundation 
(the film is in 
\mer- 


‘Omnibus” television program, 


eveles of the flora and 


in black and white 


fauna Phe used a key 
sequence, 
color by the Color Corporation of 
a), tor its 
Sunday meght on the Columbia Broadcasting 


Systen) television network 


To Handle "Robot" Abroad 


Harry W Harry W. 


Schroede \ wnounced 


Schroeder, head ot 


ociates, Inc., has 
\\ ill have exclusive foreign dis- 

\stor’s “Robot Monster” in 
leal was completed recently by 


and Bob Savini, president 


Western Theatre Owners 
Reelect J. M. Hone 


J. M. Hone was reelected Jast week as ex 
ecutive vice-president of the Independent 
Theatre Owners of Washington, Northern 
idaho, and Alaska, at the 30th annual con- 
vention, held in the Benjamin = Franklin 
Hotel, Other elections are H. B. 
Sobottka, treasurer; and directors, Mildred 
Wall, Mike Barvoic, Dwight Spracher, Fred 
Nessel, W. B. McDonaid, S. M. Higgins, 
Erwin Fey, Joe Rosenfield, Chester Nilsson, 
Fred Mercy, at: Will . 
Lukan, B. F. Shearer, Fred A. 
William Thedtord. Mr. Rosenfield reviewed 
the recent Theatre Owners of America Chi- 
cago convention, and Mr. Danz the tax situ- 
ation The latter also urged 
make contact on that subject with local rep 


Seattle 


Conner, B cs, 
Danz, and 


members to 


resentatives 


N.D. Dipson 


Is Honored 


BUFFALO: Nikitas D 
Dipson Theatres and an 
the exhibition business for the last 40 years, 


Dipson, head of 
active member of 
was guest of honor here Monday night at a 
testimonial dinner at the Statler Hotel ten 
dered him by the Buffalo Variety Club. 

Mr. Dipson was 
friends and business associates, dedi- 


presented a scroll, signed 
bv hi 
cating a room in the proposed Children’s 
Hospital Medical Center to him. \ check, 
the proceeds from the dinner, 
hospital director Moir P. 


representing 
was handed to 
Fanner 

In a much-applauded speech, Mr. Dipson 
reminisced over his years in the industry, 
that “this is an 


industry which will never die.” Touching 


commenting at one point 
on the motion picture-television factor, he 
said, “people can’t expect to get free in their 
homes what they would be able to pay for 
in the theatre. No advertiser will be able 
to pay what 20,000 movie houses can pay.” 

The 
short speeches by his friends, including Jus 
Robert FE, Noonan of the New York 


Lamberson, of 


veteran exhibitor heard a series of 
tice 
State Supreme Court; Leo i 
South Bend, Ind., and Dave Miller, Univer 
sal exchange manager, who was master of 
ceremonies. Justice George H. Rowe pre 


sented the scroll to the guest of honor. 


Claim Opening Records 
For Warners’ "Hondo" 


ad Londo,” 
first 3-D 


its early 


Wayne in his 
film, is breaking records in all 
engagements, Warner Brothers 
\ three-year opening 


John 


starring 


announced this week. 
day record was broken at the Fenway and 
when the 

The day 


theatres in Boston, 
film made its debut last Thursday. 
before the film opened to equal critical and 
public acclaim in Detroit at the Palms the 
Co-starring with Mr. Wayne ts Ger- 
Page. John Farrow and 
Fellows produced the Wayne-Fel- 


Paramount 


atre 

aldine 
Robert 
lows production 


directed 


Cites Strong 
RKO Status 


Overseas 


RKO 


abroad 4 


Pictures has a 
it has sufficient product for the next 


“sound position” 


six months and probably for 12; it is has 
economized in its exchanges and yet hasn’t 
harmed personnel morale; and it is distrib 
uting abroad the product of local producers. 
This 1s what Alfred Crown, foreign man 
ager, told trade writers Monday at the New 
York home office, after 10 weeks touring 
the Far East. 

The “unfreezing” of dollars in 
countries has resulted in an increase in re- 
this he said. The general 
increase in revenue also results from greater 
branches by 


several 


mittances year, 


autonomy given James R. 
Grainger, president, and the economy pro- 
gram. The latter, reducing prints, communi- 
cations and other luxury or unnecessary ex 
$750,000, Mr. Crown 
that although man- 
made, no 


penses, has saved 
estimated. He 
agerial changes 
hired from outside, thus preserving morale. 

The company is distributing several 
French features in Latin America, and in 
the Far East is negotiating for release of 


added 


were one Was 


local product. It has convinced local pro- 
ducers they profit more by releasing through 
RKO than by selling outright to small ex- 
In the Far East, there’s no prod- 
production is 


changes. 
uct shortage feared; local 
ample, he added. 

The Far East is excited about Cinema- 
Scope, he said. About 3-D, he commented 
it is the picture rather than the medium 


which must sell its way. 


Oklahoma Theatre Owners 
Meeting Monday and Tuesday 


Theatre Owners of Oklahoma will hold 
their 36th annual convention at the Biltmore 
Hotel, Oklahoma City, Monday and Tues- 
day, December 7 and 8 Drive-in problems 
and new techniques will occupy the major 


The drive-in 
1 


business sessions, 
discussions will feature Jack Braunagel, 
Claude Ezell, Al Reynolds, and E. R. Slo- 
cum. The equipment panel will have Eldon 
Peek, W. R. Howell, Jake Watkins, syron 

Clark, Henry Sherrill, Ray 
Colvin and Vance Terry. An advertising 
discussion will feature Mike 
MGM. Pat McGee, co-chairman of the Na- 
tional Tax Repeal Committee of COMPO, 
will preside at the Congressional luncheon 
honoring the — state's 
Washington. Some of those in the conces- 
sions panel will be Harold Combs, Louise 
Wesson, Ross Newman, Walt Logan, Hugh 
Horn, Lindy Wilson. Robert J. O'Donnell 
is expected to speak at the “keynoter” Iunch- 
eon, Edward Thorne is to be moderator at 
the sound panel, which will feature various 
new systems. William Slepka is to moderate 
the meeting with distributor representatives 
New directors will choose 1954 officers, 


pe tion of 


“4 ) 
Savage, Bob 


Simons of 


representatives in 
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Westrex Editer equipped for magnetic 
and photographic sound tracks synchro- 
nized with picture. 3-3/4" x 5” trans- 
lucent screen shows bright, clear picture. 


The basic Westrex Editer, for 
use with film strips—vertical 
film handling method — faster 
and more practical for either 


film strips or reels of film. 


The Westrex 
on wall or sé 
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Wes trex f 


XY 
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HOLLYWOOD DIVISION: 6601 RO 


ments of the normal optical system. 


Research, Distribution and Service for the Motion Picture Industry 


Westrex Corporation 


EIGHTH AVENUE, NEW YORK 11, N.Y. 


ew Westrex 
Editer 


finest film editing machine 


for studios everywhere! 


Designed and engineered by the Westrex Hollywood 
Laboratories —in cooperation with leading studios — the 
new Westrex Editer is an advanced machine that meets 
every film editing need. 

The Westrex Editer can handle both standard and the 
new small-hole perforated 35mm films — film strips - 
mouon picture films— magnetic or photographic sound 
films (single or multiple) —composite release prints —and 
for the first time it makes possible “projection viewing” 
of an enlarged image on a wall or screen without extra 
attachments. 

The Westrex Editer is quiet in operation— no inter- 
mittent, hence less noise and less film damage — speedy 
and efficient. Among its advanced features are simplified 
threading — automatic fast stop — synchronization while 
running —improved sound—lower flutter. 

The Westrex Editer—available in both 35mm and 
16mm models — is the latest in a long line of notable 
Westrex contributions to the motion picture industry. 
A new illustrated folder that describes in detail its many 

technical and operating 


advantages is yours for 


the asking. 





Eduter features ‘projection viewing” 
reen without disturbing the adjust 





FORMERLY \ 


WESTERN ELECTRIC \ 


EXPORT 
" 


_ CORPORATIO 
ate 


MAINE. STREET. HOLLYWOOD 38. CAL 





FCC Tighten 
Ownership 
Regulations 


WASHINGTON: The 


(Commi 


Federal 
tightened up sharply 


Communi 
cation sion has 
on its rules limiting multiple ownership of 
commercial broadcasting stations. The Com 
mission said the limits would apply not only 
to the station 


party but to the number ot 


number of controlled by one 


tations in which 


one party has an interest, even a minority 
interest 


Formerly the | 


Commission said, no one 
party could own or control more than five 
FM station 
It frowned on ownership or control of more 
even AM 
no tormal rule 


Last 


and more than five ITV stations. 


than tations, though there wa 


to this effect 
the Commission 


Iriday, announced 


that effective in 30 days, any party or the 


stockholders of that 
party will be barred from having any inter 
than seven AM 
and five TY 

will apply to 


officers, directors and 
stations, six 
The 
stock 


cent ol 


est in 
KM station 
tockholder 

holder 


the voting 


nore 
stations 
provision 
owning more than one per 


stor k 


encountered in past proceedings in establish 
ing whether or not a minority interest exerts 
From now on there will be no dis 


between majority, controlling in- 


control 
tinction 


terests and minority non-controlling inter 


ests. 
The few parties holding more than seven 


AM stations will be served with show cause 
orders to show why they should not divest 
themselves of their excess AM stations with 
in three years 

Commissioner Hennock dissented in part 


Supreme Court Decision 


Clears Transamerica Corp. 
WASHINGTON The 
Monday 


decision 


Court 
court 
anti- 
trust proceedings againsc the Transamerica 
Corp Phe Federal Board had 
sued to break up the giant west coast bank- 
The Third Circuit Court of Ap- 
peals, however, had dismissed the suit. The 
Government appealed to the Supreme Court. 
Justices Black and Douglas said they thought 
the High Court should have reviewed the 
Judge Clark took no part. 


Supreme 
lower 
Government 


refused to review a 


throwing out 
Reserve 


ing firm 


Case. 


Bookers Meet Jan. 18 


The Motion Picture Bookers Club of New 


BMI Sets 
Rates for 
Film Houses 


Music, Inc., last 
nounced a schedule of license fees 
to film theatres. The establishing of fees are 
below the charges leveled by ASCAP. 

The schedule of rates which takes place 
January 1, for BMI music follows: motion 
picture theatres up to 600 seats, $5 a year; 
up to 1,200 seats, $7.50: 1,201 to 1,500 seats, 
$10: over 1,500 seats, $15. 

Drive-in theatres: up to 200 cars, $5; 
from 201 to 400 cars, $7.50; from 401 to 
500 cars, $10; over 500 cars, $15 

These rates, it was stated, are for thea 
tres with more than 26 weeks of operation 
during the contract year. For seasonal oper- 
ation, BMI stated, applying to theatres 
which operate 26 weeks or less during the 
contract year, the licensee shall pay to BMI 
one-half the fee. 

ASCAP’s music rates run from $15 to 
$48 for conventional theatres and from $36 
to $60 for drive-ins. 

The move to charge theatres for the play- 
ing of intermission BMI music foHows con 


weekend an 
applying 


Broadcast 


sultation with leading exhibitor trade asso- 
ciations, BMI stated. It marks the first 
time BMI has licensed theatres for its music 
in its 13-year history. 


York will hold its installation dinner, Mon- 
evening, January 18, at the Tavern on 
arrangements 


The Commission said it was tightening 


the rules “because a holder of a small in day 


the Green. Chairman for the 
Max Fried 


influence on 
of difficulty 


terest may exert considerable 


station ope rations” and because 





~ COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF THE FOLLOWING 
PICTURES ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING 


DRUMS OF JESSE JAMES EL ALAMEIN 


TAHITI | i 
» BAD FOR 40) | THE DALTONS 


coor y TECHNICOLOR SCOTT BRADY 
EACH OTHER DENNIS O'KEEFE | »TECHNICOLOR 30 EDWARD ASHLEY-ROBIN HUGHES 
on PATRICIA MEDINA 


. . BRETT KING RITA MORENO 

Mildred Arthur a 

DUNNOCK ¢ FRANZ « COLLINS with FRANCIS L. SULLIVAN BARBARA LAWRENCE Screen Play by HERBERT PURDUM and 
Screen Play by DOUGLAS HEYES 


Screen Play by IRVING WALLACE GEORGE WORTHING YATES 
and ROBERT E. KENT Screen Play by ROBERT E. KENT 


and HORACE McCOY 
Associate Producer—WILLIAM FADIMAN Produced by SAM KATZMAN Produced by SAM KATZMAN 
Directed by WILLIAM CASTLE Directed by WILLIAM CASTLE 


Directed by IRVING RAPPER 
: SINGIN’ IN A GEORGE ABBOTT PRODUCTION 
in Play and Screenplay by F. HUGH HERBER) 


THE CORN win 





Chariton Lizabeth 


HESTON - SCOTT 
Dianne FOSTER 


Produced by WALLACE MacDONALD 


Directed by FRED F. SEARS 


Glenn William 


FORD - HOLDEN 


THE MAN FROM COLORADO 


TECHNICOLOR 


with ELLEN DREW 
RAY COLLINS - EDGAR BUCHANAN 


JEROME COURTLAND + JAMES MILLICAN 
Screenplay by Robert D. Andrews 
and Ben Maddow 
Directed by HENRY LEVIN 
Produced by JULES SCHERMER 


Reprint 











Robert §§ Marguerite 
YOUNG - CHAPMAN 


RELENTLESS 
with” ALLEN JENKINS SHIRLEY TEMPLE wim TECHNICOLOR 


“ ” with R ¢ AKIM TAMIROFF 
GUINN “BIG BOY” WILLIAMS Jerome Courtland * Walter Abel sige — ion). dues 
nae ay rg bee “A Robert Benchley * Porter Hall MacLANE * MAZURKI * BARRAT + BEVANS 


Songs by Allan Roberts and Doris Fisher Tom Tully Screenplay by Winston Miller 
Produced by TED RICHMOND Produced by SOL C. SIEGEL Directed by GEORGE SHERMAN 
Directed by DEL LORD Directed by RICHARD WALLACE Produced by EUGENE B. RODNEY 


Reprint Reprint Reprint 
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ALBANY 


The trend toward advanced prices 
tinued as Fabian’s Palace presented “Kiss 
Me Kate” at $1 top. Stanley Warner 
Strand held “How to Marry a Millionaire” 


con 


for a second week at $1.25 ceiling, while 
Ritz ended a second profitable week ot 
“Martin Luther” at advanced scale. The 


Strand established a box office record the 
first week of its CinemaScope presentation 

.. The Troy, Troy (also an SW honse ) 
opened “How to Marry a Millionaire” Nov. 
25. ... Jules Perlmutter, as chief barker ot 
Variety Club; Nate Winig, a former chiet 
barker; Harold) Gabrilove and Eugene 
Teper, active Tent 9 members; and Aldei 
man Richard J. Conners, one-time trade 
paper correspondent here, attended a dinner 
given by and in Schine-owned Ten Eyck 
Hotel to launch a $25,000 drive for Albany 
Chapter of National Arthritis and Rheu 
matism Foundation, with former Air Force 


(gen George ©. Kenney in the role of chief 
speaker. 

Lawrence B. Price has been appointed 
assistant manager of the Beach theatre, 


Jacksonville, Fla... . T. P. Tidwell, branch 
manager, 20th Century-Fox, Jacksonville, is 
back at his desk after visiting in Dallas... . 
Rufus Nease is new manager of the State 
theatre, Mooresville, N.C. Oscai 
Howell, president of Capital City Supply 
Co., is back from Jacksonville, Fla. . : 
Paul Overstreet, manager, Crickett theatre, 
Collinsville, Ala., was in booking... . The 
T&T Theatre Inc., Opelousas, La., has re 
ceived a charter for drive-in valued at $60, 
000, ... The Annual installation dinner for 
the new crew of the Atlanta Variety Club 
was held at the club. International chiei 
barker Jack Beresin was guest speaker... . 
The WOMPIT Club held its monthly meet 
ig with Ernie Rogers, Atlanta Journal, as 
guest speaker... . The Joy theatre, Siluria, 
\la., has closed on account of bad business. 
... Mrs. Ethelyn Powell, Fox Exchange, is 
back after a trip to Florida. In for a 
booking trip were: Mrs. N. K. Story, Knox, 
Warrenton, Ga.; Nat Williams, and son, 
Enterprises theatre, Thomasville, Ga., and 
Sidney Laird and L. J. Duncan, Al-Dun 
Amusement Co., West Point, Ga. 


BOSTON 


About 1,800 persons attended the closed 
circuit theatre TV showing of the Notre 
Dame-Iowa football game at Loew's State 
theatre, a mild success in the 3,300 seat thea 
tre... . E. M. Loew Theatres has reopened 
the Watertown Square, the Center, Paw 
tucket and the Olympia, Olneyville, R. I. 
and the Strand, Peabody, for weekends only 

. Stanley Warner Theatres has reopened 
the Capitol, Everett on a new policy of 
30c top, and the Warner, Lynn, recently 
closed by fire. The Warner has been re 
decorated and renovated and has had _ air 
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conditioning added. Royce Beckman is thi 
manager. When fire forced the theatre to 
close last summer, Joe Liss, district man 
ager, immediately reopened the shuttered 
Waldort which now will continue to play, 
but on a second run basis. ... Tom Duane, 
who left the distributing side of the indus 
try last spring to become general manage! 
ot Lockwood & Gordon Enterprises, ha 
resigned as of November 20. A return to 
distribution and Duane’s future plans will be 
announced ‘shortly. 


BUFFALO 


Bill Keaton elected the new 
chief barker of the Buffalo Variety Club. 
Business in the Buffalo area is a notch 
above pre-TV times, declares Arthur Kro 


has be ch 


lick, UPT district manager, Buffalo and 
Rochester. Honor McGrath, fashion 
editor of the Courier-Express has been 


visiting the Hollywood studios and has been 
sending back some splendid stories and art 
... Joel C. Kimball, former Los Angeles 
concert manager, has resigned as executive 
director of the Rochester Civic Music asso 
ciation and Rochester Philharmonic man 
ager... . Robert I. Millonzi, local attorney 
and former member of the Federal Securi 
ties and Exchange commission, has been 
named chairman of the 1954 Maintenanc 
lund Campaign of the Buffalo Philharmonik 
Orchestra Society. Shea’s theatre in 
Jamestown, N. Y. is showing “The Robe.” 

. E. K. “Ted” O'Shea, vice-president ot 





WHEN AND WHERE 


December 7-8: Theatre Owners of Okla 
homa, Inc., annual convention, Biltmore 


Hotel, Oklahoma City. 


convention Tr 


Hotel Gay 


December 7-9: Annual 
States Theatre Owner 
Memphi , Te nn. 


December 14-15: Annual convention, M 
tion Picture Theatre Owners of St. Loui 
Eastern Missouri and Southern Illinoi 
Sheraton Hotel, St. Louis, Mo. 


February 2-4: National Allied Drive-in The 
atre Association convention, Nether 
lands-Plaza Hotel, Cincinnati, Ohio. 


February 2-4: Annual meeting, Independent 
Theatre Owners of Ohio, Netherland: 
Plaza Hotel, Cincinnati. 


February 5-6: National Allied board meet- 
ing, Netherlands-Plaza Hotel, Cincinnati. 








Paramount Distributing company, was i 


town last weekend visiting with his) son 
Fed, Jr. and friends, prior to departing to 
a vacation in Nassau ; The Polaro. 
Corporation used a special 300-line ad in 
the News telling the tolks about the new 
sclentifically constructed viewers being used 
it the Center with the showing of “Tlondo 
in 3-D 
CINCINNATI 

Phe Robe” is establishing an all-time 


record at the 3,300-seat RKO Albee, flag 
ship of the local circuit, not only trom a 
standpoint of tremendous grosses, but also 
for length of run, the picture now being in 
its sixth week The Independent Thea 
tre Owners of Ohio held its annual conven 


tion at the Netherland Plaza here December 


2-4 inclusive The Ladies Auxiliary ot 
the Cincinnati Variety Club, Tent No. 3 
has been organized here, and a board ol 
trustees elected, which will, in turn, elect 


officers at the same time that the tent hold 
its annual election ino mid-December. The 
Ladies Auxiliary, sponsored by the local 
tent, was authorized by Variety Interna 
tional at its convention last May Kdwin 
\l. Booth, manager of the local MGM ex 
who is the distributor chai 


change, area 


man for COMPO, has called a meeting ot} 
local exchange managers for December 14 
to further discuss the matter of raising 
funds Wilham C, Dodds, manager oj 
the Northio Paramount, in nearby Hamil 
ton, Ohio, accompanied by Frank Sutteon 


manager of the Rialto, attended the recent 
meeting of the United Detroit Theatres, an 
American Broadcasting-Paramount Theatre 
ubsidiary, which was held in Detroit recent 


ly, with many executives present 
Downtown first run theatres report the 

hivgest holiday and post holiday busine 
Thursday and Friday) in recent memory 


Capacity crowds jammed the RKO Palace 
playing “Hondo,” the SW. Allen” playing 
Marry a Millionaire,” the &th 
“The Robe” at the Hippodrome 
vhile the Tower chalked up a record open 
ing with “The Sea Around Us.” “Ki 
Me Kate” also played to full 
Loew’s State.... Friday was another big day 
at the theatres with department 
porting all time record sale 
city council has repealed it 
amusement tax (which reportedly netted the 
city approximately $60,000 annually) upor 
the fact that of the 38 mo 
1940) 
In Operation Elliott 


the local Warne1 


Llow to 


\ eek Ot 


he 1K hes at 


tore re 
\kron 


3 pel cent lox il 


presentation ol 
tion picture theatres 
only 18 are 
Jelson has resigned tron 
sales force. ... Dan Rosenthal, United Art 
ists branch manager and M1 Rosenthal 
were in New York for the holiday attending 
the wedding ot Mr. Rosenthal’s niece 
Attending the Columbia sales meeting 
(Continued on following page) 


in Operation in 
now 





(Continued Jrom preceding pag ) 
New York this week from Cleveland were 
branch manager Oscar Ruby; salesmen, Bill 
Gross, Jack Bruckner, Leonard Ste ffens and 


head booker Martin Greenglas 


COLUMBUS 


Frank Marzetti, operator of the Linden, 
acquired the Indianola from Lee Hof 
; Members of the board of dire 

tors of the Independent Theatre Owners ot 
Ohio will meet at the Deshler-Hilton here 
December & to discuss plans for the annual 
1TOO convention to be held Feb. 2-4 at the 
Netherlands-Plaza, Cincinnati. . . . “The 
Robe” is now in a fourth week at Loew’ 
Broad, equaling the four-week run of “Gone 
With The Wind” at the Broad in February, 
1940 Lester LeGrange, 67, native of 
Zanesville, Ohio, died Nov. 21 at Tampa, 
Hlorida. He was a vaudeville performer for 
over 50 year His wife, who was his stage 
partner, survive LeGrange had lived in 
Tampa for the past 15 years Columbus 
City Council was scheduled to act on pro 
posed legislation removing the city’s three 
percent admissions tax on tickets of 50 cents 
or |e The measure is sponsored by local 
\ spokesman said the tax 
reduction would not be passed on to pa 


theatre Owners 


tron 


DENVER 


Committe of Variety Tent 37 are at 
vork trying to iron out the difficulties at 
tendant on the disastrous fire in the tent 
headquarters two weeks ago. One commit 
tee is meeting with the landlord in an effort 
to get the phases of the leas . Possible 
temporary locations are being looked ove 
in the hope something satisfactory can le 
ecured until the tent can decide on some 
thing permanent. Meetings of the member 
hip are being held and something should 
develop soon. It has been found out that 
the fire, which started in a= construction 
hack next to the club, was set by two young 
boys while they were trying to light thei 
candy cigarettes Arthur Goldstein, 
who recently closed the Ute, Strassburg 
Colo., because of poor business, has taken 
over the World, Denver, and will operate it 
on a subsequent basi .. Al Brandon, for 
merly with United Artists, 1s selling for 
Lippert Pictures, covering New Mexico 
Brandon will also take care of his buying 
and booking customers at the same time. 


DES MOINES 


Theatre bank night has been ruled illegal 
in Iowa, and theatres in the state have been 
given 30 days in which to halt the practice 
Bank night has been legal here for many 
years under a prior ruling by the State 
Supreme Court. However, a recent decision 
by the present court over-ruled the previous 
one. . . \. H. Blank, of Tri-States, said 
he did not plan to spend money to fight the 
new decision and added that the company 
had been thinking of discontinuing bank 
night anyway. ... Lee Wolcott of the lowa 
Independents said he would poll his mein 
bers for a decision on what course of ac 
tion to take. . . The Paramount's closed 
circuit TV showing of the TIowa-Notre 
Dame football game was a great success, 
sill Haver, Paramount manager, reports. 
Che theatre's 1,700 seats were all filled and 
inother 41 were admitted to stand in the 
balcony Mr. and Mrs. Bill Hutt have 
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LOEWENSTEIN IS OKLAHOMA’S 
OWN “MR. SHOW BUSINESS ’’ 


OKLAHOMA CITY: Morris Loewenstein, 
Picture Pioneer and operator for the last 
40 years of the Majestic theatre here, last 


week was preparing 
for the annual con 
vention of the 
Theatre Owners of 
Oklahoma, to be 
held here at the 
Biltmore Hotel De 
cember 7-8. Mr. 
Loewenstein's inter 
est in the affair is 
not exactly casual. 
He has been presi 
dent of the group 
for more than 30 
years and for more 
than 25 years ha: 
been the general convention chairman. 
Oklahoma's own ''Mr. Show Business’’ re 
ceived early training in the theatre from 
his father, Isaac, who built and operated 
» theatre in 1909, on the same location 


Morris Loewenstein 


where the present Majestic is to be found. 
The junior Loewenstein began his actual 
career as a props assistant at the old 
Overholser Opera House. After graduat 
ing from high school he was, variously, a 
newspaper reporter and press agent. 

In 1914 he took over operation of the 
Majestic as a nickelodeon, for which an 
electric player piano outside furnished the 
ballyhoo. At that time there were only a 
half-dozen theatres in Gperation here, com 
pared with the 51 today. 

Mr. Loewenstein's industry activities 
have reached far beyond the state. Cur- 
rently he is secretary of the executive 
board of Theatre Owners of America. 
Earlier he was secretary of the Motion Pic- 
ture Theatre Owners of America, from 
1936-1939, and heid the same office in it: 
successor, the American Theatre Associa 
tion. Another record set by the showman 
is @ 3l-year membership in the local 
Kiwanis Club, and with what he says is a 
100 per cent attendance. 





leased the Sun at Woodward from Fred 
Bullen... Phe Allison Commercial club 
has leased the State theatre there and will 
operate it for a 10-week period. Tickets are 
being sold in books of 20 for the period. 

Churches of Cedar Falls sponsored a 
3-day showing of the picture, “Martin Lu 
ther,” at the Regent theatre Al Hansen, 
\tlantic theatre manager, has become head 
of a corporation which has taken over oper 
ation of radio station KJAN there. 


DETROIT 


After all the controversy about “Thx 
\Mioon Is Blue” in Detroit last summer, 11 
still hasn't opened in Detroit although th 
Strand in Pontiac is now playing it. 
Martin Luther” is in its third week at the 
Krim in Highland Park where Saul Krim 
announces it has “rolled up the most in 
credibly high grosses in the theatre’s his 
tory.”. . . “Kiss Me Kate” is showing on 
a Miracle Mirror screen at the Balaban 
operated Adams. Allied Theatres announces 
plans for open forums with Michigan con 
gressmen next month. . . . Robert Parine, 
drive-in concessionaire, died after a short 
illness... . Lew Wisper, Wisper & Westman 
Theatres; Edward Stuckey, Butterfield; 
Saul Korman, circuit owner; Jim Riddell, 
WXYZ-TV; Ben Rosen,  confectioner ; 
Karnest Conlon, Allied; James Sharkey, 
Cooperative Theatres; Milton Zimmerman, 
Columbia Pictures; Wm. Clark, Clark Thea- 
tre Service, and Wm. Westman were elected 
to Variety Tent No. 5... . Victor Hill is 
retiring from the Ecorse theatre... . The 
Fox theatre in Mason has reopened 


HARTFORD 


\l Schuman, formerly general manager 
of the Hartford Theatre Circuit, Hartford, 
and Mrs. Schuman have moved into a new 
home at Daytona Beach, Fla. Schuman re 


tains an interest in the Connecticut circuit. 

John Markle of the Columbia exploita 
tion staff has been working on “The Neb 
raskan,” in Hartford, New Haven and 
other northeastern cities. . .. Barney Taran 
tul, partner, Burnside Theatre Corp., East 
Hartford, is back from a Durham, N. C., 
visit... . The Hartford Theatre Circuit has 
resumed a first-run art film policy at the 
850-seat Art, Hartford, with UA’s “The 
Captain’s Paradise.”. 20th-Fox’s “The 
Robe” broke a 34-year house record at 
Loew’s Poli, Hartford. The film has been 
held over at Loew’s Poli situations in New 
Haven, Worcester, Springfield, Waterbury 
and Bridgeport. . . . Initial Loew’s Poli 
hooking of “Kiss Me Kate” opened Nov. 
25 at Loew's Poli, Norwich. 


INDIANAPOLIS 


Mare Wolf’s 16-hour telethon for the 
cerebral palsy fund Saturday night amassed 
more than $200,000 in gifts and pledges. 
Marsha Hunt, the Corbett Twins and Ginny 
Simms were here for the event. . . . The 
Variety Club will hold its annual election 
meeting at the Hotel Antlers Monday night, 
Dec. 7. . . . Doc Sandorf’s Theatair Twin 
drive-in is still braving the weather, but 
weekends only. Two of five that continued 
through the Thanksgiving weekend have 
closed for the season. The other two are 
still undecided. . . . Local dailies carried a 
report that unidentified theatremen are nego- 
tiating for the lease on the Coliseum at the 
state fairgrounds when it’s up next year.... 
Herman Morgan, Republic salesman, gave a 
talk before the Decatur, Ind., Rotary Club 
Dec. 3... . Ora Ledbetter, Monon, and Gene 
Rovenstein, Bourbon, have installed wide 
screens. . “The Robe” grossed an esti- 
mated total of $165,000 in its seven week 
run at the Indiana. It finally made way for 
“How To Marry a Millionaire’ Wednesday. 


(Continued on opposite page) 
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KANSAS CITY 


“The Robe” closed its first run in Kansas 
City after its ninth week. It opens early 
in December at the first run colored house 
in Kansas City, the 1,500-seat Lincoln of 
the Fox Midwest circuit. “Lili” closed 
its record-breaking run, more than six 
months, at the Kimo “Tonight We Sing” 
started November 29. “The Titfield 
Thunderbolt” is in its third week at the 
Vogue. ... Four times the average Sunday 
business, was done by “How to Marry a 
Millionaire” at the four Fox Midwest first 
runs. Prices were not raised. ... Laurence 
Lehman, who is retiring from management 
of the RKO Missouri, was complimented 
on his long and successful career in an 
editorial of the Kansas City Star... . The 
annual membership dinner of the Motion 
Picture Association of Greater Kansas City 
will be held December 7... . Larry Caplane, 
a 20-year theatre manager for RKO thea- 
tres, has succeeded Mr. Lehman at the RKO 
Missouri. The Lakeside drive-in has 
closed for the season 


LOS ANGELES 


The sympathy of Film Row goes out to 
ernest Kirkpatrick, Paramount booker, and 
his wife, whose two-year-old son Gary, was 
killed in a traffic accident. .. . Moses Her 
nandez, Guadalupe exhibitor, in town to 
secure new product and celebrating his 3th 
birthday... . W. J. Owens, operator of the 
Park theatre, Frasier Park, was a visitor 
on the Row. . Max Sinift, who owns 
the Del Mar and the Normandie theatres 
in Los Angeles, is sporting a new Cadillac 
convertible. Irv Levin, sales manager 
of Filmakers, flew up to San Francisco to 
attend the world premiere of the company’s 
first release ‘The Bigamist” at the St. 
Francis theatre. . John M. Nercesian 
has been appointed IFE sales representative 
for the Salt Lake and Denver territories 

. George Tripp, Warner Bros. salesman, 
off to the Arizona country on company busi- 
Ralph Cooper, Warner Bros. 
booker, is vacationing at home. Ezra 
Stern, Film Row barrister, back in town 
after a business and pleasure jaunt to Man- 
hattan. Joe Zangrilli, Warner Bros. 
Booker, with his wife and son, headed north 
to San Jose to spend the Thanksgiving 
holiday with relatives. Mrs. 1. H. 
Flesher has turned over the operation of 
the Ojai theatre to H. Bowers. . . . Evelyn 
Woods, Paramount clerk, back from vaca 
tioning in Texas 


MEMPHIS 


Exhibitors from all over the Memphis 
trade territory were coming to Memphis this 
weekend for the three-day convention of 
Tri-State Theatre Owners (TOA affiliate ) 
Monday, Tuesday and Wednesday, Dec. 7, 
8 & 9 at Hotel Gayoso, . . . Drive-in opera 
tions, TV advertising, small town opera 
tions and print shortage are questions to be 
discussed at the convention, Leon Round 
tree, Holly Springs, Tri-State president, has 
announced, Memphis’ second Cinema 
Scope production, “How to Marry A Mil 
lionaire” at Loew’s State, did four times 
normal business during the first week... . 
Mr. and Mrs. W. W. Autry have purchased 
the Pastime theatre at Danville, Ark. . 
Jack Hogan returned as manager of Crit 
tenden and Joy theatres in West Memphis 


ness. 
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after managing the Mesa drive-in at Cam 
den, Ark., this summer. . . . Malco theatres 
in Hot Springs and Pine Bluff are install 
ing CinemaScope equipment. National 
Theatre Supply Co., Memphis has added a 
retrigeration engineer, W. P. Cates 


MIAMI 


Peter now manager of the 
Embassy, replacing Ralph Ryder who re 
signed to go to New York... . The Mit 
chell Wolfsons had an additional blessing 
to be grateful for, with the pre-Thanks 
giving birth of a grandson, Louis Wolfson. 
... Fred Lee, manager of the Florida in 
Hollywood, was the man with the highest 
number of points, in the 3d week of the 
current manager’s campaign of the Florida 
State Theatres. Jimmy Barnett, Olympia 
manager, and Bill Russell, manager of the 
Florida in Ft. Lauderdale, tied for the 
week’s outstanding campaigns. Other honor 
men included Bob Ancell, Palms, W. Palm 
Jeach; Bob Battin, Beach: Ed Heller, Re 
gent; Ralph Puckhaber, Florida, Miami: 
Jack Miller, Shores; Charlie Whitaker, 
Paramount and Jerry Mayburn, Lake, Lake 
Worth. ... Chet Gole replaces Ted Young, 
who resigned, as assistant in Ft. Lauder 
dale’s Gateway. Hospitalized recent!) 
was the mother of Ethel Gubernick, secre 
tary to Bob Green of the Wometco offic: 


MILWAUKEE 


Frank M. DeLorenzo, projectionist since 
1912, passed away last week here. Mr. De 
Lorenzo, born in Milwaukee, had served as 
projectionist in the Riverside, Garfield and 
Alhambra theatres, and was employed by 
the Alhambra at the time of his death. . . 
The new manager of the Stanley Warner 
egyptian theatre here is H. J. Thaches 
Eleanor Manske remains as the assistant 
manager there... . Kenny Fischer is now 
managing the Juneau theatre, replacing Joe 
Bindell, now at Racine. ... Wisconsin Al 
lied is planning on holding a zone meeting 
at Prairie du Sac December 8. 


MINNEAPOLIS 


\llied Artists has opened its own ship 
ping and inspection departments, and Harry 
Max Katz has been named head shipper 
Two new electric inspection machines have 
been installed. Shipping and inspection were 
handled by Independent Film 
the past 13 years... . CinemaScope screen 
has been installed in the Star theatre at 


Seaborn is 


Service for 


Jamestown, N. D., operated by the Lake 
Road Theatre Co. . . Morrison Buell, 
hooker at RKO, is on jury duty... . Charles 


Curran purchased the Roxy, Battle Lak 
Minn., from Earl Askerrooth. . Patricia 
Young, stenographer at Allied Artists, has 
left the exchange to return to her home in 
Dayton, Ohio. ... Approximately 400 reser 
vations made for ‘the second 
annual film industry Christmas party at the 
Calhoun Beach hotel Dec 
Joe Rosen, chairman, 


have ‘been 
OF according to 
The marquee of 
the Parkway, neighborhood house operated 
by Mrs. Delores Lundquist, has been painted 


NEW ORLEANS 


Carolyn Grey is the newcomer at Joy 
Theatres, Inc. She replaces Mrs. Shirley 
Eagan who is looking forward to a blessed 
event. Mr. and Mrs. Harold Cohen, 
Lippert Pictures, spent the week of Thanks 





giving with their son Harold in Tampa, Fla 

. Curtis Matherne, former salesman with 
U.A., is now manager of Henry Meyer’ 
\venue in Biloxi, Miss Wm. Prewitt, 
Jr., vice-president and general manager, 
\merican Desk Mfg. Co., Temple, Texas 
Was in town Edward Kelly has taken 
over ownership operation of the suburban 
Roxy, making it an all negro patronage the 
atre.... Mr. and Mrs, L. C. Montgomery 
are back from a business trip to New York 

. The WOMPT?’s will play Santa Claus 
to 130 kiddies from 4 orphanages represent 
ing Catholic, Protestant and Jewish faiths 
at a kiddie matinee December 12 at the Im 
perial theatre. There will be a real Santa 
to distribute toys, after which the kiddie 
will be treated to refreshments 


OKLAHOMA CITY 


The wall of a building at Helena, Ark 
collapsed into a moving picture theatre 
Nov. 24 filling some 15 rows of seats with 
bricks and rubble. The were unoccu 
persons 


seats 
pied and only a few were il the 
audience, No injuries were reported 
M. R. McLain, citv manager of the 
Midwest Theatres, at Joplin, Mo., 
speaker at a meeting of the Joplin Lite 
Undewriters, Nov. 24 at the Keystone hotel 

Panaphonic stereo sound will be de 
monstrated here Dec. 7 and 8 in connection 
with the annual convention of Theatre Own 
ers of Oklahoma Phe Harber theatre, 
now showing “Kiss Me Kate’ is showing 
the picture the first week in 2-D and the 


Fox 


was guest 


second week in 3-D. ‘Botany Bay” ha 
moved over to the Tower theatre for it 
3rd big week. . . .“How To Marry A Mil 
honaire” is now playing at the Criterion 
theatre 
OMAHA 

Don MeLueas, United Artist branch 
manager, announced that a second second 
veneration salesman had joined the ex 


change—Calvin Bard, Jr., whose father 
formerly sold film in the Omaha territor) 
and had built and operated theatres here 
The other second generation salesman i 
Stan Dudelson of the Des Moines branch 
whose dad also has a father in the busine 
Cal, Jr., replaces Clarence Blubaugh 
veteran who resigned because of his health 
and Opal Woodson was named booker to 
replace Art O’Connell who resigned 
James Sparks left the RKO booking staff i 
Des Moines and is in the Omaha U.A 
office. . McLucas also announced the start 
of the COMPO drive with a meeting of all 


exchange heads and salesmen Ra 
Anderson has joined the MGM_ shipping 
department as assistant to Dean Wator 
ville, who replaced Charles Lorenz, head ot 


the department, who died last weel 


Visitors at the 20th-Fox exchange were 
M \. Levi, district manager from Min 
neapolis, and publicist Chick Evans of Kan 
sas City 
PHILADELPHIA 

Changes at Universal-International 
booker Harold Colton becoming desman 
for the upstate Pennsylvania — territon 
James Coyne taking over the Harrisburg 
Pa., territory to ucceed Franci Charl 
who was transferred to the Boston ex 
change; Ed Larsen, formerly a = shipper 
promoted to booker, and Richard hh 


(Continued on following page ) 





(Conti 


ted from preceding page) 


from New York as tt 


1 
resumed hi 


oOminyg in lent 
woke Ware Kreag 1 
post as manager of the Colonial, Allentown, 
V’a., after vhich time 
Ilenry Romig wa house 
In Spite ol} 
’ reassessment of all city and county realty 
Reading, Pa., a center-cits 
neir county tax assessment 
Burt Stanley, for 
years a local manager, is confined to 
the Charles John on Home 
Pa In Lancaster, Pa 


vas collected from the city’ 


a long trip, during 
in charge or the 


veeping ‘SQ per cent 
number of 
1954 reduced 
nany 
in Royersford, 
i total ot $6,450 
amusement tas 
which set a new monthly 
high for the Collections for the first 
10 months of 1953 total $55,404, which con 
pares favorably with last year Pri-Stat 
Buying and Booking here is now 
ervicing the Ritz in St. Clair, Pa., and the 
Ritz, New Holland, Pa The Paramount 
Wilkes-Barre with a new 45 
vide Astrolite screen Robert Moore 
operating the Kannon, Duncannon, Pa., an 
nounced that the house is now being handled 
by Allied Motion Picture Theatre Service 
The Grove, Pennsgrove, N. J., closes 
lor the winter The Palace, Mac Ado 
installed a new Astrolite wide 


PITTSBURGH 


It’s either Cinema cope or 3-D this weel 
downtown, with “The Robe’ in its) ninth 
week at the J, P. Harris and “How to 
Marry A Millionaire” in its third week at 
the Fulton, battling it out with the 3-Ds, 
Hondo” at the Stanley and “Kiss Me Kate” 
at the Penn All reported brisk Thanksgis 
ing Day business in rainy 
veather, .. itz 1 


during October, 


yeat 
Service 


reopened foot 


cree 


pite of dreary, 
offering two Was 
: and “Treasure o} 
while the Art Cinema 
into the past to re-issuc 


ner oldie 

the S1ejTrra M idre 
way bac 
Barrymore 
Italian import, “The 


pite great 


reached 
the John 
Law” when the 
Line’ failed to draw de 

The Squirrel Hill, netghberhood art 
extended run with the 
comedy, “The Captain’ 


“Counsellor at 
Whit 


notice 


tarrer, 


looks lor an 
new \lee 


Paradise 


house, 
C styininn 
(inerama hosted a cocktail 
radio and TV folk in the 
Warner theatre which re-opens with “Thi 
Is Cinerama” at a formal opening Dec. & 
Jean Suits has been named new manager ot 
the Warner for the ‘¢ run 


PORTLAND 


hirst run busine here 
Lhe theatre 
house this past week 
ter and Frank Breal 
into a semi-regular 


party for pre 


meram ’ 


ha been perking 
became a first run 
Managers Marty Fo 

turned thei 
Spot by showin 

ind newsreel program as se¢ 

ond feature Broadway theatre manager 
Keith Petzold getting set to show “Kiss M« 
in 3 2. checked his patrons for two 
many 
weal 


Century 


newsreel 
lyase 


tL new movie 


Kate” 
days last week to determine 

es. Result 12 percent 
Cot the 


how weal 
glasses 
percentag > were women and 
fo met 5 tu Luther’ has set 
new ero records at the 
Qmnental, a 2.000-seat ist Sicle 
Vet Manager Herb 
quared away in his duties at 


houses in Vancouver, Wash 


PROVIDENCE 


\ll The Brothers Wer 


week if | aoew 


cle luxe 
Royster 


Spot 
retting 


Evergreen’ 


held ton 
the 


Vahiant”’ 


i second State where 


40 


New panoramic screen and _ stereophonic 
sound have met with wide acclaim by ap 
preciative patrons. The RKO Albee 
will introduce CinemaScope to its patrons 
with the screening of “How To Marry A 
Millionaire The Hope, popular east 
side neighborhood house, is featuring ‘Kid- 
die Karnival” programs at Saturday mati 
nees. A juvenile film plus a solid hour 
of cartoons is offered for the small fry. 
With the temperature running in the 70's 
and 0's 
month of November, week-end patronage at 
the drive-ins, remaining open, almost ap 
proximates mid-summer grosses. . . . De- 
spite the fact the North Kingstown Town 
recently granted a permit for a 
lrive-in theatre in that town, the group, 
recently turned down when seeking a permit 
for adjacent East Greenwich, have an- 
nounced that they will turn to the “highest 
courts” if the East Greenwich Town Coun 
‘] fails to take action at the next meeting 
Redoubled efforts by Providence police 
theatre operators and private patrolmen, has 
hrought a sharp reduction in vandalism and 
damage which has plagued theatre 


ST. LOUIS 


Paramount publicity man, Ruius Blais 
vas in the city with twin starlets Joan and 
lean Corbett doing advance work for “Here 
Girls,” Continental Produ 

has been incorporated to make 
motion picture films for theatres, television, 
ete... . Details of the annual meeting of the 
MPTO of St. Louis, Eastern Missouri and 
Southern Illinois, which will be held Dee 
14 and 15, were considered at a meeting of 
annual meeting 
which was held Mon 
day . . Tom Edwards, of Edwards and 
Plumlee Theatres, Farmington, Mo., 
president of the MPTO regional organiza 
tion, will 


( ouncil 


Come the 


tions, I 1 


the officers, directors, and 


committee chairmen 


past 


serve as master of ceremonies at 
the banquet Harry C. Arthur, Jr., 
president and general manager, Fanchon & 
Marco, has returned to the West Coast. . . 

Clarence Hill, Columbia Pictures 
presided at a meeting which 
COMPO plat s and the Will 


pital enrollment campaign 


SAN FRANCISCO 


l-<dward Sutro, United-California Theatre 
equipment, was badly injured when his cat 
t an abutment on the Golden Gate Bridge 
Kugene Savo, formerly with Downtown 
Paramount, Los Angeles, and Warner Bros 
theatre, there, will become manager of U-T’ 
State when it reopens Christmas day 
ve Archibald resigned as manager ol 
Alto drive-in: has reestablished hi 
\rch Booking Agency at 988 Market Street 
ind plans to devote his full time to the o1 
nization, ... Ted Galanter requested that 
his staff here be increased because of big 
product coming this way and John Noreop 
has been hired to handle such pictures a 
“Juhus Caesar,” “Knights of the Round 
Table * and “Rose Marie.” Noreop, at o1 
time press agent here for Fox West Coast 
Theatres, comes 20th-Century 
New York City , Joe C iin 
hooker, Republic, is now doing booking fo: 
Universal... . Anson J. Longtin, owner of 
the 500-seat Guild, Sacramento, commis 
ioned Gale Santocono to remodel, renovat 
ind redecorate the house at a cost of 
$50,000. Film Booking Agency of Northern 
California, is handling the account 


manager, 
: 
discussed 


Rover hos 


] 


trom Kox 


1oMmie! 


setting new all-time records for the 


TORONTO 


A contract to produce a film for the 
Ontario division of the Independent Order 
of Oddfellows has been signed by Crawley 
Films. Only a stage curtain was de 
stroyed when a fire broke out at the Roxy, 
Chesley, Ont... . Among those at the head 
table at the Empire Club luncheon when 
John Davis of the Rank company spoke were 
rank Fisher, Kenneth Winkle, A. J. Mason, 
J. J. Fitzgibbons, J. D. McCulloch, S. D. 
Peterson, Nat Taylor, and L. W. Brocking- 
ton. .. . Alfred Perry, president and man- 
wing director of Empire-Universal, is at- 
tending the special discussions in Hollywood 
of Universal-International which will view 
two color films made in Canada during the 
past summer A. W. Shackleford, presi 
dent, Alberta Theatres Association, was 
guest speaker of the annual meeting of the 
British Columbia Exhibitors Association 
Nov. 30. Canadian Kodak is finding 
increasing business and profits according to 
its latest report. The Canadian company has 
increased its sales of motion picture raw 
tock to Mexico and other countries. 


VANCOUVER 


Gayland Amusements, Burnaby, B. C., 
operators of the Surrey drive-in near White 
Rock, have started work on a 350-car out 
door theatre near Abbotsford in the Frase1 
Valley, 40 miles from Vancouver. et 
Famous Players is building a 400-car drive-in 
at Shaunavon, Sask. Both ozoners will be 
ready for business in the spring of 1954. . . 
Cecil Black, of Empire-Universal head of 
fice, was here on a three-day visit... . Four 
Calgary theatres in cooperation with the 
Kiwanis clubs of that city enabled 6,000 
boys to see free films recently. The idea is 
to combat Juvenile delinquency. . . . Local 
projectionists and the circuits are still at 
loggerheads over new contract terms and a 
conciliation board will meet to settle the 
dispute... . Jim Girvan, of Girvan Studios, 
has left for a visit to the old country and 
the continent where he will study post-war 
construction of theatres \ film exchange 
manager said theatremen could boost their 
hox office receipts by quite a percentage i 
they would only get as excited over each 
new film attraction as they do over each new 
confectionery item for their lobby candy 
counters They spent more time on cancly 
sales than advertising there current films he 
aid. ... The film exchange union is hold 
ing its Christmas party at the Moose Club 
Dec. 11 


WASHINGTON 


Ira Sichelman is the new branch managet 
it 20th Century-lox, replacing Joe Rosen, 
vho resigned. .. . Nate Shor, Universal-In 
ternational booker, is engaged to Roslynd 
Iehrlich. The wedding will be in June. . . 
Sara Young, 20th Century-Fox booke1 
pent Thanksgiving weekend with her family 
in Boston. . ... Dr. Charles W. Lowry, 
Variety Club chaplain, was a speaker at the 
Woman's Club of Chevy Chase, Md. He is 
at present a special consultant to the admin 
istrator of the Federal Civil Defense Admin- 
istration. ... Jack Kohler, 20th Century-Fox 
hooker, has been promoted to salesman. . . 
Herbert Bennin, MGM branch manager will 
he co-chairman of the Will Rogers 
Memorial Hospital drive. (irace Fisher, 
of the Maryland theatre, Cumberland, Md., 
was hospitalized after a heart attack. 
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Columbia 


SALOME: Rita Hayworth, Stewart Granger—N« 
sale Played Sunday, Monday, October 4, 5.--Flaine 
S. George, Star Theatre, Heppner, Ore 


SALOME: Rita Hayworth, Stewart Granger 
Played to above average business, but not rushing 
layed Sunday, Monday, November 1, 2. J. R. Revell, 
Lux theatre, Starkville, Miss 


Metro-Goldwyn-Mayer 


BAND WAGON, THE: Fred Astaire, Cyd Chariss« 
Business disastrous Astaire should stick to what 
mes naturally Played Sunday, Monday, October 

%, —Elaine S. George, Star Theatre, Heppner Ore 


BAND WAGON, THE: Fred Astaire, Cyd Charisse 
Definitely not for rural patronage. Many walk-outs 
nd not one favorable comment. B. O. very poor, but 
iter seemg it, | did not wonder Played Friday, 
Saturday, October 30, 31 J. M. Oberholtzer, Mifflin 
Iheatre, Mifflin, Pa 


PAND WAGON, THE: Fred Astaire, Cyd Charisse 

No good for small towns such as mine, but it is a 

xl picture. Priced a bit on the high side. Weather 
cool, B. O. below average Played Tuesday, Wednes 
day, Thursday, November 3, 4, 5.--Charles Reynolds, 
Marco Theatre, Waterford, Calif, 


FAST COMPANY: Howard Keel, Nina Foch--Now 
here is a picture! We had a full house when it played 

a full house of empty seats. When did Keel become 
in actor? I thought he was a crooner. Business 
was awful, weather was good; no excuse for bad 
business except a bad picture—and this is one. Subse- 
quent run, city patronage. Played Tuesday, Wednes- 
day, Thursday, October 20, 21, 22.—-Brady A. Malone, 
lower Theatre, Wichita Falls, Texas 


LILI: Leslie Caron, Mel Ferrer—A picture that is 
ff the beaten track which did about average business. 
Drew more than an average number of children who 
emed to enjoy it better than the adults. Would 
rite it as satisfactory entertainment Played Friday, 
Saturday, October 23, 24. J. M. Oberholtzer, Mifflin 
Pheatre, Mifflin, Pa 


Paramount 


SAMSON & DELILAH: Victor Mature. Hedy la 
marr—This is the fourth time I have played this pic 
ture—each time I play it there is SRO. It has plenty 
of everything mv customers desire The strength of 
Samson particularly appeals As I overheard one 
person say, “I wish they would match Samson with 
Mighty Joe Young.” Played Tuesday, Wednesday, 
October 27, 28 I. R. Revell, Lux Theatre, Starkville, 


Miss 
STOOGE, THE: Dean Martin, Jerry Lewis—This is 
better than some of their productions Trailer was 
good, Did above average at the box office. Very small 
town, rural patronage Played Saturday, Sunday, 


October 17. 18.—J. R. Snavely, Leith Opera House, 
Leith, N. Dak 


THUNDER IN THE EAST: Alan Ladd, Deborah 
Kerr Those who saw this the first day passed the 
vyord to others and we had a very good box office 
the second, above average Very small town, rural 
patronage Played Saturday, Sunday, October 3, 4 
I. R. Snavely, Leith Opera House, Leith, N. Dak 


TROPIC ZONE: Ronald Reagan, Rhonda Fleming 
Those who came to see this production went away well 
entertained Beautiful color and a good story, but we 


couldn't get them in There were remarks after see 
ng the preview that they didn’t think they would 
like it, but some came anyway I presume it was the 
fault of the trailer that | had below average business 
Very small town, rural patronage Played Saturday, 
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. . « the original exhibitors’ reports department, established October 14, 1916. In it 
theatremen serve one another with information about the box office performance of 
product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS 
What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


Sunday, October 21, November | J]. R. Snavely, Leith GREAT SIOUX UPRISING: Jeti C} iller, Faith 

Opera House, Leith, N. Dal Domergue Well here inother Indian picture, not 

0 good, not too ba one of the poorest Jeff has 

made in a long time Color good, but the same old 

° tory Didn't do as well as his other pictures. If 

Twentieth Century-Fox uocan get it cheap, it might do for the top half 

Weather cool, B. OQ. about average Played Friday, 

DESERT RATS, THE: Robert Newton, Jam« Saturday, November ¢ ‘ta Charle Reynolds, Marco 
Mason—Lost our shirt, as well as our coat, vest and Pheatt Waterford, Cali 


pants on this one. Lowest two-day gross in over three 
years. Unless you do exceptionally well on war pic 


LAWLESS BREED, THE: Rock Hudson, Julia 


tures, don’t play it Plaved Wednesday, Thursday, \dam ’ I played this picture very late, but the aging 
October 28, 20--J. M. Oberholtzer, Mifflin Theatre, didn’t hurt. I played the Marciano LaStarza fight pic 
Mifflin, Pa tures with tt and came up with a very fine gross. “The 


Lawless Breed” is an excellent picture with a true 


I DON’T CARE GIRL, THE: Mitzi Gaynor, David — story and good performances by both Rock Hud 


Wayne— Just another musical, but had a very unusual nd fula Adams If you haven't already played th 
ending. Mitzie was good but I’ve seen her much bette: picture, tn it and give your patrons a treat You 
Sincerely think she was the wrong star for the pic won't break records with it, but they'll walk out we 
ture Fair Sunday night attendance, very poor Mon atistic I ed We Thursday, Frid Sat 
day Played Sunday, Monday, September 20, 21 lay, Septem 0, October Me | ‘ 
Drive-In Theatre, Rapid River, Mich Lybba Theat Pistsbourig Mi 

MAN ON A TIGHTROPE: Fredric March, Terr) REDHEAD FROM WYOMING: Maureen O'Hara 
Moore—-A good pieture with a fairly good = cast Alex Nicol A’ good Technicolor western which did 
Doubled with “Beast From 20,000 Fathoms” (WB), erage busine Played Sunday, Monday, October ¢ 
but still held its own as far as business goes. Audi ®--J. RK. Revell, Lux Theatre, Stark e, Mis 


ence enjoyed it--full of suspense, action, and of course . 

sex, Weather warmish Pictures like this are good REDHEAD FROM WYOMING: \aureen O'H 

for the business here. Subsequent run, city patronage Mex Nis (romd yueture, cole sud plot We we 

Played Sunday, Monday, September 13, 14.—Brady A thle to buy tl night and it out gr ed recent pe 

Malone, Tower Theatre, Wichita Falls, Texas centage picture Phis should do well in ar tuain 
Very mall town, rural 1 Saturday, 


MISTER SCOUTMASTER: Clifton Webb, Edmund Sunday, October 10, 11,--J. R inavel Leith Opera 


x 


(Gwenn—One of the best of all shows Don’t miss it House, Leith, N. Dak 

Played Saturday, Sunday, October 31, November 1 

West Drive-In Theatre, Riverton, Wyo SCARLET ANGEL: Yvonne DeCarl Rock Hudsor 

Don’t understand why the rating poor on th 

SAILOR OF THE KING: Jeffrey Hunter, Michael “ur patrons thought there was t of good in it. Ve 

Rennie -A very good show Jhe word “King” make g00d color Did above averape t the box off 

people think it’s English, so that’s out. No box of Should do well in any situation Very small t 

fice take for us, but it’s still good Played Sunday, rural patronage Played on Saturday nd Sund 

Monday, Tuesday, Octobe 1 l West Drive-In J. R. Snavely, Leith Oper It Le N. Da 


Theatre, Riverton, Wyo 
SEMINOLE: Rock Hudson, Barbara Hale—Hud 


SILVER WHIP: Rory Calhoun, Dale Robertsor popular here, also action filn this one did O.K 
Did very good business despite the weather I do Played Thursda Friday, Saturda Oct 2? , 
believe it was the stars who summoned the attend Klaine S. George, Star Theatre, Heppner, O 
ance Played Friday, Saturday, September 4, 5 
Drive-In Theatre, Rapid River, Mich TAKE ME TO TOWN: Ann Sheridar terling 

Hayden—-Here package oi entertainment that 1 

TONIGHT WE SING: David Wayne, Ezio Pinz especially suited for the small town patronage it} 
Great, magnificent, if you have patrons who like music, comedy Pechnic r and three f the cute 
only the best in music But for our three nights we little |} ou will eve e I played this ot nea 
did not make expense let alone a profit at the box preview a week | re the regular engagement 
office Yayved Sunday, Monday, Tuesday, September the sneak-preview lience talked jt ut “ger 
7, 28, 29.—West Drive-In Theatre, Riverton, Ws was that business { tl re lar showing wa bove 

erage lf you |} en't played t one t 

WHITE WITCH DOCTOR: Susan Hayward, Rob it go b It’s good entertainment. Playe | 
ert Mitchum— Well received A few who had 1: | Iriday, iturda eptembe Mel J ‘ 
the book were disappointed Played Sunday, Monday I ba Theatr HH ing, M 
October 11, 12.--EFlaine S (seorge, Star Mheatre, 


Heppner, Ore 
Warner Bros. 
Universal MASTER OF BALLANTRAE 
Steel—Costume d 


: Errol Flynn, As 
nor im ire is cle 1 as [Da 
ABBOTT & COSTELLO MEET DR. JEKYLL & Boone in ou tuation. Played Wednesd Thursd 
MR. HYDE: Bud Abbott, Lou Costello, Boris Kar Novemln 1 ] M. Ober t7er Miffliy Theat 
lotf--This was ideal Hallowe'en fare Played Thur Mifflin, P 
day, Friday, Saturday, October 29, 30, 31.—Elaine S 
George, Star Theatre, Heppner, Ore SOUTH SEA WOMAN: burt Lancaste Virg 
Mayo-An_ excellent picture f { excitement. a 
ALL I DESIRE: Barbara Stanwyck, Richard Carl entur ind laughter Mad Baa ie teelins 
son-—This picture is a nice little bottom half, but it rvusime me Al mall town theat 1 pl 
will not go as well in the small towns as the compar t re Weather mewhat warm (100 but st 
will have you think No good for small childres t had enough action and the kind of cast that peor 
they just will not t still for it RB. O. about aver me to see. Subsequent run, city pate we Pla 
we Played Sunday, Monday, November & 9 Sunda Monda September 1 14.—Br 4M 
Charles Reynolds, Mar Theatre, Waterford, Calif Power Theatr Wichita Falls, Tex 











FILM BUYERS RATING 


Film buyers of independent circuits in the U. S. rate current 


product on the basis of its performance in their theatres. 
report covers 116 attractions, 5,176 playdates. 


This 


Titles run alphabetically. Numerals refer to the number of en- 
vagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last 


time, 


EX means Excellent; AA—Above Average; 


BA—Below Average; PR—Poor. 


A. & C. Meet Dr. Jekyll and Mr. Hyde (Univ.) 
Actress, The (MGM) 

Affair with a Stranger (RKO) 

Affairs of Dobie Gillis, The (MGM) 
All-American (Univ.) 

All | Desire ( Univ.) 

Ambush at Tomahawk Gap (Col.) 

Arena (MGM) 

Arrowhead (Para.) 


Band Wagon, The (MGM) 

Beast from 20,000 Fathoms, The (WB) 
Big Heat (Col.) 

Big Leaguer, The (MGM) 

Blowing Wild (WB) 

Blueprint for Murder, A (20th-Fox) 


Caddy, The (?ara.) 

Charge at Feather River, The (WB) 
City of Bad Men (20th-Fox) 

City That Never Sleeps (Rep.) 
Clipped Wings (AA) 

Column South ( Univ.) 

{Conquest of Cochise (Col.) 
Cruisin’ Down the River (Col.) 


Dangerous Crossing (20th-Fox) 
Dangerous When Wet (MGM) 
Devil's Canyon (RKO) 
Dream Wife (MGM) 


East of Sumatra ( Univ.) 


Farmer Takes a Wife (20th-Fox) 
Flame of Calcutta (Col.) 

49th Man, The (Col.) 

Francis Covers the Big Town ( Univ.) 
From Here to Eternity (Col.) 


Gentlemen Prefer Blondes (20th-Fox) 
Girl Next Door, The (20th-Fox) 
Glory Brigade, The (20th-Fox) 
Golden Blade, The (Univ.) 

Great Sioux Uprising, The ( Univ.) 
Gun Belt (UA) 


Half a Hero (MGM) 
Houdini (Para.) 
tHow to Marry a Millionaire (20th-Fox) 


|, the Jury (UA) 

Inferno (20th-Fox) 

Island in the Sky (WB) 

lt Came from Outer Space ( Univ.) 


Jamaica Run (Para.) 


Juggler, The (Col.) 


Kid from Left Field, The (20th-Fox) 


AV—Average; 


wo 
= 


Iineawl wa 


\ 
7 
4 
2 
| 
4 
7 


AA AV 


Last Posse, The (Col.) 

Latin Lovers (MGM) 

Let's Do It Again (Col.) 

Lili (MGM) 

Lion Is in the Streets, A (WB) 
Little Boy Lost (Para.) 


Main Street to Broadway (MGM) 
Man from the Alamo (Univ.) 
Marshal's Daughter, The (UA) 
Martin Luther (de Rochemont) 
Master of Ballantrae, The (WB) 
Maze, The (AA) 

Melba (UA) 

Mission Over Korea (Col.) 
Mister Scoutmaster (20th-Fox) 
Mogambo (MGM) 

Moon Is Blue, The (UA) 
tMoonlighter, The (WB) 


mowwil n—-wnornr 


nN 


*Never Let Me Go (MGM) 
99 River Street (UA) 


Pickup on South Street (20th-Fox) 
Plunder of the Sun ‘we 

*Pony Express (Para. 

Powder River (20th-Fox) 


Queen Is Crowned, A (Univ.) 


*Remains to Be Seen (MGM) 
Return to Paradise (UA) 
Ride Vaquero (MGM) 

Robe, The (20th-Fox) 
Roman Holiday (Para.) 


Sabre Jet (UA) 

Sailor of the King (20th-Fox) 
Salome (Col.) 

Sangaree (Para.) 

Scandal at Scourie (MGM) 
Scared Stiff (Para.) 

Sea Around Us, The (RKO) 

Sea Devils (RKO) 

Second Chance (RKO) 

Shane (Para.) 

*Shoot First (UA) 

Siren of Bagdad (Col.)} 

Slight Case of Larceny, A (MGM) 
So Big (WB).. 

So This Is Love (WB) 

Son of Belle Starr (AA) 

South Sea Woman (WB) 

Split Second (RKO) 

Stalag 17 (Para.) 

Stand at Apache River ( Univ.) 
Story of Three Loves, The (MGM) 
Stranger Wore a Gun, The (Col.) 
Sword and the Rose, The (RKO) 


= w 
—-NONO—- -—- a -—- O— ! 


Take the High Ground (MGM) 

Take Me to Town (Univ.) 

Tarzan and the She-Devil (RKO) 
Those Redheads from Seattle (Para.) 
Thunder Bay ( Univ.) 

Torch Song (MGM) 


Valley of Headhunters (Col.) 
Vanquished, The ( Para.) 
Vice Squad (UA) 

Vicki (20th-Fox) 


War Paint (UA) 

War of the Worlds (Para.) 
White Witch Doctor (20th-Fox) 
Wings of the Hawk ( Univ.) 


BA 


8 
33 
32 
16 
14 


17 
16 
I 
29 
12 
9 
2 
22 


PR 


9 
29 
13 

7 
16 


(nue wi 
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An International Association of Motion Picture Showmen—Walter Brooks 
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Si Fabian Advocates Pifferent Selling Approach 


NIMON H. FABIAN, president of the 
S Stanley Warner Corp., operating 350 
theatres across the board, speaking at 
a session of AMPA’s School for Showman 
ship, said, “We have every kind and class 
of theatre, in every kind of run, with every 
kind of policy’—and we think he makes an 
interesting point, since every picture also 
has a different selling approach. There’s 
no need for monotony, in this industry, and 
there’s room for every good showman, with 
all of their individual skills, 

We have long proclaimed, in the Round 
Table, the need for new and different sales 
angles, in almost every situation, to secure 
the greatest box office result at the point of 
sale, where it matters most what policy ob- 
tains. Mr. Fabian makes it clear that his 
circuit applies different sales effort in each 
situation, as it does with each picture, to 
justify the end results. [f it’s “art films” 
he’s selling, he uses an “art” policy, and 
it- its “corn” they want, he can dish it out, 
in proper sell tickets to the 
passers-by. Elmer Rhoden makes a similar 
point, and urges theatres in his Fox Mid- 
west chain, to strive for “something new and 
different” to avoid falling into a business rut. 

Some time ago, we assembled information 
on what exactly constitutes the “standing 
order” at National Screen Service for quite 
a number of Round Table theatres. We 
were surprised at how casual, and how care- 
less, this “standing order” was placed, and 


measure to 


for how many years and years, it had gone 
unchanged. It convinced us that half the 
fault was in the self-satisfied style by which 
advertising was based, in the field. That's 
one reason why we have applauded the new 
“complete campaign mats’—initiated by 
Metro, which give small situations as many 
as ten advertising and publicity mats for 
35c—the cost of the single mat, usually on 
standing order. With this innovation, man- 
agers find something “new and dif- 
ferent,’ and with the cooperation of their 
newspaper man, they may try a new idea, 
now and then, since the material is readily 
available at the time of use. 


nay 





A LETTER FROM BING 


It's a real pleasure to announce at this 
Round Table meeting that Bing Crosby has 
sent his personal check for $180 to under- 
write the “adoption” of a Korean war 
orphan, for one year, as part of the Round 
Table plan for Children’s Clubs. Larry 
Crosby says, in remitting the check from 
Bing ae Charities, that Bing has one 
orphan in France, Italy and Germany, and 
"as long as we are part of this deal, we 
should adopt a Korean kid." 

From Mrs. Leonore Sorin, director of the 
Foster Parents’ Plan, we have a photograph 
of little Lee Sung Chul, five years old—and 
a cute youngster, in his Korean winter coat 
and cap. He lost his father in bitter war 
—his mother was left behind by a crowded 
refugee train, and never found. Mrs. Sorin 
wishes Bing would send him an occasional 

icture post card, and says his letters will 
- answered from Korea. 

Charlie Jones says—in his latest bulletin 
from lowa and Mid-central—that he is in- 
stalling the Round Table Foster Parents’ 
Plan at the Dawn theatre at Elma, lowa, in 
December, as "a marvelous piece of hu- 
manitarianism and public relations, that 
can be handled with very little cost or 
effort, working with Boy Scouts, Campfire 
Girls, or any junior (or older) group. It'll 
make a lot of friends.” 





Mr. Fabian wants ‘a complete reform in 
pressbooks”—but there’s not nearly so much 
wrong with the 
pressbook users. Certainly, it’s difficult to 
use 100 pressbooks a year, but if managers 
to change their style, try some- 
get out of their particular rut, 
would he accomplished. 


with the pressbooks as 


would seek 
thing new, 
the reform Flexi 
bility in selling methods would insure new 
things. There are theatres “on standing 


order” that need new ideas and new policies, 
to catch up with their audiences. 


@Q LYNN FARNOL announces the winnet 
of the Lowell Thomas Essay Contest, 
ducted by Cineraina Productions Corpora 
tion with the approval of the New York 
Board of Education, in 14,000) stu 
dents participated. They were to describ 
“The Story I Would Like To See In Cine 
Sayville, L. I, 
high school senior, chose the Melville classic, 
“Moby Dick’—which will make a whale ot 
a picture. 
techniques helped him to win the $1,000 
scholarship, 


con 


which 


rama,” and the winner, a 


His comprehension of new screen 


which was first prize Phe 
second and third prizes of $500 and $250 
scholarships were also awarded, and 100 
others received honorable mention 

We think the weight of this evidence, on 
a statistical basis, is sufficient to justily the 
contest, and the costs involved. We would 
like to see a break-down of the 14,000 entries 
the 
pressed preference for each kind and cla: 


of potential 


by cateygor it S$, 1.€., nunibe Ts who cx 


entertainment, im Cimerama 
However, such information quite properly 
belongs to those who sponsored the conte st, 
that 
be enlightening, as it reflects the desire-to 


but it is a valuable by-product would 
see specifications of 14,000 junior and high 
students, in their 


school more serious mo 


ments such they would give 


prizes £ 


thought to the preterences they made, and 
the accumulative data has real merit. 


WN 


GQ OUR OWN Knights of the 
Table will be keenly interested in the four 
test f MGM’s first produc 
tion in CinemaScope, “Knights of the Round 


‘I able,” 


Round 


engagements ¢ 


which opens in Loew's theatres in 


San Francisco, St. Louis, Kansas City and 
Pittsburgh, on Christmas Day At thi 
Round Table meeting, we wish to alert 
Sir Boyd Sparrow, Sir Russell Bovim, Sin 


Maurice Druker and Sir William Elder, first 
of our shining Knights to joust in tourna 
ment for this new ‘Technicolor picture, com 
bining new screen techniques with old skill 


Walter B) ook § 


in showmanship 
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QUIGLEY AWARDS 
CONTENDERS 


ROBERT ANCELL 
Palms 
W. Palm Beach, Fla. 


A. ATKINSON 
Ritz, Brighouse, Eng. 


JOHN BALMER 
Strand 
Plainfield, N. J. 


H. G. BOESEL 


Palace, Milwaukee, Wis. 


JACK BRIDGES 


Victory, Timmins, Can. 


ELLIOTT BROWN 
Odeon, Victoria, Can. 


PAUL BROWN 
Fresno, Fresno, Calif. 


R. N. BROWN 
Astra, Kirton, Eng. 


JOHN T. BURKE 
Fox, Brooklyn, N. Y. 


ROBERT CARNEY 
Poli, Waterbury, Conn. 


JIM CHALMERS 
Odeon, Ottawa, Can. 


JOSE CHENNAUX 
Columbia Pictures 
Brussels, Belgium 


H. CLAYTON-NUTT 
Broadway 
Lancashire, Eng. 


A. L. CULLIMORE 
Regal, Rochdale, Eng. 


F. COLAMECO 


Timmins, Timmins, Can. 


R. J. CRABB 
Lyric 
Wellingbrough, Eng. 


B. J. DARGUSH 
Paramount 
Syracuse, N. Y. 


AL DENNIS 


Madison, Mansfield, O. 


ROBERT E. DIEM 
Colonial, Reading, Pa. 


G. C. DILLEY 
Ritz, Edgware, Eng. 


CHARLES DOCTOR 
Capitol 
Vancouver, Can. 


HARRY DUNK 
Odeon, Kingston, Can. 


DOUGLAS EWIN 
Savoy 
Stourbridge, Eng. 


AL FORD 
Odeon, London, Can. 


ARNOLD GATES 


Stillman, Cleveland, O. 


H. E. GEORGE 
Plaza, Dundee, Can. 


GERRY GERMAIN 
Palace 
Jamestown, N. Y. 


SAM GILMAN 
State, Syracuse, N. Y. 


ART GRABURN 


Plaza, Vancouver, Can. 


EARL HALLFORD 
Crisp, Cordele, Ga. 


N. J. HARTLE 
Capitol, Bolton, Eng. 


WM. T. HASTINGS 


Orpheum, Denver, Colo. 


BOB HELM 
United Artists 
San Jose, Cal. 


VERN HUDSON 
Capitol 
St. Catharines, Can. 


D. HUGHES 
Regal 
Cheltenham, Eng. 


BOB HYNES 
Mayfair 
Asbury Park, N. J. 


AL JENKINS 


Vogue, Vancouver, Can. 


LAURIE JONES 
Picture House 
Askern, Can. 


SIDNEY KLEPER 
College 
New Haven, Conn. 


JOHN E. LAKE 
Savoy, Luton, Eng. 


NICKY LANGSTON 


Odeon, Brantford, Can. 


RALPH LANTERMAN 
Community 
Morristown, N. J. 


W. J. LAW 
Broadway, Eccles, Eng. 


G. §. LOMAS 
Plaza, Gloucester, Eng. 


AL LOEWENSTEIN 
David Marcus, New York 


JOHN LONGBOTTOM 
Odeon 
Middlesbrough, Eng. 


J. NORMAN LONGLEY 
Imperial, Walsall, Eng. 


T. MURRAY LYNCH 
Paramount 

Moncton, Can. 

LEN McGUIRE 
Odeon, Pt. Arthur, Can. 
DESMOND McKAY 
Playhouse 

Galashiels, Scot. 

ROY McLEOD 
Hastings 

Vancouver, Can. 
JACQUES MARTIN 
Mercier, Quebec, Can. 


JACK MOYLAN 
Lawford, Havana, Ill. 


1. C. MYRANS 
Odeon 
Chelmsford, Eng. 


VICTOR NOWE 
Hyland, Toronto, Can 


F. B. PAGE 
Rex, Islington, Eng. 


J. K. PEASE 
Ritz, Barnsley, Eng. 


GEORGE PETERS 


Loew's, Richmond, Va. 


LESTER POLLOCK 
Loew's 
Rochester, N. Y. 


L. C. PROCTOR 
Astra 
Pembroke Dock, Eng. 


BILL RAULERSON 
Royal, Blackshear, Ga. 


JOE REAL 
Midwest 
Oklahoma City, Okla. 


OSWALDO ROCHA 
Plaza 
Rio de Janeiro, Brazil 


MORRIS ROSENTHAL 


Poli, New Haven, Conn. 


M. L. SAUNDERS 
Poli, Bridgeport, Conn. 


E. SCANDRETT 
Royal, Woodstock, Can. 


N. SCOTT- 
BUCCLEUCH 
Regent, Norwich, Eng. 


HAROLD SHAMPAN 
Odeon, Woolwich, Eng. 


OLGA SHARABURA 
Orpheum 
Sault Ste. Marie, Can. 


Vv. SIMS 
Electric, Oxford, Eng. 


AL SMITH 
Capitol, Hamilton, Can. 


T. BERNARD SOAPER 
Odeon, Alfreton, Eng. 


JOE SOMMERS 
Kingston 
Kingston, N. Y. 


MRS. A. THOMPSON 


Park, Vancouver, Can 


BOB WALKER 
Uintah, Fruita, Col. 


D. H. WESTERN 
Regal, Torquay, Eng. 


LARRY WHITEMAN 
Roosevelt 
San Francisco, Cal. 


HARRY WILSON 
Capitol, Chatham, Can. 
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submitted from Loew's Poli theatre, New 
PURDUE, manager of the Starlight Drive-In theatre, North Wilke 
horo, N. C., stirred up a lot of interest in his 
only this time, he gave away a highly useful pick-up truck to the 
lucky winner, <A dealer contributed the truck for th 
ulvertising he got, so the deal was without cost to the theatre 

. Murray LyNncu, manager of the Paramount theatre, Moncton, 
N. B., sending in his campaign book on “Gilbert & Sullivan” as an 
entry for the Quigley Awards... . An 
Loew's Valentine theatre, Toledo, had a contest sponsored by the 
local Plymouth dealer, for “Take the High Ground” 
dealer put up $500 in prize money, 








Lou Brown, Morris RosENTHAL and CHARLES GAUDINO 
attached their signatures to the campaign book on “The Robe” 
Haven, Conn Jack 
jalopy” viveaway 


local car 


LUDACER, manager of 
in which the 
against the purchase ot any new 


or used car... . Bor HELM praising the personal appearance ot 


DUNCAN RENALDO, whom he says is one of the most cooperative 
tars in Hollywood, at the United Artists.theatre, San Jose, Calit 
ve yay 
4] Bit Sovor, manager of the Starlight Drive-In, Stamford 

Conn., near end of season, asked his patrons to tell him how 


long he should remain open . Mev Gow, manager of the Capitol 
Nanaimo, B. ¢ that he is devoting time to. the 
problem of juvenile delinquency, and will report to the Round ‘Table 
. ALLAN W. PERKINS, manager of the Roxy 
theatre, Midland, Ont., tells us it is just a year since he visited with 
us in New York, and sends local newspaper clippings to show that 


theatre, ., writes 


as to his findings. . . 


town folks are really becoming acquainted with his standing in the 
Quigley Awards competition \MEURRAY at the 
Skouras Plaza theatre, Englewood, arranged his usual fine tie-up 
for “Mr. Scoutmaster”—with a 40-piece band from Dwight Morrow 
School, and special lobby and stage stunts. The 
D. Lovett, manager of the Butte 
theatre, Gridley, Calif., another who accomplished a fine result with 


SPECTOR, Now 


Mavor of Enel 
wood was an honor guest... . G 


“Mr. Scoutmaster” plus the extraordinary cooperation of local 
Scouts. Harry WILSON, manager of the Capitol theatre 
Chatham, sends a very unusual co-op page on “Sportsman's Night’ 


with “The Kid From Left Field” as 
tion sports and amusement to pay all 
son Witt Ohio 
Review, to show the newspaper tieup made by WILLIAM BACHERT, 


the film attraction. A combina 


with sponsored ad 


page, 


costs. . sends tear sheets from the Coshocton 


manager of the Star theatre—‘if your name's in the ads, you se 
the show free.” 
vvy 
OLGA SHARABURA, manager of the Orpheum theatre, Sault 


q 


and a really remarkable co-op newspaper page, 


Ste. Marie, Canada, had a complete campaign on “Houdini 


very well planne 
to give the theatre preferred position, underwritten by ten coopera 
tive advertisers. ... MARK ALLING BLAKE, pub 
licist, at the Golden Gate theatre, San Francisco, had a 
ship offering in their campaign on “Affair With a Stranger.” 
Manager Jor Lestir of the State theatre, 
of “Sabre Jet” off to a winging start with a strong a 


manager, and Bits 
howmat 
Spokane, got hi howing 
ist trom the 
State theatre 
printed a gorilla mask for coloring in the loca 


ind the best 25 were awardec 


\ir Force... . Bos ANTHONY, manager of Schine’ 
Cortland, N. Y., 
paper as exploitation for “Mogambo” 
when worn to the theatre Jor 

Playhouse theatre, Canandaigua, N. Y., 


giveaway, whereby ten local merchant 


DeSILvA, manager of Schine 
arranged i dandy Inevel 
ponsor a free bike ever 
Saturday from October 31st through January 2nd CLARK Jor 
DAN, manager of the Linda theatre, Linda Vista Plaza, Florida, ha 
1300 kiddies and 55 adults for his Thanksgiving givewa hi 
Youngsters voted for their favorite “Tarzan” charactet 
LARRY WHITEMAN, manager of the Roosevelt theatre, San Fy 
cisco, says his promotions for “Mr. 


business by 30% and that the Boy 


Scoutmaster’ tnecreased nor 


ushers for the 


Scout were 


day . PAUL RIVALIN, office manager for the Lido theatre, Thi 
Pas, Manitoba, orders a copy of Adolph Zukor’s bool Phe Public 
Is Never Wrone”’ a i result of our Round Table edit il rewie 
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There Are 


Thousands 


Of Amateur Theatres 


Southern Amusement 
Lake Charles, 
sting letter, and sends 

he calls “Operation 


Rosa Hart with 
(o,, at the Little Theatre 
La., writes an interes 
photograph on what 
Lynn.” It the 
jeffrey Lynn a a 
Mr. Roberts’ —playing at the Little theatre 

a stage play with part-amateur cast, but 
definitely tied to locally 
ind nationally We take this further oppor 
ay that no motion picture theatre 


per onal appearance ol 


member of the cast of 


motion pictures 
tunity to 
imywhere in America, can make any serious 

take in pelicy by their cooperation with 
the “Little” theatres, land 
too many of them, and our needs 


across the 
bhere are 
and desires are too much the same, catering 
to the same people at the grass root 
Brings Visiting Star 

To Small Theatre 


In the photograph attached, you will see 
Lake 


Paramount 


welcomed in 
(Charles by the manager of the 
and Arcade theatres, both 
motion picture policy, but in association with 
Southern’s “Little” theatre in the 
Whatever 
“Mr. 
ind/or any ol 

can’t overlook the fact that the 
Lake Charles is not 


leffrey Lynn, being 


with a straight 
same situ 
our ideas may be with 
Roberts”’—the 


its cast, amateur o1 


ation. 
regard to tage play 
protes 
ional, we 
audience is the same. 
a large town—less than 25,000 population 
but it is 
places, throughout — the 
“Little” theatre is 


own local support, probably better than the 


typical of many large and small 


country, where 
in demand—and has its 
o-called “legitimate theatre” can boast on 
its home grounds. For many years we have 
known that the amateur theatre, doing stage 
plays with local talent, was a much more 
formidable competitor with movie theatres 
than anything that was “on the road” out of 
New work with 


these, than with those, if you see the point 


York, and much better we 


lraveling stage attractions demand 800% of 
the local and take their 
of town—they also block the film industry's 
tax program because they think the luxury 
theatre tickets 
from the Govern 


mcome out 


hbuvers of Broadway's $6 
hould also he 


ment’s excise tax of $1.20 (as if they cared 


exempt 
with this typical expenditure !). 


Every Fown Has Its 
Amateur Thespians 


thousands of small 
town local 


chool, and the local “Little” theatre, put on 


We know that im 


including cur own, the high 


stave shows vear, and we might bet 
ter work 
\fter all, these are your friends and neigh 
Broadway. But 


every 


with them than against them. 


bors, and you can torget 
home town efforts may be worthy of all youn 
cooperation, and we thank 
Amusement Co., of Lake Charles, 
Hart, for 


applause and 
Southern 
Louisiana, and Rosa giving wu 
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L. E. Smith, manager of the Paramount the- 
atre, Lake Charles, La., shows Jeffrey Lynn, 
visiting stage star appearing at the local 
“Little” theatre, his billing in a recent Uni- 
versal film. 


nught add 
one thing, for your own consideration—the 


his opportunity to say so. We 


stage shows are without a Production Code. 
They can produce “Mr. Roberts” as a stage 
that 
and burlesque may be 


show, and they are peculiar way. 


Broadway similar, 
burlesque on 


—W. B. 


except that you can’t see 


Broadway. 


Samuels Moves Up 
In Texas Operation 

W. S. Samuels, 
words and a wizard in the art of preparing 
Oltset 


new tormat 


who is « man of few 


heralds with his own ideas, has a 
in submitting material to the 
Round Table. Instead of signing off from the 
Lamar theatre, Beaumont, 


been his habit, his  briet 


Texas, as has 
signature is now 
Rita theatre, Longview, Texas—not another 
word. He has apparently moved to a new 
situation in the Jefferson circuit, and we 
know that his showmanship must be ap 
“Buster” is something 


preciated, for really 


ota specialist. 


Jack Moylan, manager ot Kerasotes Kaye 
theatres, Havana, Ill., cele 
brated home-coming day for the local team, 
with a street parade, as exploitation for “All 
American.” 


and Lawford 





How To Get Started 


To clarify the procedure in starting the 
Round Table Foster Parents’ plan for Chil- 
dren's Clubs in theatres, as outlined in 
these pages on several previous occasions. 
It costs $15 per month to "adopt" a War 
Orphan, who may be French, Italian, 
Greek, German or Korean. You may 
specify the age, sex and nationality you 
prefer. You remit one month in advance, 
or one quarter (three months, $45) or for 
a full year, as you wish. The children will 
support this endeavor—but don't ask the 
kids to underwrite it in advance for you. 
Give your kids, and your orphan, and your 
public relations, a break. 

Write directly to Mrs. Leonore Sorin, 
director of the Foster Parents’ Plan for War 
Children, 55 West 42nd Street, New York 
City, or in care of the Round Table. It 
takes a little while to get things estab- 
lished overseas, but very soon you will 
receive a photograph of "your baby" and 
a case-history showing the circumstances. 
Then, you and your youngsters are invited 
—and urged!|—to keep up correspondence 
with the little friendless one, across the 
world. Write some letters, send some pic- 
tures, and get some enlightening, encour- 
aging, heart-lifting replies from a little boy 
lost, in another land. 





"Seeing Stars" Stunt 
Shines for Schine 


Ben Tureman, manager of Schine’s thea 
tres in Maysville, Ky., held a contest in con 
with his local with a 
Stars” 


junction newspaper, 
which turned out 
Each day for 20 days the 
paper ran a l-column cut of a motion pic- 
Readers were 


“Seeing headline, 


very well, indeed. 


ture star on the front page. 
asked to identify the star and write a caption 
for the identify the 
player and name one or more pictures in 


photo, which would 
Clues were 
\s Sey- 
mour Morris says, ° Nobody needs two looks 
well thi 
and think of all that front page publicity.” 
The newspaper also put up the $25 savings 
bond which was the first prize 


which the star had appeared. 
run in the theatre’s newspaper ad. 


to see how contest would work 


Metro's New England premiere of “All the Brothers Were Valiant" at the Zeitz Brothers’ 
State theatre, New Bedford, Mass., above. Lou Brown, of Loew's Poli Theatres, Ernie 
Emerling, from New York, Harry Shaw, New England division head for Loew's Poli thea- 
tres, Morton Zeitz and Joseph DiBenedetto, manager of Loew's Poli, Worcester. 

At right—Fisher, Harry and Morton Zeitz have a laugh with Emery Austin and Dan 


Terrell, MGM home office exploitation and publicity heads 


whaling joke, no doubt. 


(center])—probably an old 
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Parkie's New ''Lean 
And Hungry Look" 





The last time we saw Pearce Parkhurst, on 
his way to Florida a year ago, he weighed 


305 pounds. Now, he presents himself, en 
route South with his wife and young Parkie, 
and he only weighs 225 pounds. 

We made some other pictures, which we 
expect to see in a brochure that Pearce will 
be selling at $1.00 a copy—''How I! Lost 
Eighty Pounds"—and worth the effort! 

He says, “It's all will power"'—but we hap- 
pened to know her name is Pauline—and the 
great Parkhurst has been completely made 
over—streamlined and rarin' to go. He's a 
big fellow, is Parkie—and a good showman, 
who provides his own new dimensions. 





MISSION OVER KOREA—Columbia Pic- 
tures. Sky-high thrills! Big men in small 
planes! They're the ''seeing eye dogs’ of 
the Artillery, the gallant guys who go be 
hind enemy lines to spot the targets for our 
big guns. John Hodiak, John Derek, 
Audrey Totter, Maureen O'Sullivan. Filmed 
where it happened—in Korea. Particularly 
timely right now, and from now on, in the 
news and in community affairs. Six-sheet 
and other posters contain typical war stuff. 
Four-page herald is a better selling ap- 
proach, that will key your campaign in small 
situations. Newspaper ad mats are ade- 
quate and you can find what you want. 
The 35c economy mat has seven ad mats, 
two publicity mats and a border all round, 
for the price of one mat. Pressbook offers 
a special wide-screen ad mat which con- 
tains slugs to drop into your advertising to 
add stereophonic sound and wide-screen to 
your selling approach. Good thing to have 
ready for use. 








Selling Approach 





WALKING MY BABY BACK HOME 
—Universal-International. © A Christmas 
present in Technicolor. Gee, but it's great 
entertainment! You'll laugh, you'll thrill, 
you won't sit still when Donald O'Connor 
goes into his dance with Janet Leigh. Big, 
Lavish, Spectacular! The last happy wora 
in musicals. 24-sheet and all posters de 
signed to make cut-outs for lobby and mar 
quee. Herald keys the campaign, with the 
right advertising slant. Window card and 
other accessories, in Universal’ 
Color-Glo still sell color with color in a 
special lobby frame. Newspaper ads that 
range from the very large right down the 


tune. 


scale, with plenty of variety in style and 
size. Such an ad as Mat No. 304 is new 
and different for your amusement page. 
The bargain, composite mat for small situ 
ations gives you seven ad mats, very well 
selected, and two publicity mats, all for 
35c at National Screen. The Utility Mat, 
consisting of bits and pieces, is for larger 
houses that can assemble these fragments 
to build their own display advertising. 
They may also obtain advertising stills, and 
make their own engravings. Picture is full 
of nostalgic music, planned that way a 
Universal's holiday film. Naturally, there 
are plenty of music tieups for the twelve 
song numbers, and the Decca record album 
will make its own opportunity with dis« 
jockeys. Pressbook suggests tieups with 
"the best band in town''—which for most 
of you means a tieup with the high school 
bands—and they provide a special set of 
band" stills, showing these charac 
ters in the film, making their own music. 


f iv e 


APPOINTMENT IN HONDURAS—RKO 
Radio Pictures. Color by Technicolor. 
Glenn Ford and Ann Sheridan, in a tropical 
love story with a tropical setting. Six snar| 
ing men and a red-headed woman, on a 
strange safari in the world’s deadliest 
jungle. Another good pressbook from RKO 
—backed with 25 years of showmanship- 

and gives you the advantage. Posters, from 
6-sheet, are good— and they ask, "Are you 
using enough paper to get a good flash?," 
which is a good question. How long since 
you changed your standing order for post- 
ers? Herald keys the campaign, with sen 
sational scenes of high adventure. All the 
accessories have that punch. Newspaper 
ad mats equally strong, and the big, bar- 
gain 35c mat at National Screen will pro 
vide everything necessary for small the 
atres. Get the whole lot for the price of 
a single mat, and then see if you don't have 
new inspiration, with new material to work 
with. Maybe you're not in a rut—just 
your standing order for advertising, and 
your ideas for doing the same thing over 
and over and over again, until your audi 

ence drops dead. Picture is made for wide 
screen, and has special wide screen ads 
with lines which can be dropped out. 
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FLIGHT NURSE — Republic Pictures. 
Here's a service picture with a plus appeai 
to women. With a variety of good military 
pictures on the market—including Reput 
lic's Coast Guard film, "Sea of Li 
this story of the Air Force nurs¢ high 
on the both sexes and 
please both. Joan Leslie and Forrest Tucker 
head the cast. 
give you art material for display purpose 
The mat for a flash, circu: 
nished gratis from Republic’ 


department. 


4 
t MIPS 


list. It will draw 


Six sheet and other po ter 


herald is fur 
itation 
many 
in large sizes, are still inclu ive of uffic ient 
small mat: Repub 
mat for 
contain 


expl 
Newspaper ad mats 
and slugs for every use. 
lic now supplies the “economy 
35c"' from National Screen, which 
six ad mats and two scene mats, illustrated 
separately in the pressbook. Small theatres 
should always order the composite mat, 
and get the advantage of 
your point of sale. Picture is recommended 
tor school 


the selection at 
promotions, and as a salute to 
your Nurses, and your Air Force. Remember, 
these are the services that fly our wounded 
men back from the firing line, to hospital 

Tieups with blood-banks and community 
endeavors are highly recommended. The 
pressbook lists a complete half page new 

paper magazine story, "| Am a_ Flight 
Nurse’ '—which most paper wil 
run if your furnish it. A map of active Air 
Force bases in the U. S. is 
formation for theatre managers, 
hould know these things, but 
don't. 


any local 
interesting in 
who 
ometime 
The pressbook generally does a 
good job in showing manager h 


w to be 
howmen., 


HONDO—Warner Brothers. John Wayne 


new super-we tern in 3-D and color. They 
called him ''Hondo''—and he was a big 
man in a big st ry of the West. The na 
tional magazine and newspapers have la 


beled this ''Great."' 
of the Southwest. 

heat of the plains 

was a stranger to all but the surly 
his side. 24-sheet, and other poster 
for special cut-out 
treatment. The 
derful standee 
you how to get thi: art work tor a non 
They also offer War 


exclusive—a two-sided display figure 


All the vast grandeur 
Hot blooded 
silent as 


with the 
gunsmoke he 
dog at 

made 
and your own display 
six-sheet will make a won 
and the pressbook hows 
nal cost. another 


ner's 


ten feet tall, for $8.50, which is less than 
cost. Newspaper ad mats are good, and 
unusual—they will give you that ‘some 


thing different" quality in advertising tl 
western picture, No herald, but you can 
the f 


print your own, for sponsorship of a 


cooperative merc har t u ing VErsize 


newspaper ad mats. These ads are all good 


and the big economy mat at 35c¢ supplie 
everything needed for small situations. The 
25¢ book of "Hondo''—for newsstand 


and your concession counter, gives you a 
; 


big novel in a paper cover at a low price 
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CLASSIFIED ADVERTISING 





Fifteen cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion $1.50. Four 


insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 


OP 


commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





NEW EQUIPMENT 


MASONITE MARQUES 
ner, Adler ; elite 
12°~-85c; 14 $1] 6” $1.5 any 
CINEMA SUPPLY CORP., 64 W 
York 19 


LETTER 
igns, 4° % 


SCREEN! METALLIC 
minimum del 

erything 
CORP 


GO 
screen 
wide angle lense 
for CinemaScope 
4 WwW ind St 


BIG WITH WIDI 
w/invisible seams We q. ft 
some ize mmediate uv 
S. O. 8S. CINEMA SUPPLY 


. \ 
New York 


HELP WANTED 


MANAGER REOUIRED IMMEDIATELY MtUSsI 
xpet nee ! ue lowntowr theat 
MOTION PICTURE 


HERALD 
POSITION WANTED 


TOP MANAGER AVAII 
Huyer, 
MOTION 


NOTCH GENERAL 
Can handle six to theatres. Experienced 
Booker Publicity Specialist BOX 2749 

PICTURE HERALD 


sixty 


MANAGER WITH EXPERTIEN( 
eks position Mid. We pable i mana 


ad ho G e1 Box 634, Rant 


YEARS 1} 
W ite x 


SERVICES 


PROGRAMS, HERALDS 
ATO SHOW PRINTING CO 


WINDOW CARDS 
photo-oliset printing. ¢ 
Cato, N 


BOOKS 


PECHNIOUES the book 
connected with 
clearly presented, 
CinemaScope 


“NEW SCREEN new 
that is a nust” f 

the motion picture 
suthoritative 


for everybody in or 

industry —-the 
about 3-D, Cinerama, 
yvering productior 


lacts 


nad yt} processes exhitntion 


nd xploitation -contains 4 llustrated articles by 
leading iuthorities—edited by Martin Quigley, J: 
208 pages Price $4.50 postpaid OUT BOOK 


iLEY 
SHOP, 1270 Sixth Ave., New York 20, N. Y 


RICHARDSON’S BLUEBOOK OF 
Best Seller, 1911. Now in 7th edition. Revised to 
present last word in Sound Trouble Shooting Chart 
Expert information on all phases of projection and 

, | Special new section m ' Invalu 
ible to beginner and expert, $7.25 postpaid. QUIGLEY 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. ¥ 


PROTECTION 


televisio 


MOTION PICTURE AND TELEVISION ALMANAC 

your business -19 54 edition 
12,000 biographies of important motion 
picture personalities Also all industry statistics. Com 
plete listing of feature pictures 1944 to date. Order your 
copy today, $5.90, postage included. Send remittance to 
QUIGLEY BOOKSHOP, 1270) Sixtl Avenue New 
York 20, N. ¥ 


the big book about 


(Contains over 


THEATRES 
DRIVE-IN, 


buildings 300 
444 Carter St., 


FOR SALE WAYNE COUNTY 
Wallington, N. Y. New screen and 
RCA speakers. JACK FREEDMAN, 
Rochester, N. Y. 

FOR SALE: MONTANA THEATRES, ROUND-UP 
and Martin City. Moneymakers. No television. Wire 
McADAM, Livingston 


USED EQUIPMENT 


STAR’S EXCLUSIVES! ASHCRAFT 65 AMP. 
lamphouses, 14” reflectors, excellent, $395 pair; 
Simplex E-7 mechanisms, 6 months’ guarantee, $475 
pair; Western Electric 206 Soundheads, rebuilt, com- 
plete, $165 pair; Motiograph Mirrophonic late Sound 
System, rebuilt, $1295; 2-unit Simplex electric Ticket 
Register, rebuilt, $119.56. STAR CINEMA SUPPLY, 
447 West 52nd St., New York 19. 


S.0.S. MEANS SYMBOL OF SAVINGS! HOLMES 
dual Projection-Sound complete, excellent $495; DeVry: 
rebuilt $895. Time deals arranged. S. O. S CINEMA 
SUPPLY CORP., 604 W. 52nd St., New York 19. 


SEATING 


CAN’T BEAT THIS SEAT FOR $4.95! 500 FULL 
upholstered back, box spring cushion, excellent, many 


more. Send for Chair Bulletin. S. O. S. CINEMA 
SUPPLY CORP., 604 W. 52nd St., New York 19. 





STUDIO EQUIPMENT 





MAKE MONEY MAKING MOVIES — SHOOT 
local newsreels, TV commercials, documentaries. Ar 
range advertising tie-ups with local merchants. Film 
Production Equipment Catalog free. S. O& S. CINEMA 
SUPPLY CORP., 604 W. S2nd St., New York 19 


DRIVE-IN EQUIPMENT 


PRICES START AT $1595! COMPLETE DEVRY, 
Simplex and Century equipments rebuilt like new 
(Send for lists). Time deals arranged. In-car Speaker 
w/4” cones $15.50 pair w/junctjon box; Underground 
Cable $65M. S. O. S. CINEMA SUPPLY CORP.., 604 
W. 52nd St., New York 19 





General Precision Votes 


Two Stock Dividends 


Directors of General Precision lquipment 
Corporation have declared a dividend of 25 
share on the company’s common 
tock, pay ible 15, 1953, to stock 
holders of December 4. The 
tors also declared an initial quarterly divi 


dend ol 72) > the 


cents per 
ey ct miber 
record direc 


cents per share on new 
$2.90 cumulative convertible preferred stock, 
for the he 
1953, payable tock- 


holdes ol 


quarte! beginning September 
December 15, 1953, to 


record December 10 


Industry Public Relations 


Film Proceeds, Weitman Says 

Work on the 
igned to promote the film mdustry, is pro 
Robert Wetman, 

Broadcasting-Paramount 
New York last 
lookime at current releases 
The title ot the 
series, 1s “Hollywood 
Motion 
The project 


pilot film for television, ce 
ceeding, vice-president of 
The 
Phe 


American 
atres, id oan week 
circuit 1 now 


and signing personaliti 
how, planned as a 
It has the approval of the 


\ssociation ot 


Parade.” 
Picture 


ran into delay 


America 
unavailability of 
personalities the 
American Federation of Musicians to accept 
less than IV broadeasting fee 


because ot 


and unwillingness — ot 


tandard 
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New York Variety Club 
Elects New Officers 


The New York Variety Club, Tent 35, 
last week elected Edward Fabian, of Fabian 
Theatres, its kd 
Other new officers are Ira 
Har 


barker ; 


chiet barker, succeeding 


ward Lachman 
Meinhardt, first assistant chief barker ; 
old 
Martin property master; and 
saul Trauner, dough guy. William German, 
of the club’s Foundation to Combat Epilepsy. 
a $2,500 check to the beneficiary 


Rinzler, second assistant chiet 


Kornbluth, 


presented 
hospital, and winners were announced, of the 
drawing for two 1954 Cadillacs. These are 
Saul Lerner, an exhibitor; and Emil Fried 
lander, of Dazians, purveyors of theatrical 


stage materials. 


Joseph Burstyn Dies 
On Paris-Bound Plane 


Joseph Burstyn, 53, foreign film distrib 
utor, died on a Paris-bound TWA airliner 
November 29. He stricken 
thrombosis as the 
neared Ireland and was pronounced dead on 
arrival in Shannon. His 
New York Thursday. 

Mr. Burstyn was a pioneer in distribution 
From 1936 to 1949 he 
Arthur Maver in a dis 


Sunday, was 


with coronary plane 


hody was due in 


of foreign pictures. 


vas a partner with 


tribution enterprise, ultimately buying out 
\Ir. Mayer. 

Funeral services were to be held Decembei 
6 at Riverside Memorial Chapel in New 
York, with Bosley Crowther, motion picture 
editor of “The New York Times,” delivering 
the eulogy. Survivors are 
brothers. 


Charles R. Baines 

Charles R. Baines, 57, office manager of 
the MGM exchange in Philadelphia, died 
November 27 at his home in that city. He 
had been in the industry 34 years, 26 with 
MGM. He was Motion Pic- 
ture Associates, 


Joseph B. Zodovitch 
HOLLYIVOOD Joseph B. Zodovitch, 
RKO Radio staff department head, died here 
last November 27 at Temple Hospital. «He 
had been with RKO 20 years. He is sur- 
widow, Branka, and 
brothers, Andrew and Angelo. 


Clyde Hess 


Clyde Hess, 80, pioneer Connecticut ex 
hibitor, died November 22. He had been 
operating the Moosup theatre, Moosup, and 
the Strand, 


a sister and four 


a member of 


vived by his two 


(sroton 


MOTION PICTURE HERALD, DECEMBER 5, 1953 








Money from Home 


Paramount-Wallis—A Runyon Rumpus 
(Color by Technicolor) 

Dean Martin and Jerry Lewis are back again, 
running amok on a wild course of comedy. A 
horse racing story by Damon Runyon provides 
the boys with the type of antics and complica- 
tions from which they shine most favorably. 
The fans will in general be quite happy with 
this one. 

This time the urbanely insouciant Dean Mar- 
tin tangles with the gentlemen of the Runyon 
underworld, and soon finds himself involved up 


to his cousin Jerry Lewis’ neck. The picture 
is in 3-D and in color by Technicolor, their 
first, in fact, in color. The story is launched 


along its slapstick way when Martin finds him- 
self in debt to a bookie king, Sheldon Leonard. 
He is given an alternative: fix a race or accept 
a friendly funeral. 

For better or for worse, Martin decides to 
fix the steeplechase and brings along his cousin 
Lewis, an interne at a veterinary hospital, to 
help. <A slight hitch develops in plans when 
Martin falls in love with pretty Marjie Millar, 
the owner of the horse he is supposed to “dis- 
of, and Lewis finds himself smitten with 
the tender emotion when he meets a lady veter- 
inarian, Pat Crowley. In the face of these 
events, the hookie king himself shows up at the 
race to make sure things go right. But it 
avails him naught. Love puts the boys on the 
straight and honest path, and an accident puts 
Lewis on the winning horse in the climactic 
steeplechase. 

In the course of the screenplay by Hal Kan 
ter, Mi artin finds time to render a couple ot 
songs, “Be Careful Song,” and “Love Is the 
Same.” 

Among the more hilarious sequences is the 
one in which the boys get mixed up with the 
members of the harem of the Poojah, and Lewis 
winds up as a harem lovely and Martin puts 
on a harem attendant’s garb. Lewis as a win- 


pose” 


ning jockey is easily worth the price of ad- 
mission. 

Others in the cast are Gerald Mohr, Martin's 
rival for Miss Millar’s affection and Lewis’ 


rival as a jockey, and Richard Haydn, a British 
gentleman jockey. 

Hal B. Wallis produced and George Marshall 
directed. The story was adapted by Kanter and 


James Allardice. 
Seen at a sneak preview at the Criterion 
theatre on Broadway, where the audience re 


sponded favorably, Reviewer's Rating: Excel 


lent.—MAnpvrL HERBSTMAN 
Rele: ase date, Feb., 1954 


Running time, 100 minutes 


PCA No. 16554. General audience classification. 

Honey Talk Nelson. ..Dean Martin 
WE, MUNN cares hobs ON fadibeuViws Sukaceel Jerry Lewis 
Phyllis Leigh....... ; ; -Marjie Millar 
Autumn Claypool...... .Pat Crowley 
Richard Haydn, Robert Strauss, Ger rald Mohr, Sheldon 
leonard, Romo Vincent, Kack Kruschen, Charles 


Frank Horvath, Richard J. Reeves, Lou Lubin, Frank 
Richards, Harry Hayden, Henry McLemore, Mortic 
Dutra, Wendell Niles, Joe McTuk, Frank F. Mitchell 


Sam Hogan, Phil Arnold, Edward Clark, All Hill 
Drew Cahill, Ben Astar, Elizabeth Slifer, Robin 
Hughes 
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Give a Girl a Break 
MGM—Musical, Light and Frothy 


(Color by Technicolor) 

Che birth pangs of a Broadway musical are 
given a full clinical report in “Give a Girl a 
Break.” Packaged brightly in color by Tech- 
nicolor, the picture is filled with songs, dances, 
production numbers and an occasional laugh 
Narratively, however, it is on the insubstantial 
side, 

The story sends three 
lead role in the musical 
Champion, Debbie Reynolds 
Each of the girls has one 


girls vieing for the one 
They are Marge 
and Helen Wood 


important member 


of the production staff rooting for her. Thus 
Gower Champion, the director, supports Miss 
Champion; Bob Fosse, assistant to the direc- 
tor, backs Miss Reynolds; the composer, Kurt 


Kasznar, seems smitten by Miss Wood. Each 
of the girls at one time or another believes 
she will get the role, and the men behind them 
have their various on-stage reveries about the 
girl in the role 

The question of finally deciding who is to 
get the part proves a difficult one, and after 
hours of impasse, a drawing of names in a hat, 
gives the role to Miss Wood. Naturally the 
other two are crestfallen, but not for long. It 
develops that Miss Wood is to have a baby and 
the role thus goes to Miss Champion. She 
being wise, decides it is best to let the role fall 
to the younger Miss Reynolds, That makes 
about everyone happy, and the show goes on 
triumphantly. Just about everyone in the cast 
at one time goes through a brisk dance number 

Ira Gershwin did the lyrics and Burton Lane 
the music, 

Although the picture doesn’t rank with the 
major, top-grade musicals for which MGM is 
renowned, it is pleasant and relaxing entertain 
ment. The younger set especially should find it 
striking. Jack Cummings produced and Stanley 
Donen directed from the screenplay by Albert 
Hackett and Frances Goodrich. Vera Caspary 
did the original story 

Seen at the home office 


exchanae projection 


room. Reviewer's Rating: Good.—M. 

Release date, not set Running time, 82 minute s 
PCA No. 16339. Gener iudience classification 
Madelyn Corlane. Marge Champion 
Ted Sturgis -Gower Champior 
Suzy Doolittle... ....Debbie Reynold 
Helen Wood, Bob Fosse, Kurt Kasznar, Richard An 


derson, William Ching, Lurene Tuttle, Larry Keating 


Donna Martell 


The Great 
MGAL~Shelton the Gifted 


Comic dialogue keeps up with 
1 “The Great Diamond Robbery.’ 


Diamond Robbery 


a breezy pace 
Every now 





SHOWMEN’S REVIEWS 
ADVANCE SYNOPSES 
SHORT SUBJECTS 
THE RELEASE CHART 








incident 
adding up to pleasantly acceptable 


good humorous 


ind then a 
breaks out, 
entertainment for the viewer. 

The technique of the comedy is in the 
familiar Skelton pattern. This time he is an 
assistant to one of those great, big, geniu 
diamond cutters. One stroke of the mallet may 
mean millions of dollars. Skelton is 
orphan who was left on a park bench at in 


quip ofl 


also an 


fancy. The need to find his parents is com 
pulsive 
With these basic ingredients screen write: 


Laslo Vadnay and Martin Rackin have whipped 
up Runyanesque comedy about an innocent 
yokel who falls into big time underworld hand 

Given an inadvertent tipoff by shyster lawyet 
James Whitmore, an underworld group decide: 
to play mother, father, family and all to Skel 
ton. The strategy is to get a fabulous diamond 
through Skelton 


After running its course of comic incident 
the decision is made by the crooks to have 
Skelton cut the diamond Thereupon = they 
would relieve him of the two stones and par 
ental illusions as well. Fortunately for Skelton 
his “sister,” Cara Williams, who has no taste 
for the deception, informs Skelton of what i 
going on. A wild chase leads to the appre 


hension of the crooks. The 
is melancholy for a moment, 
orphan, but then he happily 


bumbling Skelton 
for again he is at 
realizes that hi 


“sister” can now he his wife 
Dorothy Stickney plays “mother” and George 
Mathews “father” in the story, which was pro 


Edwin H 


Leonard. 


home office projection room 


Good.—M, H. 


duced by Knopf and directed by 
Robert Z 
Seen at the 


Reviewer's Rating: 


Release date, t set Running time, 69 minute 
PCA No. 16528. General audience classification 
Ambrose ¢ Part Red Skelton 
Maggie Drummar Cara William 
Remlick James Whitmore 
Kurt Kasznar Dorot! tickney, George Mathew 
Reginald Owen Harry Rellaver Conme Gilchrist 


Steven Geray, Sig Arno 


Terror Street 
Lippert-Exclusive 


Dan Duryea plays here with 
directness an American officer smuggled into 
England for 36 hours to find out what’s become 
of his wife and caught up in a series of circum 
stances that make him the chief suspect in het 
murder. The production by Anthony Hind 


Melodrama 


customat! 


directed by Montgomery Tully, was filmed i 
England, with an otherwise all-English cast 
and for a good part of its running time it 
stands up as a well made suspense story 


After that it deteriorates into a snarl of gun 
flourishing surprises and counter-surprises an 
limps to a reasonably satisfactory conclusior 
but maybe the outright addict of the murder 


| 


mystery type of film won’t mind this a great 
deal 

The story and screenplay by the accon 
plished Steve Fisher, places Duryea in Ji 
wife’s apartment and unconscious at the time 


(Continued on following page) 
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(Continued from preceding page) 
a criminal known to the audi 
ence but not to him. Reviving before police 
arrive, he takes flight in a desperate hope of 
proving his innocence by catching the real mur- 
derer inside the 36 hours before he must fly 
back to the United State 
Phe British cast gives the 
ment of criminal investigation, and Eric Pohl 
properly sleek and lethal as a criminal 
othe ial 


bilms proc 


f her murder by 


usual crisp enact 


Mian 1s 
posing as a custom 
It's an I-xclusive luction 
tion room Kei 
Good.-W 1LLIAM_R. WEAVER. 
December 4, 19 Running 


lassihcatior 


Prewewed im projec 


ewers 


ating 


Dan Dur 
inn Gudrun, ! 


Criflit Harold 
Marianne Stone 


The Man from Cairo 
Lippert-Michaeldavid 


Followers of Georg: 
vith the type ol tory 
them 1 he 


Melodrama 
Raft are pre 


to which he’s accustomed 
time is Algiers, where 
he's known during his stormy stay as the man 
trom Cairo, My surrounding the 
and the things he does, and has 
to him, derive from a war-time theit ot 
000,000 in gold which re somewhere 
adjacent desert. A great many people of 
ous nationalities and intentions are secking to 
obtain possession of the treasure by whateve: 
means they and the mystifica- 
tion is quite well maintained until the inde 
tructible American bests the principal looter in 
a man-to-man battle aboard a speeding train. 
It's an okay subject for the Raft crowd 
Bernard Luber produced the picture, 
with Ray H. Enright directing. 
Heading the English-speaking Italian cast in 
support of Ratt is Gianna Maria Canale, whom 
a character like the one portrayed by Raft 
would term a looker, and the story is correct 
tor this kind of casting >O 1s the 
which includes independently 
ot Algerian street group 
Ihe screenplay 1s by 
and Janet 


Fodor, It is a 


ented here 
sccle th 


tk ry 
don 
$100, 
in the 
vari 


he meets 


poses 


deem necessary, 


abroad, 


locale n 
interesting shot 


Philip 
story 
Pro 


kugene Ling, 
stevenson, trom a 


Michaeldavid 


Stevenson 
by Ladisla 
duction 

Previewed at Sfitdi Kei 
lair.—-W. R. W. 

Release date Novem 19 
minute (reneral 
Mike Caneil 
Lorraine 


Rating 


wwe? s 


Running time 
lassiiication 

eee George Ralt 
; Gianna Mana Canak 
Massimo Serato, Guido Celano, Irene Papas, Alfred 
Varelli, Leon Leno Min Doro, Angelo Dess) 
Richard McNam brane 


“iva 


The Yellow Balloon 
AA 


Ihe present somewhat widespread preoccupa 
tion with intimate studies of small boys and 
their mental experiences, impulses and reactions 
suggests prevalence of a public interest in such 
matters that could make a good deal of differ 
ence in estimates of the trade value of this 
Marble Arch Production for Associated Bri 
tish-Pathe which Allied Artists is releasing 
here For the principal character here is a 
mall boy, and of his responses to fears and 
threats to which he is subjected in consequences 
of an accident to another small boy. 

lo audiences composed predominantly of pet 
ons especially interested in small boys, for 
family or other reasons, the picture mayb 
expected to yield considerable satisfaction. To 
the general audience it’s likely to seem a drab 
and drawn-out account of life and crime in a 
bleak section of London Some exploitation 
vain may be had by mentioning to customers 
that the boy in the case is played by Andrew 
Ray, the boy in “The Mudlark.” 

the film, which is very well made, opens 
with Ray, a son of substantial working people, 
snatching a yellow toy balloon from another 
boy, playfully, and running with it until the 
pursuing boy falls accidentally to his death. A 
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British Import 


people 


small time ¢ rook who observes the accident tells 
Kay he will be charged with murder, and thus 
gains control over the boy, whom he intends 
to use in a robbery. The story then follows out 
the natural steps between this beginning and the 
ending in which, the robbery having gone awry, 
the crook tries to kill the boy, to silence him, 
and instead loses his own life in attempting 
escape from the police. 

Production is by Victor Skutezky, direction 
by J. Lee Thompson, and the script by the lat- 
ter and Anne Burnaby. 

Previewed at the studio. 
lair —W. R. W. 

Release date, November, 19 
minutes. PCA No. 16549 " General audience 
Frankie bo¥ ; i. ‘ .-Andrew Ray 
Len ss008 °° William Sylvester 
Kathleen Ryan, Kenneth More, Veronica Hurst, Ste 
phen Fenemore, Hy Ha izell, i] 


Bernard 

Undercover Agent 
Lippert-Cohen——British Melodrama 

Dermot Walsh, Hazel Court and Hermione 
Baddeley are the top-lined principals in tis 
British-made melodrama whose players’ names 
are uniformly unfamiliar to American marquees 
and whose usefulness in this country is depen 
dent on the gravity of the current product short 
age in any given area, That is to say, it’s by 
no means the worst of the imported product in 
its genera! category, although quite as far from 
being the best, and would be no match for do 
product of any level if the supply of the 
As matters are, 
booking 


Reviewer's Rating: 


Running time, 
classifica 


ee 


mestic 
latter were normally plentiful. 
it’s got value on the basis of 
expe diene 5 

[he scene of the screenplay by Guy Elm 
and Michael Le Fevre is contemporary England 
and Walsh plays a hired auditor who comes into 
possession of an envelope containing some prints 
and drawings which, it turns out, the Govern 
ment is as anxious to obtain as are a great 
many other persons who try to get them away 
from him by any means. He takes a consider 
able beating in the course of events, and winds 
up on an operating table with the heaviest of 
the heavies about to apply the scalpel before the 
Government agents rescue him and capture his 
captors. Some of the tight spots he escapes 
from are of familiar cut, such as dropping the 
papers in a mail box for safety, and some are 
not, like the operating-table bit, but the over-all 
effect is unremarkable. A few dialogue lines 
and some minor bits of business are open to 
question on grounds of taste. 

W. 1. Williams is down as producer, Vernon 
Sewell as director, and it is a Herman Cohen 
presentation 

Previewed at the studio 
Fair.—W. R. W. 


October 2, 1953 Running time, 69 
audience classification. 


some 


Reviewer's Rating: 


Release date, 
ninutes General 
Manning Walsh 

Court 
Archie Duncan, 
Hugh Latimer 
Maxwell 


Hermione Baddeley, James Vivian, 
Alexander Guage, Frederick Schrecker, 
Bill Travers, John Penrose, Gwen Bacon, 
Foster, Howard Lang 


FOREIGN REVIEW 





THE LUCKY FIVE 
1.F.E.- 


subtitles 


Some excellent entertainment moments turn 
up occasionally in this Italian import, but in 
general it doesn’t have the sustained appeal to 
win favor with the more selective audiences. 
Aldo Fabrizi is the one name known to foreign 
film-goers here, and, as usual, he delivers a 
highly effective characterization. 

A Documento Film with English subtitles, it 
describes the effects of winning a sleek auto 
mobile on four people who pooled their funds 
to buy the lucky lottery ticket. When the four 
some step up to collect their car they find they 
would be unable to pay the sales tax and other 
expenses. Consequently they decide to sell tix 
car back to the dealer with the provision that 
each one of the four has the right to use the 
car for one day. 

What follows 


Italian with English 


are four episodes. An aging 


actress, Titina de Filippo, tries to regain the 
admiration of her daughter; Fabrizi’s experi- 
ences with it are unfortunate and he decides 
to go back to his horse; a street cleaner has a 
frustrating experience when he decides to re- 
turn to his native town to show off as “the 
boy who made good”; and finally a hotel porter 
who has unusual adventure in which he wins 
a sweetheart. The fifth person who comprises 
“the lucky five” is a beggar who feigns injury 
after being hit by the car and winds up receiv 
ing a portion of the sales money as compensa- 
tion. Mario Mattoli directed 
Seen at the Cinema |'erdi theatre in 
York. Reviewer's Rating: Faw.—M. H. 
Release date, 


November 1953 Running time, &5 
minutes. General 


audience classification 
Eduardo de Filippo, Aldo Titina de 
Walter Chiari, Isa 


Barzizza, Kemy, 
Cimara 


ADVANCE SYNOPSES 


Ne au 


Filippo 
I ulgi 


Fabrizi, 
Helene 





PRINCE VALIANT 

(20th-Fox) (CinemaScope) 

PRODUCER: Robert L. Jacks. DIREC- 
TOR: Henry Hathaway. PLAYERS: 
James Mason, Janet Leigh, Robert Wagner, 
Debra Paget, Sterling Hayden, Brian 
Aherne, Victor McLaglen, Barry Jones. 
Technicolor. 

ADVENTURE. Overthrown by a traitor, 
the King of Scandia is given royal refuge by 
King Arthur. A pretender to Arthur’s throne, 
the Black Knight, is willing to give the traitor 
information about the escaping family in return 
for aid in gaining the throne. Prince Valiant, 
son of the king, goes to Arthur to become a 
knight and enlist his aid. He’s befriended by 
Sir Gawain (Sterling Hayden), who is to train 
him for knighthood. He also meets Sir Brack 
(James Mason) who seems more than vaguely 
interested in the whereabouts of Valiant’s fam- 
ily. Romance enters the picture in the pres 
ence of Janet Leigh for whom they all vie in a 
tournament. Mason eventually proves to be 
the Black Knight and after some further ad- 
ventures and narrow escapes, Valiant kills the 
treacherous knight and wins Miss Leigh. 


THE WILD ONE (Columbia) 
PRODUCER: Stanley Kramer. DIREC- 
TOR: Laslo Benedek. PLAYERS: Marlon 
Brando, Mary Murphy, Robert Keith. 

DRAMA. The Black Rebels Motorcycle 
Club, a gang of some 30 or 40 wild youths, 
come to a little town just looking for trouble. 
Ihey wreck cars, insult people, ride in and out 
of bars and, in general, cause quite a commo- 
tion which the ineffectual town cop can’t cope 
with. Marlon Brando plays the truculent leader 
of the gang and, during their day and night of 
“revelry,” he has a slight romance with the 
officer’s daughter. When he accidentally kills 
an old man, the town wants to lynch him until 
the sheriff arrives. He is able to calm every 
one down and he lets the wild ones off with 
but a warning. Brando leaves also and per- 
haps has been helped a bit by the kindness of a 
few people. 


MAN IN THE ATTIC (20th-Fox) 
PRODUCER: Robert L. Jacks. DIREC- 
TOR: Hugo Fregonese. PLAYERS: Jack 
Palance, Constance Smith 

MELODRAMA. In 1888, a series of brutal 
knife killings of women has left the city in 
terror. But the couple who have rented their 
attic rooms to a young medical pathologist con- 
nect these murders to their boarder. Their 
daughter is drawn to him and when her friend 
is murdered, the police come in for questioning. 
Suspicion slowly falls on the lonely young man 
and he’s finally trapped. 


PRIVATE EYES {Allied Artists) 
PRODUCER: Ben Schwalb. DIRECTOR: 
Edward Bernds. PLAYERS: Leo Gorcey, 
Huntz Hall, Joyce Holden. 

COMEDY. The Bowery 


Boys buy a detec- 
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Their first client is Joyce Holden 
who is trying to break away from a gang Oi 


tive agency. 


fur thieves. She leaves a valuable fur coat with 
them and a sealed letter to be given to the 
District Attorney in case anything happens. 
Chey mistakenly give the coat to one of the 
gang, but the letter disappears. The leader of 
the gang operates a health farm as a cover and 
it is here that the boys dispose of the crooks 
as well as rescue Miss Holden and one of their 
own boys. 


SHORT SUBJECTS 


THE UNICORN IN THE GARDEN 


(Columbia) 
U.P.A. Cartoon Special in Technicolor (6509) 
A meek little man sees a unicorn in his 
garden and excitedly tells his wife about it. 
She tells him the unicorn is a mythical beast 
and phones the authorities. When they arr.ve 
with a strait-jacket, they see in this upset 
woman the symptoms of insanity and take her 
away. So the little man is left without a 
unicorn, but also without a nagging wife. 
Release date: September 24, 1953 7 minutes 


CRUCIFIXION (Noel Meadow) 
Special 

In a high-quality short subject, the story of 
the crucifixion is told through the powerful and 
affecting works of artist Rico Lebrun. Made 
by the University of California and distributed 
theatrically by Noel Meadow, it is the type that 
always appeals strongly to selective film-goers. 
The works of the artist have been skillfully 
organized and presented in a progression that 
tells its story vividly. It has a spoken com- 
mentary by Vincent Price. 
Release date: November, 1953 


HALF PINT PALOMINO (M.G.M.} 
Technicolor Cartoon (W-532) 

When a millionaire offers a huge sum of 
money to the person who can find the world’s 
smallest horse, Barney Bear goes in quest of 
the animal. He finally captures the little horse 
after a few mishaps. But it’s the horse himself 
who wins the award when he produces his son, 
less than half his size. 

Release date: September 26, 1953 


THE LOG ROLLERS (20th-Fox) 
Terrytoon in Technicolor (5324) 

Heckle and Jeckle, the talking magpies, are 
walking through the north woods, intent on 
building a cabin, despite many signs which 
warn them they are on private property. When 
the owner catches them, a fierce battle begins. 
The magpies give him a bad time. When he 
re-catches them, he is going to blast them with 
gunpowder, but he himself is blasted, felling 
some trees which fall conveniently into the 
shape of a cabin. He leaves, finding the mag- 
pies too much for him. 
Release date: November, 





14 minutes 


9 minutes 


1953. 7 minutes 


WHO'S WHO IN ANIMAL LAND 
(Paramount) 
Headliner Champion (A13-4) reissue 

This Academy Award winner with a gag 
commentary by Ken Carpenter shows the great 
of the animal kingdom tossing off some witty 
words. Contributing to the fun are the lion, 
elephant, monkey, fox, skunk, goat, etc. The 
climax is a rendition of “Cow Cow Boogie” by 
a cow soloist and a group of cow-pasture har- 
monizers. 


Release date: October 2, 1953 


LAUGHS OF YESTERDAY (RKO) 
Screenliner (44,203) 

Two early-day “flicke rs” are kidded herein. 
The first is titled “Crossroads of Life” or 
“Father to the Rescue.” It tells of the Phlug 
Sisters whose father is horrified at the thought 
of their being actresses. Unable to afford her 
swanky apartment, one of the girls takes in 


10 minutes 
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washing and acquires an admirer, She returns 
to her father eventually. The second part is 
called “The Fandango” or “Fate of an Ornery 
Varmint.” William S. Hart is starred and is 
seen as a gambler in love with a dancing girl. 
While doing a fandango she tips him off that 
he’s being cheated in a card game. Bill shoots 
the varmint and rides out of town with the 
sheriff after him. They aré ambushed by 
Indians and both die with Bill clutching the 
rose tossed to him by his girl. 
Release date: November 13, 1953 


THE BEAR WHO COULDN'T SLEEP 
(M.G.M.} 
Gold Reprint Technicolor Cartoon (W-563) 
Barney Bear is setting himself for winter 
with his alarm set for “Spring” when all nature 
seems to turn against him. When he does get 
settled, he can’t seem to sleep. After counting 
a million sheep and just getting off to sleep, 
the alarm rings and “Spring” is here. 
Release date: December 5, 1953 9 minutes 


SPILLS FOR THRILLS (Warner Bros.) 
Featurette (1103) (reissue) 

The Hollywood stunt men perform daring 
and dangerous deeds before the camera. Para 
chute jumps, split-second auto crashes, clitt 
dives, a Rin Tin Tin 75-foot jump, horse tricks 
and the running of river rapids are part ol 
these stunts. The climax shows the minute de 
tails considered before an especially dangerous 
crash can be successfully performed 
Release date: November 21, 1953 


GEORGE TOWNE AND HIS 
ORCHESTRA (Columbia) 
Thrills of Music (6951) reissue 
George Towne and his orchestra are featured 
in this musical short. Ray Eberle opens by 
singing “Without Love,” then Lita Terris ren- 
ders “One Night of Love.” The band closes 
with “Managua, Nicaragua.” 
Release date: September 24, 1953 


TRY AND CATCH ME (Paramount) 
Headliner Champion (A13-3) reissue 

Red Barbar narrates this short about the 
escapades of a raccoon. The little animal is be- 
ginning his day when everyone else is going to 
sleep. Looking for breakfast, he visits a hen 
house and swipes some eggs. The farmer 
organizes a raccoon hunt and after a chase, he 
is treed by a pack of hounds. However, he 
manages to escape the trap. 
Release date: October 2, 1953 


IMPACT OF TRAGEDY (20th-Fox) 
See It Happen (6304) 
Among the dramatic 


S minutes 


20 minutes 


10 minutes 


9 minutes 


events of recent years 


that have been recorded on film are: high- 
lights of the Indianapolis Speedway classic; 
the end of a bridge in Tacoma, Washington, 


in 1949; the grain elevator fire in Chicago in 
1939; a fire along New York’s waterfront in 
1947, and finally another tragic grain elevator 
fire in Minneapolis in 1946, 
Release date: October, 1953 


HAL KEMP & ORCHESTRA (Warner Bros.) 
Velody Master Band ( 1802 ) ( reissue ) 

Jean Negulesco directed this musical short 
which features five numbers. Bob Allen and 
Maxine Grey do the vocals and a rhumba team 
dance to “Begin the Beguine. 
Release date: November 14, 1953 


9 minutes 


10 minutes 


IT SHOULDN'T HAPPEN TO A DOG 
(RKO) 
Leon Errol Comedy (43,705) (reissue) 

Leon Errol suspects something between his 
wife and the milkman. Actually they’re talking 
about getting rid of the dog. He misunderstands 
and hires a detective. When an escaped con- 
vict enters the house, he knocks out Errol and 
ties him up in a sheet. In an ensuing mixup, 


the milkman picks up Errol thinking it to be 
His wife realizes the mistake just as 


the dog. 


he is being dropped off the pier. They pull 
Errol to safety. The three parties involved 
eventually all land in the water again. 

Release date: September 25, 1953 18 minutes 


NORTHWEST MOUSIE (Paramount) 
Herman and Katnip in Technicolor (H13-1) 
content taking care of an 
Northwest But 


The little mice are 
isolated trading post in the 


their happiness fades when their enemy, 
“Pierre” Katnip, comes on the scene. ‘They 
have no success in warding off the cat untl 
their cousin “Hoiman” arrives. After a wild 


cat-and-mouse chase, Herman succeeds in trap 
ping Katnip in an icy river where he is frozen 
solid in a cake of tice 


Release date: December 18, 1953 


SNOW SPEEDSTERS (Columbia) 
Vorld of Sports (0803) 

A winter carnival is put on at McGill Uni 
versity in Canada, Other schools compete with 
McGill on the ski slopes. At night there is a: 
ice ballet by McGill co-eds and a hockey gan 
between McGill and Montreal. 

Release date: November 12, 1953 10% 


UNUSUAL SPORTS (20th-Fox) 
Sport Show (3304) 

Unusual sports from many parts of the world 
are depicted Included are: moteball from 
France (motor maniacs); bicycle ball in Ger 
many; basketball on roller skates; backward 
bobsledding ; winter baseball in Japan; summe 
skiing in Europe 
Release date; O¢ tober, 


7 minutes 


minutes 


1953 


WORKING FOR PEANUTS (RKO) 
Walt Disney Technicolor Cartoon (44,103) 
Chip and Dale discover a stray peanut among 
their acorns. They run to the nearby zoo to 
investigate and find Dolores, the elephant, being 
showered with peanuts by the crowds Donald 
Duck is the zoo keeper. The chipmunks gather 
up peanuts and start sneaking away but Dolores 
discovers them. Some rough-and-tumble byplay 
among the four leading players ensue wit 
nobody leseng or losiig. 
Release date: ovember 13, 1953 


LAURENTIAN SPORTS HOLIDAY 
(20th-Fox) 
Sport Show 
rhe first stop for a winter sports holiday in 
Canada’s Laurentian Mountains is St. Agathe 
The ski trails in and about Mt. Tremblant twist 
in all directions and mile-a-minute fun on thi 
hanks of the St. Lawrence is assured 
Release date: Ui tober, 1953 9 minutes 


MR. MAGOO SLEPT HERE (Columbia) 


Mr. Magoo in Technicolor (6701) 
Magoo decides to sell his furniture and run 
into trouble. The near-sighted man mistakes a 
tax assessor for a prospective buyer and 
buyer for a tax man. He ups the value to th 
tax man and downgrades it to the buyer. Ile 
ends up losing all the way round 
Release date: November 19, 1953 


CATS A-WEIGH (Warner Bros.) 
Merry Melody Technicolor Cartoon (1706) 
Sylvester Cat 
on shipboard to 
they mistak« 


9D minute 


7 minutes 


(3305 ) 


7 minute 


and his son, 
solve the 
a baby 


Junior, get a jol 
mouse problem. But 
kangaroo for a king-siz 
mouse, It’s Junior who figures a way to oves 
power the “giant” rodent 


Release date: November 28, 1953 7 minut 


HOCKEY THRILLS AND SPILLS 
(Columbia) 
[Vorld of Sports (6802) 

Hox key is the national sport of Canada and 


as such is played by every age group 
mentator Bill Stern points out the fine points « 


Com 


the game starting with ten-year-olds at elemes 

tary school Junior and minor leagues are 
shown and finally the big pro games. 

Release date: October 1° 1953 OY, minutes 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
ning times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. 


Short Subjects Chart with Synopses Index can be found on 


pages 2078-2079, issue of November 21, 


1953. 


Feature Product by Company starts on Page 2053, issue of 


October 31, 1953. 


TITLE—Production Number—Company 


A 


Abbott & Costello Meet Dr. Jekyll 
& Mr. Hyde (329) Univ. 

Act of Love UA 

Actress, The (403) MGM 

Affair in Monte Carlo (Brit.) (color) 
(5307) 

Affair with a Stranger (323) 

Affairs of Dobie Gillis, The (346) 

All-American (333) 

All | Desire (325) 

All the Brothers Were Valiant (c) 
(407) 

Appointment in Honduras (406)(color) RKO 

Arena (color) (3D) (337) MGM 

Arrowhead (color) (5227) 


RKO 
MGM 
Univ. 
Univ. 


Para. 


Back to God's Country (color) (403) 
Bad Blonde (5211) Lippert 
Band Wagon, The (color) (345)* MGM 
Bandits of the West (5243) Rep. 
Beachhead (c) UA 
Beast from 20,000 Fathoms, The (221) WB 
Beat the Devil UA 
Beggar's Opera, The (Brit.) (c) (304) 
Beneath the 12-Mile Reef (c) 
(CS) 
Big Frame, The (319) 
Big Heat (615)* 
Big Leaguer, The (347) MGM 
Black Glove (5305) Lippert 
Blowing Wild (306) WB 
Blueprint for Murder, A (332) 20th-Fox 
Botany Bay (color) (5307) Para. 
Bright Road (326) MGM 
By the Light of the Silvery Moon 
(color) (219) 


Univ. 


20th-Fox 
RKO 
Col. 


Cc 


Caddy, The (5302)* 
Calamity Jane (color) (31!) 
Call Me Madam (color) (311)* 
Camels West (c) (3D) 
Capt. John Smith & Pocahontas (c) 
Captain Scarlett (color) 
Captain's Paradise (Brit.) 
Cease Fire! (5308) 3-D 
Champ for a Day (5211) 
Charge at Feather River, The (color) 

(3D) (223)* 
China Venture (609) 
City Is Dark, The (224) 
City of Bad Men (color) (328) 20th-Fox 
City That Never Sleeps (5209) Rep. 
Clipped Wings (5320) AA 
Column South (color) (320) Univ. 
Combat Squad (613) Col. 
Conquest of Cochise (color) (610) Ge. 
Cratylegs—All American Rep. 
Crossed Swords (color) UA 
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WB 


Abbott & Costello-B. Karloff 
Kirk Douglas-Dany Robin 


Spencer Tracy-Jean Simmons 


Merle Oberon-Richard Todd 

Jean Simmons-Victor Mature 
Debbie Reynolds-Bobby Van 

Tony Curtis-Lori Nelson 

Barbara Stanwyck-Richard Carlson 


Robert Taylor-Ann Blyth 
Glenn Ford-Ann Sheridan 
Gig Young-Jean Hagen 
Charlton Heston-Jack Palance 


Rock Hudson-Steve Cochran 
Barbara Payton-Tony Wright 
Fred Astaire-Cyd Charisse 

Allan Rocky Lane 

Toby Curtis-Frank Lovejoy 

Paul Christian-Paula Raymond 
Humphrey Bogart-Jennifer Jones 
Laurence Olivier-Dorothy Tutin 


Terry Moore-Robert Wagner 
Mark Stevens-Jean Kent 

Glenn Ford-Gloria Grahame 
Edward G. Robinson-Vera-Ellen 
Alex Nicol 

Gary Cooper-Barbara Stanwyck 
Joseph Cotten-Jean Peters 

Alan Ladd-James Mason 

Robert Horton-Dorothy Dandridge 


Doris Day-Gordon MacRae 


Martin & Lewis-Donna Reed 
Doris Day-Howard Keel 

Ethel Merman-Donald O'Connor 
Rod Cameron-Joanne Dru 
Anthony Dexter-Jody Lawrance 
Richard Greene 

Alec Guinness-Yvonne de Carlo 
Korean War 

Alex Nicol-Audrey Totter 


Guy Madison-Frank Lovejoy 
Edmond O'Brien-Barry Sullivan 
Sterling Hayden-Gene Nelson 
Jeanne Crain-Dale Robertson 
Gig Young-Mala Powers 
Bowery Boys 

Audie Murphy-Joan Evans 
John Ireland-Lon McCallister 
John Hodiak-Robert Stack 
Elroy Hirsch-Lloyd Nolan 
Erroll Flynn-Gina Lollobrigida 


Color pictures designated by (c). 
* Following a title indicates a Box Office Champion. 


Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees; 
A—Adults (over 18 years), M—Mature Young People, Y—Youth 
(ages 12 to 18), C—Children (ages 8 to 12). Legion of Decency 
Ratings: (A-!), Unobjectionable; A-2, Unobjectionable for Adults; 
B, Objectionable in part; C, Condemned. 


CinemaScope designed by (CS). 


RATINGS — ‘ 
Herald 
Review 


--REVIEWED— 
(S)=synopsis 
Issue Page 


Not'l 
Groups 


Running 
Time 


Date L. of D. 


Aug.,'53 Good 
Dec.,'53 


Sept. 25,'53 


Sept.,'53 
June 20,'53 
Aug. 14,'53 

Oct.,'53 

July,’53 


oe 
Ny = 


Excellent 


Good 

Fair 

Very Good 
Very Good 
Very Good 


a 
N— NPR 


Nov. 13,'53 
Oct. 16,'53 
June,'53 
Aug.,'53 


Excellent 
Fair 

Very Good 
Very Good 


> rrr YP>>> 
7% 


ny 


2006 
1838 
1909 
1958 


Nov.,'53 
Apr. 10,'53 
Aug. 7,'53 
Sept.,'53 
Feb.,'54 
June 13,'53 
Jan.,'53 
Sept. 26,'53 


Lad 


Good 
Excellent 
Excellent 
Fair 


—N 


1878 


Very Good 


> > pPe> 


1965 


Ls) 


Very Good 


Dec.,'53 
May 15,'53 
Oct.,'53 
Aug. 21,'53 
Jan. 15,54 
Oct. 17,53 
Sept.,'53 
Nov.,'53 
Apr. 17,'53 


(S)2087 
1783 
2006 
1918 


Ld 


Fair 
Good 
Good 


1997 
1933 
2013 
1790 


Very Good 
Very Good 
Very Good 
Good 


Very Good 


> >>>> POD 
~ “nnn + & 


1773 


May 2,53 


1942 
2045 
1749 


Very Good 
Excellent 
Excellent 


Sept.,'53 
Nov. 14,'53 
Apr.,'53 
Feb.,'54 
Nov.,'53 
Aug. 12,'53 
Dec. 18,'53 
Jan.,'54 
Aug. 15,'53 


Aug. 
Oct. 
Mar. 


Nov. 
Sept. 
Oct. 
Nov. 
Sept. 


2077 
2007 
2021 
2085 
2007 


Fair 

Average 
Excellent 
Excellent 


Good 


Very Good 
ood 


La) 


1901 
1966 
(S) 1831 
1885 
1870 
2086 
1839 
2015 


July 11,'53 
Sept.,'53 
Not Set 
Sept.,'53 
June 12,'53 
Aug. 30,'53 
June,'53 
Oct.,'53 
Sept.,'53 
Not Set 
Oct. 30,'53 


July 
Aug. 
May 
June 
June 
Nov. 
May 
Oct. 


NN PR PR 


Very Good 
Good 
Good 
Average 
Average 


nN 


. 


>> >>Prr>r>r> > 


Oct. 
Oct. 31 


2046 Very Good 
(S)2047 
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TITLE—Production Number—Company 


Cruel Sea, The (Brit.) Univ. 
Cruisin’ Down the River (color) (606) Col. 
Cry of the Hunted (330) MGM 


D 
Dangerous Crossing (330) 20th-Fox 
Dangerous When Wet (color) (341)* MGM 
De Cameron Nights (color) (461) RKO 
Desert Rats, The (319) 20th-Fox 
Desert Song, The (color) (220) WB 
Desperate Moment (Brit.) (386) Univ. 


Devil's Canyon (color) (3D) (402) RKO 
Diamond Queen, The (c) (302) WB 
Donovan's Brain UA 
Down Laredo Way Rep. 
Dragonfly Squadron (3D) AA 
Dragon's Gold UA 
Dream Wife (335) MGM 
Drums of Tahiti (3D) (c) Col. 
E-F 
East of Sumatra (color) Univ. 
Eddie Cantor Story (c) WB 
El Alamein (620) Col. 
Easy to Love (color) (410) “a2 


El Paso Stampede 
Escape from Fort Bravo (color) (409) Mew 


Eyes of the Jungle (5229) Lippert 
Fair Wind to Java (color) (5207) Rep. 
Fake, The UA 
Fallen Angel 20th-Fox 
Fanfan the Tulip (Fr.) UA 


Farmer Takes a Wife | color] (307) — Fox 
Fast Company (332) GM 
Fighter Attack (c) nae 
Fighting Lawman (5334) Allied 
Fighting Men (5222) Lippert 
5000 Fingers of Dr. T, The (color) (604) Col. 


Flame of Calcutta (color) (603) Col. 
Flight Nurse Rep. 
Flight to Tangier (3- 4 (color) (5306) Para. 
Follow the Fleet (487) RKO 
Forbidden Univ. 
Forever Amber (color) 20th-Fox 
Forever Female Para. 
Fort Algiers UA 
Fort Ti (color) (3D) (546)* Col. 
Fortune in Diamonds (5317) Lippert 
49th Man, The (529) Col. 
Four Sided Triangle, The (Brit.) Astor 
Francis Covers the Big Town (324) Univ. 
French Line (color) (3D) RKO 
From Here to Eternity (616)* Col. 
G 
Gay Adventure, The UA 
Genghis Khan UA 
Gentle Gunman, The (Brit.) (388) U-I 


Gentlemen Prefer Blondes(c)*(326) 20th-Fox 
Ghost Ship (Brit.) (5228) Lippert 
Gilbert & Sullivan (color) (Brit.) UA 


Girl Next Door, The (c) (320) 20th-Fox 
Give a Girl a Break (c) MGM 
Glass Web (2D-402, 3D-401) Univ 
Glenn Miller Story (color) Univ 
Glory Brigade, The (323) 20th-Fox 
Golden Blade, The (color) (332) Univ. 
Golden Mask (c) UA 
Great Diamond Robbery MGM 


Great Jesse James Raid (c) (5221) Lippert 
Great Sioux Uprising, The(color) (326) Univ. 


Greatest Show on Earth (c) (5129) Para. 

Gn Belt (color) UA 

Gun Fury (C) (3D) (617) Col. 
H 

Half a Hero (401) MGM 

Hell and High Water (c) (CS) Fox 


Here Come the Girls (5309) (color) Para. 
His Majesty O'Keefe (color) WB 


Hondo (3D) (c) (312) WB 
Hot News (5327) Allied 
Houdini (color) (5223) Para. 
How to Marry a Millionaire (color) 
(CinemaScope) 20th-Fox 
Hundred Hour Hunt (Brit.) Greshler 
| 
|, the Jury (3D) UA 
Inferno (color) (3D) (329) 20th-Fox 


PRODUCT DIGEST SECTION, DECEMBER 5, 


Stars 


Jack Hawkins-Donald Sinden 
Dick Haymes-Audrey Totter 
Vittorio Gassman-Polly Bergen 


Jeanne Crain-Michael Rennie 
Esther Williams-Fernando Lamas 
Joan Fontaine-Louis Jourdan 
Robert Newton-James Mason 
Kathryn Grayson-Gordon MacRae 
Mai Zetterling-Dirk Bogarde 
Virginia Mayo-Dale Robertson 
Fernando Lamas-Arlene Dahl 
Lew Ayres-Nancy Davis 

Rex Allen-Dona Drake 

John Hodiak-Barbara Britton 
John Archer-Hillary Brooke 
Cary Grant-Qeborah Kerr 
Patricia Medina-Dennis O'Keefe 


Jeff Chandler-Marilyn Maxwell 
Keefe Brasselle-Marilyn Erskine 
Scott Brady-Rita Moreno 
Esther Williams-Van Johnson 
Alan Rocky Lane 

William Holden-Eleanor Parker 
Jon Hall 

Fred MacMurray-Vera Ralston 
Dennis O'Keefe-Coleen Gray 
Alice Faye-Dana Andrews 


Betty Grable-Dale Robertson 
Howard Keel-Nina Foch 
Sterling Hayden-J. Carrol Naish 
Wayne Morris 

Special Cast 

Peter Lind Hayes-Mary Healy 
Denise Darcel-Patric Knowles 
Joan Leslie-Forrest Tucker 
Joan Fontaine-Jack Palance 
Fred Astaire-Ginger Rogers 
Tony Curtis-Joanne Dru 
Linda Darnell-Cornel Wilde 
G. Rogers-W. Holden-P. Douglas 


Yvonne DeCarlo-Carlos Thompson 


George Montgomery-Joan Vohs 
Scott Brady-Mary Castle 

John lreland-Richard Denning 
Barbara Payton-James Hayter 
Donald O'Connor-Yvette Dugay 
Jane Russell-Gilbert Roland 

M. Clift-B. Lancaster-D. Kerr 


Release 
Date 


Aug.,'53 
Aug.,'53 
May 8,'53 


Aug.,'53 
July 3,'53 
Nov. 10,'53 
May,'53 
May 30,'53 
Sept.,'53 
July 25,'53 
Nov. 28'53 
Sept. 30,'53 
Aug. 5,'53 
Dec. 27,'53 
Oct. 16,'53 
June 19,53 
Dec.,'53 


Sept.,'53 
Not Set 
Not Set 

Dec. 25,'53 
Sept. 8,'53 
Dec. 4,'53 
July 1,'53 
Apr. 28,'53 

Sept. 25,'53 


(reissue) Nov.,'53 
Gerard Philipe-Gina Lollobrigida 


May,'53 
July,'53 
May 22,'53 
Nov.,'53 
Sept. 20,'53 
Oct. 9,'53 
Aug., 53 
July,'53 
Nov.,'53 
Nov.,'53 


(reissue) Oct. 29,'53 


Jan.,'54 


(reissue) Nov.,'53 


Not Set 
July 15,'53 
May,'53 
Nov. 27,'53 
June,'53 
June,'53 
July,'53 
Nov. 15,'53 
Sept.,'53 


Burgess Meredith-Jean-Pierre Aumont Aug. 21,'53 


Elvira Reyes-Lou Salvador 
John Mills-Elizabeth Sellars 
Marilyn Monroe-Jane Russell 
Hazel Court-Dermot Walsh 
Maurice Evans-Robert Morley 
June Haver-Dan Dailey 
Marge & Gower Champion 
Edward G. Robinson 

James Stewart-June Allyson 
Victor Mature 

Rock Hudson-Piper Laurie 
Wanda Hendrix-Van Heflin 
Red Skelton 

Willard Parker-Barbara Payton 
Jeff Chandler-Faith Domergue 
All-Star Cast 

George Montgomery-Tab Hunter 
Rock Hudson-Donna Reed 


Red Skelton-Jean Hagen 
Richard Widmark-Bella Darvi 
Hope-Clooney-Dahl-Martin 
Burt Lancaster-Joan Rice 
John Wayne-Geraldine Page 
Stanley Clements 

Tony Curtis-Janet Leigh 


Grable-Monroe-Bacall 
Anthony Steel-Jack Warner 


Bill Elliott-Peggie Castle 
Robert Ryan-Rhonda Fleming 


1953 


June 12,'53 
Oct.,'53 
Aug.,'53 

June 12,53 
Not Set 
June,'53 
Not Set 
Nov.,'53 
Feb.,'54 
July, '53 
Sept.,'53 
Feb.,'54 
Not Set 

July 17,'53 
July.'53 


Sept. 4,'53 
Feb.,'54 
Dec.,'53 
Not Set 

Jan. 2'54 

Oct. 11,'53 

July,'53 


Nov.,'53 
June,'53 


Aug. 14,'53 
Aug.,'53 





Running 
Time 


121m 
8im 
80m 


75m 
95m 
87m 
88m 
110m 
88m 
92m 
80m 
83m 
54m 


99m 


82m 


96m 
54m 
98m 
79m 
92m 
80m 


96m 
8im 
68m 
80m 
7im 
63m 
88m 
70m 
90m 
90m 
110m 
85m 
140m 
93m 
78m 
73m 


73m 
8im 
86m 


118m 


82m 
78m 
86m 
Fim 
69m 
105m 
92m 
82r 
8im 


82m 
8im 


69m 
73m 
80m 
153m 
77m 
83m 


7im 
78m 
83m 
6Im 
106m 


96m 
84m 


87m 
83m 


-~ REVIEWED — 


(S)=synopsis 
Issue 


Aug. 


July 
Mar. 


July 
May 
Nov. 
May 
Apr. 


Sept. 


Aug. 
Aug. 
Oct. 
Aug. 


Mar. 


Sept. 


Nov. 
Oct. 
Nov. 


Aug. 


Oct. 


May 
Apr. 
Apr. 
Nov. 
Oct. 


June 
June 
Nov. 
Oct. 


Nov. 


June 
July 
May 


May 
May 
June 


Nov. 


Aug. 


Oct. 


Oct. 
July 
July 
Oct. 
May 
Dec. 
Oct. 
Nov. 
May 
Aug. 


Dec. 


Aug. 


June 


8 
25 
14 


25 
23 


16 
25 


22 
15 
10 
22 


23 
25 
18 
28 


20 
27 
17 
28 
25 
16 
16 


30 
13 


~ 


Jan. 5,'52 


July 
Oct. 


Oct. 
June 
Nov, 
Nov. 
May 


Nov. 
July 


July 
July 


18 
24 


25 
25 


Page 


1941 
1927 
1758 


1927 
1845 
2061 
1837 
1805 
1981 
1957 
1949 
2023 
1957 


1758 


1998 


2069 
2023 
2061 

1966 
1821 
2046 


1847 
1805 
1799 
2086 
2014 


1877 
1886 
2062 
2030 


2086 


1861 
1927 
1837 


1838 
1853 
1870 
(S)2063 
1933 


2022 


2014 
1903 
1927 
2045 
1839 
2093 
2029 
($)2071 
1838 
1957 


2093 
1958 
1886 
1177 
1918 
2037 


1933 


2037 
(S)1879 
2085 
2087 
1845 


2070 
1902 


1926 
1925 


Nat'l 
Groups 


AY 
AYC 
AY 


AY 
AYC 


AY 
AYC 


AY 


AY 


AY 


AMYC 


AY 


AYC 
AY 


AY 
AY 


AY 
AY 
AYC 
AM 


AY 
AM 


AY 
AMYC 


AY 
AYC 
AYC 
AY 


AY 
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Herald 
Review 


Excellent 
Average 
Very Good 


Fair 
Excellent 
Excellent 
Very Good 
Good 
Very Go d 
Good 
Good 

Fair 

Good 


Very Good 


Good 


Very Good 
Fair 

Very Good 
Average 
Very Good 
Good 


Very Good 
Very Good 
Good 
Good 
Good 


Very Good 
Good 

Fair 

Fair 


Good 


Excellent 
Fair 


Good 
Good 


Fair 


Good 


Excellent 


Fair 


Good 
Excellent 
Average 
Excellent 
Fair 

Good 

Very Good 


Good 


Excellent 


Good 
Good 
Good 
Superior 
Good 
Good 


Good 
Very Good 
Excellent 
Good 

Very Good 


Excellent 


Good 


Fair 
Excellent 
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7-REVIEWED—~ - ~RATINGS ———_,. 
Release Running (S)=synopsis Nat'l Herald 
TITLE—Production Number—-Company Stars Date Time Issue Page Groups L.ofD. Review 


Invaders from Mars (314) (color) 20th-Fox Helene Carter-Arthur Franz May,'53 78m Apr. II 1790 AY A-!| Good 
lron Mask (5313) Lippert Douglas Fairbanks (reissue) Sept. 18,'53 73m 
Island in the Sky (30!) WB John Wayne-Lloyd Nolan Sept.5,'53 109m Aug. 8 1941 AY A-| Excellent 
Isle of the Dead (482) RKO Boris Karloff-Ellen Drew (reissue) July 15,'53 72m 
It Came from Outer Space 

(2D-335, 3D-322) Univ, Richard Carlson-Barbara Rush June,'53 82m 23 1845 - Very Good 
It Happens Every Thursday (319) Univ. Loretta Young-John Forsythe May,'53 80rn | 1798 - Very Good 
it Should Happen to You Col. Judy Holiday-Peter Lawford Not Set . 7 (S)2063 
it Started in Paradise (Brit.) (color) Astor Jane Hylton-lan Hunter July,'53 90m . 22 1958 Fair 


J 
Jack Slade (5406) AA Mark Stevens Nov. 8,'53 90m 2037 Excellent 
Jamaica Run (color) (5220) Para. Ray Milland-Arlene Dahl June,'53 92m 1789 - Very Good 
Jennifer (5407) Allied Ida Lupino-Howard Duff Oct. 25,'53 73m ‘ (S) 2047 
Joe Louis Story, The UA Coley Wallace-James Edwards Sept. 18,53 88m 3 2013 . Excellent 
Johnny the Giant Killer (color) 

(5205) Lippert Animated Cartoon June §,'53 70m 1902 Good 
Juggler, The (520) Col. Kirk Douglas-Milly Vitale June,'53 86m 1821 “i Good 
Julius Caesar MGM __ Brando, Calhern, Garson, Kerr, Mason Spec. !2!m 1861 . Superior 
Justice Brown 20th-Fox Thelma Ritter-Jeffrey Hunter Jan.,'54 


K-L 
Key Largo (309) WB ss Robinson-Bogart-Bacall (reissue) Nov. 7,'53 
Keys of the Kingdom 20th-Fox Gregory Peck-Thomas Mitchell (reissue) Jan.,'54 
Kid from Lett Field, The (325) 20th-Fox Dan Dailey-Anne Bancroft July,'53 1926 P Good 
Killer Ape Col. Johnny Weissmuller Dec.,'53 . 2077 Fair 
Kiss Me Kate (c) (3D) (408) MGM _ Kathryn Grayson-Howard Keel Nov. 26,'53 . 2045 Excellent 
Kiss of Death (354) 20th-Fox Victor Mature-Richard Widmark (reissue) July,'53 
Knights of the Round Table (c) (CS) MGM _ Robert Taylor-Ava Gardner Not Set 
Knock on Wood (color) Para. Danny Kaye-Mai Zetterling Not Set (S)2063 
La Favorita (Ital.-Eng. Dubbed) IFE Paolo Silveri Oct.,'53 u 2047 
Last of the Pony Riders (593) Col. Gene Autry Nov.,'53 2062 
Last Posse, The (535) Col. Broderick Crawford-John Derek July,'53 1870 
Latin Lovers (color) (348) MGM _ Lana Turner-Ricardo Montalban Aug. 28,'53 1926 
Law and Order (318) (color) Univ. Ronald Reagan-Dorothy Malone May,'53 ‘pr. 1781 
Let's Do It Again (color) (533) Col. Jane Wyman-Ray Milland July,'53 1877 
Lili (color) (342)* MGM Leslie Caron-Mel Ferrer July 10,53 1757 
Limping Man (5318) Lippert Lloyd Bridges Dec. 11,'53 
Lion Is in the Streets (color) (305) WB James Cagney-Barbara Hale Oct. 3,'53 . 1989 
Little Boy Lost (5304)* Para. Bing Crosby-Claude Dauphin Oct.,'53 1909 
Little Caesar WB Edward G. Robinson (reissue) Dec. 19,53 
Little Fugitive Richie Andrusco Oct. 6,'53 2021 
Living Desert, The (color) True Life Adventure Nov.,'53 . 202! 
Lone Hand (color) (317) iv. Joel McCrea-Barbara Hale May,'53 . 1773 Very Good 
Louisiana Territory (3D) (color) (405) RKO Documentary Oct. 16,°53 . 2030 Good 
Lucky Five (Ital.) IFE Aldo Fabrizi Nov.,'53 2094 Fair 


M 


Me and Pa Kettle on Vacation (314) Univ. Marjorie Main-Percy Kilbride Apr., 53 Good 
Main Street to Broadway (344) MGM __ All Star Cast July 31,'53 . . Fair 
Man Between, The UA James Mason-Claire Bloom Not Set Excellent 
Man Crazy 20th-Fox Neville Brand-Christine White Dec.,'53 

Man From Cairo (5302) Lippert George Raft-Gianna Maria Canale Nov. 27,'53 Fair 
Man from the Alamo (color) (328) Univ. Glenn Ford-Julia Adams Aug., 53 - Very Good 
Man In Hiding UA Paul Henried-Lois Maxwell Oct. 2,'53 . B Fair 

Man in the Attic 20th-Fox Constance Smith-Jack Palance Dec.,'53 

Man in the Dark (3D) (547)°* Col. Edmond O'Brien-Audrey Totter Apr.,'53 Very Good 
Man on a Tightrope (31/5) 20th-Fox Fredric March-Terry Moore May,'53 Excellent 
Marksman, The (5333) AA  Weyne Morris Apr. 12,53 
Marry Me Again (404) RKO Marie Wilson-Robert Cummings Oct. 22,'53 Good 
Marshal's Daughter, The UA Ken Murray-Preston Foster June 26,'53 Average 
Martin Luther deRochemont Niall MacGinnis Sept.,'53 . Excellent 
Master of Ballantrae, The (color) (225) WB Errol Flynn-Anthony Stee! Aug. !,'53 Very Good 
Maze, The (3D) (31/0!) AA Richard Carlson-Veronica Hurst July 26,'53 Very Good 
Melbe (color) UA Patrice Munsel-Robert Morley Aug. 7,'53 Very Good 
Mexican Manhunt (5317) AA George Brent-Hillary Brooke Sept. 13,'53 

Mighty Joe Young (48!) RKO Terry Moore-Ben Johnson (reissue) July 15,'53 

Miss Robin Crusoe (color) 20th-Fox Amanda Blake-George Nader Nov.,'53 

Miss Robin Hood (Brit.) Union Margaret Rutherford June,'53 July 
Mission Over Korea (536) Col John Hodiak-Audrey Totter Aug.,'53 July 
Mr. Denning Drives North (Brit.) Carroll John Mills-Phyllis Calvert Sept.,'53 Aug. 
Mr. Potts Goes to Moscow (Brit.) Stratford George Cole-Nadia Gray Sept. 4,'53 Sept. 
Mr. Robinson Crusoe (5314) Lippert Douglas Fairbanks (reissue) Sept. 25,'53 

Mister Scoutmaster 20th-Fox Clifton Webb-Edmund Gwenn Sept.,'53 Aug. F Very Good 
Mogambo (color) (404)* MGM Clark Gable-Ava Gardner Oct. 9,'53 Sept. Very Good 
Money from Home (3D) (color) Para. Dean Martin-Jerry Lewis Feb.,'54 Dec. Excellent 
Moon Is Blue, The UA William Holden-David Niven July 17,'53 June Very Good 
Moonlighter, The (3D) (303) WB Barbara Stanwyck-Fred MacMurray Sept. 19,'53 Sept. - Good 
Murder on Monday Union Ralph Richardson-Margaret Leighton Oct.,'53 Oct. Very Good 
Murder Will Out ( Brit.) Kramer-Hyams Valerie Hobson-Edward Underdown Apr.,'53 Apr. Good 
Murder Without Tears (5328) AA Craig Stevens-Joyce Holden June 14,'53 June Good 

My Heart Goes Crazy (Brit.) (color) UA Sid Field-Greta Gynt July 22,'53 Aug. Average 


N 


Neanderthal Man, The UA Robert Shayne-Doris Merrick June 19,53 June (S)1887 

Nebraskan, The (color) (3D) (618) Col. Phil Carey-Roberta Haynes Dec.,'53 Nov. 7 2062 - Fair 
Never Let Me Go (327) MGM __ Clark Gable-Gene Tierney May 1,'53 Apr. 4 1781 =6AY . Excellent 
Night Is My Kingdom, The (Fr.) Davis Jean Gabin-Simone Valera Sept.,'53 Aug. 8 1943 Good 
Night Without Stars (Brit.) (322) RKO David Farrar-Nadia Gray July,'53 July 4 1902 Fair 

99 River Street UA John Payne-Evelyn Keyes Sept. 11,53 Aug. 29 1965 A Good 
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TITLE—Production Number—Company 


No Escape UA 
Norman Conquest (5303) Lippert 
Northern Patrol (5330) AA 
O-P 

O. K. Nero (Ital.-Eng. dubbed) 1.F.E. 
One Girl's Confession (528) Col. 
Othello UA 
Out of the Past (488) RKO 
Overcoat (Ital.) Times 
Pack Train (575) Col. 
Paratrooper (619) (color) Col. 
Paris Express, The (Brit.) (color) aie 
Paris Model (621) Col 

Passionate Sentry, The (Brit.) Meadow 
Perilous Journey, A (5206) Rep 

Pickup on South Street (322) 20th-Fox 
Plunder of the Sun WB 
Pony Express (color) (5217) Para. 
Port Sinister (317) RKO 
Powder River (color) (32!) 20th-Fox 
President's Lady, The (312) 20th-Fox 
Prince Valiant (c) (CS) 20th-Fox 


Prisoners of the Casbah (color) (622) - 
Private Eyes (5321) 


Problem Girls (526) oot 
Project M-7 (483) (Brit.) U-I 
Project Moon Base (5315) Lippert 
Public Enemy WB 
Q-R 

Queen Is Crowned, A 

(Brit.} (color) (323)* Univ. 
Queen of Sheba (Ital.-Eng.) Pizor 
Raiders of the Seven Seas (color) UA 
Remains to Be Seen (331!) MGM 
Return to Paradise (color) UA 
Ride Vaquero (color) (343) MGM 
Riders to the Stars (c) UA 
Riot in Cell Block 11 AA 
Road House (355) 20th-Fox 
Roar of the Crowd (color) (5311) AA 
Rob Roy (c) (Brit.) Disney-RKO 
Robe, The (CinemaScope) (c)* = 20th-Fox 
Robinson Crusoe (c) UA 
Roman Holiday (530!)* Para. 
Rome I! O'Clock (Ital.) Times 
Rose Bowl Story (5204) Allied 


Royal African Rifles, The (color) (5403) AA 


Run for the Hills Realart 
Ss 

Sabre Jet (color) UA 
Safari Drums (5314) AA 
Saginaw Trail (576) Col. 
Sailor of the King (327) 20th-Fox 
Salome (color) (545)* Col. 
Sangaree (3D) (5230)* Para. 
Savage Frontier (5242) Rep. 

Scandal at Scourie (color) (336) MGM 
Scared Stiff (5222)* Para. 
Sea Around Us, The (color) (403) RKO 
Sea Devils (color} (320) RKO 
Sea of Lost Ships Rep. 
Second Chance (color) (3D)* (403) RKO 
Sequoia (340) MGM 
Serpent of the Nile (color) (538) Col. 
Shadow Man (5316) Lippert 


Shadows of Tombstone Rep. 
Shane (color) (5225)* Para. 
Shark River (color) UA 
She Had to Say Yes RKO 
Shoot First UA 
Siege of Red River (c) Fox 
Silver Horde (color) RKO 
Sins of Jezebel (color) (5225) Lippert 
Siren of Bagdad (color) (540) Col. 
Sky Commando (542) Col. 
Slasher, The (Brit.) (5218) Lippert 
Slaves of Babylon (525) (color) Col. 
Slight Case of Larceny, 4 (334) MGM 
Small Town Girl (color) {325) MGM 
Snows of Kilimanjaro (celor) 20th-Fox 


Se Big (307) WB 
So Little Time (Brit.) MacDonald 
So This Is Love (color) WB 


Sombrero (color) (324) MGM 
Something Money Can't Buy (Brit.) Univ. 
Son of Belle Starr (color) [5309) AA 
Son of Sinbad (color) (3D) RKO 
Song of the Land (color) UA 
South Sea Woman (222) WB 


PRODUCT DIGEST SECTION, DECEMBER 5, 


“= 


Releace 
Stars Date 

Lew Ayres-Sonny Tufts Sept.,'53 
Tom Conway-Eva Bartok Sept. 11,53 
Kirby Grant July 12,'53 
Silvana-Pampanini-Gino Cervi June,'53 
Huaqo Haas-Cleo Moore Apr.,'53 
Orson Welles-Fay Compton Jan.,'54 


Robert Mitchum-Kirk Douglas (reissue} Oct. 29,'53 


Renato Rascel Oct.,'53 
Gene Autry-Smiley Burnette July,"53 
Alan Ladd-Leo Genn Not Set 
Claude Rains-Marta Toren June,'53 
Marilyn Maxwell-Paulette Goddard Nov.,'53 
Valerie Hobson-Nigel Patrick Nov.,'53 
Vera Ralston-David Brian Apr. 5,'53 
Richard Widmark-Jean Peters June,'53 
Glenn Ford-Diana Lynn Aug. 29,53 
Chariton Heston-Rhonda Fleming May,'53 
James Warren Apr. 10,53 
Rory Calhoun-Corinne Calvet June,'53 
Susan Hayward-Charlton Heston Apr.,'53 
Robert Wagner-Janet Leigh Jan.,"54 
Gloria Grahame-Cesar Romero Nov.,'53 
Bowery Boys Dec. 6,'53 
Helen Walker-Ross Elliott Apr.,'53 
Phyllis Calvert Nov.,'53 
Donna Martell-Ross Ford Sept. 4.'53 


Jean Harlow-James Cagney (reissue) Dec. 19,'53 


Laurence Olivier, narrator June,'53 
Gino Cervi-Leonora Ruffo Nov.,'53 
John Payne-Donna Reed May 27,'53 
June Allyson-Van Johnson May 15,'53 
Gary Cooper-Roberta Haynes July 10,'53 
Robert Taylor-Ava Gardner July 17,53 
Richard Carlson-Herbert Marshall Dec. 11,'53 
Neville Brand-Leo Gordon Not Set 
Richard Widmark-lda Lupino (reissue) July,'53 
Howard Duff-Helene Stanley May 31,'53 
Richard Todd-Glynis Johns Feb., 54 
Victor Mature-Jean Simmons Oct.,'53 
Dan O'Herlihy-James Fernandez Dec.,'53 
Gregory Peck-Audrey Hepburn Sept.,'53 
Raf Vallone-Lea Padovani Apr.,'53 
Marshall Thompson (reissue) Sept. 6,53 
Louis Hayward-Veronica Hurst Sept. 27,'53 
Sonny Tufts-Barbara Payton June,'53 
Robert Stack-Coleen Gray Sept. 4,'53 
Johnny Sheffield June 21,'53 
Gene Autry Sept.,'53 
Jeffrey Hunter-Michael Rennie Aug.,'53 
Rita Hayworth-Stewart Granger Spec. 
Fernando Lamas-Arlene Dahl May,'53 
Allan "Rocky" Lane-Dorothy Patrick May 15,'53 
Greer Garson-Walter Pidgeon June 12,'53 
Martin & Lewis-Lizabeth Scott June,'53 
Documentary July 11,'53 
Yvonne DeCarlo-Rock Hudson May 23,'53 
John Derek-Wanda Hendrix Oct. 22,'53 
Robert Mitchum-Linda Darnell July 18,'53 
Jean Parker-Russell Hardie (reissue) June, ‘53 
Rhonda Fleming-William Lundigan May,'53 
Cesar Romero Oct. 16,'53 
Rex Allen Sept. 28,'53 
Alan Ladd-Jean Arthur Aug.,'53 
Steve Cochran-Carole Mathews Nov.,'53 
Jean Simmons-Robert Mitchum Aug. |,'53 
Joel McCrea-Evelyn Keyes May 15,53 
Van Johnson-Joanne Dru Feb.,'54 
John Wayne-Jane Russell Dec. 12,'53 
Paulette Goddard Oct. 23,'53 


Paul Henreid-Patricia Medina June,'53 


Dan Duryea-Frances Gifford Sept.,'53 
James Kenney-Joan Collins May 29,'53 
Richard Conte-Linda Christian Oct.,'53 
Mickey Rooney-Eddie Bracken June 5,'53 
Jane Powell-Farley Granger Apr. 10,'53 
Gregory Peck-Susan Hayward July,"53 
Jane Wyman-Sterling Hayden Oct. 31,'53 
Maria Schell-Marius Goring July,’53 
Kathryn Grayson-Walter Abel Aug. 15,'53 
Ricardo Montalban-Cyd Charisse Apr. 3,'53 
Patricia Roc-Anthony Steel Oct.,'53 
Keith Larsen-Peggie Castle June 28,'53 
Dale Robertson-Sally Forrest Nov. 1,'53 
Nature Nov.,'53 
Burt Lancaster-Virginia Mayo June 27,'53 


1953 


—REVIEWED— 
(S)=synopsis 


Running 
Time Issue 
76m Aug. | 
79m 
63m July 18 
88m June 27 
74m Mar. 7 
97m 
96m Oct. 17 
57m June 27 
Nov. 14 
86m June 16 
59m Nov. 7 
85m Oct. 31 
90m May 23 
80m May 16 
8im Aug. 8 
10im Mar. 7 
65m Feb. 21 
78m May 16 
96m Mar. 7 
Dec. 5 
78m, Nov. 7 
Dec. & 
70m Mar. 14 
86m Nov. 28 
63m Sept. 5 
86m June 13 
Iiim Nov. 14 
88m June 13 
89m Apr. 25 
100m July 25 
90m June 20 
Nov. 7 
95m 
7im May 23 
85m Nov. 28 
135m Sept. 26 
119m July 4 
107m May 2 
73m 
75m Oct. 3 
76m Sept. 5 
96m Sept. 12 
Tim June 27 
56m Aug. 29 
83m July 18 
103m Mar. 14 
95m May 30 
54m June 6 
90m May 2 
108m Apr. 18 
b6Im Jan. 17 
9Iim June 6 
85m Oct. 31 
82m July 18 
73m 
8im Apr. 18 
54m Oct. 10 
117m Apr. 18 
80m Nov. 7 
89m Nov. | 
88m June 27 
74m Nov. 28 
72m May 16 
69m Aug. 22 
75m Aug. 8 
82m 
7im May 9 
93m Feb. 28 
114m Sept. 20,'53 
10lm Oct. 3 
89m Aug. 8 
101m July 18 
103m Feb. 28 
83m Oct. 3 
70m July 4 
7im Nov. 28 
99m June 6 
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2099 


TITLE—Production Number—Company 


Spaceways (530!) 

Stage Door (483) 

Stalag 17 (5224)* 

Stand at Apache River (color) (331) 
Steel Lady, The 

Stooge, The (5212)* Para. 
Story of Three Loves, The (color) (338) Met 
Stranger on the Prowl 

Stranger Wore a Gun (3D) (c) (605) Col 
Sweethearts on Parade (color) (5210) Rep 
Sword and the Rose, The (color) (491) RKO 
System, The (217) WB 


Lippert 
RKO 
Para. 


Univ. 
UA 


T 


Teke Me to Town (color) (321) Univ. 
Teke the High Ground (color) (406) MGM 
Tanga Tike et Schaefer 
Tarzan and the She-Devil (324) RKO 
Taza, Son of Cochise (c) (3D) Univ. 
Terror on @ Train (402) MGM 
Terror Street (5304) Lippert 
Texas Badman (5335) AA 
Those Redheads from Seattle (color) 

(3D) (5305) 
Three Girls from Rome (lItal.) 

(Eng. dial.) 
Three Sailors and a Girl (c) (314) 
Thunder Bay (color) (327) 
Thunder Over the Plains (c) (313) 
Thunderhoof (530) 
Thy Neighbor's Wife 
Time Gentlemen Please ( Brit.) 
Times Gone By [(Itel.) 1.F.E. 
Titanic (318)* 20th-Fox 
Titfield Thunderbolt (c) (387) (Brit.) Univ. 
Tonight We Sing [color}) (347) 20th-Fox 
Topeka (5325) AA 
Torch Song (color) (405) MGM 
Trader Horn (339) MGM 
Trail Blazers (5329) AA 
Trail of the Arrow AA 
Treasure of Sierra Madre (310) WB 
Trent's Last Case (Brit.) Rep. 
Trouble Along the Way (216) WB 
Tumbleweed (color) (405) Univ. 
Twonky, The UA 


20th-Fox 


Union 


U-V 


Undercover Agent (5306) 
Untamed Breed (614) 

Valley of Headhunters (608) 
Vanquished, The (color) (5221) 
Veils of Bagdad (color) (404) 
Vice Squad 

Vicki 

Vigilantes Terror (5422) 
Village, The 

Volcano (Ital.) (Eng. dubbed) 


Ww 


Walking My Baby Back Home (406) 
War Arrow (c) Univ. 
War of the Worlds (c) (5303) Para. 
War Paint (color) UA 
White Hell of Pitz Palu 1.F.€. 
White Witch Doctor (color) (324) 20th-Fox 
Wicked Woman UA 
Wild One (623) Col. 
Wings of the Hawk (c) 
(20-336, 3D-330) 
Without Reservations (484) 


X-Y-Z 


Yank in the R.A.F. 20th-Fox 
Yellow Balloon (5430) AA 
Yesterday & Today UA 
Young Bess (color)* (333) MGM 
Young Caruso, The (Ital.) (Eng. dial.) 1.F.E. 


Univ. 


Univ. 


RKO 


Release 
Stars Date 


Howard Duff-Eva Bartok Aug. 7,53 
Kath. Hepburn-Ginger Rogers (reissue) Aug. 5,'53 
William Holden-Don Taylor July,'53 
Stephen McNally-Julia Adams Sept.,'53 
Rod Cameron-Tab Hunter Oct. 9,53 
Dean Martin-Jerry Lewis Feb.,'53 
Leslie Caron-Pier Angeli June 26,'53 
Paul Muni-Joan Lorring Nov. 2,'53 
Randolph Scott-Claire Trevor Aug., 53 
Ray Middleton-Lucille Norman July 15,°53 
Richard Todd-Glynis Johns Aug. 15,'53 
Frank Lovejoy-Joan Weldon Apr. 18,'53 


June, 53 
Oct. 30,'53 
Nov.,'53 
June 8,'53 
Feb.,'54 


Ann Sheridan-Sterling Hayden 
Richard Widmark-Kaeri Malden 
All Native Cast 
Lex Barker-Joyce MacKenzie 
Rock Hudson-Barbara Rush 
Glenn Ford-Anne Vernon Sept. 18,'53 
Dan Duryea Dec. 4,'53 
Wayne Morris Dec. 20,'53 
Rhonda Fleming-Gene Barry Oct.,'53 
Aug.,'53 
Dec. 26,'53 
Aug.,'53 
Dec. 12,'53 
(reissue) June,'53 
Oct.,'53 
Sept.,'53 
Sept.,'53 
May, 53 
Oct.,'53 
Apr.,'53 


Lucia Bose-Cosetta Greco 
Jane Powell-Gordon MacRae 
James Stewart-Joanne Dru 
Randolph Scott-Phyllis Kirk 
Preston Foster-Mary Stuart 
Hugo Haes-Cleo Moore 
Eddie Byrne-H. Baddely 
Vittorio de Sica-Gina Lollobrigida 
Clifton Webb-Barbara Stanwyck 
Stanley Holloway 

David Wayne-Ezio Pinza 

Bill Elliott Aug. 9,'53 
Joan Crawford-Michael Wilding Oct. 23,'53 
Harry Carey-Edwina Booth (reissue) June,'53 
Alan Hale, Jr. Apr. 19,'53 
Guy Madison-Andy Devine Aug. 25,'53 
Humphrey Bogart (reissue) Nov. 7,'53 
Michael Wilding-Margaret Lockwood Sept. 22,'53 
John Wayne-Donna Reed Apr. 4,'53 
Audie Murphy-Lori Nelson Dec.,'53 
Hans Conried-Gloria Blondell June 10,'53 


Oct. 2,'53 
(reissue) Sept.,'53 
Aug.,'53 
June,'53 
Nov.,"53 
July 31,'53 
Oct.,'53 
Nov. 15,'53 
Oct. 23,'53 
June 5,'53 


Dermot Walsh-Hazel Court 
Sonny Tufts-Barbara Britton 
Johnny Weissmuller 

John Payne-Jan Sterling 
Victor Mature-Mari Blanchard 
Edw. G. Robinson-Paulette Goddard 
Jeanne Crain-Jean Peters 

Bill Elliott-Mary Ellen Kay 

John Justin-Eva Dahibeck 

Anna Magnani-Geraldine Brooks 


Dec.,'53 
Jan.,'54 
Oct.,'53 
Aug. 28,'53 
Nov.,'53 
July,"53 
Dec. 9,'53 
Not Set 


Donald O'Connor-Janet Leigh 
Jeff Chandler-Maureen O'Hara 
Gene Barry-Ann Robinson 
Robert Stack-Joan Taylor 

Hans Albers 

Susan Hayward-Robert Mitchum 
Beverly Michaels-Richard Egan 
Marlon Brando-Mary Murphy 


Sept.,'53 
(reissue) Aug. 5,'53 


Van Heflin-Julia Adams 
Claudette Colbert 


(reissue) Nov.,'53 
Oct. 4,'53 
Dec, 2,'53 

May 29,'53 

Sept.,'53 


Tyrone Power-Betty Grable 
Andrew Ray-Kathleen Ryan 
Documentary 

J. Simmons-S. Granger-D. Kerr 
Ermanno Randi-Gina Lollobrigida 


Running 
Time 


76m 
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Issue 
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Excellent 
Fair 
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Very Good 


Very Good 
Good 
Excellent 


Good 


Good 
Good 
Good 
Excellent 
Excellent 
Excellent 
Fair 


Good 


Fair 


Fair 
Excellent 
Very Good 
Poor 


Very Good 


Excellent 
Good 
Good 

Very Good 
Good 


Very Good 


Fair 

Good 

Very Good 
Good 





FEATURES LISTED BY COMPANIES — PAGE 


2053, ISSUE OF OCTOBER 


31, 1953 


SHORT SUBJECTS CHART APPEARS ON PAGES 2078-2079, ISSUE OF NOVEMBER 21, 1953 





2100 


MOTION PICTURE HERALD, DECEMBER 5, 


1953 







































WE happened to notice, when glancing through 


Ng Gimbel’s illustrated Christmas catalog, that Motion } 
ae Picture and Television ALMANAC is shown in a pair of : 
ag handsome book-ends — apparently intended to suggest 
uy , those book-ends as a gift to owners of the ALMANAC. 
= Conversely, this suggests that to owners of handsome 
Na book-ends (or to accompany a gift of book-ends) sending 


the ALMANAC would be a most appropriate idea—one 
which most certainly would be highly appreciated by any- 
body in or connected with the motion picture or television 
industries. 


But (we can almost hear you thinking) he may already 
be an ALMANAC subscriber! And that is indeed not 
unlikely, which may also be the case with anything else 
especially appropriate that you might select. So here’s a 
simple way to solve the problem: 


Authorize us to send him Motion Picture and Television 
ALMANAC in your name; we'll gift-wrap it and enclose a 
greeting card from you; we will also enclose a notice advising 
him that if he already has the ALMANAC he can simply 
re-mail the gift, in its shipping carton, to us—and we will auto- 
matically enter his name for a subscription to the 1954-55 
Edition. 


You can’t go wrong: If he does not have the ALMANAC, 
“ad he will be delighted with that handsome and uniquely 
As shown in Gimbel’s catalog useful gift; or, if he already has the current edition, he 
will assuredly want the 1954-55 edition (and will appre- 

ag ciate your thoughtfulness all over again when it comes 

Sy to him during next year with another reminder card that 


KG 
« 





fi 


it was a gift from you). Nothing else he can receive is 


a like the ALMANAC. He will find this gift to be worth 
Ne many times what it cost you—in continuous practical 


V usefulness. 


& “sk “sk “et 


Price $5 per copy, including postage and gift-packing. 
Quigley Publications 
1270 Sixth Avenue 
New York 20, N. Y. 


4 ‘ On the understanding set forth in the advertisement from which this coupon is 
Na ‘', clipped, please send gift/gifts of Motion Picture and Television ALMANAC in 
my/our name TO: 


Name 


Address 


(For more than one gift, please attach list of names and addresses) 
Check herewith Bill me/us 


Name of PURCHASER 
Address 





YOUR NEW GUID 
HERES... Te PROFIT ~ 


crammed with Money-Making Holida 
Ideas featuring the Famine 


MERCHANTS’ HOLIDAY GREETING ADS! 





MERCHANT'S GREET- 
ING TRAILERS ....2 
TRAILERS FOR XMAS 
SEASON 

Holiday Shows ...4 








BENEFIT SHOWS. .12 
XMAS MUSIC. .18-19 
Valentine’s Day. .14 





HOLIDAY TRAILERS & 
DISPLAYS ....10-11 - 
ymas Giveaways 9 |... win. ”*°Ce 


Headers & Tralier- 
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EULIPMENT FURNISHINGS ESIGN PHYSICAL OPERATION VENDING 





Snack Operation Revisions 
_to Improve Service and Profits 
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Take a sneak preview of vour profit ledger shortly alter vou’ve installed 
equipment for vending Coca-Cola in your theatre. You'll get an idea of 
the profitable vears that lie ahead. You see... your customers like 
Coca Cola When vou make it possible for them to eNjOS the patise that 
refreshes with ice-cold Coke while they enjoy the entertainment on 


your bill... vou offer a double feature no fan can resist. There’s a wide 


choice of vending equipment available. For the money-making details, In your 
address: The Coca-Cola Company, P.O. Box 1754 Atlanta Georgia. : th 
e* . ; ; eatre 



























GIANT SCREENS FOR THE LARGEST THEATRES 


NOW OPERATING ON LARGE THEATRE SCREENS . . . 70-100 FEET WIDE’ 





* The Super-Power is in daily operation in indoor theatres project- 


ing 70 ft. pictures. 


Drive-In theatres, with 96 ft. screens, are in year around operation 


using the Super-Power. 


ASHCRAFT 
SUPER POWER 


Recent tests have definitely proved that the Ash- 
craft Super-Power at currents of 95 to LOS amperes 
produces far more light and of a better quality than 
other lamps using from 135 to 180 amperes—-(the 


complete Super-Power range is 85 to 135 amperes). 


There is no film buckle with the Super-Power 
equipped with the Asheraft  Air-Cooled Heat 
Deflector. 


The Super-Power is especially engineered and 
constructed to meet the present-day requirements of 
the largest and widest screens or for large screen 


3-D—whether for Indoor or Drive-In projection. 








WIDE SCREENS FOR THE SMALLER THEATRES 








ALL THE LIGHT YOU CAN USE 
FOR SCREENS 30-45 FEET WIDE 


—ASHCRAFT— 
HYDRO-ARC™ 


75-85 AMPERES ———— 


The Ashcraft Hydro-Are is of the same high 
quality and efficiency as the Super-Power, yet is 
specifically designed for those theatres not adapt- 
able to enormously large screens. 

The Hydro-Are supplants and is far more power- 
ful than the outmoded Suprex type lamp which used 
short copper coated carbons. Suprex is not adapt- 
able to present-day wide screen projection standards 
yet costs more to operate than the powerful Hydro- 


Ar 





Cc. 
The Asheraft Hydro-Are uses 9 m/m x 20” un- 
coated High-Intensity Carbons (which do not re- 
quire rotation due to double magnetic are stabiliza- 
tion). The long 20” carbon costs substantially the 
same as the Suprex 14” copper-coated carbon yet 
burns more than twice as long. 

A genuine Bausch & Lomb High-Speed Reflector 
assures maximum light efficiency. 





The first cost and operating expense of the Hydro-Are is low 
and well within the reach of exhibitors who demand high- 
powered, economical projection. 


Hydro-Arcs are ideal for large screen 3-D (long burning 
over one hour) or for Drive-In theatre screens up to 50 ft. 
wide. 





Distributed U.S.A.: Through Independent Theatre Supply Dealers @ Foreign: Westrex Corp. © Canada: Dominion Sound Equipments, Ltd. 





C. $. ASHCRAFT MANUFACTURING CO., INC. 36-32 twinty-c1GHTH STREET, LONG ISLANDCITY 1, W. Y. 
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A New Look for the New Movies... 
Wide-Screen and 3-D Projection Lighting 


The film industry is currently 
being revitalized by the third great 
technical revolution in its history. 
First, sound; then color; now pano- 
ramic and tri-dimensional realism 
are having thei profound effect on 
movie-making and showing  tech- 


niques, 


Record Sums Spent 


Exhibitors in the race to equip 
themselves for these new box-ollice 
honanzas are spending thousands 
and tens of thousands of dollars on 
new optics, screens, sound equip- 
ment. Where does sereen lighting 
equipment fit into this picture of 


modernization ? 


Light Losses 
Serious Problem 


In wide-screen projection, sereen 
light is distributed over 2'2 times 
the area of conventional sereens. In 
3-D systems, fitters reduce the total 
screen light to about half its forme: 
value. even with two projectors 
trained on a new screen of much 
higher reflectivity. Both wide-screen 
and stereoscopic effects suffer seri- 


ous handicaps from inadequate 


Look to NATIONAL 


TRADE-MARK 


for Everything New 


in Projector Carbons 


lighting; nothing short of a major 
improvement in your present light- 
ing equipment will enable you to 
take full advantage of their terrific 


Mass appeal. 


New Equipment 
Needed 


For these new screen media you 
need not only much more light... 
you need literally all the light you 
can get! This means new equipment 
—equipment to operate the higher- 
capacity carbons at maximum cur- 
rents. 

Give your patrons — and 
these great new entertainment 
media — the light they need. 
Don’t delay—eall in your thea- 
tre equipment supplier for a 
complete diagnosis of your 
projection lighting needs. 


The term ‘National’ is a registered trade-mark 
of Union Carbid nd ¢ bon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 


30 East 42nd Street, New York 17, N.Y. 
District Sales Offices: Atlanta, Chicago 
as City, N York, Pittsburgt 


IN CANADA: Nationa 
Montrea Poronto, 


Dalla 
n Franei 
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RACcTION PANEL 
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WAGHER TRANSLUCENT 
PLASTIC LETTERS 


The easiest changed of all letters. The new type tapered 
slotting (Pat. Pending) causes the letter to “lock” on the 
bar, and not be disturbed by even high winds. The only 
letters that can be stacked in storage without danger of 
warping. Five sizes in five gorgeous colors... the widest 
range on the market. Also, slotted aluminum letters in 
the largest range of sizes, styles and colors. 


| (C—O i 


- «~*// WAGNHER SIGN SERVICE, INC. 4 
218 S$. Hoyne Avenue , Chicago 12, Illinois ( Z%* 
bed i [_] Please send BIG free catalog on Wagner show-selling equipment. 
Fie az NAME 
“f/ THEATRE ‘a 
Sold by Wagner theatre equipment — STREET < fA 
= # 


and supply dealers everywhere. CITY & STATE 
- 
i “Z to" 


- 
aad cd 
* 









Finance ‘New Appointments 
sah , Ballantyne solves | Of E PP Ei 
sual is mee the basic problems a 
on Ae \, with the The return of PHit W. Brake to the 
Land |B. EF. Shearer Company’s Seattle office 


™ 7 | 
Federal State 4 Uf package plan leffective November Ist has been announced 
, by that company. 


» | 

% 

and Local . 
Regulations / ‘, Mr. Blake started 


Box Office 4 [ 7. ; e with Shearer in its 
' ot , ; ; shipping department 

Projection t S ss oe . ainda 2 ™ in 1939. A 
Booth . ' ' , later he was ad- 
Concession , a4 Ve + ie He vanced to salesman 
Booth * scsi | : © and early in 1942 


year 


Fence 9 : was transferred to 
the Portland office. 
In December — of 


Wirin j ; | 1942 he entered the 
9 4 Ballantyne has pioneered the “package idea’ for drive-in theatre | Phil W. Blake 


Speakers 


Navy and after two 
. |years of active duty returned to the Seattle 
ower pany representative and get the whole picture of the hundreds | office of Shearer. In 1947 he was again 


Overflow of important details that go into outdoor theatre operations. | transferred to the Portland office. Mr. 


Screen - Operations that make it possible for you to sit down with a com- 


° ° } ake le She rt ‘ 0s = 
Area You get the entire equipment (BI tke le ft 2 hearer in January 1950 to take 
Projectors ¥ cost picture. We furnish you ja position with another firm. 


with comprehensive free plans, 


Soundheads y tailored = ca land. This in- THE 
Amplifiers ; cludes buildings, tower, wiring 
" y etc. It’s the safe and certain way BALLANTYNE The election of George H. Hrywoop, 


Power é to make a large investment. COMPANY |Jr., to the board of directors of the 


Plumbing iA Contact a Ballantyne representative for | Hey wood-Wakefield Company, Gardner, 
Seasin the whole picture in a package. . . 1712 dackson Street | Mass., has been an 
9g or write to 
Omaha 2, Nebraska, U.S.A. | nounced by Ricu- 
|}ARD N. GREEN- 
_| WooD, president and 
| ° 
| board chairman of 
|the company. Mr. 















































| Heywood _ replaces 
|his father, the late 
|Caprain GEORGE 
|H. Hrywoop, who 

died on October 
| 10th. Mr. Heywood 


}is° a@ great, great 




















George H. Heywood 





yrandson of one of the original founders 
of Heywood-Wakefield. He is sales assis 
tant to vice-president Paut B. Posser, 
jand fabric buyer of the company. 


Ladies Win Prizes 


At Tesma-TOA Show 
WIDESCREEN? 3-D? TODD AO? | An active program of entertainment 


2-D? CINEMASCOPE? : | activities was arranged for the wives of 


delegates to the TESMA-TOA-TEDA 
THIS SCREEN FRAME HANDLES THEM ALL trade show and conventions held at Chicago 


Row! t , , ; + last month under the direction of Mrs. 
t t r Ss, § 0 > scree ‘t > cE ag ste Oo e . y 
th gees igure for peng a poo Bary alehly, pee i Elisabeth D. W BEMer, 
stalled, it adjusts to any aspect ratio, any degree of tilt—INSTANTLY. man. On one occasion prizes donated by 
STRONG, LIGHTWEIGHT, ALL-METAL CONSTRUCTION various companies were presented to the 
PRECISION MADE TO LAST A LIFETIME ladies at the Hospitality Lounge. Following 
Immediate Delivery is a list of the winners and the donor- 
companies : 


Mrs. Bea LaVezzi, LaVezzi Machine Works, 
kK R MITCHELL & co HARTSELLE, Chicago—donor: Projection Optics Company, 
e t © ALABAMA Inc., Rochester, N. Y.; Mrs. T. E. Ripspte, New 


Mexico Theatre, Albuquerque—donor: Mohawk 


as program chair- 


AVAILABLE 





MOTION PICTURE HERALD, DECEMBER 5, 1953 











Today’s 

theatre patron 
expects 
LIVING ROOM 
COMFORT 


7 /. 


At 


* 
ncpeanee® 


Heywood-Wakefield’s popular TC 700 
ENCORE Chair offers smart, modern 
design to dress up any theatre and deep, 
spring cushion comfort for its patrons. 


The seat of the ENCORE is constructed with steel coil 
springs, properly graduated in compression for all-over 
comfort. The back, comfortably padded and protected by the 
all-steel edge around the top and sides, has a scientifically 
determined back to seat ratio for proper posture comfort. 

For further information, contact your Heywood - Wakefield 
representative or write for the fully illustrated catalogue 

on Heywood - Wakefield Theatre Chairs. 


BETTER THEATRES SECTION 


She wants 
attractive 
surroundings 


as well as 
an EASY CHAIR 


HEYWOOD- 
WAKEFIELD 


Comfort is our business . . . in theatre seating 
as in Heywood’s famous household furniture 
like the Ashcraft Tub Chair at top. 


HEY WOOD-WAKEFIELD 
Theatre Seating Division 


Vienominee, Michigan 


Sales Offices: 
Baltimore, Boston, Chicago, New York 





Carpet Mills, New York; Mrs. E, RADABAUGH 
Indian theatre, Roseburg, Oreg.—donor :LaV ezzi 
Machine Works; Mrs. PAUL CorNweLt, Video 
Theatres, Oklahoma City, Okla—donor: Kroeh 
ler Manufacturing Company, BeTTy 
Bubp, B&B I donor 
Uotiograph, Inc., LERNER, 
Commach drive-in, Long Island, donor: 
Wenzel Projector Company 

Also Mrs. NoLAN MARTINES, 
donor: Cinesnax Corporation, San Francisco; 
Mrs Brooks NOAH First American Prods., 
Kansas City, Mo—donor: Golde Manufactur 
ompany, Chicago; Mrs. M. D O'BRIEN, 
Loews’ Theatres, New York—donor: National 
Theatres; Mrs. D. H. DANIELSON, Dream thea 
tre, Russell, Kan.—donor: Heywood Wakefield 
Company, Menominee, Mich.; Mrs. ‘I M 
BLEAKLEY Perkins Electric Company, Ltd 
Montreal, Quebee donor: B. F. Shearer; Mrs 
Hat Hurr, Hal |. Huff Manufacturing Com 
Angeles donor Vohawk, Mes. §$ 
Western Service & Supply, 
Denver donor: Cretors Corporation 
Mes. H. H. Hunt, Hunt theatre, 
Neumade Products Corp., New York 
Arsert H. Reynowps, Claude Ezell 

Dallas—donor: Wendt Adver 

Poledo; Mrs. E. K. Hosmer, Indepen 
Theatre Supply Company, Boston—donor 
Bausch & Lomb Optical Company, Rochester, 
N. ¥ Mes. IT. E. Orr, Dekalb Amusement 
Companys Albertville, Ala.—donor: Wenzel 
Projectors Mrs. Joy SoL_omon, Independent 
theatre, Chattanooga, Tenn.-donor: Lal ezzi; 
Mes. Norene Hornsrein, Joe Hornstein Com 
pany, Miami--donor: Century Projector Cor 
poration, New York; Mrs. Rutw EE. Howarp, 
Pheatre Equipment, Vancouver, B. ¢ donor 
Motiograph; Mrs. Heren §$. Hoin, Theatre 
Vancouver, B ( donor Nestle 
White Plains, N. Y.; Mrs. M 
LOWENSTEIN, Majestic theatre, Oklahoma City, 
Okla.—donor: Poblocki & Sons Company, Mil 
waukee; Mrs. H. Wenor, Wendt Advertising, 
Doledo—donor: Menzel Projector 

Also Mrs. R. Ss. Briccs, 
pany Denver donor Krispy Aust 
Machine Company Chicago; Mrs 
Enocn, Elizabethown, Ky.—donor: The 
tyne Company, Omaha; Mrs, Nevarpo 
Capitol theatre bast Haven, Conn 
Miracle Whirl Sales Company, Grinnell, 
Mrs. Par McGee, Cooper Foundation theatre, 
Denver donor Arispy Aust; Mrs. LAmMar 
SARRA, Florida State Theatres, Jacksonville 
donor: ROA; Mrs. W. Creat, Beacon Theatre, 
Inc., Omaha donor Ballantyne; Mrs. | 
SNYDER Theatre Company, Williston, 
N. D Wenzel Projector; Mes. ARTHUR 
LeuMAN, Alamo theatre, Jackson, Miss.—donor 
Wagner Sign Service, Inc., Chicago. 

Also Mrs. C. E. Cook, Tivoli theatre, Many 
ville, Mo National Carbon Company, 
New York; Mrs. Louts Rosenpaum, Muscle 
Shoals theatre, Florence, Okla.—donor: Strong 
Electric Corporation, Toledo; Mrs. J. J]. Con 
way, 20th Century-Fox Corporation, Chicago 


Chicago; 
Angeles 
Mrs. $ 
N. ¥ 
Chicago. 
Salinas, Calif 


Shearer Los 
Chicago 


ing { 


pany, Los 
R. LANGwortH 
Chicago; 
Cincinnath 
donor 
Also Mrs 
& \ssociates 
ising, 
dent 


Equipment 
Company, Ine 


Com 
Korn 
RoOBERI 
Ballan 
LANE, 
donor 
lowa; 


lower Theatre 


snvder 


donot 


donor: 


aa ¥vi Te) 
/p 


donor: National Carbon; Mrs. Ora Reprorp, 
American theatre, Auburn, Ill.—donor: Neu- 
made Products; MRs. RUTH ORNSTEIN, New 
Ace theatre, Brandenburg, Ky.—donor: Nestle; 
Mes. JAMES ELDERKIN, Cinematic Corporation 
Bloomfield, N. J.—donor: Theatre Equipment 
Company, Vancouver, B. C.; Mrs, Don Douc- 
LAS, Rawley United theatre, Dallas—donor. 
Wenzel Projector 

Also Mrs. Stacy WILHITE, 
Company, Cookenville, Tenn.—donor: Bausch 
& Lomb; Mrs. JACK ARMSTRONG, Carl H. Sel- 
Theatrés, Bowling Green, Ohio— donor: 
Sign Service; Mrs. Georce J, Wasko, 
theatre, Pontage, Pa.—donor: Wenzel 
Mrs. J]. VAN Meter, Palace Coron- 
ado theatre, Lordsburg, N. M.—donor: Nestle; 
Mrs. A. S. Bennett, Hal Huff Company, Los 
Angeles—donor: C. 8S. Ashcraft Manufacturing 
Company, Inc., Long Island City, N. Y.; Mrs. 
H. F. Kincry, Kincey Service Corporation, 
Charlotte, N. ¢ donor: Ideal Scating Com 
pany, Grand Rapids; Mrs. R. LAW or, Peoria, 
I1.—donor National Theatres; Mrs. B. P. 
McCormack, McCormack Theatres, Canon 
City, Col donor: Theatre Seat Service Com- 
pany, Nashville 

Also Mrs. C. M. Boyer, Willard, Ohio 
Minneapolis Securities; Mrs. B. B. 
ANDERSON, Mullins, S$. C.—donor: Hal Huff 
Company; Mrs. Epwarp THorNe, Criterion 
theatre, Oklahoma City, Okla—donor: Koiled 
Kords, Inc., Hamden, Conn.; Mrs. ‘THEO 
FPLEISHER, Interstate Theatres, Boston—donor: 
Theatre Seat Service; Mrs. PAvur Fine, 
Western Theatre Supply Company, Omaha— 
donor: Koitled Kords; Mrs. O. D. Brooks. 
Neighborhood theatre, Richmond, Va.—donor: 
Helios Bio Carbons, Inc., Bloomfield, N. J.; 
Mrs. J. SEGAL, Projection Service & Supply, 
Minneapolis—donor: J. E. Robin, Inc., East 
Orange, N. J.; Mrs. H. Boniras, Blaine & Gem 
theatres, Chenook, Mont.—donor: J. E. Robin, 
Boonton, N. J. 

Also Mrs. W. SS. DININELL, 
Securities, Minneapolis—donor: ddler Silhou 
ette Letter Company, Los Angeles; Mrs. WIi.- 
11AM Turk, Video Theatres, Oklahoma City, 
Okla.—donor: Edward H. Wolk, Chicago; 
Mrs. Lots Morris, Little Rock, Ark. —donor : 
Norpat Sales, Inc., New York; Mrs. a, 
Isaac, Cumberland Amusement Company, Cum- 
berland, Ky.—donor: Ballantyne Company; 
Mrs. JOANNE Davipson, Balaban & Katz, Chi 
cago—donor: Hewitt Robbins Corporation; 
Mrs. F. Wenzet, Chicago—donor: Manley, 
Inc., Kansas City, Mo.; Mrs. Henry Wess, 
Dempolis, Ala. donor: Radiant Manufacturing 
Company, Chicago; Mrs. Gerorce DeEMpow, 
National Screen Service, New York—donor: 
Boxofhee. 

Also, Mrs. Leo PaLtey, 21st Avenue 
Portland, Oreg.—donor: Coca-Cola Company; 
Mrs. O. F. Neu, Neumade Products, New York 

donor: American Seating Company, Grand 
Rapids; Mrs. Ketiy Crawrorp, Allen theatre, 
Farmington, N. M DeVry Corpora 
fion, Chicago 


Midstate Theatre 


wyn 
Wagner 
Riy oli 


Projector; 


donor: 


Minneapolis 


theatre, 


~donor: 


Prizes won by ladies at the 1953 Tesma, Teda and TOA conventions in Chicago, are pictured above 
as displayed adjoining the ladies’ hospitality lounge in the exhibit area. 


"Where To Buy Ft’ 


MOTIOGRAPH DEALERS 


CALIFORNIA 
LOS ANGELES: 8B. F. Shearer Company 
1964 S. Vermont Ave. 
SAN FRANCISCO: 8. F. Shearer Company 
243 Golden Gate Ave. 
COLORADO 


DENVER: Service Theatre Supply Co. 
2054 Broadway 
GEORGIA 


i 
ATLANTA: Wlil-Kin Theatre Supply, inc. 
150 Walton St., N. W. 
ILLINOIS 


CHICAGO: Gardner Theatre Service, inc. 
1235 S. Wabash Ave. 
INDIANA 
INDIANAPOLIS: Ger-Bar, Inc. 
442 N. Illinois St. 


IOWA 
DES MOINES: Des Moines Theatre Supply 


1121 High St. 
KENTUCKY ‘ 
LOUISVILLE: Falls City Theatre Equip. 


427 S. Third St. 

LOUISIANA 
NEW ORLEANS: Hodges Theatre Supply Co. 
1309 Cleveland Ave 

MARYLAND 


BALTIMORE: J. F. Dusman Company 


12 E. 25th St 
MASSACHUSETTS 
BOSTON: Joe Cifre, Inc. 
44 Winchester St. 
MICHI 


GAN 
GRAND RAPIDS: a Theatre Equip. 
106 Michigan St., N. W. 
MINNESOTA 


MINNEAPOLIS: Frosch bam Supply Co. 
111 Curie Ave. 
Minneapolis Veseioe Supply 
75 Glenwood Ave. 
DULUTH: National Equipment Company 
7 E. Michigan St. 
MISSOURI 


ST. LOUIS: McCarty Theatre Supply Co. 


3330 Olive St 
KANSAS CITY: Shreve Theatre Supply Co. 
NEBRASKA 


217 W. 18th St. 
OMAHA: Western Theatre ow Co. 


4 .N. 15th St. 
NEW YORK 
AUBURN: Auburn Theatre yr Co. 


5 Court St. 
NEW YORK: Joe Hornstein, Inc. 
30 Ninth Ave. 
BUFFALO: Perkins Theatre Supply Co. 
505 Pearl St. 
NORTH CAROLINA 
CHARLOTTE: Wil-Kin be Supply 
229 S. Church St 
OHIO 
CLEVELAND: Ohio ae Supply 


2108 Payne Ave. 
OKLAHOMA 
OKLAHOMA CITY: W. R. Howell 
12 S. Walker Ave 


OREGON 
PORTLAND: B. F. Shearer Company 


1947 N.W. Kearney 
PENNSYLVANIA 
PITTSBURGH: Atlas Theatre Supply 
402 Miltenberger St. 
FORTY FORT: Vincent M. Tate 
1620 Wyoming Ave. 
TENNESSEE 


MEMPHIS: Tri-State Theatre Supply 
320 S. Second St. 
TEXAS 


DALLAS: Modern Theatre Equipment 
1916 Jackson St. 


Service Theatre Supply 
256 E. First So. St. 


UTAH 
SALT LAKE CITY: 


WASHINGTON 
SEATTLE: 8B. F. Shearer Company 


2318 Second Ave. 
WEST VIRGINIA 
CHARLESTON: Charleston Theatre Supply 
506 Lee St. 
WISCONSIN 
MILWAUKEE: The Ray Smith Company 
710 W. State St. 


CANADA 
CALGARY, ALB.: Sharp’s Theatre Supplies 
Film yp en Bldg. 
MONTREAL, QUE.: Dominion Sound Equip. 
4040 St. Catherine St., W. 
General Theatre Sup. Co. 
288 St. Catherine St., W. 
Perkins Electric Co. 
1197 Phillips Place 
General Theatre Sup. Co. 
6 Charlotte St. 
TORONTO, ONT.: General Theatre Sup. Co. 
861 Bay St. 
Perkins Electric Co. 
277 Victoria St. 
Perkins Electric Co. 
591 Yonge St. 
VANCOUVER, B.C.: Dominion Thea. Equip. 
847 Davie St. 
General Theatre Sup. Ce. 
916 Davie St. 
General Theatre Sup. Co. 
271 Edmonton St 


ST. JOHN, N.B.: 


WINNIPEG, MAN.: 








MOTION PICTURE HERALD, DECEMBER 5, 1953 


























projection 
and sound 
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(MOTIOGRAPH) 
For Hose who affrectate a better fucture and belles 
sound... those who always treat their patrons to 
He best... Matiograph invariably is the choice. 
though st refresents the finest. most dependable, modern sight 
and sound equipment it seldom costs more than the ordinary. 






















— CONTINUOUS-DUTY 
MOTOR— GENERATORS 


THEATRE-TVv IN-CAR SPEAKERS 





PROJECTORS SOUND SYSTEMS 


For List of Authorized Dealers See Opposite Page 


For Luxurious Appearance 


and Relaxing Comfort 


American Bodiform 


Chairs 


They are the criterion of luxuri- 
ous appearance and comfort. 
They set the pace for your newest 
projection and sound equipment. 
They are the very heart of that 
new decor expected by today’s 


more discriminating moviegoers. 


American Bodiform Spring-Back Chair No. 16-870 


cAmerican Seating Company 


WORLD'S LEADER IN PUBLIC SEATING 


Grand Rapids 2, Michigan 
Branch Offices and Distributors in Principal Cities 
Manufacturers of Theatre, School, Church, Auditorium, Transportation, 
Stadium Seating, and Folding Chairs 


ALSO DISTRIBUTED BY NATIONAL THEATRE SUPPLY 
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Simplifying the 
Variation of 
Picture Size 








, THE prompt and 
ingenious responses of the equipment field 
to the introduction of wide-screen" tech- 
nique is the development of screen frames 
which not only facilitate installation of 
curved screens of relatively great size, but 
provide for easy adjustment of masking to 
various picture widths and proportions. 
Some half-dozen different kinds of frames 
were exhibited at the 1953 Tesma Trade 
Show in Chicago last month; fabricated of 
steel, or aluminum, or wood, they were 
displayed in small-scale reproductions of 
the actual design and construction. Design 
includes provisions for changing the curva- 
ture on the job; and at least one manufac- 
turer had so anticipated the possibility of a 
variety of sizes and aspect ratios that he 
had supplied means of shifting the masking 
by electrical control from the projection 
room! 

The extent to which the shifting of mask- 
ing becomes necessary with ''wide-screen’’ 
presentation depends, of course, upon 
house policy. Where the full available 
width of the screen is reserved for Cinema- 
Scope productions, in order to take ad- 
vantage of the distinctions of this “wide- 
screen" medium, side masking has to be 
changed for at least two picture widths. 

Then there are newsreels, and possibly 
short subjects, to consider. While it prob- 
ably is desirable, whenever feasible, to pro- 
ject even the old standard 1.33 features in 
a wider screen image, the minor program 
material may not lend itself to enlargement 
in a wider aspect; indeed, it could well be 
good showmanship to keep the shorts, par- 
ticularly the newsreel, of smaller size and 
different shape, so that the feature, when 
it comes on the screen, is the more im- 
pressive. 

With the newsreel, possibly also certain 
other shorts that have been made for tra- 
ditional presentation, one can of course 
project a color border around the picture. 
That sort of thing has been done in the past 
to lend an "atmospheric" touch to the 
presentation; and recently we read of this 
little gimmick being applied to the newsreel 
for precisely the purpose we have cited. 
A slide stereopticon, with a color gelatine 
having the picture area blacked out, does 
the trick at moderate cost and not much 


bother. —G. S. 





Adjusting the Seating Plan 
(o Wider Pictures 


HE MARKED increase 
in projected picture size which has become a 
picture 
the sightlines and 
‘These 
sight considerations are controlled by the 
the the 
arrangement, and measurements of chairs. 


development in motion 
will affect 


sightline clearances to the picture. 


definite 
exhibition 


slope of auditorium floors and 


In the preceding article, the effect on 


FOURTH ARTICLE 
OF THE SERIES 


THEATRES AND THE NEW TECHNIQUES 
By BEN SCHLANGER 


A fur- 
ther affect is the more serious obstruction 


the seating pattern was described. 


of view of the projected picture by the 
the 
immediately in front of the viewer. 


heads of spectators sitting in row 


Most 
existing auditorium floor slopes are de- 
signed to allow the viewer a clear view of 
the projected picture sightline clearances 
over the heads of persons seated two rows 


to the front of the viewer, depending fur- 
ther on sightline clearances that pass be- 
tween the heads of persons seated in the 
row immediately ahead. 

Auditorium floor slopes cannot be de- 
signed to provide sightline clearance over 
the head of seated in the row 
immediately ahead of the viewer without 


persons 


producing floor pitches that are excess‘ve 
and otherwise impracticable. Prior to the 
wide use of staggered seating the viewer 
had to lean to one side to gain a view 
between the heads of persons seated in the 
row immediately ahead. This dependence 
on seeing through the space between heads 
functioned satisfactorily for the screens up 
to about 25 feet in width (and for stage 
the movement the 
stage by performers is fairly slow and the 


shows, where across 
momentary visual target rather narrow). 
With the much wider screens it is manda- 
tory to stagger the seat positions and to 
widen the space between heads. 

The wider space can be attained by a 
double arm block system (Figure C-2). 


CHAIR WIDTH FACTORS 


On the average, seat widths have been 
20 inches from center to center of arm- 


Most 


standardized on 


rests. theatre chair manufacturers 


have chair widths from 
19 to 22 inches. The 22-inch chair, except 
for some of the remote rows (as explained 
later) would not prove wide enough to 
allow for sufficient vision of the new screen 
widths. While further increase of from 
24 to 26 inches would help in this respect, 
the 


insuring unobstructed vision because greater 


it would not be proper device for 
chair cushion widths allow the patron too 
much lateral shift of body posture, a con- 
dition which annoying to 
It therefore 
appears better to continue the practice of 
making chair width up to 22 inches as a 
maximum, and to increase the measurement 


can be most 
persons in the rows behind. 
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from center of one chair cushion to center 
of the next chair cushion, doing this by 
introducing, in effect, separate chairs for 
each patron!—that is, a pair of arm blocks 
for each patron. 

Existing theatre chair models can be 
readily adapted to the double arm block 
system by using two support standards 
between each seat cushion instead of one 
standard, as in present practice. It is of 
course reasonable to expect that the seating 
manufacturers would design double stand- 
ards into one unit for ease of installation. 
It is not necessary to await such a develop- 
ment, however, because the separate stand- 
ards are entirely practical, as we know 
from double arm block installations already 
made. 

Where the exhibitor is not contemplating 
new seating, it would most likely be possi- 
ble for him to obtain the extra support 
standards which he would require for a 
new seating arrangement, yet utilize all of 
the other parts of the existing chairs. 

It may be argued that there might be 
too great a loss in seating capacity to bring 
about this improved arrangement. One 
answer to this is that the need for elbow 
room as well as leg room has long been 
with us as a matter of constructive con- 
sideration of the patron. ‘The comfort of 
the fireside chair in front of the home tele- 
vision set is quite attractive! Introduction 
of ‘‘wide-screen” projection into the theatre 
auditorium in general faces the exhibitor 
with the necessity to accept some sacrifice 
of capacity. Part of this may be 
regained in some instances by reconsidering 
the back-to-back seat spacing. In recent 
years quite a few chair installations have 
been made with 
inches, and as much as 42, whereas as little 
as 34 or 35 inches are acceptable, especially 
with the use of the retractable or push-back 
chair. In any event, the overall comfort 
of the patron is most important—the ability 
to view the performance effectively while 


loss 


row spacings over 36 


at ease physically. 
MAKING A LAYOUT 


Before installing new chairs, or re- 
arranging existing chairs to meet these new 
plan should be 
drawn up to show the clearances gained 
from each viewing position. This involves 
a study of staggered seat positions and 
variations in width between heads. In 
Figure C-2, illustrating a double arm 
block system, note that dimensions 4 and 
B can be varied to suit the requirement of 
sight clearance through the space between 
heads. Dimension B can become greatest 
in the rows nearest the screen, and smallest 
in the rows most remote from the screen. 
Figure C-3 also shows how the open space 
C between heads reveals a_ target of 
increasing width as the distance from the 


requirements, a_ seating 


BETTER THEATRES SECTION 


viewer to the screen increases, thereby 
allowing C to be the smallest dimension in 
a remote seating row. In any case, dimen- 
sion B or A should never be less than 21 

) 


inches, this to include 2 inches for an extra 


arm block to introduce a double arm block 


system even where the minimum 19-inch 


chair width, is used. 
(center- 


to-center of arm blocks) in Figure C-2 is 


‘The optimum dimension for C 


13 





20 inches, the variations of from 19 to 22 


inches for this dimension being entirely 
for flexibility in fitting seats within a given 
row length, and for adjusting seat positions 
to obtain the best possible stagger layout. 
Dimension A can therefore vary from 
21 inches as a minimum, and be as much 
as 28 the 


where the clearance between heads is not 


inch in rows nearest screen, 
enough for an adequate view of the pic- 
Such a should diminish 


as the distance from the screen increases, 


ture. dimension 


will cause 


these 


excessively 
But 


dimensions are in 


since to use it 


unnecessary seat loss. since 


greatest 4 the area of 
seating least used, and since these are the 
less desirable seats close to the screen, they 
should be as comfortable as possible. 

In the first ten rows nearest the screen, 
where dimension B has to be increased as 
compared to the rest of the seating, a com 
promise factor can be introduced to make 
this dimension acceptable for these rows. 
Note the possible head shift by the viewer, 
in Figure C-3, for gaining 
clear vision of greater screen width. The 


as indicated 


seating plan, however, should have as few 
instances as possible that require patrons 
to resort to head shifting. To every feasible 
degree the amount of head shift necessary 
should be held to less than the 3 inches 


allowed in Figure C-3. 
SCHEME OF PROCEDURE 


Following is a procedure which can be 
followed in preparing a new seating plan 
for “wide-screen” presentation. 

1. Locate the first row of seats nearest 
BETTER 
This 


farther 


described in 
1953). 
any 


the screen (method 
‘THEATRES for November 
location 
from the screen in any case than it would 


does not have to be 
be necessary for the use of a 35-foot pic- 
ture. The size of the detail images of the 
projected least with 
product) will not increase in the 


picture (at “wide- 
screen” 
same proportion as the increase in picture 


size relative to viewing conditions, Other 


problems in this connection, such as the 
ability to discern film grain from this area, 
the 
follow 


serious 


turning one’s head to 
the 


doubtless 


and need for 


across screen, are less 


will be of 
“wide- 


action 
and less 
consideration as the technology of 
screen” develops. 

2. The 
then be 
or 35 inches back-to-back measurement as 
For the retractable type chair a 


remaining spacing should 


plotted, coming as close to 34 


row 


possible. 
distance of 35 inches functions most effec- 
A review should be made at this 
time as to the location of 
determine if they are to remain in the same 
location, or if their 
improved. Compliance with local building 


tively. 
the aisles, to 
position can be 


regulutions is usually necessary when aisle 
arrangements are changed. 
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For new theatres it is worthwhile, we 
think, to “continental seating” 
(recently incorporated into the New York 
City Building Code). Although the back- 
to-back measurements for this type of seat- 
ing plan have to be as much as 40 inches, 
no seat loss is thus incurred because all 
aisles are eliminated (with the exception 
of passageways along the sides.) This system 
places more seats in valuable as 
viewing locations and lends itself to a max- 
imum flexibility in adjusting seat locations 
for most effective stagger. 

3. After determining the 
rows, it is then necessary to fix the 4 and 
B dimensions shown on Figure C-2 for 
each row. While it would be simpler to 
have these dimensions the same for all 
row, it may 
necessary to vary them within a given row 
for flexibility in locating seat positions that 
offer the best stagger. Also, the 4 and B 
dimensions are not necessarily exactly alike 


consider 


areas 


number of 


seats in a. given become 


in relation to adjoining chairs, since it may 
be advantageous to vary the seats widths. 


VIEW CLEARANCE “TARGET” 


‘To determine the optimum for dimen 
sion 4 in any given row, the width of the 
“visual target” is first determined—this 
width need not be the entire width of the 
projected “wide-screen” 
technique does not ordinarily contemplate 
critical action at the extreme sides of the 
picture, and for these infrequent instances 
when important action might be located at 
sides edges, it would not prove uncomfort- 
able for the viewer to shift his head slightly 
to gain the extra view. If the “target” 
width were set up as about 80% of the 
total width of the projected picture, we 
would be on safe for practical 
purposes. 

With the target dimension determined, 
it is necessary to find the number of unit 


picture, since 


ground 


spaces that a given row is away from the 
screen. A unit space is equal to the back- 
to-back dimension. If we are considering 
the 20th row, there would be 19 such 
spaces from the first to the twentieth row 
(there being always one unit space less 
than the number of rows.) To this number 
of unit spaces there be added the 
extra unit spaces (same value as in row 
spacing) that will exist from the back leg 
of the first row of seats to the screen. The 
nearest round number of unit spaces should 
be used; a fraction of a space will not 
practical 


must 


change the calculations to any 
extent. 

In order to establish a seating plan which 
provides sufficient view between the heads 
of spectators in front, and the comfort of 
a double armblock 
necessary first to determine the B dimension 
shown in C-2 (from center of 
spectator’s head to of adjoining 


arrangement, it Is 


Figure 
center 


spectator’s head) for all of the seating. 
After these dimensions have been fixed it 
will then be possible to interpolate what 
all of the 4 dimensions (Figure C-2) will 
be (total width of chair plus gap dimension 
allowed between armblocks), which gap 
becomes the medium for making necessary 
variations required for dimension £8. 


DISTANCE BETWEEN HEADS 


Figure C-3 illustrates the method for 
determining the B dimensions. Dimension 
B will always be 8 inches plus dimension 
C (Figure C-3). The 8-inch head area 
(thickness) is a constant dimension, repre- 
senting one-half of the width of the head 
on either side of dimension C. Dimension 
C is the required space needed between 
heads to allow the spectator immediately 
to the rear to enjoy unobstructed vision 
of the projected picture. Dimension C 
varies with each row, in addition to the 
that for the 
other reasons herein given. 


variation may be necessary 

‘To obtain the C dimension for each row 
of seating, it is necessary to fix the target 
width as previously discussed (the amount 
of projected picture width that must be 
seen without having to shift one’s head to 
avoid obstruction of vision by preceding 
heads). Then also determine the number 
of times the row spacing unit (back-to-back 
will be divisible into the 
distance between the first row of seats and 
This number of unit spaces 
the number, 
avoiding fractions thereof. 

To this number of unit spaces add the 
number of unit row spaces from the first 
the being calculated. For 
example, if we are concerned with the 
fourteenth 13 unit (there is 
always one unit space less than the row 
number in question) would be added to, 
let us say, 7 unit spaces from first row to 
screen, giving a total of 20 unit spaces 
from the fourteenth row to the screen. The 
target width divided by the total number 
of unit spaces, as stated, for each row will 
give the dimension C. As illustrated in 
Figure C-3, the target width of 30 feet 
is divided by 20, giving 1% feet, or 18 
inches, as dimension C, to which the con- 
stant head dimension of 8 inches is added 
to obtain dimension B. 


measurement ) 


the screen. 


need be only to nearest 


row to row 


row, spaces 


ADJUSTMENT OF STAGGER 


As previously pointed out, dimension B 
can vary slightly for any given row for 
adjustment make a certain 
number of chairs fit in a given row, or to 
make for greater facility to effect the 
best stagger position for a given seat. 
This variation, however, should never be 

than 2 inches than the 
(Continued on page 48) 
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more greater 
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THANK YOU 


MR. EXHIBITOR 


Thank you for the enthusiastic reception that you have 
given our new Super-Lite HILUX Projection Lens at the 
recent TESMA convention in Chicago, and to our Super- 
Lite IIl-C during 1953. Your expressions of confidence in 
our products, backed up by the largest volume of lens 
orders ever delivered in a given period in motion picture 
history, make us proud to be the number one projection 
lens manufacturer. We humbly acknowledge our obliga- 
tion to continue to merit your confidence, and hereby 
pledge that our entire organization will continue to give 


you, Mr. Exhibitor, the best in projection optics in 1954. 


The new f/1.8 HILUX series, from 2”-7” E.F., will make 
your picture, whether in CinemaScope, Cinerama, or wide 


picture, the finest and brightest that you have ever shown. 


PROJECTION OPTICS CO., inc. 


330 LYELL AVENUE + ROCHESTER 6, N. Y. 









On the House 


* editorial reports and comment on events, trends, people and opinion 


Again the Equipment Field 
Has Done the Industry's Job! 


CITING THE current situa 


tion as an exemplary snafu, Herbert Bar 
Motion 


Picture and ‘Television Engineers, took the 


nett, president of the Society of 
industry to task with notable impatience 
in addressing the forum on new techniques 
during the Tesma, Teda and TOA con 
ventions last month in Chicago, He pointed 
to the age of devices now submitted for 
use, and the uncertainties of application 
despite the years that were available for 
preparation. ‘These facts, he said, showed 
the urgent need of an industry-wide tech- 
nical institute. 

He was so right; but though he had a 
capacity audience which, except for pro 
duction, was pretty representative of the 
seismograph picked up no 


His lis 


teners were impatient themselves, anxious 


industry, our 


tremors traceable to his words. 
to get on to the question-and-answer period 
ot the 


Exhibitors in particular 
wanted to ask, “What do we do now that 


forum. 


these devices are already upon us?” 
We've long been strong for the institute 
idea. From time to time it has been urged 
The idea came naturally 
Its function 


from fabri 


in these pages 
out of the facts of the business. 
is highly 
cation through consumption. 

Nevertheless, the 


institute ts 


technical all the way 
idea of a motion pi 
technical a tough one to 
Because of 


might Say 


ture 
sell. 
Well, 


individual enterprise sometimes discourages 


competitive interests? 


you that the spirit of 


the pooling of resources for the general 


vood. Of broader effect, however, may be 
the purpose itself of such an institute. The 
purpose is to develop improvements, and 
improvements mean change, while change 
costs And for part the 


business did all right with what it had. 


money. the most 


Experience has shown, moreover, that 


when change must come—as now—the 


industrv can depend on outsiders. It pro 
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vided, through most of its history, enough 
market to make it 
equipment manufacturers to do its research. 
Many individuals also found motion pic- 
ture technique interesting. Sometimes they 
actual 
them. 


of a worthwhile for 


were able to put new ideas into 


devices, and the industry bought 
Sometimes they kept working on an idea 
only in the hope they could sell it. Through 
these had a 


steady flow of technical progress and the 


channels the industry has 
tools of timely response to its two or three 
from 


Presumably 


its own 
these 


urgent demands for rescue 
technical complacency. 
resources will continue to be its good for- 
tune—so long as it provides an attractive 
market. 

An advantage of an industrial institute 
would of course be the possibility of sub 
stantial advancements now and then with 
a minimum of confusion. But the industry 
had 
innovation in the established art of a kind 
and extent to cause disruption, and there 
is always the inclination to believe that it 
will be a long time before there is another. 

Of more than the 
establishment of an laboratory 
is the application of the tools at hand with 
They are fully 


has only one previous occasion for 


immediate concern 


industrial 


which to advance the art. 
competent now to serve the need of greater 
impact and more realistic conviction from 
kinds of 
3-D; we 


the screen performance. Some 


material are more effective in 
have the instruments with which to give 


We have the light 


the screens with which 


them that advantage. 
sources, the lenses. 
to get rid of the postage-stamp picture and 
the expedients which its relative dinkiness 
has imposed on cinematography. We have 
the implements of stereophonic sound to 
complement the force and fidelity of the 
The 


industry always has got its technical work 


pictorial representation. way the 


done has delivered once more. 





Realizing the Aim of 
Equipment Exhibits 











HAVING STAGED its lar- 
vest and best attended exposition of thea- 
tre equipment and refreshment merchandise 
in association with a TOA convention— 
following the first such arrangement last 
year Allied States—the ‘Theatre 
Equipment and Manufacturers Association 
has made reservations for next year at the 
same place—the Conrad Hilton Hotel in 
Chicago—whereas Allied has chosen Mil- 
waukee for its 1954 meeting, and TOA 
has decided on Kansas City. 
This the 
made during the last two years toward 


with 


situation threatens progress 
possibilities of even greater advantage to 
theatre manufacturers — a 
‘Tesma Trade Show concurrent with both 


owners and 
national theatre owner organizations, and 
some day (one can dream, you know) of 
an all-industry exposition in which every 
branch of the business would participate, 
primarily to deal in concert with intra-in- 
dustry interests, but coincidentally to let 
the public take a peek at the technical and 
creative side of the business, which might 
prove quite an effective annual antitode for 
the poisons otherwise peddled the rest of 
the year. 

The income derived from booth rental is 
important enough to be a knotty issue, as 
it now appears to be. Conventions and 
vear-around operation of national organi- 
zations can use up a lot of money. But 
this problem cannot reasonably be denied 
a workable solution in the face of the great 
and obvious advantages to all concerned of 
one annual comprehensive equipment fair 
many theatre 
and technicians as possible on hand to wit- 


with as owners, managers 
ness It. 

Equally obvious is the additional advan- 
tage of holding the several conventions and 
the trade show under one roof. That saves 
some energy, a little money, and a lot of 

(Continued on page 18) 
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tor CINEMASCOPE 








BECAUSE IT SOUNDS THE BEST 


BECAUSE IT’S EASIEST TO INSTALL AND USE 


BECAUSE IT’S THE BEST INVESTMENT 
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AMPEX — the leading name in magnetic sound 





(Continued from page \6) 
precious time. And Tesma has found that 
the Conrad Hilton Hotel in Chicago is the 
only one in the nation which can house 
them all. 

On solid this 


‘Tesma also takes the position that an ex 


ground in argument, 


hibition of products really representative 
of what a theatre uses is an attraction in 
itself. ‘hat has come to be true. We have 


watched ‘Vesma Trade Shows develop from 


the little intramural affair in ‘Toledo in 


1946, to the impressive array of imple- 
ments and merchandise it became in just 
a few years. 

From 1950 it has drawn consistently in- 
creasing numbers of theatre owners and 
technicians on its own hook, With theatre 
operation more complex and precise than 
expanded competition, 


ever because of 


higher costs, technological development, 


and more diversified refreshment service, 


displays and demonstrations of the things 
that make a theatre tick claim sharp at- 
tention. 

Naturally, theatre operators would like 
to be able to deal with matters of film and 
trade practices, and to get first-hand knowl- 
edge of the tools of their business—all of 
them—in one trip. It must be that the 
majority of them, as well as of manufac- 
turers, hope the present impasse will be 
resolved eventually. 


NEW OFFICERS AND BOARD OF DIRECTORS OF TESMA 


o 





> 


Ma 


THE 1954.55 TESMA BOARD OF DIRECTORS: Elected at the 1953 convention, the current members are (left to right, front row) Oscar F. Neu, Neumade 
Products; C. S. Ashcraft, C. S. Ashcraft Manufacturing Company; L. W. Davee, Century Projector; F. C. Matthews, Motiograph; J. R. Hoff, The Ballan- 
tyne Company; B. H. Adler, Adler Silhouette Letter Company; H. B. Engel, GoldE Manufacturing Company, (back row) T. E. LaVezzi, LaVezzi Machine 
Works; V. J. Nolan, National Carbon; Roy Boomer, secretary-treasurer of Tesma; E. Wagner, Wagner Sign Service; J. F. O'Brien, RCA; A. E. Meyer, 


international Projector; L. E. Jones, Neumade Products. 


1954-55 OFFICERS OF TESMA: Fred C. Matthews (center), vice-president 
in charge of sales, of Motiograph, Inc., Chicago, who was elected president 
at the 1953 convention, flanked by L. W. Davee (left), sales manager of the 
Century Projector Corporation, New York; and Roy Boomer, who was again 
named to the post of secretary-treasurer, which he has held since the first 
trade show of the organization in 1946. 


RETIRING PRESIDENT of Tesma, J. Robert Hoff of The Ballantyne Company, 
Omaha, as he was awarded a plaque "in recognition,” states the engraving 
thereon, “and grateful appreciation of his untiring efforts and distinguished 
service to this association.’ Shown making the presentation are L. E. Jones, 
retiring vice-president, (left) and Fred C. Matthews, new head of Tesma. It 
was during Mr. Hoff's term Tesma shows run with exhibitor conventions began. 
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HIT OF 
T.E.S.M.A. 
SHOW: 








PROVED! 


UNISTRUT does the job best in CinemaScope, Curved 
and Wide screen installations throughout the country! 


© Lightweight—maximum 
strength without bulk 


e Immediate delivery 


e Made for any aspect ratio 
e Low cost any theatre can 
afford 


© Built to protect your screen 


e Adjustable for any tilt and 
any curve radius 


e Movabl 
uaiees @ No drilling, no welding, fire 


e All-steel construction resistant 


U.S. Patent Numbers 
2327587 2363382 2405631 
2329815 2309379 2541908 
2345650 Other Patents Pending 


The UNISTRUT system of mechanical sup- 
ports, leader for years in the construction 
and materials handling industries, consists 
of interlocking steel channel, parts and fit- 
tings which combine to form the world’s 
most flexible system of support or 
suspension. 


*List of theatres upon request 





The World’s Most Flexible All-Purpose Metal Framing 








THE FIRST FULLY ADJUSTABLE 


CinemaScope, Curved 


& 
and Wide Screen Frame! 
Built of Versatile UNISTRUT Steel Framing 
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=. 
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BE SURE to get the full amazing story of UNISTRU1 
framing before you purchase any screen framing! sss 





















Prefabricated — Erected 
Quickly, Easily, at Low Cost — 
Right on the Job! 











At recent T.E.S.M.A. ‘neeting in Chicago 
UNISTRUT was hit of the show. *47 theatres inthe 
midwest alone have installed UNISTRUT frames. 












Here is the one framing system that’s designed 
for today and tomorrow— made for wide screen 
use, quickly adjustable for any size or shape 
screen—any height, tilt, or curve radius de- 
sired. It can be located on stage or in front of 
proscenium arch. 















UNISTRUT all-steel, fire-resistant framing is 
quickly assembled and constructed on stage. 
All parts are short enough for convenient 
transport, and are 100% reusable. The entire 
framing structure, including sound equipment 
supports, is movable, with or without casters. 
UNISTRUT framing is lightweight, provides 
maximum strength without bulk. It’s neat and 
trim, gives positive anchorage and protection 
to screens without sagging, wrinkling, 
or stress. 
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# UNISTRUT CinemaScope Screen installation at B & K — 
State-Lake Theatre, Chicago, showing “The Robe.” & i 


UNISTRUT PRODUCTS COMPANY Dep. 2 
1013 W. Washington Blivd., Chicago 7, Illinois 


Please send your illustrated folder and full information about the 
UNISTRUT CinemaScope, Curved and Wide Screen Frame Installation 


NAME 

THEATRE 

ADDRESS 

CITY ZONE STATE 
NAME AND ADDRESS OF MY 


THEATRE SUPPLY DEALER - 





AT Gowe DRIVE-IN 

& 

My ~6WHITNEY BLAKE 
ys 


A A 
“NO CONDUIT 
REQUIRED” 


DIRECT BURIAL 
UNDERGROUND WIRE 


AND FEATURING 
ECONOMICAL -« DEPENDABLE 
> EFFECTIVE 


Vedsinie 
Onn Method 
WHITNEY BLAKE Co. 


NEW HAVEN 14, CONN 


"SAVE SPEAKERS, 
SAVE MONEY!” 





‘SAVINGS 
"SAFETY 


“SERVICE 
* NEAT 16 in. coi wh ; 
* EXTENDS tog ft 


NEXT Time You Order 
Speakers or In-Car Heaters 
on Koiled Kords for the Best 


ice. Koiled Kords als 

oA 
through Your Theatre Bie si.xe 
Supply Dealer, 


Koiled Kord 4 


INCORPORATED 


Box K, Homden, Conn. ne. 











Che Drive-in . . 


- A Department Conducted by WILFRED P. SMITH 


. .. for many years manager of regular theatres, then drive-in manager 


and later drive-in circuit executive in charge of planning, construc- 


tion and operation; now operator of his own drive-in at Ledgewood, N. J. 





Speaker Theft Precautions— 


And New Types of Screens 


STILL ON my_ busman’s 
holiday as these lines are written. Last 
month | 
my trip down the eastern side of this vast 


With my copy deadline bearing 


“reported” in these columns on 


nation. 
down, I said goodbye to you at Bristol, Va. 
Here we go on from there. 

Setting out across the long state of ‘Ten- 
nessee, and coming on to the highway go- 
ing to Knoxville, | saw off in the distance 
the side of a barn painted red and white. 
As I approached the site, a small directional 
arrow and the words “Drive-In Theatre” 
appeared painted thereon. 

As I drove in there was nothing stirring, 
not even a squeak of the barnyard mouse. 
However, it was here that I observed the 
acme of resourcefulness. ‘There was a 
white “screen” about 30 teet wide painted 
on the side of the big red barn. The speak- 
er posts were of red cedar with the bark 
A small 
building in the field housed the projection 
booth. Beyond, to the right, was an at- 
tractive little home. One could see that 


on. The car capacity was 175. 


the front porch had been made into a re- 
freshment stand. ‘he inside possibly con- 
tained living quarters for the owner. 

perfect 


The ramps were graded with 


sightlines to the screen. “here was grass 
on the ramps, but it was intended to be 
there, apparently, for it did not appear as 
an ugly weed patch, but was trimmed. 

To further emphasize this owner's re- 
sourcefulness, with an eye for merchandis- 
ing, the entrance drive led right to the re- 
freshment counter, where in the forward 
Next to 
the box office was the popcorn machine! 


right corner was the box-office. 


His posted admission price was 45¢ per 
person. 
‘The surrounding area was rolling farm 


land, and spotted at great distances apart 
were the homes and barns of the inhabi- 
tants. This particular drive-in indeed fitted 
into the environs. My compliments to 
this “country drive-in” owner. Without 
a theatre name, or any indication of what 
picture was showing, he must promote pa- 
tronage by being a good neighbor, and by 
providing a spick and span operation. 


VISITING “DELUXERS”’ 


I visited drive-ins at Knoxville, Nash- 
ville and Memphis. All were big “delux- 
ers” in highly competitive areas. 

After crossing the bridge over the Mis- 
sissippi River at West Memphis, I stopped 
in at the Sky-Vue Drive-In. John Me- 
Kenny, the assistant manager, was on hand. 
This drive-in has everything “‘under the 
moon”—playgrounds, a miniature fire en- 
gine, elaborate refreshment stand, and com- 
mercial TV installed by General Precision. 
It also is equipped to project three dimen- 
sional films. 

Mr. McKenny is an enthusiastic young 
man in his late twenties. He commented 
that while 3D had been very successful at 
the box-office, it was a shame that some 
paint manufacturer had not developed a 
better aluminum paint for drive-in screens. 
He said that their experiment was a noble 
effort for their patrons, but that it had 
proved so unsuccessful technically that they 
intended to repaint the screen white. The 
night I visited this operation they were 
showing “Jamaica Run,” a Technicolor 2D 
picture, on the aluminum painted screen 
and the presentation was most unsatisfac- 
tory. 

As the theatre was opened for the even- 

(Continued on page 47) 
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Changes in Products and Equipment 


To Improve Service and Profits 


Converting the candy stock to 
70°, ‘‘large-size”’ instead of small 
and replacing popcorn machines 
with warming units—these are 
major policy changes recently 
adopted by Century Theatres of 
New York for its continually ex- 


panding refreshment program. 


WITHIN THE past couple 
of years operators of theatre refreshment 
service have been among those urging candy 
manufacturers to increase their production 
of “large-size” or “dime” bars and low- 
priced specialty items as a substitute for 
most of the “ 
on the market. This campaign was dictated 
by an old and valid problem—that of 
profit. On their part many of the theatre- 
men have been liberally stocking the 


small-size” or “‘nickel’”’ bars 


higher-priced product while reducing the 





Popcorn warmers have replaced popping machines in Century refreshment stands as shown in the 
typical installation above (the Prospect theatre, Flushing, Long Island). In addition the massive 
candy display is now predominantly composed of 12¢ bars, with the 5¢ stock reduced to 30%. 






BETTER THEATRES SECTION 


number of lower-priced items carried in 
an effort to convert as many “‘five-cent” 
sales to “‘ten-cent” sales as possible. One 
circuit which has been effecting this trans 
formation with great success is Century 
Theatres of New York, operators of 35 
houses in Brooklyn and Long Island. 

That is only one of many revisions of 
procedure which the enterprising circuit 
has been making in its refreshment set-up 
under the direction of Harold Newman, 
who has been general manager of conces 
sions for the past eight years (and with 
Century, incidentally, for 22 years), Other 
recent changes, all made either in the in 
terest of improving efficiency of service 
or increasing gross sales, or both, include 
the replacement of popcorn machines with 
warming units and the installation of new 
automatic beverage dispensers adjacent to 
the stands. 

Such alterations in operating policy are 
not adopted by the circuit until extensive 
tests have been carried out in a few thea 
tres. Before the large-size candy was given 
predominance in all their stands, for in 
stance, an experiment was conducted in 
only a few houses over a period of five 
months. It consisted of changing the 6 
items from 70% of the total candy stock 
to 30% and, accordingly, making the 12. 
items total 70%. 

Results were extremely gratifying: with 
in that short time gross candy sales jumped 


2! 














The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street 
“The Buildings We Build Build Our Business” 


Columbus 15, Ohio 
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A NATURAL for Movie Theatres! 


These are SOME of the 


extra profits with one oF 
Eloy Drive-in Theatre, | 
Eloy, Ariz 
Columbus Drive-in T 
Columbus, t 


Rialto Theatre, Tulsa, Okla 


heatre, | 


Mission Theatre. Dalbert, 

ee Theatre 
In : 

Starlight Drive 

Parkersburg, w. Va 

Rentro Drive tn Theatre, 

Vancouver, Was’ 

Alamo Theatre, indian- 
apolls, ind. 

Twi-Lite Drive-tn Theatre 
Ontario, Oregon 
Roosevelt Theatre, 
St. Louls, Mo 

In 
Orchards Drive 
Lewiston, Idaho 
Granada Theatre, Monte 
Vista, Colorado 
tre. 
Don Drive-in Theatre, 
Bossier City, La 
Park Theatre, Benton Park, | 
illinots 
Drive-in Theatre 
ww pormopels. wyoming 
hea 
Paims Drive-!n T 
a Corpus Christi, Tex 
Orpheum Theatre, 
‘St joseph, Mo 


Theatre, 


“LIKES IT ’ 
VUE ORIVE IN 
Rieorta, Canada, writes 8 
of your Model A Ro ~ 
started operations 
so, in fact that 
nachine of the sa 


wo would 
me type 





Consult your local dealer— 





3. 1. Connolly, Inc., 457 W. 40th St 


Name 


Address 


City 


22 


Palace Theatr 
w 
Hilltop Drive-in T 


very MUCH!" 


Send Connolly Automatic Roll-A-Grills literature to— 


CONNOLLY 
si AUTOMATIC 


[4 ROLL-A-GRILL 


Now Operating in Thousands of 


¢ INDOOR THEATRES ¢ DRIVE-INS 


THEATRES now reaping 


A-GRILLS 
e, Huntington, 


more ROLL 


Va 

heatre, 
Escanaba, ich. 

ells Theatre, wisconsin 
Dells, Wisconsin 


Canal Drive-In Theatre, 


Tueumeari, N 

Hollywood Theatre, Leaven- 
worth, Kansas 

Odin Drive-tn Theatre, 
Greensburg. Pa. 
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NEW FEATURE: “No-Waste" Stand-by 
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TYPICAL ROLL-A-GRILL INSTALLATION at 
KENMORE DRIVE-IN THEATRE, KENMORE, 
WASHINGTON 


MANUFACTURER 
457 W. 40th St., N. Y. 18, N. Y. 
Phone: CH 4-5000 Cable JAYCONLEY 








increase 
110%; 
while the 6c merchandise showed a drop 
of 10%. 

Prior to the conversion the theatres of- 


30% ! In addition there was an 


in the sale of 12c bars of almost 


fered patrons a choice of 32 candies selling 
15 of the Now the 
standard arrangement includes 13 of the 
former and 30 of the latter. One of the 
primary changes made was in almost com- 


at 6c and 12c-size. 


plete substitution of the larger edition of 
a number of bars for the 6c-size previously 
sold. Some new large-size merchandise 
was also added, including Malted Milk 
Balls and a 15e Baby Ruth. And the fol- 
lowing 12c items, previously handled, were 
retained: Chocolate Mints, Hershey's 
Kisses, Jordan Almonds, Mars, Milk Duds, 
Mounds, and Non Fareils. 

As the figures cited indicate, patron re- 
sponse to the candy tests was most favor- 
able. 
complain to the stand attendant that the 


Only occasionally did a customer 
larger-sized bars were “too much to eat.” 
On the adults 


accepted 


readily 
children; 


whole have 


the 


more 


12c candy than 
however, there is still an adequate choice 


of 6c merchandise for the latter. 


“QUALITY” CANDY SOLD 


Since candy is the most popular refresh- 
ment product with Century 
counting for 44% 


all other phases of its handling are given 


patrons, ac- 


of the total gross sales, 


For one thing 
are of- 
“‘oft- 
another, 


equally thorough attention. 
only brands 
that 


ar tT 


“Staple and quality” 
fered, it 


brands” just won’t move. 


having been found 
Mr. Newman prepares the candy display 
arrangements himself, indicating in chart 
form for the theatre managers just where 


Ny 


~ fa Gh 


Additional candy sales are made through automatic 
machines like the one above stationed away from 
the main stand. The 5¢ items sold in these are 
particularly popular with the younger patrons of 
Century. 
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each item is to be placed on the shelves. 


This standard arrangement is revised three 
or four times a year. 
In laying out the display schemes, he 


In most Century theatres a three weeks’ supply of 
candy and cigarettes is kept on hand in a stock 
room like that at the Prospect theatre above. 
Visible at the right is an ice cream freezer in 
which is kept an additional supply of this product. 


places the candies most in demand at each 
end of the shelves with the center space 
reserved for those which are lower on the 
popularity list. The theory behind this is 
that the customer standing in front of the 
case tends to look at the center first, then 
to either side, and finally back to the cen- 
ter again. It has been found that a cus- 
tomer will often pick up one of these cen- 
trally located items in addition to the bar 
he had in 
approached the stand. 

Further in regard to candy, Mr. New- 
man is in agreement with that large body 
feels it 
could sell more of the large-size bars in 
theatres. In line with that belief he 
periodically introduces to patrons new can- 
dies appearing on the market which would 
“Every- 
thing possible is done to put them over,” 


mind to purchase when he 


of refreshment operators which 


seem to have an appeal to them. 


he declares, pointing out that they are given 
a prominent position in the center of the 
display and are recommended to indecisive 
customers by the sales attendants. 

For purposes of testing, the new candy 
is stocked in several houses for a period of 
three or four weeks. That length of time 
is necessary, it has been found, to prove 
Ini- 
tial popularity of a new bar can sometimes 
be attributed to an wrapper 
rather than “taste appeal,” and it has to 
be determined whether or not this is the 
case. Candies surviving the test are added 
permanently to the circuit’s line. 

As for the specialty candies which manu- 


the durability of the product’s appeal. 


attractive 
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facturers have recently been making i> 
greater abundance, Mr. Newman prefers 
the cello window boxes to the cellophane 
bag merchandise. The latter not only is 
“noisy, embarrassing the consumer while 
but has the 


practical disadvantage of not stacking easily 


disturbing nearby patrons,” 


in the case, he explains. 
CHANGES IN EQUIPMENT 


Two other major operating changes re 
cently adopted by Century involved equip- 
ment—the replacement of 
chines with warming units and the installa 


popcorn ma 
tion of new automatic beverage machines. 
Both of these steps were also taken only 
after careful preliminary experiments. 
Changing from poppers to warmers fot 
popcorn meant a_ sacrifice of profits to 
efficiency, Mr. Newman points out, adding 
that the advantages in improved service 
were deemed to outweigh the higher cost 
“In many cases,” 
the 


of the pre-popped corn. 
“it was found that in using 
machines attendants were not preparing the 
corn properly and that in addition this 


he says, 


work was requiring too much of their time 
and attention.” 

With the change to warmers this time 
is being devoted to making sales and othe1 
duties. And time is being saved in another 
way: whenever there was turnover of per- 


sonnel, the newcomers had to be taught the 
As for 
the quality of the corn itself, it is con- 


mechanics of the popping machine. 





“Refreshment Service Management," 
tenth article in the series, “Motion 
Picture Theatre Management," by 
Curtis Mees, is in the Method in 
Management department, beginning 
on page 49. 











Mr. 


and it is now “hot” 


sistently better, Newman declares, 


instead of just “warm” 
(as it often was before). Numerous cus 
tomers have expressed appreciation of this 
improvement, 

During the experimental period a ticklish 
personnel problem arose. It seems that 
some of the employees’ feelings were hurt 
the fact that had 


been taken away from them. ‘They became 


ove! the corn popping 
reconciled, however, when it was pointed 
out to them that they simply couldn't keep 
up with the demand in peak periods when 
the popcorn sales (as well as others) really 
the attendants have 


jump. In addition, 


come to appreciate the “time-saving” ad 


vantages more and more, 


RANKING OF PRODUCTS 


Popcorn takes fourth place on the Cen 
tury “popularity list” being 15° of gross 
sales while ice cream is second to candy at 


18% third at 17°. The 


remaining 6% goes to cigarettes, which are 


and drinks are 


sold over the counter rather than through 


machines. No sales are ever made to minors 


either—a policy which has brought strong 





Ice cream is dispensed at Century snack bars from 4 special case built into the stand itself, as shown 
above. Product sold includes bon bons, sandwiches, and 25¢ cups. 





commendation from parents and PTA 
groups. 

As noted, Century patrons really like ice 
they offered a 


COY ered 


cream, and are choice of 


chocolate bon bons, sandwiches 


and 25¢ These are best-sellers the 
Mr. 


though naturally more popular in the sum- 
of the total 


Cups. 


year round, Newman declares, al- 
‘ner when they average 25% 


TOSs. 
SEPARATE DISPENSERS 


Also popular with patrons are several 
products sold for 5c in automatic dispensers 
placed away from the stands. Stocked in 
them are potato sticks (the best-seller of 
these items), gum drops, root beer drops, 
and baked beans. During the candy con 
version period an increase of over 400% in 
the this 
noted! 


All the 


space sufhcient to keep a three weeks’ sup 


sales of merchandise was also 


Century theatres have storage 


ply of candy on hand. Ordering of the 
candy stock is done through the main of 
fice, to which the manager of each theatre 
inventory From 
stock 


sends aw eek ly 
this 


WwW eek . 


individually by the theatre managers them 


report. 


report his is replenished each 


Popcorn and cigarettes are ordered 


selves from local vending organizations. 


popcorn 
seasoning 


coconut oil 


Y 


butterlike flavor 


and color 
C. F. Simonin’s Sons, Inc. 
Philadelphia 34, Pa 


Lowered Resistance to Dime Bars 
Noted in Survey of Candy Buyers 


LESS resistance on the 
part of jobbers and other volume buyers 
to sell and feature ten-cent candy bars was 
noted as a “highspot” of its annual ‘dime 
bar survey” recently completed by the 
publication Candy Industry. 

\s a part of the poll, the 2000 buyers, 
including theatre operators, were asked to 
list “20 good-selling dime candies carried 


In their replies they named 222 


by you.” 
such candies, and from these the publica- 
tion selected the top “best-sellers,” which 
turned out to be 60 instead of the usual 
30, since there were a number of ties in 
the tabulation. 

In breaking down the figures secured in 
the the publication the 
country into four sections—East, Midwest, 
South and Far West. All these 
gained in strength during the year, the 
with last 
the only 


greatest 


survey, divides 


areas 


showed, 
the was 
dime bar The 
variety of dime bars continues to be dis- 
played in the Far West, however, with the 
Midwest second; the South, third; and the 
Kast, last. 

With the exception of a few bars, the 
publication noted that dime bars not hav- 
nickel better 
opportunity of making progress in the dime 
har field than those that are available in 
both the nickel and dime classifications.” 


in comparison 
Far West 


market. 


report 
year when 


strong 


ing editions “have a much 


41 FIRMS ON THE LIST 


The 60 best-selling candies were found 
to be the products of 41 manufacturers, 
compared with 21 for last year. Cadbury 
Fry Export, Ltd., New York, with five 
winners, tied the Hershey Chocolate Cor- 
with the largest 
the list than 
other individual companies. In the num- 


poration, Hershey, Pa., 


number of candies on any 


h Wo position was the Jacobson Candy 
Cumpany, Des Moines, whose entire line 
except for one item is in the dime bar field. 
Other firms having two or more on the 
best-seller list were Peter Paul, Inc., 
Naugatuck, Conn.; Mars, Inc., Chicago; 
New England 
Cambridge, Mass.; Pearson Candy Com- 
pany, St. Paul; Walter A. Johnson Com- 
pany; Chicago; Sperry Candy 
Milwaukee; Charms Company, 
Park, N. J.; and Blumenthal 
Inc., Philadelphia. 


Confectionery Company, 


Company, 
Asbury 
Brothers, 


TOP BARS REVERSED 

Leading the field as “Number 1” was 
Peter Paul’s Mounds with the same com- 
pany’s Almond Joy coming in second. Last 
The Mars 
Bar was third replacing the Hershey Milk 
Chocolate, which was third last year and 
tied Hershey Almond tor fourth 
place this year. MVayne Bun (distributed 
in the Midwest) was fifth 
this year as compared to last year’s seventh 
despite the fact that returns from the Mid- 


year this order was reversed. 


which 


almost entirely 


West were not as strong as they were last 
year. 

Listed in their proper numerical order, 
as shown in the survey, were the following 
dime candies: (1) Wounds, Peter Paul; 
(2) Almond Joy, Peter Paul; (3) Mars 
Bar; (4) Tie: Hershey Almond and Her- 
shey Milk Chocolate; (5) Wayne Bun, 
Wayne Candies, Inc., Fort Wayne, Ind.; 
(6) Baby Ruth, Curtiss Candy Company, 
Chicago; (7) Double Milky IVay, Mars; 
(8) Klein’s Royal Bar, Klein’s Chocolate 
Company, Elizabethtown, Pa.; (9) Seven 
Up, Pearson; (10) Necco Choe olate Pep- 
permint, New England Company; (11) 
Tie: Johnson's Butter Sweet Fudge, Wal- 
ter A. Johnson and Sperry Walnut Roll 
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Number 12 was a tie between Double 
Snickers, Mars and Nestle Crunch, Nestle 
Chocolate Company, White Plains, N. Y. 
(13) Tie: Oh Henry!, Williamson Candy 
Company, Chicago, and Power House, 
Johnson; (14) Clark Double Bar, D. L. 
Clark Company, Pittsburgh; (15) Fenn’s 
Royal Brazil, Fenn Brothers, Sioux Falls, 
S. Dak.; (16) Jacobson’s Dairy Maid 
Cherry, Jacobson’s Candy Company, Des 
(17) Tie: Cadbury Caramello, 
Cadbury-Fry Export, Ltd., New York, 
and Sperry Pecan Roll; (18) Tie: Charms 
25 Carat; Queen Anne Pecan Roll, Queen 
Anne Candy Company, Hammond, Ind.; 
Richardson's Mints, Vhomas D. Richard- 
Philadelphia; and Welch 
James O. Weleh Company, 


Moines ; 


son Company, 
Juntor Mints, 
Cambridge. 

Number 19 was a tie among three bars: 
Curtiss Butterfingers, Curtiss Candy Com- 
pany, Chicago; Holloway Milk Duds, M. 
J. Holloway Company, Chicago, and Necco 
Fruit Treats, New England Company; 
(20) ‘Tie: Banner’s Jordan Almonds, Ban- 
ner Candy Manufacturing Company, 
Brooklyn, N. Y. and Marlon’s Rollets, 
Marlon Confections Corporation, New 
York; (21) Tie: Jacobson’s Dairy Maid 
Maple; Juliet Bar, Jacobson; Mister Good- 
bar, Hershey; and Uno Bar, Cardinet 
Candy Company, Inc., Oakland, Calif. ; 
(22) Hershey Kisses; (23) Vie: Brach 
Bags, &. J. Brach & Sons, Chicago; Cad- 
bury-Fry Bar; and M & M's, M & M 
Ltd., Newark, N. J. 

Number 24 was a tie among 10 bars: 
Annabelle’s Rocky Road, Annabelle Candy 
Company, San Francisco; Blumenthal 
Goobers, Blumenthal Brothers, Inc., Phila- 
delphia; Blumenthal Raisinets; Cadbury- 


Hazelnut, Mash, 
Chase Candy Company, Cup-O- 
Gold, E. A. Hoffman Candy Company, 
Los Angeles; Farley 10c Bag Line, Farley 
Manufacturing Company, Skokie, IIL; 
Pearson’s Nut Goodies; Reese's Peanut 
Butter Cup, H. B. Reese Candy Company, 
Inc., Hershey, Pa.; Romeo, 
Number 25 was a tie between Charms 
Cluster Pop, and Schrafft's Maple Walnut, 
W. F. Schrafft & Sons Corporation, Bos- 
ton; (26) Tie: Almond Bar, 
Cadbury-Fry; Duncan Hazelnut, Interna- 
tional Foods Distributors, Montreal, Can- 
ada; and Hershey Krackel; (27) ‘Tie: 
Bianchi Cherries, The Bianchi Company, 
New York, and Mountain Bar, Brown & 
Haley, ‘Tacoma, Wash. ; (28) Idaho Spud, 
Idaho Candy Company, Boise, Idaho; (29) 
Johnston's 10¢ Cherries; (30) Tie: Cad- 
bury Coffee Creme, Cadbury-Fry and De 
Met's Turtles, De Met’s, Inc., Chicago. 
9 


CANDY CONVENTIONS SET 


Both the 1954 and 1955 National Con- 
Association’s annual conventions 
and Confectionery Expositions 
will be held in Chicago at the Conrad 
Hilton hotel, according to an announce- 
ment by Philip P. Gott, president of the 
association, following a mid-year meeting 
of the NCA Board of Directors at the 
Edgewater Beach hotel, Chicago, recently. 
In 1956 the NCA meeting and exposition 
will be held in a large eastern city, not yet 
selected, returning to Chicago in 1957 and 
1958. In the latter year the association 
will observe its 75th 
“Diamond Jubilee Convention and Exposi 


Cadbury-Fry; Cherry 


St. Louis; 


J act rbs« mn. 


Cadbury 


fectioners’ 
Industries’ 


anniversary with a 


tion.” 


PEPSI COLA’'S BOOTH AT TESMA-TOA SHOW 





A popular spot at the TESMA-TOA trade show in Chicago last month was the display booth of the 
Pepsi-Cola Company, New York. Visitors were greeted by Donald M. Kendall, vice-president in charge of 
sales (fourth from the left above). 
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Theatres Called Major 
Candy Sales Outlet 


Nearly 20% of the annual production 
of 5¢ to 25¢ candy units is being sold 
through theatres, according to Philip P. 
Gott, president of the National Confec- 
tioners' Association, Chicago, who cited 
the figure in a speech given during the 
Popcorn and Concession Industries‘ Con- 
vention and Exhibition in Chicago in 
October. 

In terms of total annual candy sales, 
theatres can account for nearly 10%, he 
added, which places them in the same 
class as variety, drug and department 
stores as a major saies outlet for candy. 

The high cost of producing candy was 
also stressed by Mr. Gott in answer to 
questions by theatre men. He pointed 
out that cost increases of essential candy 
ingredients since 1941 are as follows: 
sugar, 206%; cocoa beans, 778%; eggs, 
260%; corn syrup, 88%; and milk 
products, 59%. Despite these increases, 
he said, the retail price of candy has 
only increased 1% over 1947-1949 while 
other foods have increased in the follow- 
ing amounts: coffee, 70°%/,; round steak, 
35%; white bread, 19%, and milk (de- 
livered), 16%. 

As spokesman for the candy industry, 
Mr. Gott assured theatre men of the co- 
operation of manufacturers in developing 
merchandising ideas which will build 
greater candy volume at the theatre 
stands. 
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THAT MEANS | 
SALES! 


C.F Simonin’s Sons Inc YY. 


Phila. 34 Pao 








Refreshment Exhibits 
At TESMA-TOA Show 


Equipment and products for refreshment service in the- 
atres played an important part in the TESMA-TOA trade 
show in Chicago last month, as these photographs of 


manufacturers’ exhibits attest — also see facing page. 


Featured at the booth of the A. L. Bazzini Company, Inc., New York, was 
its line of nuts in boxes and cellophane bags. Leo L. Coppel is shown above. 


eee 22°) F Baie). | 


Products displayed by Cinesnax Corporation, San Francisco, included equip- 
ment for ice cream, popcorn and frankfurters. Above is Robert Pedigo. 


The candy booth of the New England Confectionery Company, Cambridge, 
Mass., was attended by W. A. Warren (left) and Wade Jones. 


THESE FILMS 
-~e@ 
rs E . 


ARMOUR 


a 


At the booth of Armour & Company, Chicago, which featured their film 
trailers, are Bill Klein of Armour and Chet Fanning of Victor Animatograph. 


The "Dream Boat" line of the Brock Candy Company, Chattanooga, Tenn., 
was featured at their booth, which has W. B. Riley on hand above. 


At the booth of the Everfrost Sales, Inc., Gardena, Calif. (beverage units), 
are Don D. Hilke of Everfrost and Edward R. Budd of B. F. Shearer Co. 


Hot cashews, mixed nuts and peanuts were displayed at its booth by the 
Rennie Nut Company, Larchmont, N. Y. William A. Rennie is seated. 
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Profit-Sharing Plan 
In Refreshment Drive 


THEATRE manaaers and their staffs 
are being given an opportunity to win a 
share of the weekly refreshment stand 
profits in a drive to increase sales cur- 
rently being conducted in its 80 theatres 
by the Florida State circuit, Jacksonville. 
To explain the aims of the campaign and 
to provide managers with ideas for in- 
creasing their grosses, Harry Botwick, 
general manager of the confection sales 
department, designed a handsome book- 
let, which was prepared by Bill Fegen- 
bush of the art shop of the Florida the- 
atre, Jacksonville. 

The campaign is running for eight 
weeks (October 25th through December 
19th). Managers have been given a per 
capita and gross sales quota, based or 
the individual results of each theatre. 
The per capita figure is based on their 
average returns, and the gross sales 
represent their average weekly gross in 
refreshment sales. Each manager re- 
ceives 5% of all gross confection sales 
in excess of this established quota, pro- 
vided that the per capita equals or ex- 
ceeds the per capita quota. Results are 
checked and awards made on a weekly 
basis. 

Other prizes include an award of $25 
to all theatres averaging |0c per person 
or better during the overall 8-week 
period. In addition a cash prize of $10 
is to be awarded each manager if the 
circuit per capita on popcorn averages 
.035 during the final two weeks of the 
drive. (This goal is based on what other 
circuits are averaging on popcorn.) 











NEW LITERATURE 


Ice Cream Freezers: A new booklet de- 
scribing the advantages to theatres in 
making their own ice cream has been issued 
by Mills Industries, Inc., Chicago. En- 
titled “How To Make An Extra $4,274.40 
Every Year With a Few Minutes’ Work 
Each Day,” the booklet (No. EB-3) con- 
tains a description of the Mills’ “AIl-Pur- 
pose Continuous Freezers.” Market data 
and charts showing how profit potentials 
in any area can be estimated are also in- 
cluded. In addition the booklet contains 
photographs and letters from typical opera- 
tions. A copy of the publication can be 
secured by writing the company at 4100 
Fullerton Avenue, Chicago, 39. 


Fountain Food Equipment: A 20-page 
catalog illustrating and describing its new 
line of fountain food equipment has been 
issued by the Bastian-Blessing Company 
of Chicago. The equipment is trade-named 
the ‘“Hi-Line,” because, the company points 
out, all units are nine inches off the floor 
and have working surfaces approximately 
higher than conventional 
dimensions. Included in the line are 
creamer units of 10 and 20-gallon ice cream 


three inches 
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capacities, facilities for serving hot and cold 


foods, storage and display cabinets, and 
workboards with and without dish-washing 
Oft-the-floor counters are 
available. ‘The catalog will be sent free 
upon request to the company at 4203 West 
Peterson Avenue, Chicago 30, 


machines. also 


Large Cash Drawer 
For Under-the-Counter 


\N UNDER-THE-COUNTER 
cash drawer of large capacity to be used 
as a money drawer at the refreshment stand 
has been introduced by the Indiana Cash 
Drawer Company, Shelbyville, Ind. 

Designated “Model G-1,” the unit has 
a lower section with 10 currency compart 





ments. A sliding tray—the top section 
has 5 coin tills for handling loose coins and 


5 coin compartments for handling packaged 


coins. 
‘The drawer is 211% inches long by 201% 
inches wide by 63g inches deep. It is 





Teed up" for fall is "Foursome," the new pack- 
age candy (above) being introduced by the 
Brock Candy Company, of Chattanooga, Tenn. 
It consists of four chocolate-covered peanut butter 
chips wrapped in cellophane and comes packed 
with 24 packages to the box, 12 boxes to the 
case, and in 100-count. 





equipped with a high-grade dise tumbler 


lock ; bell that 


time the drawer is opened. Special roller 


and a warning rings each 
mechanism is designed to give free and easy 
operation, opening the drawer to a smooth, 
full stop. 

‘The oak 


with an exterior finish of natural lacquet 


unit is constructed of white 


(Basswood). ‘Vhe interior is finished with 
several coats of shellac and lacquer. Screw 
holes are provided for easy installation of 


the cash drawer. 


DANCING DOLLS FOR THE REFRESHMENT STAND 





Dancing dolls floating in mid-air are the latest attraction designed for the refreshment stand of 
Loew's theatre in Rochester, N. Y., by manager Lester Pollock. The eye-fetching dolls do their per- 
forming through a motor-driven device. 
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MAN 
USEFUL INFORMATION FOR THE THEATRE 


rena TaroRRATON FOR Tor THEATRE AR ——— 

FOR THE GREATLY INCREASED | 

VOLUME OF LIGHT DEMANDED | 
BY 3-D, CINEMASCOPE 


d 
and other wide screen processes you need af 


ee ; 5 
PROJECTION ARC LAMP 


Burns 10 mm “‘Hitex” carbons at 135 amperes, or 11 mm regular 
carbons at 120 amperes. For the 


FULL HOUR RUNNING PERIOD 


of 5000-ft 3-d reels, the 10 mm ‘‘Hitex’’ can be burned at 120 
amperes, or 11 mm regular carbons can be burned at 115 
amperes. The color value and intensity of the light at the screen 
is maintained constant throughout a full trim 


WITHOUT MANUAL ADJUSTMENT 


by an automatic arc crater positioner. Positioned in the path of% 
the light beam, National’s new Reflect-O-Heat Unit permits a 
great increase in light at the screen 


WITHOUT A CORRESPONDING INCREASE 
IN HEAT AT THE APERTURE 


ts ‘ ; 
’ hse A dee 


: y this new lamp now, NATIONAL 
Notiong| Theatre Supply abou 


Division of Metional.s Simplex + Bludworth Inc 


“THERE'S & BRANCH NEAR YOU" 
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Che Needles Eye 


A Department on PROJECTION & SOUND 





* No other art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that 


through which the motion picture has to pass—an optical aperture—in the continuocs miracle of the screen 


by a man and his machine, the projectionist and his projector.’—TERRY RAMSAYE. 


How to Determine Lamp Type 
Required for Wider Pictures 


Presenting a simple method of finding light needed for 


any picture width, or width proper for existing equip- 


ment, with either standard or CinemaScope prints. 


by GIO GAGLIARDI 


BEFORE THE 
wide-screen and 3-D pictures, the relation- 


coming of 


projection 
had 


straight- 


between screen size and 


light 
come 


ship 
output be- 
pretty 
forward and_ simple. 
It was generally con- 
ceded that the suprex 
lamps 
supply enough light for 
pictures up to 22 feet 
that for 


larger screens, bigger 


carbon could 


wide, and 





reflector, or condenser, 
lamps 
Data were available to guide the 


Gio Gagliardi 


became _neces- 
sary. 
buyer so that he could predicate with fair 
the 
value for any given carbon trim and picture 


accuracy resulting screen brightness 

size. 

wider 
and 

metallized screen surfaces, many exhibitors 


Now with the coming of much 


pictures, three-dimension projection, 
and projectionists are somewhat confused 
over the results that may be expected from 
their light sources, and what light sources 
they require. We here supply data for 
figuring out the answer in any instance. 

Before we work out the function and 
uses for the new light trims and screens, 
should picture brightness 


we consider 
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standards. Quite some time ago the Society 
of Motion Picture and ‘Television Engi- 
neers established that for best exploitation 
all 
should be illuminated so that they had a 
brightness of 10 with a 
minimum of 9 foot-lamberts, and a maxi- 
mum of 14 


of existing picture qualities, screens 


foot-lamberts, 
foot-lamberts. “hese values 
of 14 foot-lamberts were to be obtained on 


a blank screen, (a foot-lambert 


is a unit 
of light reflected by the screen—it is the 
amount of light reaching the screen—foot- 


relation to the 
the 


obtained 


candles — in reflecting 
characteristic of material). 
These blank 
screen with the projectors running, no film 


all 


standard for normal operation. 


screen 


values were on ia 


in the machine, and other conditions 

It was considered that with this amount 
of brightness, the film densities and con 
trast values could be standardized so that 
picture quality could be maintained at a 
Recent 
these values of 
brightness, with the emphasis being placed 


high level generally. tests have 


served to confirm screen 
on the upper limit for best total results. 
In accordance with this information, we 
should strive to illuminate our screens for 
a brightness of 14 to 15 foot-lamberts. 
With these results in mind, let us see 
what type of lamps and carbon trims are 
available to fill the specifications for the 
various aspect ratios and projection systems 


now being used. Table 1 gives light pro 
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the most 


VERSATILE 
_ CARBONS 


WIDE SCREEN 
PROJECTION 


Nega- 
tive 


Posi- 
tive 


Amper- 
age 


Grade firade 


65-75 9x14 544¢ 7x9 545 ¢ 





8x9 545¢ 


557 ¢ 


9x14 544¢ 





75-90 9x20 552-09 5/16x9 





85-105 10x20 552-09 11/32x9 557 ¢ 





100-120 10x20 552-09 3/8 x9 557c¢ 





13.6x22 553-01 7/16x9 557 c¢ 





13.6422 553 1/2 «9 





13.6x22 583-08 1/2 x9 





FOR ANY SIZE 
THEATRE OR 
DRIVE-IN 


CARBONS, Inc. 


Boonton, N. J. 








F-1.9 
LENSES 


2 to 4 inch 
(Y% inch steps) / 


» 


~~ 
> 


‘ROBIN- 
EXTRLITE’ 


PROJECTION LENS © 


Now in production 


in 2" —2'/,"—2'/," 
2y,""—3"—3'/," 
31/,"—3 3," —4" 


Precision-built for best results 
=x «xk * 


WIDE SCREEN 


Manufactured by 
MAX SCHUMANN 
Hamburg, Germany 


A lenticular screen of outstanding quality 


Write, wire or phone 
for details 


Sold through independent 
supply dealers 


J. E. ROBIN, INC. 


Motion Pictute Equipment Specialists 
267 Rhode Island Avenue 
EAST ORANGE, N. J. 


Manufacturers of 
RECTIFIERS © MOTOR-GENERATORS 
SCREENS © PROJECTION LENSES 


duction data on carbon trims used in vari- 


us types 


of lamps. ‘This information was 
publi hed by the SMPTE 
screen brightness under the chairmanship of 
Dr. W. W. Lozier of the National Carbon 


the 


committee on 


and it covers operating 


total 


Company, 


current, rate of consumption, and 
light output for 29 carbon combinations. 

In this table the values of light output 
from the projector are given in total screen 
lumens under very definite conditions, as 
follows: 

1. Standard aperture of 0.600 x 0.825 
inch 

2. Shutter not running. 

4 No 
filters. 

$. Lenses used had speed of f/2.0 o1 

het 

Having the values of avatlable light 
desired 


we may now examine the Various 


film, no porthole glasses, 


sources, and knowing the 
brilliance, 
factors which go in between them. 


The where the 


is increased by 


screen 


first case Is picture size 
focal 


length lenses, and the aspect ratio ts varied 


using me rely short 


hy changing the size of the film aperture. 


Table 
to obtain 


of aperatures used 
1.33-to-l to 
the width of 
the 


2 shows the size 
trom 
that 


aspect ratios 
2-to x and shows also 
the aperture remains the same—only 
height is changed. 

Since the image of the arc crater Is cu 
reduced 


the 


cular in shape and it cannot be 


for fear of getting blue corners on 


picture, reducing the height of the aperture 


will mot increase the light on the screen. 





APERTURE APERTURE ASPECT 
HEIGHT WIDTH RATIO 
. . o 
0.600 inch 0.825 inch 1.33-to-1 
0.497 inch 0.825 inch 1.66-to-1 
0.472 inch 0.825 inch 1.75-to-1 
0.446 inch 0.825 inch 1.85-to-1 
0.412 inch 0.825 inch 2.00-to-I 








TABLE 2: Aperture sizes required to produce 
various picture aspect ratios in projection. 














In fact, although this reduction will keep 
light center the 
it wall the total 
of light delivered to the whol 


lor this reason, to obtain the amount ot 


the volume at the same, 


actually reduce amount 


screen, 
center light in foot-candles, we use stand 
ard aperture values so long as we use the 
picture width tor comparison regardless of 
aspect ratio. Such values are 
Fable 3. Here the total 
were calculated for a standard film aper 
(0.600-inch by 0.825-inch) 


picture aspect 1.33-to-1, having a 


given in 
screen lumens 
ture with a 
ratio of 
center-to-side light) distribution ratio of 
70%. 
With 


determine 


dificult to 


much light is necessary to 


these data it 1s 


hou 


not 


TABLE |: Screen illumination ratings 
of carbon arcs with 0.600 x 0.825- 
inch aperture. 


NON-ROTATING H.I. (suprex) with 14-in. 
£/2.3 mirror: 


t. 8mm pos., 60 amps, 36v—10,300 lumens 
at 80% dist.; 11,000 lumens max. at 65% 
dist. 

2. 8mm pos., 65 amps. 38v—!1,800 lumens 
at 80%, dist.; 12,700 max. at 65% dist. 

3. $mm pos., 70 amps, 40v—13,000 lumens 
at 80%; 14,000 max. at 65%. 

4. 9mm pos., 65 amps, 41v-—12,300 lumens 
at 80%; 13,000 max. at 70%. 

5. 9mm pos., 75 amps, 45v—1!3,800 lumens 
at 80%; 15,000 max. at 70%. 


ROTATING, with 16-16!/2-in. £/1.9 mirror: 


6. 9mm H.I. pos., 75 amps, 52v—1!3,000 
lumens at 80%; 16,000 max. at 60%. 

7. 9mm H.I. pos., 85 amps, 58v—15,000 
lumens at 80%; 19,500 max. at 55%. 

8. 10mm H.I. pos., 100 amps, 60v—16,000 
lumens at 80%; 20,000 max. at 60%. 

9. Ilmm H.I. pos., 115 amps, 55v—18,500 
lumens at 80%; 21,500 max. at 65%. 

10. 9mm Hitex pos., 105 amps, 63v— 
16,500 lumens at 80%; 22,000 max. at 60%. 

11. 9mm Hitex pos., 110 amps, 65v— 
23,500 lumens at 60%, dist. 

12. 9mm Hitex pos., 115 amps, 70v— 
19,500 lumens at 80%; 24,000 max. at 60%. 
13. 10mm Hitex pos., 
24,000 lumens at 65% dist. 

14. 10mm Hitex pos., 130 amps, 66v— 
21,000 lumens at 80%; 25,500 max. at 65%. 

15. 10mm Hitex pos., 135 amps, 70v— 
26,500 lumens at 65%, dist. 

16. 10mm Hitex pos., 140 amps, 75v— 
22,000 lumens at 80%; 27,000 max. at 65%. 


125 amps, 64v— 


EXPERIMENTAL, £/2.0 mirror: 


17. 10mm Ultrex pos., 165 amps, 80v— 
34,000 lumens at 60%, dist. 

18. Itimm Ultrex pos., 195 amps, 80v— 
28,000 lumens at 80%; 35,000 max. at 65%. 


CONDENSER LAMPS with 13.6mm pos., lens 
£/2.0: 


19. Hl. pos., 7/16-in. neg., 125 amps, 
68v—1!1,500 lumens at 80%; 14,500 max. at 
60%. 

20. H.1. pos., /2-in. neg., 150 amps, 74v— 
16,000 lumens at 80%; 19,500 max. at 60%. 

21. H.1. pos., /2-in. neg., 160 amps, 77v— 
16,500 lumens at 80%; 20,500 max. at 60%. 

22. Hitex Super pos., !/2-in. neg. (heavy- 
duty), 170 amps, 70v—17,500 
80%; 20,700 max. at 60%. 

23. Hitex Super pos., '/2-in. neg. (heavy- 
duty), 180 amps, 74v—19,300 
80%; 24,800 max. at 60%. 

24. Ultrex pos., exper. neg., 265 amps— 
26,000 lumens at 80%; 28,000 max. at 60%. 

25. Ultrex pos., exper. neg., 290 amps, 
80v—30,000 lumens at 80%; 34,000 max. at 
45%. 


lumens at 


lumens at 
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f the 


free passage © 
; y from the aperture 
y withdrawn by 
Strong has 
ut a cor- 


e light beam permits 
i trays a 
i sverting the hea 
hon econo from which heat 's rapidl 
he la 


tack. Thus, 

: t through the sto° . 

gusette? Se aan in usable light witho 
us 


erture. 


positioned in the path of th 


visible lig 
and back into tn 
« mechanically In 
made possible © 

responding incred 
crate 


tue are 
f the positive © jed, without m 
tomatically maintained, er-positioning sy 


tremendo 
n heat at the op | ve 
t the exact focal point ° “ 
m anval adjustment DY 
stem. Each 


se i 


The position © 


is au : : ic crat ich is 
reflector ! nq’s exclusive Lightronic tor, the speed of whic 
means of Strong d by a separate moro” tream of air directe 
carbon is eT dani Lightronic Tube. oo events We deposit 
governed by -_ ¢ stabilizes its burning and P 
3 the ar 
ust above 
of soot on the reflector. nts are instantly 


various compone 


tion to any future developments in 


whereby the 
ts ready adapta 


techniques. 


Unit construction, 
removable, perm! 


carbons oF burning intermittent 


es for 


’ t ri 
Bevo 00? 130 amperes 


Underwriter ? 
Y us service at 


rat 
pted for listing 4 continuo 


Acce peres an 


service at 135 am 






Projects 


a Much Higher Level 


of Illumination 
Than Any Other 
Lamp 


In impartial tests the foot candle meter proves 
that it is the most powerful of all lamps, and 
you can’t argue with a light meter. 


Accommodating a 20-inch carbon, the “Super 
135” is the only Reflector Arc Lamp which 
can burn the 10 mm “Hitex’’ carbon at 120 
amperes or 11 mm regular carbons at 115 
amperes for a full hour as required by 3-D 
5000-foot reels. The increased volume of light 
projected by the “Super 135” is especially 
important with 3-D because of the 60° light 
lost to the viewer, resulting from the use of 
polaroid filters. The “Super 135” furthermore 
maintains a screen light that, in itensity and 
color value, is constant and identical to that 
of the associated lamp which is burning 
simultaneously. 


THE STRONG ELECTRIC CORPORATION 


The World's Largest Manufacturer of Projection Arc Lamps 
1 City Park Avenue 


Please send details on Strong "Super 135" Projection Arc Lamps. 
NAME 

THEATRE_ 

STREET 

CITY & STATE 

NAME OF SUPPLIER 


Toledo 2, Ohio 










produce any of the destred amount of light amounts of light under conditions of stand factor of 15%, it would be necessary to 
for a chosen screen width; or to determine ard operatior deliver 20 foot-candles to the center of the 
brightness at the center of the screen when Let us take a few examples of carbon screen in order to obtain a screen bright 
given the total light and the screen width trims and outputs from Table 1 and follow ness of 15 foot-lamberts (75% of 20). 

This table expands a previous one (BetTer them through the necessary simple caicula- However, the metallic-surfaced (specu 
LP HEATRES Guide Number for 1952) to tions to determine what carbon trim should lar) screens are rated to have reflection 
include screens 60 feet wide and total light be used for the desired picture width in values of from one and a half to two times 
alues up to 16,000 lumens. At present — each case. that of the typical “white” (diffusive) 
there are no commercial projection systems If we were to employ a white matte screens. Therefore in order to obtain a 


lable which deliver more than these screen, which has an average reflection brightness of 15 foot-lamberts from a good 


FOOT-CANDLES AT CENTER OF SCREEN 
6 7 8 9 10 11 12 13 14 15 16 17 18 


475 785 900 1,010 1,125 1,235 1,350 1 460 1.570 1.685 1,795 1.910 2.020 


880 1.030 1.175 1,320 1,465 1,615 1,760 1.905 2055 2.200 2340 2.500 2.640 


1,110 1,300 1490 1,670 1,850 2,040 2,220 2410 2600 2.785 2,970 3.160 3,340 
1,375 1,605 1,830 2,065 2,290 2520 2,750 2980 3.210 3,440 3,670 3,895 4,125 
1,665 1,945 2,220 2,500 2,775 3,050 3,330 3.610 3°85 4,160 4440 4,715 4,985 
1,980 2,310 2,640 2,970 3,300 3,630 3,960 4300 4620 4,950 5,280 5,620 5,940 
2,325 2,715 3.100 3,490 3,880 4,260 4,650 5.040 5425 5,810 6,195 6590 6,965 
2.695 3,145 3,595 4,040 4490 4,930 5400 5,840 6290 6740 7,175 7, 8,090 
; 2 “6t 0 7,740 8,255 8,765 9,280 
3520 4,110 4,690 5,280 5865 6450 7,040 7,625 8,215 8800 9,370. 
3,980 4,640 5,300 5,965 6640 7,285 7,960 8610 9,290 9,950 10,620 11,430 
4.450 5,190 5950 6690 7,410 8165 8890 9,650 10,400 11,140 11,880 12,810. 
4,970 5,790 6,620 7,450 8,275 9,100 9,930 10,740 11,580 12,430 13,280 ; 


5505 6415 7,330 8255 9,170 10,080 11,010 11,920 12,880 13,780 14,700 





3,095 3.610 4,120 4,645 5160 5670 6190 6705 7,220 


6,080 7,080 8,130 9,140 10,160 11,180 12,200 13,200 14,220 14,900 16,000 
6,660 7,760 8,880 10,000 11,100 12,220 13,330 14,460 15,580 oo 
7.270 8,460 9,700 10,900 12,120 13,330 14,560 15,780 
7,930 9,240 10,580 11,900 13,220 14,550 15,900 Noa 
8,600 10,000 11,500 12,900 14,350 15,78 ‘ 

9,300 10,830 12,410 13,990 15,540 

10,040 11,680 13,370 15,050 16,700 

(0,780 12,560 14,380 16,180 17,980 

11,640 13,560 15,520 17,500 

12,380 14,420 16,500 18,600 








FOOT-CANDLES AT CENTER OF SCREEN 
20 21 22 23 24 25 26 27 28 29 


2,250 2,360 2,585 2,695 2,810 2,920 3,040 3,145 3,260 








2,930 3,080 3,375 3,520 3,670 3,810 3,960 4,105 4,255 


3,715 3,895 4,265 4,450 4,645 4825 5,010 5,195 5,385 
4,585 4,810 5.270 5,500 5,730 5,960 6,190 6415 6,650 
5,830 6375 66506940 7,210 += 7,490~=—«7,770~—«8,045 
6,600 6,935 7,590 7,920 8255 8580 8,910 9,240 9570 


7,740 8,140 8,900 9,285 9,690 10,050 10,450 10,850 11,235 11,650 


8,990 9,440 10,335 10,780 11,235 11,680 
i ellen th TABLE 3: Total screen light in lumens, at a 
eee ee __ distribution ratio of 70%, with standard 
12,600 13,280 0.600x0.825-inch aperture, for various picture 
oa ~—~ widths, according to illumination (foot-candles) 
at cenier of screen. 




















14,100 14,850 
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metallic screen, projected light need not 
be more than 10 foot-candles. 
Now let us go to Table 1 and take [tem 


2, 8mm suprex carbon trim operating at 
65 amperes. The total light output for 
70% distribution should be somewhere 


11,800 and 
say about 12,200 lumens. 


12,700 lumens—let’s 
With a projec- 
tion shutter transmission of 50%, and port- 
the light 
reaching the screen should be 12,200 times 
50% 90%, 5500 


between 


hole glass transmission of 90%, 


times which equals 
In Table 3 for a “white” screen, 
follow the 20 foot-candle column down to 
5540, which will indicate that a “white” 


screen for a picture 2? feet wide could be 


lumens. 


Use d. 
WITH SPECULAR SCREEN 


If you were to use a metallic screen with 
a gain of two, then follow the 10 foot- 
candle column down to between 5160 and 
5865, which will indicate that a specular 
screen for a picture 31 feet wide could be 
used, 

With 9mm suprex trim (Item 5) oper- 
ated at 75 amperes, giving a total light out- 
put of 14,000 lumens, the light reaching 


the screen should be 14,000 times 50% 
times 90%, or 6300 lumens. Follow the 
10 foot-candle column down past 5865 


lumens, which indicates that on a metallic 
screen a picture 33 feet wide could be 
adovted for proper brightness. 

Consider also Item 8—10mm rotating 
positive carbon in a 16-inch reflector lamp 
operated at 100 amperes, giving a_ total 
light output of 18,000 lumens. ‘The light 
reaching the screen should be 18,000 times 
50° times 90%, or 8100 lumens. Follow 
the 10 foot-candle column down to 8275, 
which indicates that with a metallic screen 
a 38-foot picture could be adopted. 

In Item 13, we come to the new 10mm 
positive with 16-inch reflector lamp oper- 
ated at 125 amperes, for a total rated light 
of 24,000 The light 
reaching the screen should be 24,000 times 
55% times 90% or 10,700 
lumens. Follow the 10 foot-candle column 
down past 10,160, which indicates that the 
picture, with a metallic screen, could be 
between 43 and 44 feet wide. 

In Item 23 we have a condenser lamp, 


output lumens. 


times 90%, 


using a 13.6mm positive carbon with oper- 
ation at 180 amperes, for a total light of 
22,000 lumens at 70% distribution. The 
light reaching the screen should be 22,000 
times 55% times 90% times 85%, or 
9250 lumens. Follow the 10 foot-candle 
column down to 9170, which indicates that 
a picture 40 feet wide could be thus 
illuminated. 

As mentioned before, these same figures 
and calculations will apply regardless of 
what aspect ratios are used, so long as the 
width of the film aperture plate is kept at 
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* Make that major change right and permanent by installing 


PANORAMASCOPE 


the screen specially developed to favor ALL of the new 
projection techniques perfectly. 


* CAST IN ONE PIECE, * NO SEAMS, SPLICES OR JOINTS. 
* METALLIC BASE FROM FRONT TO BACK, 

* WASHABLE. * WILL NOT OXIDIZE OR DISCOLOR, 
* USED IN LEADING CITIES FOR THE TESTING AND EDITING 
OF 2-D, 3-D, TECHNICOLOR AND WIDE-SCREEN PICTURES. 
about the PERKINS 


lnquire fluminum Pre-Fabricated Wide-Screen Frames. 


PERKINS THEATRE SUPPLY COMPANY INC. 


505 PEARL STREET BUFFALO, N. Y. MOHAWK 3615 


In Canada: Perkins Electric Co, Ltd... Montreal, Toronto, Moncton. Vancouver. 











Clear Pictures, Free from Streaks 
and Objectionable 
Seams 















Permanently flexible, solid-plastic sereens with silver finish, ideal for all types of projection. 
Practically invisible seams made by ELECTRONIC process 


$1.50 PER SOUARE FOOT. 







PRICE 


Send today for free samples 


WILLIAMS SCREEN COMPANY 


1675 Summit Lake Boulevard Akron 7, Ohio 










economy, and peace of mind. 


ieee re LAVEZZI 
MACHINE WORKS 


4635 W. LAKE ST., CHICAGO 44, ILL. 











Now You Can Install the 
CRON-0-MATIC 


Fully Automatic 


CARBON SAVER 
at the NEW LOW PRICE of only 

















Saves $400 a year on carbons if you are 
using Ashcraft "'D" or "E," Brenkert-Enarc, 
Peerless Magnarc or Strong Mogul lamps. 
Burning average lengths (3!/4) down to %4,” 
saves 2!/2" or 22.2% of carbon costs. 
Uses positive stubs of any length, without 
preparation. When entirely consumed, the 
new carbon goes into use without losing the 
light, or otherwise affecting lamp operation. 
If your dealer can't supply you, 
order direct. 


DEALERS NOT PRESENTLY HANDLING 

THIS SENSATIONAL CARBON SAVER 

ARE INVITED TO INQUIRE ABOUT A 
DEALERSHIP 


PAYNE PRODUCTS CO., 


Cron-O-Matic Division 
2451 W. Stadium Bivd., Ann Arbor, Mich. 


[] Send literature on the Cron-O-Matic. 
[ } Ship Cron-O-Matic Carbon Saver. 
[} C.O.D., including postage. 
'') Remittance herewith. 
NAME 
THEATRE 
STREET 
CITY & STATE 


EXPORT: Frazar & Hansen, Ltd., 
San Francisco, New York, Los Angeles 











Wide Screen Means Bigger B. 0. 
Our All-Purpose Stereo Screen 
Has All These Features: 

@ Excellent for 3-D, 2-D, and all wide-screen systems. 


® 3.5 to | brightness gain over flat white screen. 
@ New type invisible seams—will not show in picture. 


© LOWEST PRICE EVER— 4.1, OQe so. Ft 


Prompt Shipments on Wide Angle Lenses— 
Order Now! 


~ \ Aae The Department Store of 


° the Motion Picture Industry.” 
> , 


$9.5 ~S.0.S. CINEMA 
. SUPPLY CORP. 


Dept. A, 602 W. 52 St., N.Y. 19 
Cable: SOSOUND 
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cally, 


| trame 


short-focal length 
lenses are used to enlarge the picture. 


W hen the anamor! phic 


).825-inch 
system is used, 
however, to obtain Jateral expansion opti 
a different procedure must be used 
to calculate the total light required for dif 
It must be realized 
the 


ferent picture widths. 


that with an anamorphic lens, film 
frame (which in the CinemaScope system) 
is a little larger than standard) is doubled 
in effective width optically. Thus the film 
image area in eftect is doubled; hence, if 
the the anamorphi 

J 


ignored, the light for each 


lenses were 


foot of 


loss in 
square 
screen area would be decreased by one half, 


although tota: light would be the same. 


values of Table 3 to our anamorphic con- 
ditions. ‘These values are for regular (non- 
“white” 


anamorphic) projection on a 


screen. We can translate the conditions of 
our CinemaScope presentation on a specular 
screen, first by dividing the chosen picture 
width of 52 feet by 
anamorphic expansion to double the frame 
W idth), 
center 


two (because of the 


multiplying the desired 
( 10 toot- 


then by 

screen illumination 

candles) by two. 
Thus to use Table 


of light requirements for the CinemaScope 


3 for our calculation 


production, we take 26 feet as our picture 
width, and 20 foot-candles as the desired 
For 


illumination, a picture width of 26 





CARBON ARC 

TRIM LAMP 

e + 

14” reflector 
14” reflector 
16” reflector 
16” reflector 
Condenser 


8mm suprex 
9mm suprex 
10mm H.I. 

13 10mm Hitex 
23 13.6mm Hitex 











TABLE 4: Possible picture widths for stand- 
ard screen brightness with various types of 
light sources and operating amperage. These 
widths were obtained under following assump- 
tions: (1) use of metallic (specular) screen 
that has at least 2-to-I reflection gain over 
@ good “white" (diffusive) screen; and (2) 
light output values as given in Table | are 





AMPERES 


WIDTH OF SCREEN 


SHORT FOCUS | ANAMORPHIC 
LENSES LENSES 

* & e 

65 31 feet 44 feet 

75 33 feet 46 feet 

100 38 feet 53 feet 

125 44 feet 60 feet 

180 46 feet 56 feet 


ARC 








maximum obtainable and equivalent to 
100% efficiency, which of course is not a 
practicable expectation in operation, not 
only with respect to machinery, but to screen 
surface, which steadily deteriorates. The 
above values should be the maximum and 
may be reduced by 15% to 20% for normal 


operation. 








It follows then that the total amount of 
light which served to illuminate the film 
the 
over twice the area; therefore, the light 


(in aperture) now is. spread 


on every square foot of the expanded pic- 


| ture is decreased by one-half. But a specu- 


| lar screen, with its metallic surface is able 


to reflect light very efficiently, as we have 
noted, and this increased reflectivity serves 
to compensate for the reduction of light 
due to expansion, 

In other words, if we can illuminate a 
“white” 
standard projection system, then the same 


screen to proper brightness with 


/amount of light would be sufficient with 


a good anamorphic system to illuminate a 


picture twice as wide to the same bright- 


ness, so long as we use a specular screen. 


FINDING ANAMORPHIC NEEDS 


a CinemaScope pic- 


Now 


Let us assume that 


ture 52 feet wide has been selected. 


|} how can the light requirements be deter- 


| mined by using the tabulations and values 


Remember 


| Remember 
}s h ou l d 


| . 
} amounting 


to non-anamorphic projection? 


that 


applying 
a value for 
of 10 foot- 


achieving standard brightness. 


we have set 


center screen illumination 


candle for 
also that our specular screen 
reflectance 
that of a 


represent increased 


to at least twice 


“white” screen. 


Now here is how we can apply the 


feet, and center screen illumination of 20 
foot-candles, Table 3 indicates the need 
of 7740 lumens at the screen. Divide 7740 
50% (total efficiency factor as previ- 
ously applied to non-anamorphic systems ), 
and 90% 
you get 17,000 lumens as the total light 
the This 
filled by using light 
or Item §, Or 


by 
for port glass transmission, and 


output required at screen. 
requirement may be 
sources indicated in Item 7, 


Item 20 of Table 1. 
* 
*“‘BOWLINE”’ FRAME SHOWN 


Explaining operation of one of the adjustable feet 
for the ‘'Bowline’ screen frame made by H. R. 
Mitchell & Company of Hartselle, Ala., is J. L. 
Hicks, sales manager, at a special demonstration of 
the frame at the Hote! Edison in New York last 
month. Looking on are (left to right) Thomas H. 
Kirby, of the Radio City Music Hall; Harry Rubin 
of Paramount Theatres, and Allen Smith, New York 
branch manager for National Theatre Supply. For 
specifications of the Mitchell frame, see page 42. 
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Index to Products Advertised 
& Described in this issue, with 
e Convenient inquiry postcard 


Firms are numbered for easy identification in using postcard. Dealer indications refer to listing on followiag page. 


ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 
Number Page 
1—Adier Silhouette Letter Co. 45 
Changeable ietter signs: Front lighted panels for 
drive ins (1A), back-lighted panels (18), and 

changeable Iwiters (1C). A’! dealers. 

2—American Seating Co. .. Mey. 
Aud'torium chairs. NTS and direct. 

3—Ampex Corp .. ; er oF 
Stereophunic sound system. Direct 

4—Ashcraft Mfg. Co., C. S. > oe 


Projection arc lamps. Unaffiliated dealers. 


5—Ballantyne Co., The = a 
Drive-in equipment package. Dealers 1. 3, 10, 
18, 19, 20, 34, 36, 42, 57, 64, 67. 72, 74, 87, 89, 


94, 100, 103, 108, Hil, 119, 125, 129, 130, 132. 


6—Carbons, Inc. 5 29 


Projeciion earbons. Franchise dealers. 


7—Coca-Cola Co., The .. 2nd Cover 


Soft drinks (7A), beverage dispensers (7B). Branches 
in principal cities. 


8—Connolly, Inc., J. J. sa ae 
Frankfurter grill. Direct. 

9—F & Y Building Sdervice, The 22 
Architectural design and building service. 

10—GoldE Manufacturing Co. 43 
Portable spotlight. All dealers. 

11—Griggs Equipment Co. . 40 
Auditorium chairs. Direct. 

12—Heywood-Wakefield Co. 7 
Auditorium chairs. Dealers 8, 10, 23, 31, 54, 97,— 
101, 125 and branches. 

13—Hollywood Curvascope Frame Co. . 40 
Screen frames. NTS. 

14—Imperial Electric Co. yale 4\ 
Motor-generators. Direct. 

15—International Projector Corp. 4th Cover 


Stereophonic sound system. NTS. 


16—Koiled-Kerds, Inc. ... 20 


Self-coiling cords for in-car speakers. All dealers 


and Graybar Electric Corp. 


17—LaVezzi Machine Works 33 


Projector parts. All deaalers 


18—Mitchell Co., H. R. 6 


Wide-screen frames. Direct. 


19—Motiograph, Inc. 9 
Projection and sound equipment (I9A), 
speakers (19B), motor-generators _—- Dealers 8 
10, 12, 3, 26, 29, 34, 33. 35, 39, 41, 48. 52, 55, 
57, 61, 62, 67, 72, 82, 87, 96, 100, 105, 106, 110, 
113, 119, 125, 126, 128. 


in-car 


20—National Carbon Co., Inc. ea, 
Projection carbons. All dealers. 

21—National Super Service Co., Inc.......... 51 
Vacuum cleaners. Alj dealers. 

22—National Theatre Supply. 28, 45 
Distributors. 

23—Payne Products Co. ; 34 


17, 22. 37, 4 


Carbon savers. Deaalers |i, I, 
0 119, 126 and National 


66, 79, 105, 109, itt, 14, 


Theatre Supply branches in Albany, N. Y., Memphis 
and Denver. 

24—Perkins Theatre Supply Co., Inc. <a 
Wide-sereens (24A), 


sereens frames (24B). Direct. 





Reference Adv. 

Number Page 

25—Poblocki & Sons 40 
Drive-in sereens. NTS 

26—Projection Optics Co. ore 15 
Projection lenses. Distributor: Raytone Sereen Corp. 

27—Raytone Screen Corp. 39 
Projection sereens. Direct. 

28—RCA Service Co. pt ae 
Projection and sound equipment maintenance service. 

29—Robin, Inc., J. E. eee re 
Projection eee (29A). wide-sereens (298), motor - 
generators (29C), rectifiers (29D). Direct. 

30—S. O. S. Cinema Supply Corp....... .34 
Distributors. 

31—Simonin's Sons, Inc., C. F. 24, 25 


Popcorn seasoning. Direct. 


32—Strong Electric Corp., The......... phones 


Srelestion are lamps. Dealers i, 2, 3, 4, 7, 8, 9, 10, 
(2, 13, 16, 17, 18, 19, 20, 21, 23, 24, 25 27, 31, 
4, Hi 36, 38, 39, 40, 41, 42, 43, 45, 46, 48, 49, 

52, 54, 55, 56, 57, 58, 60, 61, 62, ° 65, 67, 
69, 72. 73, 74, 75, 76, 77, 78, 80, 81, 87, 88, 89, 


90 93, 94, 95, 97, 99, 100, 101, 102, tos. 104, 106, 
166, 109, 110, ttt, #12, 113, 814, 828, 126, 127, 
128, 129. 

33—Theatre Seat Service, Inc.... eee 
Theatre chair rehabilitation service. Direct. 

34—Unistrut Products Co........ eee 
Screen frames. Direct 

35—Valien, Inc. .. : 45 
Curtain wacks and controls. Direct. 

36—Wagner Sign Service, Inc. ..... 5 
Attraction frames (35A), glass windows (56B), onenet 
panels for drive-in signs (55C), plastic letters (65D). 
Dealers |, 8, 10 12, 13, 14 15, 16, 20, 24, 22, 23, 
= * 2. 28, 2%, 31, 33, 34, 35. 39, 40, 41, 42, 

9, 52, 54, 55, 57, 58, 60. 62, 64. 65, 66, 

a7, oe, 30; 71, 72, 74, 76, 77, 81, 83, 85, 86, 87, 
88, 94, 96, 97, 101, 102, 103, 104, 109, 110, 143, 
114, (15, iis 117, 419, 124, 125, #26, 127 and 
NTS Detroit. 

37—Walker American Corp. 3rd Cover 
Projection screens. NTS. 

38—Westrex Corp. cn ie 
Foreign distributors. 

39—Whitney-Blake Co. ae 
Non-conduit speaker system for drive-in theatres. 
Distributor: Graybar Eleetrie Corp. 

40—Williams Screen Co.... . 22 


Projection sereens. Direct. 


EDITORIALLY 


LARGE CASH DRAWER, page 27 


Under-the-counter cash drawer of large ca- 
pacity for the refreshment stand from the Indiana 
Cash Drawer Company. Postcard reference num- 
ber E4l, 


STEEL WIDE-SCREEN FRAME, page 37 


Metal framing system adapted to wide-screen 
frame construction by Unistrut Products Com- 
pany. Postcard reference number 34. 


3-D PROJECTOR EQUIPMENT, page 38 


Projector synchronization and filter equipment to 
improve quality of 3-D projection developed by 
Polaroid Corporation. Postcard reference num- 
ber E42. 


AIR CONDITIONERS, page 38 

New line of packaged air conditioners from Gen- 
eral Electric. Postcard reference number £43. 
CINEMASCOPE SPLICER, page 40 


New splicer especially deveolped for Cinema- 
Scope film by Neumade Products Corporation. 
Postcard reference number E44, 


PLASTIC SPEAKER COVERS, page 41 


Plastic covers to protect drive-in speakers and 
junction boxes during winter marketed by Central 
States Paper and Bag Company. Postcard refer- 
ence number E45. 


WIDE-SCREEN FRAME, page 42 


“Bowline'’ screen frame of steel with adjustable 
features for wide-screen projection, made by H. R. 
Mitchell & Company. Postcard reference number |8. 


STEEL STEP LADDERS, page 42 


Steel step ladders with “automatic action" cast- 
ers produced by the Precision Equipment Company, 
Chicago. Postcard reference number E46. 


ADJUSTABLE SCREEN FRAME, page 44 

Wooden screen frame with adjustable features 
tor wide-screen projection, made by Hollywood 
Curvascope Frame Company. Postcard reference 
number 13. 


MAGNETIC ROAD SWEEPER, page 44 


New magnetic road sweeper developed by Eriez 
Manufacturing Company. Postcard number E47. 


_,¢ For furthr information concerning products referred to 
on this page, write corresponding numbers and your name 


and address, in spaces provided on the postcard attached 


below, and mail. Card requires no addressing or postage. 


OO O60 SESE EEE EOE ESOS EE HOO EEEOEEEEEE ERA E DEO OR OREO ORAS RRO deeded ett ee) 


TO BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me according to the following 
reference numbers in the December 1953 issue— 


ooeneee oeeeeee eee eee ore eee 











NAME 

THEATRE or CIRCUIT 
STREET ADDRESS. 
CITY. 


STATE 





OS © © 6S Oe © © OS ESE OE OS OOS ORES SOS SF ORES OS SE a 









Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from Index of Advertisers on preceding page 


ALABAMA 


i—Queen Feature Service, 1912'4 


ARIZONA 


2—Girard Theatre Supply, 532 W. Van Buren St., 


ARKANSAS 
3—~Arkansas Theatre Supply, 1008 Main St., Little Rock. 
4—Theatre Supply Co., 1021 Grand Ave., Fort Smith 


CALIFORNIA 


Fresno: 
6—Midstate Thestre Supply, 1906 Thomas. 


Los Angeles: 
6—ijohn P. Filbert, 2007 8. Vermont Ave.* 
National Theatre Supply, 1961 8. Vermont Ave 
7—Pembrex Theatre Supply, 1969 8. Verment Ave. 
&6—B. F. Shearer, 1964 8. Vermont Ave. 


San Francisco: 
National Theatre Supply, 255 Golden Gate Ave. 
0—Preddey Theatre Supplies, 167 Golden Gate Ave. 
1O-—-B. F. Shearer, 243 Golden Gate Ave 

—United Theatre Supply, 112 Golden Gate Ave 
it—Western Theatrical Equipment, 337 ticiden Gate Ave." 


COLORADO 


Denver: 
National Theatre Supply, 2111 Champa 8t 
12——Bervice Theatre Supply, 2054 Broadway. 
13—Western Service & Supply, 2120 Broadway.* 


CONNECTICUT 


New Haven: 
National Theatre Supply, 122 Meadow St. 


DISTRICT OF COLUMBIA (Weshingten) 
14—Brient & Sons, 925 New Jersey Ave., 
15—Ben Lust. 1001 New jersey Ave.. N. 
130—R & & Theatre Supply, 920 New Jersey Ave., N. W. 


FLORIDA 

16—Joe Hornstein, 273 W. Flagler St., Miami. 
17—Southeastern Equipment, 206 E. Bay St., Jacksonville.* 
16—United Theatre Supply, 110 Franklin St., Tampa. 
19—-United Theatre Supply, 3209 W. Fiagler St., Miami.* 


GEORGIA 
Albany: 
20-—Dixie Theatre Service & Supply, 1010 N. Slappey Dr. 
Atlanta: 
21—Capital City Bupply, 161 Walton St.. N. W. 
National Theatre Supply, 187 Walton St., N. W. 
22—Southeastern Theatre Equipment, 201-3 Luckie St., N. W.* 
23—Wil-Kin Theatre Supply, 301 North Ave., N. E. 


iILLNOIS 
Chicago: 


24—-Abbott Theatre Supply, (311 8. Wabash Ave.* 
25—G. C. Anders Co., 317 8. Sangamon § 
26—Gardner Theatre Service, 1235 8. Wabash Ave 
27—-Movie Supply, 1318 8. Wabash Ave. 
National Theatre Supply, 1325 8. Wabash Ave 


INDIANA 
Evansville: 
28—Evaneville Theatre Supply, 2000 E. Chandler Ave 


Indianapolis: 
29—Ger-Bar, ine., 442 N. Iilinois St 
30—Mid-West Theatre Supply Company, 448 N. Iilinois St.* 
National Theatre Supply, 436 WN. Hiinois St. 


IOWA 

Des Molnes: 
Si—Des Moines Theatre Supply, 1121 High St 
National Theatre Supply, 1102 High St. 
KANSAS 


Wichita: 
$2—Southwest Theatre Equipment, P. 0. Box 2138. 


Morris Ave., Birmingham. 


Phoenix. 


KENTUCKY 


Louisville: 
33-—Falls City Theatre Squionent, © » P 8. Third St 
34—Hadden Theatre Supply, 209 8. 3rd St. 


LOUISIANA 


New Orleans: 
35—-Hodges Theatre Supply, 1300 Cleveland Ave. 
36—johnson Theatre Service, 223 S. Liberty St. 
National Theatre Supply, 220 8. Liberty St. 
37—Southeastern Theatre Equipment, 214 8. Liberty S8t.* 
Shreveport: 
38—-Alon Boyd Theatre Equipment, P. 0. Box 362 


MARYLAND 


Baltimore: 
39—J. F. Dusmsan (o., 12 East 25th St 
National Theatre Supply, 417 St. Paul Place. 


MASSACHUSETTS 


Boston: 
40—Capitoi Theatre Supply, 28 Piedmont St.* 
4i—Joe Cifre, 44 Winchester St. 
42—independent Theatre Supply, 28 Winchester St. 
43—Massachusetts Theatre Equipment, 20 Piedmont St 
National Theatre Supply, 37 Winchester St. 
44—Standard Theatre Supply, 78 Broadway. 
45—Theatre Service & Supply, 30 Piedmont St 


MICHIGAN 
Detroit: 


46—Amusement Supply, 206 W. Monteaim St. 
47—Ernie Forbes Theatre Supply, 214 W. Monteaim St. 
48—McArthur Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave. 

Grand Rapids: 


49—Ringold Theatre Equipment, 106 Michigan St., N. W 


MINNESOTA 
Minneapolis: 


50—Elliott Theatre Equipment, {110 Nicollet Ave 
5i—Frosch Theatre Supply, (111 Currie Ave.* 
52—Minneapolis Theatre Supply, 75 Glenwood Ave 
National Theatre Supply, 56 Glenwood Ave 
53—Western Theatre Equipment, 45 Glenwood Ave. 


MISSOURI 


Kansas City: 
54—Missouri Theatre Supply, (15 W. {8th St.* 
National Theatre Supply, 223 W. (8th St. 
55-—Shreve Theatre Supply, 217 W. 18th St. 
56—Stebbins Theatre Equipment, 1804 Wyandotte St. 
St. Louis: 
57—MecCarty Theatre Supply. 3330 Olive St. 
National Theatre Supply, ati2 Olive St. 
56—St. Louls Theatre Supply Co., 3310 Olive St.* 


MONTANA 
59—Montana Theatre Supply, Missoula. 
NEBRASKA 


Omaha: 
60—Baliantyne Co., 1712 jackson St. 
National Theatre Supply, 1610 Davenport St. 
6!—Quality Theatre Supply, 1515 Davenport St. 
62—Western Theatre Supply, 214 N. 5th St.* 


NEW MEXICO 


63—Eastern New Mexico Theatre Supply, Box 1009, Clovis. 


NEW YORK 
Albany: 
64—Albany Theatre Supply, 443 N. Pearl. 
National Theatre Supply, 962 Broadway. 
Auburn: 
65—Auburn Theatre Equipment, 5 Court St. 
Buffalo: 
66—Eastern Theatre Supply, 496 Pear! St.* 
National Theatre Supply, 496 Peari St. 
67—Perkins Theatre Supply, 505 Peari St. 
68—United Projector & Film, 228 Franklin St. 
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BUSINESS REPLY CARD 
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Postage will be paid by— 
QUIGLEY PUBLISHING COMPANY 
ROCKEFELLER CENTER 
1270 SIXTH AVENUE 
NEW YORK 20, N. Y. 


AVNUUUUUUNNANUUUUUTE 


New York City: 
69—Amusement Supply, 341 W. 44th St. 
70—Capitoi Motion Picture Supply, 630 Ninth Ave 
71—Crown Motion Pieture Supplies, 354 W. 44th St 
72—Joe Hornstein, 630 Ninth Ave 
National Theatre Supply, 356 W. 44th St. 
132—Norpat Sales, ine 113 W. 42nd St. 
73—S.0.S. Cinema Supply, 602 W. 52nd St. 
74—Star Cinema Supply, 447 W. 52nd St. 
Syracuse: 
75—Central N. Y. Theatre Supply, 210 N. Salina St. 


NORTH CAROLINA 


Charlotte: 
76—Bryant Theatre Supply, 227 8. Church St 
77—Charlotts Theatre Supply, 116 S. Poplar. 
78—Dixie Tneatre Supply, 213 W. 3rd St. 
National Theatre Supply, 304 S. Church St. 
79—Southeastern Theatre Equipment, 209 8. Poplar St.” 
80—Standard Theatre Supply, 219 S. Church St. 
8i—Theatre Equipment Co., 220 S. Poplar St. 
62—Kil-Kin Theatre Supply, 229 S. Church St. 
Greensborn: 
83—Standard Theatre Supply, 215 E. Washington St 
64—Theatre Suppliers, 304 S. Davie St 


OHIO 
Akron: 


85—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 

86—Mid-West Theatre Supply, 1638 Central rca 

National Theatre Supply, 1657 Central Parkw 
Cleveland: 

National Theatre Supply, 2128 Payne Ave. 

87—Ohio Theatre Equipment, 2108 Payne Ave. 

88—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 

89—American Theatre Equipment, 165 N. High St. 

90-—Mid-West Theatre Supply, 962 W. Third Ave. 
Dayton: 

91—Dayton Theatre Supply, i111 Volkenand St. 

92—Sheldon Theatre Supply, 627 Salem Ave. 
Toledo: 

93—American Theatre Supply, 439 Dorr St. 

94—Theatre Equipment Co., 1206 Cherry St. 


OKLAHOMA 
Oklahoma City: 


95—Century Theatre Supply Co., 20 N. Lee St. 
96—Howell Theatre gg (3 S. Walker Ave. 
National Theatre wea OA Grand Ave 
97—Gklahoma Theatre poly, ‘O28 w. Grand Ave.* 


OREGON 


Portland: 
98—Modern Theatre Supply, 1935 N. W. Kearney St.* 
Pt tp Motion Picture Supply, 916 N. W. {9th St. 
B. F. Shearer, 1947 N. W. Kearney St. 
(Or—tater: State Theatre Equipment, 1923 N. W. Kearney St. 
PENNSYLVANIA 


Philadelphia: 
102—Blumberg Bros. 1305-07 Vine & nd 
National Theatre Supply Co., 1225 Vine St. 
103—Superior Theatre Equipment, 1318, Vine St. 
Pittsburgh: 
104—Alexander Theatre Supply, 84 Van Bramm S&t.* 
105—Atias Theatre Supply, 402 Miltenberger St. 
National Theatre Supply, 1721 Bivd. of Allles. 
Wilkes Barre: 
106—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort. 


RHODE ISLAND 
107—Rhode Island Supply, 357 Westminster St., Providence. 


SOUTH DAKOTA 
108—American Theatre Supply, 316 8. Main St., Sioux City. 
TENNESSEE 
Memphis: 
109—Monareh Theatre Supply, 492 8. Second St.* 
National Theatre Supply, 412 8S. Secon 
110—Tri-State Theatre Supply, 318 &. Second St. 


TEXAS 


Dallas 
'ti—Hardin Theatre Supply, 714 b South Ham Rd. 
\12—Herber Bree, 408 'S. Harwood St. 
113—Modern Theatre Equipment, 1916 Jackson St. 
National Theatre Supply, 300 8. Harwood St. 
114—Southwestern Theatre Equipment, 2010 Jackson St.* 
115—Sterling Sales & Service, 2019 Jackson Bt. 
Houston: 
116—Southwestern Theatre Equipment, 1622 Austin St.* 
San Antonio: 
117—Alamo Theatre Supply, 1303 Alamotee St. 


UTAH 


Salt Lake City: 
118—intermountain Theatre Supply, E. First South St. 
119—Service Theatre Supply, 256 E. First South St. 
120—Western Sound & Equipment, 264 E. First South St.* 
VIRGINIA 
121—Norfoik Theatre Supply, 2700 Colley Ave., Norfolk. 


WASHINGTON 
Secttle: 


122—American Theatre Supply, 2300 First Ave., at Bell St. 
123—1inter-State Theatre Equipment Co., 2224 Second Ave. 
124—Modern Theatre Supply, 2400 Third Ave.* 
National Theatre Supply, 2319 Second St. 
125—B. F. Shearer, 2316 Second Ave. 
WEST VIRGINIA 
126—Charleston Theatre Supply, 508 Lee St., Charleston. 
WISCONSIN 
Milwaukee: 
127—-Manhardt Co., 1705 W. Clybourn St.* 
National Theatre Supply, ll N. Eighth St. 
(28—Ray Smith, 710 W. Sta t. 
129—Theatre Equipment & Supply. 41 N. Seventh St. 

















about Products . . 





% news and views of the market and its sources of suppiy 





Metal Framing System 
Adapted to Wide-Screen 


“Uni- 


a metal framing system, to wide- 


ADAPTATION — of 
strut,” 
construction has been an- 


Products Com- 


screen trame 


nounced by the Unistrut 


pany, Chicago. ‘The frame channel is 
made of cold rolled steel and framework 
can be built) with combinations of five 


basic sizes made in three gauges—I2, 16 
and 19.) In 
required since the channel has a continu- 


construction no drilling is 
ous slot into which the nut can be inserted 
at any point. 

The nuts are made with serrated grooves 
which “bite 
inturned edges of the channel for positive 
Rounded edges of the 
nut are designed to permit easy insertion, 


into” the wedge-shaped, 


clamping action. 


and spring construction permits holding 
the nut snugly in place for the bolting 
process. 

Alterations in the 


work can be made simply by loosening the 


size of the frame- 


nut and relocating it in the desired posi- 
tion. Channel and parts may be entirely 
dismantled and used again in various com- 
manufacturer points 


binations, the out. 


a 
% 
& 
2 
4 
* 


A "Unistrut’’ steel screen frame was installed at Balaban and Katz’ State- 
Lake theatre in Chicago as shown above from the auditorium (left) and 


BETTER THEATRES SECTION 





He adds that installation can be completed 
quickly, 
bonderized, a 


“Unistrut” parts are all 


applying a corrosion resisting 


paint base to metal. 


process of 


Greater Increase Seen 
In Arc Lamp Power 


FURTHER development in 
projection are lamps to some of greatet! 
power than any now on the market was 
predicted by Arthur Hatch, vice-president 
in charge of engineering of the Strong 
Electric Corporation, Toledo, in a state 
ment issued at the ‘Vesma-Teda-Toa con 
vention last month. Such lamps will not 
be commercially available in the foresee 
able future, he pointed out, adding that 
current lamps more than fulfill the require 
ments of present theatre conditions. 

“There has at no time in my experience 
been a status quo in projection are develop 
ment,’ Mr. Hatch explained. “Usually we 
have the lamp of the future on the draw 
ing board at the same time we are an 
nouncing a current new lamp. New lamp 
developments are usually announced when 


there are changes in principles of projection, 


behind the stage (right). The screen is 53 feet wide. (See text for 
description of how "Unistrut'’ is adapted to screen frame construction.) 


increases in light transmitting capacities of 
projectors and lens, increases in the popu 
lar sizes of screens, or when a_turthet 
understanding as to how to put more light 
on the screen without damage to the film is 
reached. 

“As an example,” Mr. Hatch said, ‘we 
are now for the first time publicly showing 
our big, new Super ‘135’ are lamp, while 
in our laboratory and engineering depart 
ments we have had for about two years a 
lamp which is capable of projecting 60,000 
a screen, which is far in excess 


he 


greatest lumen output of any lamp in pro 


lumens to 


of anything ever made for the theatre. 


duction is less than half of this figure. 
“However, theatres, projection practice, 
and associated equipment are not ready at 
this time to utilize a lamp of this type. For 
instance, the very size of the lamphouse is 
such that considerable attention must be 
given to booth space requirements and_ to 
special pedestals for mounting the lamp. 
‘Voday’s projectors, having optical clearance 
for only f/2.0 systems, could not possibly 
pass the high speed beam from this lamp 
house and present projection lenses would 
likewise be inadequate in acceptance angle, 
even if all 


“Furthermore, projection 


could be coordinated to this 


equipment 





ye 
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| 
i unphouse 


ind heat 


powerful there is no combina 


tion of film base removing means 


tilable that would illow projection or 


ilm to ( iccomplished without film de 
} 

struction 

Using 


in its of ill i pect could be likened 


system of highways If 


in analogy present theatre equip 


ment 


to oul present ome 


auto manufacturer started manutacturing 


a car capable of 200 miles an hour, the chiet 
advantage of the car could not be utilized 
it highways could not 


com! Similarly to utilize the 


pecul iy dvantage of the powerful ind 


which we ha ( n 


prac 
tandpoint will 


mammoth type of lamy 


sing in the future, theatre 


equipment 


i vreat change. Howeve1 
1 


when ready for this bi 


Strong lamp, we will announce it. 


\ few of the 


leak ed’ 


ol thi lamp hay 


feature 


ilready out despite our attempt 


cy and have probably given. rise 


rumors regarding lamy 


indoor or outdoor theatre 


requirements for all the present new prin 


( iple of picture presentation are concerned 


line of 


including the new Super ‘135’ will 


Strong comptete 


projection are 
lamp 


handle inv installation 


\Ir. Hatch declared 


with light to spare 


Equipment to {mprove 


Projection of 3-D Films 


PROJECTOR — synehroniza 


tion and filter equipment designed to im 


prove the quality of 3-D projection have 
been announced by the Polaroid Corpora 
Cambridge, Mass. 


being offered to exhibitors in a “package”’ 


tion The equipment is 
arrangement as part of a “Technical Serv 
ice Program,”’ which includes an illustrated 
manual on 3-D projection. 

The ‘“3-D Syne Unit” (Model E) is 
designed to help keep the two films in syn- 


box-like 


device that plugs into any conventional a.c. 


chronization. It is a compact, 
outlet and registers partial frame mis-syn 
chronizations by variations in the pattern 
of stroboscopic stripes visible through a 
small view window. 
the ““3-D Syne Control,” is wired between 


‘The companion unit, 


the selsyn motors ot the two projectors, 
with a knob which permits relative adjust 
ments in 1/6 frame steps. Used together 
the two units will enable the projectionist 
to discern and correct variations down to 
1/12 frame, according to the company. 

mis-synchronizations greater 
with a “‘tell- 


To detect 
one frame, a window 
filter is mounted to the top of the 
monitor unit. ‘This filter, which presents 


the two images of the right and left pro 


than 
tale”’ 


jectors as overlapping images of red and 


yreen respectively, permits the projection 
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rs Tae Pree 


POLAROID 3-0 
Svc MONITOR 


Meet Sere He 


Potarosd Corporation 


The Polaroid 


small mis-sync! 


3-D Sync Monitor" (above) detects 


nizations by the 


ariation in strobe 
stripes visible through the view window and larger 
means of the “tell-tale filter 
of the The "3-D Sync 


(below), to be used in conjunction with 


sync errors by 


mounted at the top unit. 
Control 
the monitor, permits the projectionist to make 
relative adjustments in the two projectors in 1/6 
frame steps by turning the switch in either direc- 
tion, depending on which projector is leading the 
other. When the strobe stripes in the monitor line 


up, the picture is in perfect sync, 


MOO LOCA TO any anes 
TAK WIE TD ADY » 


[URE ENOD OMY ONG STEP At a rine 
OER, BAM ATS eArCrmee® Mair 


“ " QUICKLY FRO 

ow 2 Ore seer y “ 
~ fy So FOP Ha Pway eerwien sree 

110 TA, ORAS MATEUCRObE Gamer: 


Prorat Gare. Comtbiiage, tat 


ist to determine which projector is running 
visibly ahead of the other (by seeing which 
color is leading the other in  fast-action 
scenes), and making appropriate correction 
with the syne control. When the mis-syn 
chronization is reduced to less than a single 
frame, more precise adjustments are made 
by lining up the strobe stripes in the 
window. 

The ‘Polaroid 3-D filter kit’ includes 
a pair of projection filters of high optical 
quality designed to reduce the blemishes 
and general lack of sharpness that some- 
times interfere with 3-D projection. In 
addition, the company has a “3-D Bright- 
ness-Match Filter,” designed to make ap- 
parent any difference in picture brightness. 
When held at arm’s length by the projec- 
tionist, this filter divides the image on the 
creen into two halves, the left half repre- 


senting the image from the left projector 


and the right half representing the image 
from the rigiteprojector. <A pair of spe- 
cial focusing filters, to be mounted on the 
observation window of the booth, are also 
included to help the projectionist adjust 
the focus of each projector independently 
by looking at the screen with field-glasses 
through each filter in turn, 

Finally, the is distributing a 


“3-D Manual,” 


which incorporates an illustrated check list 


company 
revised Projectionist’s 
tor consistently good 3-D projection. 

‘To supervise the installation of the filter 
unit in theatres, 
ices of both 
and 
‘The company 


kit and “syne control” 
Polaroid is providing the ser\ 
the RCA Service Company, 
\ltec Service Corporation. 


states that it is offering the equipment at 


Inc., 


less than cost, and theatres using its “Pola 
roid” glasses will be given the complete 


if no charge. 


Stereophonic Sound's 
Importance Cited 


POINTING to the public 
success of large-screen productions so far, 
Fred C. Matthews of Motiograph, Inc., 
Chicago, recently declared that ‘‘the alert 
theatre owner who wishes to share in the 
receipts of the many great pictures to be 
produced tor wide-screen and stereophonic 
sound presentation will make an early de- 
cision to properly equip his theatre.” 

In his statement Mr. Matthews also re- 
ferred to the fact that some theatre oper- 
ators have questioned the need of stereo- 
phonic sound with wide-screen pictures. On 
Mr. Matthews pointed 
a large number of theatre operators 


the other hand, 
out, 
have already installed the required equip- 
ment. He cited some 190 theatres across 
the country and in Canada which have in- 
stalled Motiograph 


equipment these,” he 


stereophonic sound 
added, “of 
course do not include the many others in- 
stalled by the Altec Service Corporation, 
RCA, Century, Simplex, Ballantyne, Am- 


pex, and others.” 


~‘‘and 


New G-E Packaged 
Air Conditioners 


\ NEW line of packaged 
air conditioners, with models designed to 
be used singly for small installations 
or in multiple for larger ones, has been 
announced by General Electric, Bloom- 
field, N. J. 

The cooling systems feature a hermetic 
condensing unit, all component parts of 
which, and 
condenser, are sealed in steel and lubricated 
for life. The entire which 
includes cooling pan 
refrigerant piping, is on a single sturdy 


including compressor, motor 
also 


and 


system, 


coil, drain 
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trame that slides out easily if it should ever 
It can be replaced 





need to be serviced. 
quickly and the cabinets, fans and frames 
stay as they are so that business need not 





be disturbed, the manufacturer points out. 

Models available include 3, 5, 714, 10 
and 15 ton units. All have a high-speed 
compressor designed to cut vibration to a 


minimum. In addition the compressor is 


shell. ‘They 


also have an adjustable air distributor so 


spring-mounted inside the 
that when the unit is installed in the con- 
ditioned space the air flow can be directed 
where it is wanted. 

The ait 


convenient piping connections ; 


conditioners are designed for 


piping can 


come across the bottom, back or either 
side. All connections can be hidden. For 


installations where water savers are 


required, the condenser is quickly adapt 
able for cooling tower use. By means of 
arrangement, “muggy 


a simple damper 


weather control” has been improved so 


that it ts possible to get rid of excess 


humidity on mild days without overchilling. 


* 
NATIONAL SIGNS WITH RCA 


For the seventeenth consecutive year the 
RCA Service Company, Camden, N. J., 
will provide service for nearly 400 theatres 
of the National ‘Vheatre Amusement Com- 


\\ THE /, 
SS NEW 


RAYTON 
SCREEN 


will change your 
mind about 
the screen 
you're going 
to buy! 
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pany and its subsidiaries, according to an 
announcement by W. L. Jones, vice-presi 
dent in charge of technical products sery 
ice for the RCA company. National Thea 
tre subsidiaries covered under the contract 
are the Fox Inter-Mountain 
Inc.; Fox West Coast 
tion; lox Wisconsin ‘Theatres, Inc. ; Fox 
Mid-West Amusement Corporation; and 
Evergreen State Amusement Corporation 


‘Theatres, 


Agency Corpora 


The contract was negotiated by Charles P. 
Skouras, president, and R. H. McCullough, 
National Theatre, 
Jackson representing RCA 


purchasing agent, of 


with A. E. 
New Aluminum Paint 


For Drive-in Screens 


AN ALUMINUM paint for 
} 


drive-in screens has been marketed by the 


Paint & Oil Company, Cleve 
land. In announcing the product, the com 


‘Tropical 


pany states that its researchers have “sought 
a paint formulation that would combine 
general screen brightness and low light de 
fection with durability and weather resis 
tance in outdoor use.”’ 

The paint, which has an aluminum base, 
has been tested and checked by the Polaroid 
Corporation, which “rates it high in bright 
ness and clarity of angle-viewing,” accord 
ing to the manufacturer. 


Hand Drying Unit 
With Room Deodorizer 


\ NEW electric hand 
drying unit which is also designed to de 
odorize restrooms has been marketed 
the Michael Electric Products, Inc., New 
Haven, Conn. 

Called the “Ozo-Dry,” the unit has a 


Westinghouse cn Ydorout”’ bulb in Ozone 





producing lamp designed to destroy objec 
tionable odors. It comes complete with an 
installation bracket for fitting on the wall 
Its dimensions are 9x7 inches, and it oper 
ates on a.c. current. 


Che dryer is built of heavy gauve steel 


30 years O 


creenmanship hens 


\Y TONE SCREENS have been successfully designed 
for every type of projection since the “Silent Days” of 
1923. 

Our own scientific tests as well as those of reliable 
independent laboratories confirm a 3.5 to 1 brigintness gain 
for our new screen when compared to a flat white screen. 
This we consider a minimum requirement for really good 
wide-screen performance. 

The NEW RAYTONE All-Purpose Stereo Screen was 
developed for every wide-screen system available today 
Anamorphic, 3-D, standard 2-D or plain wide-angle pro- 
jection systems. 

New type invisible seams and a practically tear-proof 
surface make it the RIG/H/T screen for the careful buyer. 


RAYTONE SCREEN CORP. srooxtn's' x. 








| RATE 
See for Yourself .. . 


Now in use by large and small circuits in over 
half the states 


HOLLYWOOD CURVASCOPE FRAMES 


HAVE PROVEN THEY'RE THE BEST BUY 
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Curvascope Frames are designed to meet every 
requirement: 








See Your National Supply Dealer 
IMMEDIATE DELIVERY 


Hollywood Curvascope Frame Co. 
2311-12 Foshay Tower Minneapolis, Minn. 








DRIVE INS!!! 


PERMALUM SCREEN 


American & Canadian Patents Applied for 


All Metal—Permanent Screen 
for 3-D, 2-D and CinemaScope 


Will go into production 
in 8 weeks 


ORDER NOW 


First come, first served delivery 


POBLOCKI & SONS 


2159 S. Kinnickinnic Ave. 
Milwaukee, Wisconsin 











MORE 
BEAUTY 


GRIGGS 
CHAIRS 


Their Beauty sparkles! 
Comfort the minute 
they re occupied! 


construction 


A seal 


sani 


and comes in spanking white color, 


identifying the restroom as “super 


tary” is provided free with each unit. 


Miniature Railroad Trains 
Featured in Article 


junior-size 
Miniature 


THE railroad 


trains manufactured by the 
‘Train Company, Rensselaer, Ind., many of 
been installed in the play 


which have 


vrounds of drive-in theatres throughout 
the country, received special attention §re- 
cently in a three page illustrated article 
in the publication Business VW’ eek. 

The history of the 
company whose product started as a hobby 


of P. A. Sturdevant of Chicago, now presi 


article traces the 


dent and principal owner of the business. 
Stressed in the story is the fact that “the 
company is forever dreaming up new uses 
for its products.” At present vice-president 
and general manager, R. D. Robertson, is 
working with shopping center planners on 
a scheme to design a train layout right into 
shopping center plans to carry Customers 
from parking lots to stores. 

The out that the 


made by the company are 


article points trains 
scale models ot 
complete with diesel loco- 


tracks and 


the real thing 


motive and passenger cars, 


roadbeds, stations, even crossing lights and 
made in 


train control signals. They are 


two sizes: the larger, F-16, comes with 


one, two or three power units. The two- 
handle as many as 


240) adult 


unit locomotive can 


20 cars with a capacity of 


The make 


tracks or ties for these, it is pointed out, 


passengers. company doesn't 
but will help purchasers vet the ne essary 
track 
Layouts vary from 1,000 feet to a mile or 


more of track. A smaller train, the G-12, 


equipment for the layout desired. 


is portable and has quickly demountable 
track Built chiefly for 


use, it can be set up in 9O minutes and torn 


sections. carnival 


down in 60, according to Mr. Robertson. 


New Splicer Developed 
For CinemaScope Film 


4 NEW 
developed for use with CinemaScope film 


splicer especially 
has been marketed by Neumade Products 
Corporation, New York. 

In announcing the new splicer, Oscar F. 
Neu, that tests 
proved “it is not possible to convert a con- 


president, states recent 


ventional Griswold splicer for Cinema- 
Scope film by simply exchanging the pins 
for the type to fit the 
sprocket The 


adds, must in addition be 


smaller smaller 


holes.” new size pins, he 
relocated in the 
lower jaws with a corresponding change 
made on upper Jaws. 


Mr. Neu points 


a perfect splice in 


“It was also found,” 
out, “that the only way 
true alignment could be assured was by 
film locked 


throughout the splicing operation. Splicing 


keeping the in one position 
procedure on CinemaScope film has until 
now meant removing the film from the 
jaws in the midst of making the splice, 
turning it over, scraping the sound tracks 
the back replacing it in its 


from and 


FIBERGLAS PRODUCTS USED IN CUBAN THEATRE 


Superior : . . . . . 
, Installations of Fiberglas products for thermal and acoustical insulation, as well as for decorative purposes, 


are reported to have been made in a number of theatres in Cuba recently by the Owens-Corning Corpora- 
tion, Toledo. One of them is the Teatro Aguilera, in the auditorium of which (above) Fiberglas PF insulat- 
ing boards cover the ceiling while the side walls and balcony front have “Aerocor” blankets covered 
with Thortel glass-base fabrics. Seating 2,500, the theatre boasts of an included cafeteria, night club and 
offices, all of which feature combinations of exposed Fiberglas insulations, decorative fabrics and acous- 


gives years of service 


WRITE FOR CATALOG 


GRIGGS EQUIPMENT CO. 


Belton, Texas tical tiles. 
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original position before applying — the 
cement.” 

‘The new splicer, called “Neuscope,” is 
designed to enable the user to scrape the 
emulsion from the top of the film in the 
conventional manner and then quickly and 
accurately remove the sound tracks from 
the back of the overlap without taking the 
film out and turning it over. The film is 
locked in its original position throughout 
the entire splicing operation. 


Plastic Covers for 
Drive-In Speakers 


PLASTIC COVERS for drive 
in speakers and junction boxes to protect 
them during the winter, thus eliminating 
the need for dismantling and reinstallation, 
are now being marketed by the Central 
States Paper and Bag Company, St. Louis. 

Made of polvethvlene plastic, the covers 





are designed to resist cold down to 60 


below zero. They can be reused for several 
seasons, according to the company. 

Drive-in operators who prefer to remove 
and store their speakers during the winter 
can use the plastic bags for protection 
against dust and dampness, the company 
points out. Each bag will hold four speak- 
ers for this purpose. ‘wo sizes of speaker 
covers are available, one 22x22 inches, the 
other, 27x28 inches. 


NEW LITERATURE 


Auditorium Chairs: Methods of research, 
testing and inspection employed in_ the 
manufacture of its public seating line, 
including theatre chairs, by the American 
Seating Company, Grand Rapids, are 
explained in a new 34-page booklet in color. 
The booklet is entitled “Research, ‘Testing, 
Inspection,” and is profusely illustrated. 
A section on preliminary research explains 
the anatomic surveys and_ physiological 
studies made by the company to guide their 
basic chair designs. his is followed by a 
description of how the actual seating 
materials are selected and developed- 


including steel, cast-iron, wood, hardware, 
finishes and upholstery materials. The rest 
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Seichieitl Stedypower M-G sets are ready 
for today’s requirements and tomorrow's 
demands! Your Stedypower set can be 
used for standard 
with either the conventional or new wide 
screen projection. This same set can also 
be used for continuous operation for one 
lamp or two lamps simultaneously. Every 


intermittent service 





“THE POWER BEHIND THE SCREEN” 








Imperial Stedypower M-G set offers you 





this wide range of application. Here's . / ec a 
real insurance on your investment today ! a Sl 
against tomorrow's demands. ; ated 
“Rr , hy ) pf ) 

STEDYPOWER CONVENTIONAL OR CONTINUOUS DUTY 
M.G SET WIDE SCREEN INTERMITTENT |-LAMP 2-LAMPS 
MODEL AMPERES AMPERES AMPERES 

4B 80-160. 120 60 

6B 110-220 165 82 

7A 125-250 190 95 








Independent Theatre Supply Dealers or Write to: 


IMPERIAL ELECTRIC COMPANY 


GENERAL OFFICES: AKRON, OHIO 








Protect the HEART 
of your theatre and you 
protect your box office. 


... The same prompt, efficient, 
courteous service that exhibitors 


have been depending on for 25 years. 


” RCA Service Company, Inc. 


A Radio Corporation of America Subsidiary 
Camden, N. J. 
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of the book is devoted to the company’s ager of the company’s Philadelphia branch Flashlight for Long 


policies in research and testing for product office since 1951, was appointed manager 

durability, comfort and quality. of contract sales to succeed Mr. Bruning. Or Close Range Use 

\Ir. Grofsick has been associated with the ; . 
company since 1938 and was previously \ NEW flashlight designed 
manaver of the Cleveland branch office. to throw either a concentrated spotlight 
beam for long range use a dittused 
floodlight beam tor 


KARAGHEUSIAN CHANGES 
a 


Phe appointment of G. Walter Bruning 


hye id tylist tor \ & M. Karagheusian RUBBER MATTING IMPROVED chose — all 


with a single flick 


Inc., New York, manufacturers of “Gults pe a ae 


" aa ae a Gimee \ new friction compound designed to 
in «carpet to succeed (serald Me simsey, been announced by 


the National Car 
bon Company, 


who has requested retirement in the spring, strengthen rubber floor matting and give 
has been announced by Steele L. Wintere1 it a higher sheen has been introduced into 


, tc line rs , . 

, } ' ing ve its line of rubber and cord runner mats 
president, Mi Bruning manager ot con M manutacture? ot 
iat 


“Eveready” flash 


lights and batteries. 


ract sales for the past eight years, joined and stair treads by the American 
the company in 1936, having pres iously Corporation, Toledo. “‘Vrade-named “Do 
een floor covering buyer tor B. Altman & \ll.” the company’s matting comes in 
Compat ew York. Mr. McGims rolls 35 inches wide, 20 feet, 5 inches long 
‘ated with Karagheusian for and '4-inch thick. Colors include Vene 


The new model, 
known. as_ the 
“Eveready” No, 
7253 “Spot Flood 
Klashlight,” makes 


use of a new “Ever 


} 

Ile will continue in a consulting tian red, Erin green, Delft blue and 
until the spring with Mr. Brun \osaic. Free literature will be sent to 
ippointment effective December Ist. anyone addressing a request to the com 

tudy fF pany (1722 Adams Street, ‘Toledo, 2 
th tim udy KF. Grrotsi man an 1/22 Adams Street, edo, 2.) ce ; 
pe emit tie he sia ial eady” double-filament lamp, which is simi 
lar in principle to that used in automobile 


WIDE-SCREEN FRAME CONSTRUCTED OF STEEL headlamps. If one of the two filaments 


. " burns out, the other is always available for 
§ ais an roaMe f 
tH WeBOWLING rRAMC > } . 


immediate use in an emergency, the com 
pany points out. 

Other features of the new flashlight 
include a polyethylene lens-guard, a special 
ring-hanger, and a heavy-gauge seamless 
brass case, chrome-plated on nickel. The 
case is of the square design introduced by 
National Carbon for its ‘“Eveready-Master 
lite’ flashlight models. 


All-Steel Step Ladders 
With Automatic Casters 


AN ALL-STEEL step ladder, 
equipped with “automatic action” casters 
designed to insure the safety of workmen, 
has been placed into production by the Pre- 
cision Equipment Company, Chicago. 

The casters operate in this fashion: when 
the workman steps on the ladders, they 
automatically disengage, making the ladder 
immovable. The rubber-tipped legs “lock” 
to the floor to provide a firm base. When 
the workman steps off the ladder, the cast 
ers automatically re-engage, and it can then 
be moved about easily. 

Aluminum finished steel is used through 
out in the construction of the ladders. 
Frames are of 34-inch steel tubing, and 
reinforced expanded steel makes up the 
“non-slip” step plates. The larger four 

The curved “Bowline” screen frame manufactured by H. R. Mitchell & Company, Hartselle, Ala., for wide- and six-step models are furnished with 
screen projection, which was described but not illustrated in the October issue of BETTER THEATRES, is) handrails. An optional feature on the larger 


shown above. The steel tubular frame work is made of !6-gauge cold rolled steel, and the complete 


: d models is a detachable, wire mesh basket, 
frame painted with flat black lacquer. The frame is so designed that the desired radius of curvature can aap F . ‘ 
ree ; 12x15x8 inches, which is designed to save 
be established on the stage after the frame is assembled and then varied as might be needed for future . me - 
requirements. In addition it can be adjusted to any degree of tilt by means of adjustable feet. To obtain time by permitting larger loads and fewer 
the desired curve in a matter of seconds, the proper radius is simply laid off on the floor and the screen trips. 

frame set directly over the position line. Height is also adjustable so that any aspect ratio can be 
obtained. If required the frame can be instantly converted to a flat unit. It weighs approximately one 
pound to the square foot of screen surface and can be flown, permanently attached to the floor or 


mounted on casters. Complete installation can be achieved in less than one hour, the manufacturer states. W aukee Avenue, Chicago 41. 


Literature will be furnished to anyone 
writing the company at 3714 North Mil- 
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Westrex Film Editing Machine 


For Films in All Techniques 


A NEW film editing ma- 
chine, incorporating a number of improve- 
ments and innovations, lias been designed 
and engineered in the Hollywood labora- 
tories of Westrex Corporation, New York, 
working in close cooperation with motion 
picture studios. 

Called the “Westrex Editer,” the inte- 
grated unit can handle both standard and 
the new small-hole perforated films, film 
strips, picture films, magnetic or photo- 
graphic sound films (single or multiple) 
and composite release prints. A new fea- 
ture of the unit is that it is designed to 
make possible projection viewing of an en- 
larged image on a wall or screen without 
extra attachments. The projection distance 
and the resultant picture size are accommo 
dated by the selection of a simple spectacle 
lens. 

In addition, timing belt drives have been 
substituted for gear driven mechanisms and 
continuous optical projection is used to 
eliminate noisy operation, according to the 
manufacturer. Also, elimination of the inte: 
mittent avoids the necessity of a loop be- 
tween the operator’s hand and the machine. 


FEEDING THE FILM 


The film can be fed into the editer with 
out regard to critical entrance angles, due, 
the company points, out, to the smoothness 
of operation of the rotating prism mecha 
nism. Placing the film in the film trap locks 
the film automatically to the drive sprocket 
so that the position of the film cannot be 
lost. Closing the film gate completes the 
operation. To remove the film a flat leve: 
is depressed which completely releases it. 
Touching a different lever opens the film 
gate without releasing the film from the 
sprocket to permit inspection of or marking 
the film without possible loss of its position 
in the film trap. 

A differential synchronizer permits contin 
uously changing the position of the sound 
film with respect to the picture film while 
the machine is either in motion or at rest. 
Associated with the differential synchro 
nizer is a dial which counts the number of 
framés required for synchronism in either 
direction. 

The sound sprocket is driven by a con 
stant-speed motor which is controlled by a 
food-pedal switch operated by the left foot. 
The picture sprocket is driven by a vari 
able-speed torque motor which is controlled 
by a foot-pedal switch and rheostat oper- 
ated by the right foot. The film sprockets 
can be operated independently by their re 
spective motors, or the two sprockets can 
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be mechanically interlocked by the operation 
of a lever and driven by either motor in the 
forward or reverse direction. Four illumi 
nated arrows indicate whether each motor 
circuit is set for forward or reverse opera 
tion and a fifth arrow indicates whether the 
two sprockets are interlocked 
The height of the Westrex 


adjustable over a range of 5 inches to ac 


Iditor is 


commodate the operator in seated or stand 
ing position. The two foot pedals are also 
forth. 
while two jack 


adjustable back and Four castors 


provide mobility screws 
insure operation in a stationary position 
when desired. 

An incandescent lamp located within the 
housing of the 334 inch by 5 inch viewing 
screen provides a shadow box for viewing 
film. 


All of =the 


located with the center panel containing 


controls are conveniently 


sound and projection lamp = switches, a 





sound transter 


photographic to magnetic 


switch, a switch which operates the con 
stant speed motor or transfers the control 
to the foot pedal, a main power switch, 
volume control, and a jack for phones. ‘To 
the left of the center section of the machine 
are the reversing switch and handwheel for 
the constant-speed motor and the differen 
tial-synchronizing control. In front of these 
is the monitor loudspeaker. 

To the right of the center section are the 
handwheel for the 
variable-speed motor, and the framing con 


reversing switch and 


trol. In front of these is the footage coun 
ter reading in feet and frames. An optional, 
additional counter reading in seconds of 


time is mounted just below the footage 












no end to 
SURPRISES 


Yay Zo 
bap 


Often, even we're 










surprised with the 
end-result ... after 
a seating rehabilitation 
job, .. . where some cushion 
or back repairs have been 
done, some parts tightened 
and a few replaced! All, - 
presto, — while your show 
continues and zing 
new life comes into your 
entire seating set-up { 
Ask for our quote. : 


Manufacturers 


Foam rubber & 


Distributors 

Upholstery fab 
rics & genera 
eating 


theatre seat 
service co. 


160 Hermitage Avenue 


Nashville, Tennessee 
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A BRILLIANT SPOTLIGHT 
Six beautiful, flowing colors add 
interest to displays, candy coun 
ters, etc. Do more business with 
changing colors. Compact, light 
weight, easy to set up. Long-life 
bulbs, trouble-free mechanism 
500 watts of brilliant color. Pipe 
clamps, wall and ceiling brackets 
available. See your deaier—or 


write to— 


GOLDE “-.: 





4888 North Clork Street _ 
Chicago 40, Iiinois 








counter, ‘J he sound and projection lamps rivht to include a view of tne sound track 
ire mounted in cartridge type lamp mount- of a composite print. 
ings and are quickly removable from the Projection of the enlarged image on a 
front of the machine for replacement of — wall or screen is accomplished by operating 
lamps. two controls. A knob control inserts a sim 
Just above the control panel is a lever — ple spectacle lens in the optical path below 
which rotates through 180° to interlock the the projection lens and a second knob tilts 
ound and picture drive mechanisms. ‘The one mirror. This second lens is introduced 
lever operates a coupling consisting of an to focus the projected picture without dis 
internal gear meshing with an external gear turbing adjustments of the normal optical 
of the ime number of teeth a one tooth system, and its focal length may be chosen 
interval in mesh is equivalent to one to accommodate any given distance. 
sprocket hole. The engagement is spring 
loaded 1) he control lever and the indi OPTICAL SCANNING SYSTEM 
cator light is lighted only when actual mesh 
is achieved, which may require the rotation The opt! al scanning system ts substan 
of one shaft by a fractional tooth pitch. A tially the same as that in’ general use in 
high speed rewind flange is located on the theatre reproducers, “The magnetic head 
left side of the taachine and is normally s a conventional commercial type. A four 
operated by the constant speed motor, staye amplifies is used for photographic 
The picture system employs continuous ound reproduction and one additional 
projection by means of a rotating 12 sided stage is connected tor magnetic reproduc 
prism, thus eliminating the noise introduced — tion with magnetic reproducing equaliza 
by intermittent movement. ‘| he picture tion provided. The photographic input 
imave is projected from the rear on a trans- circuit contains a narrow dip filter tuned 
lucent screen with sufficient light intensity to 120 cycles to attenuate the light modula 
to permit operation in the presence of not tion resulting from operating the sound 


? 


mal room illumination. ‘The image is 334 lamp on a.c. ‘This feature, combined with 
inches x 5 inches of the same orientation as the relatively high thermal inertia of the 
the image on the film; that ts, the film in /.3 ampere lamp, vives a satisfactory 
the gate is threaded so as to appear upright — signal-to-noise ratio for this use. A’ tone 
and properly oriented trom left to right control is provided on the amplifier. An 
and this relationship is maintained in the output jack is also provided at this point 
projected image on the screen. ‘I he move to plug in an extension speaker to be used 
ment of a lever shifts the picture to the with wall projection if desired. 


ADJUSTABLE FRAME FOR WIDE-SCREEN USE 





"Curvascope,” the new wooden screen frame designed for use in wide-screen projection by the Hollywood 
Curvascope Frame Company, Minneapolis, is shown above. (It was described but not illustrated in the 
September issue of BETTER THEATRES.) The frame can be built to any radius or degree of tilt, but each 
frame is so constructed that in a matter of minutes the radius can be changed from 80 feet to 120 feet 
or 120 feet to 150 feet, while the tilt can be changed from perpendicular to 8°. This enables an exhibitor 
to make corrections simply and quickly if he should later determine that the radius or tilt first selected is 
not the most desirable. The frame is constructed of A-! laminated and dimensional lumber, and con- 
necting parts are joined with steel plates and bolts. Light in weight, it is assembled in three sections for 


easy erection. 
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The picture film is driven by a variable- 
speed torque motor which in combination 
with the foot pedal resistance control is 
capable of driving the film at variable 
speeds from essentially standstill to double 
normal speed and is instantly reversible 
while running. 

‘The sound film is driven by an induction 
motor, which is substantially constant 
speed, and is equipped with an electrical 
brake. A circuit is arranged to charge a 
condenser with rectified a.c. from the 
line. When the foot pedal is released, back 
contacts on the switch connect the charged 
condenser to a relay coil and operate it for 
a short interval which is determined by 
the discharge rate of the condenser and 
the associated circuit. ‘The relay momentar 
ily connects a second charged condense1 
across the field winding of the motor and, 
depending on the adjustment of a current 
limiting resistor, the motor can be stopped 
within two picture frames. This type of 
braking is fully automatic. 

© 


NEW ODORLESS PAINT 


A new odorless paint, said by the 
manufacturer to dry in 30 minutes and 
thus permit repainting during theatre 
operating hours, has been announced by 
the F. O. Pierce Company, Long Island 
City, N. Y. Formulated) with tough 
rubber latex, alkyd resin, and water-repel- 
lent silicone, the paint can be applied to 
plaster, dry wall construction, interior 
brick or cement and wallpaper, according 
to the manufacturer. Where a second coat 
is necessary, it can be applied within three 
hours. ‘The paint is available in a wide 
selection of colors. 


MAIER-LAVATY IN NEW PLANT 


The Maier-Lavaty Company, Chicago, 
manufacturers of uniforms, has announced 
that it is now in full operation at its new 
plant located at 315 South Peoria Street. 
The company was routed from its long- 
time quarters on Lincoln Avenue by fire 
in December, 1952, and in its new quarters 
has consolidated on one huge floor opera 
tions formerly conducted on four floors. 
New equipment and machinery were in 
stalled through the new plant. 


Magnetic Road Sweeper 
For Drive-in Operations 


A NEW magnetic road 
sweeper, designed to remove tacks, nails 
and other tramp iron from highways and 
large parking-lot areas in a short period of 
time, has been developed by the Eriez 
Manufacturing Company, Erie, Pa. 

Called the “Super-Sweeper,” the unit 
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can be pushed by hand or pulled by truck 
and is made in three strengths and four 
widths—24-, 36-, 48- and 60-inch 
It has a removable handle of tubular steel, 


sizes. 


with a loop at the end which can be at- 
trailer hitch. It is 


tached to almost any 





equipped with an Alnico V magnetic ele 
ment to snap up and hold tramp iron com 
ing in its path. Attached to each side of 
the magnet’s face is a stainless steel deflec 
tor designed to prevent damage to the face 
if large objects are encountered. 

The unit has a square aluminum cover, 
the ends of which are enclosed with alumi 


num castings. 


NEW PORTABLE 16MM PROJECTOR 





A portable 


16mm projector for use in school, 
church and business auditoriums, road-shows and 
small theatres, has been marketed by the Victor 


Animatograph Corporation, Davenport, lowa. 
Called the "Victor 1600 Arc," it consists of three 
pieces—rectifier, speaker, and arc lamphouse. 
These units, finished in Victor sage-green, are 
assembled, and the arc can be put in operation 
in less than five minutes, according to the manu- 
facturer, who adds that the equipment will deliver 
1600 lumens on the screen for a 58-minute show 
using one set of carbons and operation at 30 


amperes. 
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Vinyl Asbestos Tile 
With 17 Patterns 


VINYL ASBESTOS tile, with 
17 patterns embodying brilliant colorings 
been 


Con 


in a high-styled swirl marble, has 
added to its “Gold Seal” 
goleum-Nairn, Kearny, N. J. 
“Vinyl Best,” 


recommended by the company 


line by 


the tile is 


tor 


‘Trade-named 
instal 
lation over below-grade concrete floors in 
contact with the ground, as well as over 


the usual suspended wood and concrete 
floors. It is manufactured in 9x9-inch 
squares packaged 54 square feet to the 


carton. ‘lhe complete line includes 13 


patterns in !g-inch commercial 


gauge, 
weight tile and 12 patterns in 1/16-inch 


gauge, household weight goods 


MOP WRINGERS IMPROVED 


A new type of side and gear cover 
designed to prevent the tearing of mop 
strings, clothing, ete., and add to the life 
of mops, has been added to its Model 1624 
mop wringer by Geerpres Wringer, Inc., 


Muskegon, Mich. ‘The this 


model now gives the company’s entire line 


change in 
of wringers completely enclosed 
Another 
recently made in the construction of all the 


vearing, 
it is explained. improvement 
company’s wringers is in the pressure bars, 
both the 
that the 


downward squeezing action of the mop. 


which are spun at ends into 


double-staggered gears produce 
As a result of this and the new gear cover, 
no moving parts contact the mop at any 
time except the pressure plates that squeeze 
and down into the bucket 


the water out 


or tank. 


WIDE-SCREENS IN ITHACA, N. Y. 


Installations of new equipment for wide 
screen films and stereophonic sound in two 
theatres in Ithaca, N. Y., 
reported by V. 
National ‘Theatre Supply’s branch in Buf 
falo, N. Y. At the State theatre, owned 
by Harry Berinstein, a wide screen was 
installed along with Simplex stereophoni 


have been 


G. Sandford, manager of 


sound equipment. This theatre plans to 


add Simplex “penthouse” soundheads in 
the near future. The Strand theatre, also 


has installed Walker 


sound 


in Ithaca, a large 
screen in addition to stereophoni 


equipment. 


NEW CINEMASCOPE BULLETIN 


bulletin 
information the installation of 
CinemaScope in theatres has been issued 


A special 8-page ‘ontaining 
d pecls o-pay containing 


about 
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AERO SUPER SPEED CURTAIN 
CONTROL 


® Operates heavy curtain— 
225 F.P.M. 
® Magnetic brake and safety clutch 
—Standard Equipment 
® Instantaneous, finger-tip command 
© Adaptable to Vertical lifts 


There is a Vallen model for every 
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conditions. 
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technical field staff by 


the Altec Service Corporation, New York, 


to members of its 


according to an announcement by E. QO, 
Wilschke Altec. 


The company worked with 20th Century 


operating manager of 
Fox in supervising industry demonstrations 


of the new process which preceded the 


current theatre installations. 


New Combination Unit 
For Cash and Records 


4 NEW combination money 
chest and record container designed to pro 
tect cash from burglars and important rec 
ords from fire has been developed by the 
Mosler Hamilton, Ohio. 
‘The unit is i steel-clad, rein 


Safe Company 
anchored in 


forced concrete block, making it too heavy 


for burglars to cart away, the manufac 


turer points out 





Samuel Shure Reorganizes 
National Inkar Heaters 


Samuel Shure of National Inkar is 
shown with one of the company’s 
in-car heaters for drive-ins. 


Reorganization of the National Inkar 
Heaters Company of Glendale, Calif. 
manufacturers of in-car heaters for 
drive-in theatres, has been completed 
under the direction of Samuel Shure, 
who has been prominent in motion pic- 
ture exhibition for over 25 years. He 
has been affiliated with circuits and 
drive-ins throughout the Midwest and 
Southwest, from California to Ohio. 

Mr. Shure is also president of the 
Central Plaza Corporation of Cincinnati 
and has mining interests in California 

addition he is an 
research organization 


and Virginia. In 
executive in 4 
devoted to the automotive and mining 
industries. He is active in the Ameri- 
can Legion, B'Nai B’Rith, and the Glen- 
dale Chamber of Commerce and Parent- 
Association. 

Upon control of the Na- 
tional Inkar Company, Mr. Shure relin 
quished his holdings in theatrical enter- 
prises. The heater has been redesigned 
under his direction. The complete unit, 
a combination 400-watt heater and air 
conditioner, is housed within a metal 
case weighing 2!/2 pounds with dimen- 
sions as small as 5!/x4!/2x4 inches. 


Teacher 
assuming 


Built 


block is the money chest for cash while the 


into the top part of the concrete 


lower portion houses the record container 
for important papers and ledger-books. This 
insulated container is also large enough to 
hold several cash register trays overnight, 
it Is explained. 

Both the money chest and the record con- 
tainer feature their own individually oper 
ated ‘““Counter-Spy” combination locks. In 
iddition, the money-chest is equipped with 
tool-resisting 


nderwriters’ Laboratories’ 


their relocking 


added 


attack by drills, sledges and explosives. 


label as well as approved 


device label for protection against 


New Wall-Hanging Urinal 
For Women’s Washrooms 


A NEW wall-hanging uri- 
nal for women’s washrooms has been mar- 
keted by the Kohler Kohler, 
Wisc. 

Called the “Hygia,”’ 
able with either concealed or exposed flush 
and installed like a 


closet in a regular washroom compartment. 


Company, 
the fixture is avail- 


valves can be water 
It has approximately the same dimensions 
as many siphon jet closets, the company 
points out, and can replace a closet without 
elaborate changes when public rooms are 


being modernized. 


New Seamless Screen 
With Base of Plastic 


\ SEAMLESS screen made 
with a plastic base and designed especially 
for wide-screen and 3-D projection, has 
heen marketed by the Trans-Lux Corpora 


New York. 


Prade-named the “Luxuria Screen,” 


tron, 
it Is 
bemny 


lenvth and 50 


produced in sizes up to 9O feet in 


feet in height. ‘lhe screen 














is uniformly perforated: and since there are 


the perforations 


no filaments to catch 

hold 

points out, it IS easy to clean. 
The that it 


siderably 


and dust or dirt, the manufacturer 


company reports has con 


enlarged its factory tacilities in 


order to make the new screens. 


Dual Cone Speaker 
For In-Car Use 


A NEW in-car speaker for 
drive-in theatres employing two heavy-duty 
cones for extra protection against rust has 
been marketed by the Utah Radio Products 
Company, Inc., Huntington, Ind. 

Available in two models, the speaker is 
finished with deep blue enamel over heavy 


cadmium plating. The outer cone is de- 


signed to prevent dust, dirt, gravel and 
other foreign particles from getting to the 
inner cone and voice coil. 

Both models have a 2 to 4+ watt output 
and a voice coil diameter of C inch. ‘The 
smaller model, No. SP4AO2, has a depth of 
2,5 inches while the larger, No. SP4CO2, 
is 213 inches. 


NEW LITERATURE 


lloor Machines 


new pieces of literature describing and pic 


and Vacuums: Three 
turing improved models of its floor main 
tenance machines and vacuums have been 
released by the Holt Manufacturing Com 
pany, Oakland, Calif., and Newark, N. J. 
One (C953) Holt 


“Commodore” floor machines in 14- 16- and 


bulletin covers the 


20-inch brush spreads. Photographs show 
the ‘stay put’”’ wheels, the stowaway handle 
for easy storage, the toe-latch for releasing 
the handle, the safety switch handgrip, and 
the static eliminator wire. A second folder 
(SW953) shows the Holt “Senior Whirl 
floor 
with 


wind” machines in 14- and 16-inch 
similar to those of 
the “Commodore” models. A third single 
Holt “VA20” 


vacuum and the medium-duty 
“VA6” vacuum. All three pieces of litera- 


models features 


sheet shows the industrial 


heavy duty 


ture contain complete specifications, includ- 
ing sizes, capacities and lists of accessories. 
Copies may be secured from the company at 
669-20th Street, Oakland 12, Calif., er 
272 Badger Avenue, Newark 8, N. J. 
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SPEAKER THEFT PRECAUTIONS ... AND NEW TYPES OF SCREEN 


CONTINUED FROM PAGE 20 








ing activities, all the attendants 
“Johnny on the Spot,” filled with enthusi- 
asm and smiling all over the place. 1 was 
Mr. Kilgore, the owner, was not 
around (he was in Florida), for I would 


were 


SOrTY 


have liked to tell him that he had cer- 
tainly done a good job of staff training. 
As the cars entered the ramps and 


parked, the children made a mad dash for 
the tine playground. In a few minutes one 
could hear the clang-clang of the miniature 
fire engine making its entrance and driving 
up to the front of the refreshment building. 
The driver was dressed in full fireman’s 
regalia and got out to assist the little ones 
into the vehicle. After six 
seated on each side, an attendant got on 
to hold a brass guard rail and away they 


went. The ride for the youngsters took 


safely were 


them around the outer perimeter of the 
entire drive-in area and back to the front 
of the main building, where the parents 
were waiting to gather up their brood and 
another group of wide-eyed cherubs was 
ready to board ‘“The Little Chief.” “The 
Little Chief” was especially constructed by 
the makers of the Crosley automobile. 
‘The Sky-Vue’s big screen TV installa- 
tion made the projection booth look like a 
For about $20,000 they 
had really gone all out to give their patrons 
an additional entertainment. 
Just prior to my visit they had presented 
the Marciano-LaStarza fight from New 


broadcast studio. 


medium of 


York on a closed circuit telecast. A  spe- 
cially constructed booth to house the pro- 
jector tube was located near the playground 
area about 90 feet trom the screen, while 
all the operating equipment was installed 
in the projection room in the main building. 


CONTROLLING SPEAKER THEFT 


I was informed that the Sky-Vue was 
with the control 
They 


As each car 


having serious difficulty 
of theft of in-car speakers. 
come up with this program: 


have 


enters the theatre, the driver is issued a 
speaker that plugs into the terminal block, 
by means of a connection that is attached 
to the end of the speaker cord and is manu- 
factured by Switchcraft, Inc., of Chicago. 
(It would probably be a good idea for those 


having the same problem to write for a 
sample and experiment to prove its prac 
ticability.) Upon leaving the theatre, there 
is an attendant standing beside a small 
trailer at the exit who collects the speaker 
as the car goes by. Results, no more speak- 
el losses. 

When a person is admitted to the drive 
in fora business ol social call, a small plate 
is issued at the box-office ‘No Speaker Is 
sued.” As that person leaves the theatre 
he returns this metal plate to the same 
‘These boys didn’t 


attendant at the exit. 


miss a trick, did they? 
With thousands of miles ahead of me 


WIDE-SCREEN AT MASSACHUSETTS DRIVE-IN 


ae: 


The new wide-screen installed at the Sundown Auto drive-in, Hampton Ponds, Westfield, Mass., (above) 
is 70 feet wide by 36 feet high. Of the men pictured in front of the cars to indicate the width of the 


screen owner-operator Owen M. Holmes is in the center. 


At left is Hank Sampson, theatre super- 


intendent, and Ralph Davis, contractor, is at right. The new installation included Strong “Mighty 90” 
lamps and Ballantyne lenses of 2-inch focal length. 
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oft | breezed through Little Rock and 


‘Vexarkana and into Denton, ‘Vex., to visit 
J. P. Harrison at the Campus theatre, an 
While | was employed 
by the Interstate Circuit years ago, | 


with J. P. | 


since the late 30s. 


enclosed operation. 
was 
associated hadn't seen him 

While he may have put on a tew vears, 
there at the Campus in Denton sits the 
who hasn't lost his touch in the 
Still 


showbusiness, J. P. 


master 


theatre business. fired with love of 
Harrison has enough 
awards framed around the walls of his 
spacious office to make one wonder how it 
is possible for one man to do so much in 
one lifetime. As we walked around town, 
cheery “Howdy” 


Kinda felt good tor 


a young squirt like myself to be 


people would wave a 
right from the heart. 

tagging 
found myself nodding and 


along—even 


grinning back to those stranyers, 


DRIVE-IN WITH CHAIRS 


Many ot Vs 
been brought to the attention of 
through the 
‘Table tor 


can add to what 


r. Harrison's activities have 
HERALD 
Round 


readers Managers 


many years, so there is little | 
is already known about 
hitter in’ the showmanship 
Co-ed 
Drive-In under the management ot Morris 
Stout. Here ts 


ated 450-car operation a mile or so out of 


his being top 


league. ‘“logether we visited the 


a smart, neat, well oper 
Denton. 


Mr. Stout has incorporated into 


his drive-in a small enclosed auditorium 
with about 200 comfortable theatre chairs. 
This was intended to induce his patrons 
to come to his drive-in during the winter 
months. 

Krom Denton | made my way to one 
of the focal destinations of my trip——the 
operations of Claude Ezell and Al Reynolds 
in Dallas, 


their 


lor one thing, | wanted to see 


experimental installation of a new 


vlass wide-screen for outdoor 


purposes, 


Through the press I had learned that this 


installation was about to be made at their 
Buckner Boulevard drive-in. theatre. It 
was my good fortune to arrive in time to 
observe its first staves, It looked like com 


plicated enyvineering ; however. the Diue 


print stages had been so thoroughly planned 
out that under the constant supervision of 
\Ir. Reynolds the erection of the frame 
work was reasonably rapid. ‘The screen 


itself is 80 by 40 feet. 
As I 


channel iron framework, it developed that 


observed the installation of the 
one very important detail is not to touch 
the metal with a welding torch. Any frame 
that is to have a facing applied of precise 
distorted out 
the first 


measurements should not be 


of line one iota. Unfortunately, 
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sheets of glass that were not a 


Thi 


rathe t 


went up 


perfect hit. 


required fitting the frame 
to the sheet than the sheets to the 
cording to the blue prints. 
had this 


the nth degree, but as so 


frame 
The 
NH 


project to 


engineer figured entire 
many 
times happens, in construction we run into 


buy ‘These we have to vet out as we 
vo along. Just from my own experience 

ind I am not an enyineer) watch out for 
They 


The procedure 


the pitfalls of welding. can haunt 


inch of the way. 


you every 


that has always proved successful for me 
unework construction and erection Is 
joints. At 
to shift in any direction 


Not sO 


m ft 


bolt the least vou always 


have ome leeway 


before tightening the cut. with 
welding. 

The application of the glass sheets to 
the frame work ts presently being handled 
Measuring 8 by 10 feet, 


they are raised into position by means ot 


this manner: 
i hoist attached to the top of the screen 
tower. An electric drill is used to punc 
ture the holes on 6-inch centers around the 
frame. A flat 


then countersunk through the 


that lay avainst the 
head bolt is 


heet 


ed res 


and the channel iron and the nut 


crewed on from the back. 
As each sheet is raised into position, resin 
applied on the edges and pressed against 
This liquid hardens 


the sheet next to it. 


and forms a weld of intense strength. 


Whatever excess resin comes to the surtace 
«is the two sheets are pressed should be 
wiped off immediately and not be permitted 
this detail 


to harden on the surface. If 


Is neglected, it will be necessary to use a 


sanding machine to buff it off. This pro 


cedure vives the entire screen a unitorm 


surface 


SECTION WORK PLANNED 


Mr. Reynolds 


that in further installations the frame work 


| have been advised by 


will be constructed in’ sections on the 
rround, As 
vlass sheets will be applied and bolted to 
work 


tire section of frame work and sheets will 


each section is completed, the 


each frame section. ‘Then the en 
be pulled up into place by means of a boom. 
Ot course there will be supports already 
installed on the face of the present screen 
to receive the new frame, plus the exten 
sion supports for the additional width. 


\ very 


screen is that it can have a fast white added 


important feature of the glass 
to the material before going under the tre 
mendous weight of the hydraulic press, and 
the white color is impregnated under heat. 
Vhis will eliminate the necessity of paint- 
ing the surface (except in the case of 3D 
projection.) | saw this material prepared 
at the National Tank Company tactory 
in Tulsa, Okla., and was advised that the 
durability of this glass screen is indefinite. 
It was my good fortune to make the rounds 
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of the factory with Ed Jones of the Sand 
Sand Springs, Okla. 
It was Mr. Jones who at first sought out 


Springs drive-in at 
the possibilities of the glass screen. 


‘Time was by then catching up with 


me, so | had to head north by east, turning 


my eyes away from many operations | 


would have liked to stop at. Nevertheless, 
the rest of the journey turned up a number 
of things on which I shall want to report 
and expect to do so in the January issue. 

One of these will be the installation of 
drive-in at 
Evansville, William 
Wunderlich This 
was an experimental installation, the first 
of the 
material for drive-ins developed by 
locki & Sons of Milwaukee. 
of Wax’ 
certainly gave a bright 
from all 
But more about it next month. 


a “Permalum” screen at the 
Ind., 


and 


operated by 
Harry Coleman. 


aluminum all purpose screen 
Pob 


I saw “House 


new 


projected on this screen and it 
picture, to the 
angles, it seemed to 


edges and 


Adjusting Seating 
To Wider Pictures 


(Continued from page 14+) 


calculated. Use 


and always apply the calculated dimension 


figure less where possible 


as much as possible. 

Che 
use of variations of dimension JB indicated 
otter flexibility 


ind maneuverability in spotting chair posi 


double armblock system, 


n Figure C-2, maximum 


tions to insure the benefits obtainable from 
After 


determining the optimum dimension for B 


a staggered seating arrangement, 


in each row of seats, and knowing the 


occasional variations that can be used for 


this dimension, then study the stagger 


arrangement tor the entire seating plan. 
This is best done on paper in a layout. A 
deal of 


with a 


yood the error normally possible 


graphic layout is minimized by 
mathematical predetermination of the B 
dimension. 

In starting a graphic layout one should 
be prepared to accept either a continuous 
or broken aisle line, being guided only by 
whichever will best facilitate staggering of 
chairs for optimum viewing positions. 
There is no overall repeated pattern of 
seat positions which will give the proper 
stagger for the entire capacity. ‘The 
arrangement on either side of the center- 
line of the auditorium can be the same, 
however, if the screen is also centered on 


the same center line. 


In some cases existing aisle light electri- 
floor 


costly 


cal outlets, and air-conditioning 
exhaust mushroom intakes, may be 


to move; but it may be possible to avoid 


and the 





SILVER ANNIVERSARY 


Walter E. Green recently completed his 25th 
year as president of National Theatre Supply— 
and lest he fail to be aware of it, home office 

executives and branch 
managers surprised him, 
during the Tesma-Teda 
conventions in Chicago 
last month with a din- 
ner in his honor, at 
which he was presented 
bound 
portfolio of letters from 
each of the depart- 
mental and _ territorial 


a handsomely 


heads expressing their 
appreciation of his 
leadership. 

One of the founders 
of NTS. Mr. Green became its chief officer in 
1928. More recently, with the formation of 
National-Simplex-Bludworth, Inc., with NTS a divi 
sion thereof, Mr. Green was named head of that 
larger operation. He is also vice-president of the 
parent General Precision Equipment 
Corporation. 


company, 





moving these fixtures because of the layout 
flexibility made possible by the double arm 
block system and the variability of dimen 
sion B (Figure C-2). 
fixtures, it 


Because of such floor 
would not be advisable to 


change row spacing dimension unless a 
gain of at least 3 inches per row would be 
possible, or if present row spacing is not 
at least 32 inches. 

In making a layout for checking stagger 
clearances, consider each head as a circle 
8 inches in diameter, with each head cen 
A line of sight should 


then be drawn from the center of the head 


tered on the seat. 


being checked, to the center of the screen 
width. If this sightline passes through a 


point midway between the heads in the 
row immediately in front, the stagger plan 
With the use of the double 


armblock system, adjustments can be made 


is at its best. 


until this tvpe of clearance is obtained. 
Before the advent of the enlarged screen 
it was possible to engineer a stagger design 
bank of find that 
most of the seat positions in side banks of 


for a center seats and 


seating had an automatic stagger 


arrange 


ment due to the angles subtended from 


This 
effect is still true for the larger screens, 
provided that the new 


these viewing positions to the screen. 


A and B dimensions 
of Figures C-2 and C-3, and the double 
armblock used. It 
found in any case that it is better to check 
the stagger clearances for these side bank 


system are has been 


chairs since there are a sufficient number 
of these chairs that do not fall automati- 
cally into a favorable stagger position. 
The double armblock 
provision of a complete seat unit with two 
armblocks for patron, 
worthy of profitable exploitations as a com- 


system, or the 


each can become 


fort factor, while serving to insure unob- 
structed vision of the larger screens. 
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method in 
Management 


* 


staff supervision 
institutional advertising 
exploitation equipment 
housekeeping & maintenance 


and related activities 





Refreshment Service Management 


Tenth Article in Series; MOTION PICTURE THEATRE MANAGEMENT by CURTIS MEES 


rHE HAN 


DLING of refreshment 
vending, or concessions 
(as this operation ts 
generally referred to in 


the theatre business) 


has little resemblance 
to its beginnings. “To 





the change, 


a comparison might be 


illustrate 


drawn between the nickelodeon and a well 
designed, well equipped theatre of today. 

Sale of refreshments had long been asso- 
with the theatre when 


ciated the motion 


In stage play and 


drinks and 


picture came along. 
vaudeville houses cold candy 
inter- 


sold 


at some of the earliest motion picture thea- 


were hawked in the aisles during 


mission. Confections were similarly 
tres, but when the continuous performance 
was installed, lack of an intermission dis- 
couraged such vending. 

With the spread of automatic vending 
machines generally, they found their way 
into an increasing number of screen thea 
tres; however, management was _ inclined 
to regard them as ‘‘more bother than their 
worth.” Sale of popcorn has been quite 
consistent from early days of the business, 
but only in certain areas, notably the Mid- 
west, with a popcorn machine 
placed in the outer lobby. In general, then, 
the vending of refreshments of any kind 
in motion picture theatres was far from 
being a regular thing through much of the 
history of the business. 

In the 1930's the sale of candy from 
counters in the foyer began to spread, and 


often the very theatres with counters also 
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usually , 


had a candy machine or two located in the 


balcony or standee. A popcorn machine 


was soon added at many of these theatres. 
From such beginnings, the refreshment 
stand has become a conventional sight in 


motion picture theatre foyers, with the 


merchandise grown to include soft drinks, 


ice cream and other tasty items besides 


and This service is such 


an institution today that even managements 


candy popeorn., 
which have preferred to “‘stick to show 
business” have been practically compelled 
to install at least a candy bar. The public 


wants it! 
POPCORN AND CANDY 


Popcorn is the big-profit item of theatre 
vending (either indoor or drive-ins, but we 
are here dealing only with enclosed thea 
tres). Popping the corn where it is sold is 
widespread practice, and machines are 
designed to fit attractively into counter and 
installations. In theatres, 


“A” houses, the odor 


display some 
however, particularly 
of popping corn is thought to be objection 


able ; 
popped 


for such situations, the corn can be 


elsewhere and displaved at the 
stand in warmers which keep the corn at 
an appetizing temperature. Actually, pop 
while 
the 


evaporated out of it and it is especially 


corn is better a short after it is 


popped; then some of moisture has 


crisp. In other theatres, management 


regards the odor of the popping corn, as 
well as the “action” afforded by the 
process, as a stimulant of sales. 


Popcorn is popped in a specially pre 


pared seasoning oil which tints the popped 


corn yellow to simulate butter. However, 
actually adding melted butter improves the 
taste and many theatres make butter avail 
able, regularly or on request, at a highe: 


price than that charged for unbuttered 


corn. There are melted butter dispensers 
manutactured tor this purpose ; they melt 
the butter, keep it at the proper tempera 
ture, and dispense it in a 
at the touch of a release. At 


“Shots” 


certain amount 
about 48 
to the pound, and at an increase 
in price amounting to a nickel a shot, the 
profit on this extra flavoring is comparable 
to that on the corn itself. Buttered corn 


should of course be sold only in containers 


SO waxed or otherwise made that the 
melted butter will not leak through 
Candy and chewing gum are big seller 


in the theatre, but the margin of prohit is 


much less than from popeorn and = sott 


drinks. The margin is about 3547) as com 


pared with, roughly, 70° for popeorn 
CANDY STOCKS 

‘The first candy stands oftered ya 
limited assortment of candies, bur tine 


have chanved and with it our methods of 
Now we otter 


ot candies, 


selling. a large assortment 
tiie the 
Pat on 


lett 


and we know that 

stand is kept filled, sale 

simply will not buy the last few bar 
shelf, apparently 


not fresh, having been pa 


will droy 


on oa thinking the 


sed over by pre 


ous patrons, SO we try tO create 


impression of a great abundance of fresh 


sweets and giving them inviting display 
Chewing gum offered a sales problem at 


first, as manavers were of the opinion they 
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were only inviting trouble by selling it 


over the counter and would find it in 


yreater abundance under the seats and on 


carpets. But like sweeping up the accumu 


lation of popcorn boxes, we came to 


take this n 


and 


soon 


tride as just another cost 


tactor a relatively small one) in our 
concession 


Re ent 


sales policies of the 


operations 
years have seen some changes in 
manutacturers of 
monetary inflation. Some 


candy due to 


manufacturers simply reduced the size and 
weight of their nickel bars and kept that 
price, while others abandoned the 5c field, 
slightly enlarged the package and raised 
Many would like to 


brands abolished entirely, but 


the price to a dime. 
cee the 


it has been proved beyond doubt that there 


] 


is a large buying public which will not 


respond to the 10c price. In most theatres 


there is an approximate 50-50 split in sales 
on the nickel and dime brands. 


There are 


tor 2% 


specialty candy items selling 
The 


class”” houses may do all right with them, 


that do well in some theatres. 


but the double-feature and neighborhood 


theatres usually do not sell as high a pro 
Krom 


portion a profit standpoint, where 


the patrons’ buying power is definitely 


limited, as it is in low-income areas and 
with children, it would seem more desir 
able to “push” the 5c and 10c¢ candies and 
try to sell also a box of popcorn or a soft 
drink, double the 


profit realized on candy. 


| Juring the hot 


which return almost 


summer months some 


brands of candy will have to be dropped, 
or stacked in smaller amounts, unless you 


are prepared to keep them under cooling. 


SOFT DRINKS 


Sott drinks have become the source of a 
percentage of concession sales, and 
sold at 

‘The 


heavy \ 


the profit is “long” when 


1k the 


very 


case in most theatres. 


general policy is to sell a 6 oz. drink in a 


7 or 7'2 oz. cup (if there is any foaming, 
it will not overflow the cup). 

Bottles have been virtually dropped from 
the theatre sales picture for many obvious 
reasons: danger trom bottles in the theatre, 
broken glass, storage problems, length of 
time to ice them down, ete. In their place 
we have manual and automatic cup vend- 
ing devices. ‘The fountain manual machines 
placed behind the concession stand in some 
cases, are to dispense a uniform 
drink at 
some Cases it 1s desirable to add a little ice, 


but only enough so that it is all melted by 


pre-set 


a relatively low temperature. In 


the time the patron is ready to discard 
the used cup. 
Because of the 


services of the concession stand attendants, 


heavy demands on the 


the automatic drink vending machines have 
become increasingly popular. In many cases 
outsell the manually operated 


they will 
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machine two and three or more to one. 
even when the attendants are not otherwise 
occupied ; accordingly, automatic drink ma- 
chines are often placed alongside the con- 
cession stand, with disposal cans nearby for 
used cups. 
If you have room on your counter or 
backbar to install a “fountain,” or bubbling 
type, orange drink dispenser, it will more 
than pay its way. The effect created by 
the action of the cascading orange drink 
and the condensation on the outside caused 
by the refrigeration invites patronage. 
You call this an 
drink juice. The 
syrups available are very palatable, do not 


will note we orange 


and not fruit orange 
clog the machines with pulp, need no car- 


bonation, and offer a very high profit 


OTHER ITEMS 


A more recent addition to theatre met 


chandise is ice cream in various forms. 


Phis, 


vending machines, or over the counter (if 


too, can be handled from automatic 


room is available for the placement of 


freezer box, or preferably a refrigerated 


display case. Package ice cream, such as 
forms, are of 
Bon-Bons are 


sandwiches and on-a-stick 
highly 
“bites” of ice 
idea 
adult objection to eating ice cream as a 
stick, 
lap. 


course preferable. 


small cream covered with 


chocolate—the here is to overcome 


melt and 


is the 


WwW hich 
Also, 


question of adult dignity. ‘The makers of 


bar or on a may 


drop in one’s there 
ice cream bon-bons feel that when one can 
simply pop a small bite of ice cream into 
the mouth at a time, sales increase. 


Drive-In theatres may benefit from the 
use of frozen custard type ice cream which 
is very popular and has a higher profit ratio 
But for 


and 


than regular ice cream. indoor 


theatres it is rather messy requires 
more attention than is generally practicable. 
Some theatres are experimenting with 
standard food items, especially hot dogs. 
\t drive-ins they are extremely popular 
Many installed 


machines in restrooms and other convenient 


theatres have vending 
locations to sell combs, handkerchiefs and 


sanitary napkins. These are more or less 


necessary service items, and they require 


very little attention, while the profit is 
well worthwhile. Penny scales are another 


source of extra income. 


STORAGE FACILITIES 


An important consideration in the stor- 
age of concession supplies and equipment 
Health inspectors will 
after the 


is one of sanitation. 


visit you early and_ regularly 
establishment of a refreshment service and 
it is to your advantage to exceed their 
minimum requirements so the theatre wil! 
always have a superior rating for sanitation. 


Care should be exercised in selecting a 


room which can be made rat-proof and 
insect-proof, as these invaders are most 
adept at finding and ruining candy and 
If the theatre has a contract with a 
pest control service, they might be con- 


food. 


sulted for practical advice in this respect, 
and in the best methods to keep the storage 
rooms free of insects and rodents. 

If the soft drinks are to be pre-mixed 
before filling machines, such as the orange 
dispenser, a supply for pure water should 
be made available. The floor 
asphalt tile or a 


should be 
covered with similar 
material which can be mopped regularly 
to remove any syrups falling on the floor. 

Shelves should be provided to keep cancy 
off the floor, and they should be so parti 
tioned as to make inventorying a simple 
procedure each week. A covered waste can 
isa ‘“‘must’’ to house any litter accumulating 
in the storage area, and provision should 
be made to cover any damaged candy prior 
to its return for credit, as otherwise it will 
attract insects. Fountain syrups should be 
kept in their containers with the lids on 
finger tight, and empty bottles should be 
disposed of as rapidly as they accumulate. 
(There are secondhand dealers who will 
buy glass bottles. ) 


POPCORN AND SEASONING 


Storage of popcorn and seasoning is a 
problem which must be considered in the 
light of theatre policy: Is there 
popper, does each theatre handle its own 


a central 
popping? Here, again, rodent control is 
most important, as the little devils really 
thrive on popcorn and, furthermore, make 
a terrible mess by allowing corn to spill 
out of storage bags where they have gnawed 
them open. Some theatres store their corn 
metal while others 


immediately in cans, 


use it directly from the bags as received 
from the distributors. Since popcorn must 
have a specific moisture content for best 
popping, in general it is believed the bags 
serve this purpose better. 

Seasoning is available in both a solid and 
liquid form, and is taken from the con- 
tainers and placed in a central vat for use 
as needed. In cold weather the solid form 
presents something of a problem (the author 
can well remember literally chopping out 
seasoning from 55-gallon drums in earlier 
days). And of resultant 
waste on the floor, which is difficult to 
Generally speaking, the liquid 


course there is 
clean up. 
seasonings have the advantage of easy han- 
dling, and they are so colored and flavored 
as to serve the same purpose as the solid 
with little difference in flavor. 

Popcorn salt is a special refined salt, 
ground to that it 
through an entire batch of corn as it pops, 
and the amount used will depend to some 
likes and dislikes. 


Naturally, you are not going to please all 


such fineness mixes 


extent upon customer 
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of them, 
might be well to place a salt shaker with 
common table salt near the point of sale. 

Theatres buttered corn must 
have refrigerated storage for the butter (it 
a sweet cream butter with little 
or no salt so that the mechanism of the 
(Certain 
as those used in orange 
also require 


serving 


is usually 


dispenser will not be gummed up. 
concentrates, such 
drink dispensers, 
tion. ) 

With the 
all the 
of sanitation, 


refrigera- 
finest of facilities, embodying 
for the highest 
there is still the 
Staff members must see to it that 
properly 


necessities degree 


human 


element. 
the 
handled, 
a point to 


foodstufts — is 
should make it 


storage of 
and the manager 
check 


regularly or storage 


practices. 
CONCESSION SUPERVISION 


Kor effective control, it is best to place 
one person in complete charge of concession 
operations. It will depend upon the size 


and scope of your service as to how many 


employees will be required, and the con- 
sequent work-load on the supervisor. 

For the this is prac- 
tically a full-time job, as there are many | 
things stand which | 


In smaller thea- | 


larger operations, 


about the concession 
require constant attention. 
tres it may be practicable to have the assis- 


tant manager, or the chief usher, take} 
charge ot the refreshment stand. | 
Another possible solution is to appoint 


attendants who can give sufh- 
cient time, and who has the required stabil- 
ity to handle the with the title | 
This is something which 
each individual 


one of the 


position, 
chief attendant. 
must be “‘tailored’’ to fit 
situation. 

The reason for putting one person in 
charge is to center the responsibilities in 
‘Thus decisions can be promptly 
rendered. He or she should have a regular 
schedule of hours to report and duties to! 


one person. 


perform. These would include the prepara- 
tion of the weekly concession reports, the | 
ordering of supplies, 


supervision of main- 


tenance and repairs, direction of all em- | 
ployees in this section. 
His 


supplying the counter and machines with 
Some artistic 


would also be responsibility for 


candy, popcorn, drinks, ete. 
ability is desirable to get a fetching effect 


in the display of candies. 


The supervisor also is heir to the problem 
which seems to exist in all concession oper- 
and that of shortages. | 


ations— 

Constant vigilance is required by the, 
supervisor, with continuous checking of all | 
factors leading to possible shortages. Many | 
organizations consider a 1% shortage a| 
normal factor (some lower this to %4 of | 
1%). 


your operation if it exceeds such an amount | 


Serious thought should be given to 


| 
} 


on the 


average. 
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and tor those desiring more, it | 


You Need a Super To Meet 
Bigger Cleaning Problems 


New costly installations, expanding screens and _ stereo- 
phonic sound systems increase cleaning requirements. 
These new problems can be met squarely without in- 
creased cost by the specialized Super Heavy Duty 
Theatre Cleaner and its efficiently designed tools 
for cleaning the theatre, its furnishings and 
equipment. Easy to operate. Men and women 

both like it. No excessive employee fatigue 
—no repeated effort. Ask your supply 
house for a demonstration or write 


=y for complete specification data. Ma ti 
NATIONAL SUPER SERVICE CO.. INC, 
1941 N. 13th St. Toledo 2, Ohio 


In Canada: Plant Maintenance Equipment Co. 
Toronto, Montreal, Vancouver 


“Once Over Does It” 


SUPER SUCTION, ~~ 


SINCE 191) 
“THE DRAFT HORSE OF POWER SUCTION anaeane 
















Model M— forall general 
cleaning and blowing. 
Readily portable. 
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FOR THEATRES OUTSIDE U. S. A. AND CANADA— 
FOR STUDIOS EVERYWHERE— 


No Matter What You Need...Westrex Has It! 


Westrex maintains a complete supply and service organization 
to meet theneeds of studios throughout the world and of 
theatres outside the United States and Canada. Look to Westrex. 


Westrex Corporation (x: 


111 EIGHTH AVENUE, NEW YORK 11, N. Y. conronanion 
HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38, CAL. ~ 


Research, Distribution and Service for the Motion Picture Industry 
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a One way to keep posted— bea coupon clipper 











Basic to an understanding of developments in film product! 


NEW SCREEN TECHNIQUES 
... written in non-technical language by 26 authorities on CinemaScope 


and other wide-screen methods, and on 3D and stereo sound. 


® Hailed by exhibitors, film critics and producers as a ‘‘must book’’ for 
the industry in these times. BELOW IS AN ORDER COUPON— 





Quigley Publishing Company, 1270 Sixth Avenue, New York 20, N. Y.— 


RINE 6 64.0 8 COPY /COPIES OF “NEW SCREEN TECHNIQUES” 
Enclosed is my NAME 

check or money 

order for $4.50 ADDRESS 

per copy [| 

Bill me | 

















Lots of fun in Noo Yawk, 


But Lots of Livin’ in Elma 





elma, la. 


tHEM BUILDIN’S sure are 


tall in Noo Yawk! I suppose I get around 
anybody in the show 
bellyful of 


around” during the war); however, | had 


ibout as little as 


business (1 vot my “oittin 
an enviable experience down-east since the 
last arth le, and you vuys should hear about 
it | 
pleasure of taking a hit-and-run crack at 
New York on the 


Allied convention on an 


enjoyed the rare and unbelievable 


fabulous way to the 
Boston expenses 


paid deal. Such things just weren’t sup- 
posed to happen to me. 
We might Just 


now that there is going to be a lot of first 
this 


as well understand right 


person-singular in piece, so if you 
have something better to do than read how 
much fun I had, you’d better get to those 
other matters right here. 

We plopped down on LaGuardia Field 
a thrilling, but too short 
of the Great City 
night. Our first look at 
on Bedloe’s Island trom 
was easy to pick out that flat faced U.N. 
building and that tall shaft of the Empire 
State Building. 


unsatished with 


a View from the air at 
that symbolic lady 


came above. It 


There sick 
in the elevator ride up to see these people 
We expected to 
vet lost in a maze of linotypes and a bit 
ink, but 
beautiful set of 


was a tendency to get air 


who make this magazine. 


smeared with printers found 
everyone hard at it in a 
offices immaculately kept 
like a Rockette chorus. 
And here | 
‘These people really know 


office When 


of listening to griping exhibitors, o1 


and organized 


will divulge a trade secret. 
where to pick 
tired 
feel 


thei space. they get 


that they'll vo mad trving to write harmony 


industry, they can just 


they 


into a. disjointed 


look out of that window were gong 


to jump out of and watch—now get this 

the Radio City Rockettes playing, taking 
snaps, and sunning themselves on the roof 
top eleven or eight stories below. If | had 


New ‘ ork 


this unless 


to live in I don’t see how you 


could beat we dropped the 


ofhces twelve or nine stories 

Let me tell 
With the able 
Walter Brooks, 


tum of several of the home ofhces of the 


life. 


guidance ot 


you about the night 
and triendly 
I vot into the inner sanc 
distributors. I even scrounged a pass from 


the Metro office to see “Julius Caesar.” 


52 


°” Lal 


—owner-manager o fthe Dawn theatre 


in Elma, la. 





Walter 
cocktail party which was set up as a fare- 
well to a United Artists executive 
was going to the West Coast. 


squeezed me in as his guest to a 
who 


Now let me tell you something about 
United Artists. You guys are going to 
have to start paying these people more for 
their pictures. They 
food at their parties. Being a 
charter member of the W.C.T.U. I only 
had two short snorts, but I ate five or six 


can’t afford to eat 


decent 


of them there h’or d’uevrs (1 don’t spell 
that 
fistula on my 


account of the 
finger ) 


well on 
third 
time the curtain 


word very 
and by the 
rosé on “Julius” I was 
“et tu, Brute.” I thought U.A. 


had slipped me a Mickey for not buying 


moaning 


their pictures, and before I could read the 
first three credit lines I had to retire to 
my room. ‘There | downed my customary 
two pints of cold milk and was in the sack 


by 9 30. Night life in Noo Yawk 


sure excitin’. 


Was 


As a friendly tip to hinterlanders who 
might fly to the big city, let me give you 
some advice. After you get off the plane 
don't take that cab whose driver tells you 
about being in the service the same places 
you were, who also has five children, and 
who keeps an accurate schedule of every 
He cost me more than United 
‘TVoledo to Elizabeth 
and they threw in a meal and two luscious 


stop light. 
Airlines got from 
hostesses. 


How do those Vuys vokels SO 


quickly ? Damned if I didn’t 
him during our 


spot Us 
get to liking 
“journey” until we stopped 
and he explained, “And then there is an 
extra dollar for going out of the county” 
That's 
the real reason I had to beg a pass to the 
Metro. 1 
proof that this information is well worth 


lowa-Nebraska 


expense account on this expedition to seek 


that sounded logical, so I paid. 


show from report this here as 


you boys’ share in) my 
ind search out pertinent facts in this con 
fused industry for you. I’m a slave to duty. 
| walked up and down Broadway and 
town” please 
me to call it that, I 


know what else to call it [ Midtown, pal 


around the “down area 


permit really don't 


vood thing you didn’t get downtown, Wall 


Street's dow n there! Ed.], and l noticed 


that it looks just like it does in the movies. 
Only 
them 
after they've swept the streets. 


thing was that they must not let 


shoot pictures on Broadway until 


and 
tour 


| passed several picture houses 


noticed people could go to the show 


times in my theatre for the price of one 
show in Noo Yawk (doggone that Bahston 
accent anyway!). And I run a pretty good 
little theatre, if I Did 


enjoy meeting Monty Salmon, who man- 


do say so myself. 
ages the Rivoli theatre, and admired his 
one-man art shows which he has on the 
that | 
could do the same thing in my town. Any 


mezzanine. Got an idea from it 


of you could too. 
e 


This started out to be a report on the 
off duty activities of my trip to the Boston 
convention. ‘The convention itself has been 
adequately covered by the trade press and 
the various Allied offices. I just don’t want 
Allied people to think that I went clear 
to Boston just to work. 
of that here in Elma. 

The most important part of this excur- 


There's plenty 


sion happened about three days after | 
two days 
third day | 


cleaning up 


For 
The 
fall 
garden, burning weeds, putting on storm 
windows and “taking 
romp and play with my kids around the 
lawn and wallow with them in the dirt, 


vot home. | opened and 


read mail. was home 


doing the around my 


10” every hour to 


and it suddenly dawned on me that I can 


very happily leave New York to them 
that like it. 

I didn’t know it until now, but I got the 
world by the tail. If any of you city boys 
read this stuff and want to know how to 
corn on the cob really 
like to 


name, 


live, what 


like, 


every body by 


really 
what it’s know 


first 


and 
their 


tastes 
just come 
Just turn left 
under the viaduct and you'll run right into 
Or better vet, 


and 


out and see me sometime. 
just stand on 
holler “Hey, 
I'll be the 


what 


the theatre. 


the drug store corner 
Rube” at the top of vour voice. 
only one in town who'll know you 
mean and that way we'll get together. 

1 told you in the beginning you might 


just as well get back to your chores. 
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Thank you for your confidence in Walker 
High Intensity Screens. While we are turning 
out Walkex Screens in greater quantity than 
at any time in our history, our deliveries have 
not been able to keep up with the demand. To 
those of you who are still patiently waiting for 
a “WALKER?” we hope you will bear with us 
while we catch up. It is our aim in the future 
as in the past to continue to produce the finest 
quality screens which can be made. 


WALKER AMERICAN CORPORATION 


ST. LOUIS, MISSOURI 





MAGNETIC SOUNDHEAD 


tp be swee/ 


MANUFACTURED BY INTERNATIONAL PROJECTOR CORPORATION 
BLOOMFIELD, NEW JERSEY 


DISTRIBUTED BY NATIONAL THEATRE SUPPLY 
29 BRANCHES COAST TO COAST 





